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^^Investigating  Everything” 


“You  know  the  News.  They're  investi^iatiiig  everything!” 

This  is  what  Aaron  Colnon,  Chicafio  real  estate  oper¬ 
ator,  told  the  Associated  Press  recently. 

Obviously,  Colnon  hadn't  intendetl  to  compliment  the 
Chicago  Daily  News.  Quite  the  contrary.  His  name  and 
those  of  two  Reptihlican  politicians  had  popped 
into  print  throiijih  a  Daily  News  investigation.  The 
News  said  the  three  “were  given  fat  portions  of 
state  funds”  by  former  Attorney  General  George 
F.  Barrett.  The  AP  asked  Colnon  about  it.  “You 
know  the  News,”  he  retorted.  “They’re  investi¬ 
gating  everything !” 

And  how  right  he  was! 

But  this  is  a  fallible  world.  In  it,  what  person, 
group,  ideology  or  newspaper  is  qualified  to  “in¬ 
vestigate”  everything?  Certainly,  the  News,  being 
the  product  of  fallible  human  beings,  never  has 
claimed  immunity  from  error. 

So,  like  every  newspaper  x.  orthy  of  the  name, 
it  strives  never  to  investigate  anything  simply  to 
point  up  human  fallibility  .  .  .  nor  to  set  itself 
up  as  a  scold.  Instead,  it  strives  to  achieve  only 
one  purpose  in  all  of  its  investigations — to  render 
forthright  and  faithful  service  to  the  public. 

In  this  spirit  recently,  it  has  explored  political 
payoffs  .  .  .  landlord  gouges  in  slum  housing  .  .  . 

Cl  trade  school  gyps  .  .  .  why  inadequate  bids 
were  taken  for  old  police  depa’-.  ;ars  .  .  .  even  why 

officials  don’t  look  into  the  remedying  of* flooded  basements 
after  heavy  rains. 

Indeed,  the  Chicago  Daily  News  has  a  lively  curiosity 
about  everything  that  involves  the  welfare  of  its  commu-  . 
nity.  This  nose-iness  led  it  lately  tb  probe  and  report  on 
communistic  activities  at  the  University  of  Chicago  and 
Roosevelt  College.  By  the  time  the  legislature  finally  got 
around  to  making  the  inquiry  official.  Daily  News  stories 
l>ad  already  frozen  the  facts. 


Similarly,  the  News  was  curious  to  know  why  persons 
who  were  tried,  convicted  and  sentenced  in  vote  fraud 
trials  two  years  ago  were  still  walking  the  streets  of  Chi¬ 
cago.  It  investigated  .  .  .  audibly.  They  now  aren’t. 

It  was  inquisitive,  too,  about  the  influx  of  large  numbers 
of  Negroes  into  Chicago  from  the  South.  It  wanted 
to  know  why  they  were  coming,  what  they  were 
doing,  how'  they  were  living  and  what  significant 
hearing  their  arrival  might  have  on  the  city’s 
population  trend.  It  didn’t  view-with-alarm.  It 
investigated  the  facts  and  reported  them: 

Naturally  it's  a  large  order  .  .  .  this  business  of 
"investigating  everything.”  It  calls  for  running 
<lown  facts  in  the  interests  of  the  little  citizen  as 
well  as  the  V.I.P.  And  Daily  News  files  are  bulg¬ 
ing  with  stories  covering  full  scale  explorations  on 
behalf  of  waifs  and  “nobodys,”  luckless  derelicts, 
even  convicts  . . .  folk  who  looked  like  they  were  be¬ 
ing  pushed  around  or  not  being  given  a  square  deal. 

Take,  for  example,  the  case  of  Edward  M. 
Smag,  motorist.  Picked  up  hy  two  traffic  police¬ 
men  following  a  minor  accident,  Smag  was  brought 
to  Summerdale  station.  There,  the  two  cops  im¬ 
mediately  charged  him  with  being  drunk. 

“Oh,  no,”  Smag  replied.  “Let’s  be  fair,  officers. 
You  know  I'm  not  drunk.”  Whereupon  the  police 
asked  how  much  money  he  had  with  him.  He  told 
them  he  had  S5  and  was  asked  how  soon  he  could  raise  some 
“real  money.”  Smag  protested — was  told  the  lockup  was 
his  alternative.  He  finally  'phoned  a  friend  who  volun¬ 
teered  an  added  $20.  The  cops  bundled  their  quarry  into 
a  squad  car;  drove  to  his  friend’s  address,  picked  up  the 
money  and  promptly  released  Smag. 

The  News  investigated  .  .  .  reported.  Net  result:  One 
shakedown  story  .  .  .  Two  suspended  cops. 

And,  so  the  strange  jumble  of  human  events  rolls  on. 
Ye8,“Youknow  the  News.  They're  investigating  everything.” 


CHICAGO  DAILY  NEWS 

JOHN  S.  KNIGHT.  Editor  and  Puhlish>T 


the  NEW  ATF  process  camera 


saves  time  tvhen  minutes  count 


WHEN  big  news  breaks  arnl  the  pictures  must  make  an  early  edition  fast, 
you  can  count  on  the  ATF  Process  Camera  for  the  finest  negatives  in  the 
least  time.  No  wasteful  walking  between  copyhoard  and  plate  holder:  all 
adjustments  controlled  from  darkroom.  Precision  focusing  tapes  move 
both  lenshoard  and  copyhoard.  Adjustable  .Screen  Holder.  Screen  Elevat¬ 
ing  Mechanism.  Swinging  Ground  Glass  Holder.  Vacuum  Film  Holder, 
casy-to-operate  .Screen  Separation  Indicator  with  magnifying  glass.  ATF 
Focusing  Dial:  these  and  other  features  speed  work  and  maintain  quality. 
Balanced  Tilting  Copyhohler  loads  fast  in  horizontal  position:  eliminates 
a  heavy  frame.  Every  desirable  convenience  is  provided  for  increased 
volume  of  production  in  less  time  and  at  lower  cost.  Two  standard  sizes: 
24"x24"  and  Sl'^.H".  Ask  vour  nearest  ATF  Branch  Odice  for  details. 


Amerieaill  Typ#*  Founders  200 ElmoraAve.,  Elizabeth B, New  Jer^^y 


UranrhfM  in 
Prinripat  Citifu 


Manufacturers  of:  Kelly  Presses.  Little  Giant  Presses,  Chief  Offset  Presses, 
ffeb-feil  Offset  Presses,  Gravure  Presses,  Foundry  Type  and  Process  Cameras. 

lUstributors  of:  Vandercook  Proof  Presses,  Composing  Room,  Pressroom  and 
Hindery  Equipment. 
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Tli('  jovs  ol’  car-ownii^i:.  wt'ighcd  itgaiiist  garage  reiit>.  Irartie  jani:^  aiul 
aiili-pai king  n'gulations.  lea\e  >ome  pf'ople  very  eol«l— and  eardess. 
riial's  wliv.  for  iiiotanee.  there's  only  one  ear  for  every  10.3  people  in  City  A 
(  a  large  one  |.  as  eornpare'd  with  a  ear  for  e\ery  3.2  in  ('.ity  B  (  mneli  smaller). 
Bopnlation  prr  se  is  no  eoneliisive  guide  to  market  potential  for 
either  antomohiles  or  gas(dine  in  a  ease  like  this.  Neither  i-  income 
(City  .\'s  per  capita  income  i.s  a  healthy  24''  logger  than  City  B’s). 

Many  (actors  lar  heyond  the  nnmher  of  peoj)le  and  amount  of  income  go 
into  th(‘  making  of  markets,  (dimate,  geography,  custom— to  name  just  three — 
infliH'iice  consumption  and  produce  wide  variatiotis  in  potential. 
w  liatev«‘r  yon  make  or  sell. 

To  meet  these  variations  with  c<trresponding  variations  in  the  advertising 
pressure  yon  employ,  you'll  find  no  medium  so  adaptable  as  the  daily  newspaper. 
It  is  a  lifedong  n'sident  of  its  own  connnnnity,  not  an  occasional 
visitor  fiorn  afar.  Through  it.  von  use  native  guides  in  each  market,  and 
adv«*rtis(‘  in  strict  accordance  witli  the  important  economic  fact  that 


All  Business  Is  Local 


(y  American  Newspoper  Publishers  Associa!ion,  is  in  business  to  help  you 

make  your  advertising  more  productive.  Call  or  write  us  at  370  Lexington  Ave.,  New  York  17;  360  North  Michigan  Ave.,  Chicago  1, 
or  240  Montgomery  St.,  San  Francisco  4.  Or  ask  for  your  copy  of  the  newly  revised  booklet,  "Services  Available  to  Advertisers." 


Sponsored  by  The  Milwaukee  Journol  in  the  interest  of  more  effective  advertising. 
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You  don’t  see  phones  like  this. 


or  dust  traps  like  this. 


in  many  newspaper  offices  today.  They  have  more 
efficient  equipment  .  .  .  more  practical  ways  of 
doing  things. 

That's  why  many  newspaper  morgues  .  .  .  like 
public  and  business  libraries  .  .  .  now  keep  news¬ 
paper  files  in  clean,  convenient,  space-saving 
microfilm  editions. 

The  .Veit’  York  Times  on  Microfilm  saves  96%  of 
the  storage  space  required  for  bound  volume.  It 
saves  96%  of  the  weight.  Microfilm  lasts  indef¬ 
initely,  whereas  newsprint  has  a  relatively  short 
life.  .Microfilm  is  never  out  of  print;  we  can  send 
you  any  year  back  to  1851.  Current  film  is  mailed 
to  sidiscribers  every  ten  days. 

In  the  microfilm  edition  of  The  jS'ew  York  Times 
you  have  a  compact  edition  of  the  only  fully-in¬ 
dexed  U.  S.  newspaper  .  .  .  the  newspaper  with  the 
most  eomplcte  news  coverage  .  .  .  the  newspaper 
with  most  maps  and  charts,  most  full  texts  of  im¬ 
portant  doeuments  and  speeehes  .  .  .  THE  VEWS- 
P.\PER  OF  RECORD. 

A  subscription  for  the  microfilm  edition  is  $140  a 
year  (foreign  rate  $144  postage  paid).  A  letter  to 
us  will  start  your  subscription,  or  bring  answers 
to  any  questions  you'd  like  to  ask. 


The  New  York  Time's  on  Microfilm 

229  Vi’est  43rd  Street.  New  York  18,  N.  Y. 
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ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


Ad  Bureau  Issues  Data 
On  ’48  Newspaper  Budgets 


60-Page  Volume  Contrasts 
Expenditures  With  Those  of  '39 

Terming  its  new  study  “the  tures  in  our  medium  ever  as- 
first  such  comprehensive  data  sembled.” 

on  national  advertisers’  news-  In  all,  the  Bureau  reports, 
paper  expenditures  since  1944,”  1,102  advertisers  and  2,336  in- 
the  Bureau  of  Advertising,  dividual  products  or  services 
ANPA,  resumed  publication  of  are  represented  in  the  pages  of 
its  annual  expenditures  books  the  new  volume — as  compiared 
with  the  issuance  this  week  of  with  649  advertisers  and  1,695 
•Expenditures  of  National  Ad-  products  or  services  similarly 
vertisers  in  Newspapers:  1948.”  recorded  for  1939. 

The  new  edition,  a  60-page  lOg  Leaders  Shown 

volume  reporting  investments 


076,000,  and  baking  products. 
Industry  expenditures  were: 
$13,099,000. 

Agriculture  . $  5,123,000 

Alcoholic  Beverages. .  34,006,000 

Amusements  .  1,258,000 

Automotive  .  59,296,000 

Confections  .  2,646,000 

Educational  .  1,135,000 

Hotels  &  Resorts  ....  7,990,000 

Housing  Equipment 

&  Supplies  .  19,913.000 

Industrial  .  9,651,000 

Insurance  .  3.339,000 

Jewelry  &  Silverware  1,612,000 


V  r-.-  ^  newspaper  advertising  by  23 

-««« ««« major  classifications  of  busi- 
Up  $220,000,000  ness  and  industry  and  51  sub- 


since  1945. 

Up  5220.000.000 


Complete  Listing 
of  1948  Expenditures 
on  Pages  49-58 


Medical  .  18,896,000 

Miscellaneous  .  14,793,000 

Professional  &  Service  318,000 

Publications  .  14,844,000 

Public  Utilities  .  7,192,000 

Radio  &  Television  . .  14,401,000 

Sporting  Goods  .  1,578,000 

Tobacco  .  16,302.000 

Toilet  Requisites  _  23,563.000 

Transportation  .  19.156,000 

Wearing  Apparel  ....  8,681,000 

Among  the  top  100  spenders 
(in  all  media)  last  year,  47  fa¬ 
vored  the  magazines  among  the 
(Continued  on  page  4) 


Reviewing  the  progress  of  classifications, 
newspaper  advertising  in  1948,  Further  comparisons  of  the 
and  the  trend  of  all  advertising  changes  that  have  taken  place 
,  in  the  last  decade,  the  Bureau  in  the  newspaper  advertising 
characterizes  the  book  as  “de-  picture  since  1939  are  shown  in 
tailed  documentation  of  a  year  tables  listing  the  leading  100 
in  which  national  advertisers  national  newspaper  advertisers 
expressed  their  faith  in  the  effi-  and  contrasting  their  expendi 
cacy  of  newspaper  advertising  tures  for  the  two  years, 
far  more  eloquently,  with  their  Of  the  100  leading  newspaper 
dollars,  than  any  year  on  rec-  advertisers  in  1948,  the  tables 

ord.  show  12  were  not  on  the  list  of 

'  "The  record  of  1948  is  shown  100  leaders  in  1939.  Of  the  88 
in  the  rise  of  national  adver-  who  were  on  the  1939  list,  77 — 
tisers'  total  newspaper  invest-  or  all  but  11 — showed  increases 
ments  from  only  $169,000,000  in  in  1948  over  a  decade  ago. 

1939.  the  last  year  unaffected  Most  spectacular  increases 
to  any  marked  degree  by  World  during  the  10  year  period  were 
War  II,  to  the  $389,261,000  of  those  of  the  four  1948  leaders: 
1948.  The  1948  newspaper  total  General  Motors  Corp.,  Procter 
was  almost  as  large  as  the  com-  &  Gamble  Co.,  Colgate-Palm- 
bined  total  of  newspapers,  mag-  olive-Peet  Co.,  and  Lever 
azines,  farm  magazines  and  net-  Bros. 

work  radio  in  1939 — $404,000,-  Others  with  notable  increases 

000’’  included:  Ford  Motor  Co..  Gen- 

Expenditure  figures,  the  fore-  oral  Foods  Corp.,  General  E'.ec- 
word  points  out,  are  based  on  trie  Co..  Philco  Corp..  Philip 
actual  linage  reports  from  903  Morris  &  Co.,  Pillsbury  Mills, 
daily  (including  Sunday)  news-  American  Home  Products  Co., 
papers  published  in  664  cities  American  Tobacco  Co,,  and  Ar- 
of  10,000  population  and  over.  mour  &  Co. 

Groundwork  for  the  volume  Newcomers  to  the  “Top  100” 
was  laid  more  than  a  year  ago,  list  in  1948  were:  Kaiser-Frazer 
when  the  Bureau  developed  a  Corp.,  Admiral  Corp.,  U.  S. 
system  of  monthly  reporting  of  Army  &  Air  Force.  Liebmann 
national  linage  that  was  follow-  Breweries,  War  Assets  Adminis- 
ed  throughout  1948  by  690  news-  tration.  Life  Insurance  Cos.  of 
papers,  out  of  the  total  of  908,  America,  Thor  Corp..  Gold  Seal 
none  of  which  is  regularly  Company; 

measured  by  Media  Records.  Mrs.  Tucker  Foods.  Sunshine 
jteports  on  the  other  218  were  Biscuits,  Pan  American  World 
froyided  by  the  latter  organ-  Airways,  and  Transcontinental 
’“^on.  &  Western  Air. 

mdiyidual  reporting,  de-  In  a  listing  of  expenditures 
dir  »  G.  Bell,  research  by  industry  groups,  by  far  the 

'‘®Pnesents  “a  new  high  largest  was  that  of  the  grocery 
cooperation  in  a  classification,  with  a  total  of 
Ses  uiL  kind,  and  has  $103,568,000.  Under  this  head, 

pwited  in  what  we  feel  to  be  the  leading  sub-classifications 

E*  comprehensive  record  were:  laundry  soaps  and  clean 
j  r  Wional  advertisers'  expendi-  sers  $25,032,000:  beverages,  $16.- 
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100  Top  Newspaper 
Advertisers:  1948 

vs.  Their  Newspaper  Investments  of  1939 


1948  1939 

Expendi-  Expendi¬ 
ture  ture 

1.  General  Motors  Corp  .  $15,282,575  $9,138,853 

2.  Procter  &  Gamble  Co.  8.373.006  3.143.057 

3.  Colgate-Palmolive  Peel  7.969.983  2.127.298 

4.  Lever  Bros.  Co .  7.216,128  Z900,401 

5.  Ford  Motor  Co .  5.763.933  3.008.072 

6.  Schenley  Ind..  Inc  .  4.592,788  2.397.644 

7.  General  Foods  Corp. . .  4,313,131  1.048,758 

8.  Distillers  Corp.-Sea- 

gram'sLtd .  3.991,375  1.237.309 

9.  Reynolds  Tob.  Co..  R.  J.  3.566.162  5.197.597 

10.  General  Electric  Co.  .  3.285,160  849,388 

11.  National  Distillers  Pro¬ 

ducts  Corp .  3,270,153  Z19Z795 

12.  Philco  Corp .  3.132,492  305,856 

13.  Kaiser-Fnuer  Corp _  2,808.661  . 

14.  Westinghouse  Electric 

Corp  2.713.101  289,147 

15.  Morris  &  Co.,  Ltd.,  Inc., 

Philip  .  i491.134  147,929 

16.  Quaker  Oats  Co .  ^40^040  702.508 

17.  Chrysler  Corp  2.341.585  3.239.409 

18.  Sterling  Drug  Inc  ^307.495  1,313.485 

19.  American  Tobacco  Co..  2.108.266  778.218 

20.  Swift  4  Co  .  2.091,574  48^592 

21.  Pillsbury  Mills.  Inc  . .  2.067,469  171.658 

2Z  Standard  Brands  Inc.  1.919.547  1.091,352 

23.  National  Dairy  Products 

Corp  1.908.673  888.619 

24.  American  Home  Prod¬ 

ucts  Corp  1.875.246  96.982 

25.  Kellogg  Co  1.813.025  1.340,623 

26.  General  Mills.  Inc  1,671,882  542,095 

27.  Liggett  4  Myers  Tobac¬ 

co  Co  .  1.643,245  4.924.327 

28.  Heinz  Co.,  H.  J  .  1.525.515  1.245.005 

29.  Coca-Cola  Co  .  1.475.059  1,553.316 

30.  Armour  4  Co .  1.47^593  270.831 

31.  Packard  Motor  Car  Co.  1,446.463  551.581 

3Z  Standard  Oil  Co.  IN.  J.)  1.423.404  361,609 

33.  Publicker  Inds..  Inc  1,316.294  239.754 

34.  Radio  Corp.  of  America  1,293,873  133,483 

35.  American  Airlines,  Inc.  1.179.250  213,446 

36.  Lorillard  Co..  P .  1,170,112  453.714 

37.  Libby,  McNeill  4  Libby  1,160,257  87,346 

38.  Doubleday  4  Co.,  The  1.177,652  199.592 

39.  Hudson  Motor  Car  Co.  1,107.552  729,554 

40.  Best  Foods.  Inc.,  The  1.104.497  122.315 

41.  Admiral  Corp  .  1,086.970  . 

4^  U.  S.  Army  4  Air  Force  1 .047.592 

43.  Greyhound  Corp .  1,022,287  398,810 

44.  Liebmann  Brews.,  Inc.  1,00^170  . 

45.  War  Asse‘s  Adm  997.843  . .  . 

46.  Walker,  Inc.,  Hiram  931,263  827.815 

47.  Bendix  Home  Appli¬ 

ances.  Inc .  979,056  55.493 

48.  Borden  Co..  The  968.504  473.494 

49.  Gillette  Safety  Raz.  Co.  949.445  498.098 

50.  Park  4  Tilford .  945.915  370.461 

51.  Life  Ins.  Cos.  of  Amer.  882,080 

52.  Nash-Kelvinator  Corp.  844.340  882,189 


1948  1939 

Expendi-  Expendi¬ 
ture  ture 

53.  Socony-Vacuum  Oil  Co., 

Inc  $840,787  $  424,243 

54.  Studebaker  Corp .  828.994  1,15^650 

55.  Cudahy  Pack.  Co..  The.  822.405  167.135 

56.  Thor  Corp  .  813,694 

57.  Wilson  4  Co..  Inc  808.060  420.642 

58.  Willys  Overland  Motors, 

Inc  .  79^796  198,466 

59.  Nestle  Co..  Inc.,  The  766.688  33.232 

60.  Avco  Mfg.  Corp  720.689  17,135 

61.  Time.  Inc .  706,169  229,488 

62.  Crowell-Collier  Pub¬ 

lishing  Co  .  703.064  84,523 

63.  Hills  Bros.  Coffee.  Inc..  693.772  351.041 

64.  General  Cigar  Co..  Inc..  689,026  798,382 

65.  National  Biscuit  Co  .  . .  669.316  1,269.782 

66.  Zenith  Radio  Corp  662.260  41.317 

67.  Calif.  Fruit  Growers  Ex.  658.740  144,230 

68.  Gold  Seal  Co .  658.687  . 

69.  Ballantine4Sons.  P.  ..  642.200  281.414 

70.  Gerber  Products  Co  . .  641,525  63,069 

71.  Sun  Oil  Co  633.905  366.981 

7Z  Phillips  Petroleum  Co..  625.665  .  347.463 

73.  Clorox  Chemical  Co...  625.556  *  225.565 

74.  Lady  Esther  Ltd  624.615  143.883 

75.  Eastern  Airlines,  Inc.  622.600  85,008 

76.  Canada  Dry  Ginger  Ate, 

Inc  615,021  300.521 

77.  United  Airlines,  Inc  .  . .  614,049  143.305 

78.  Knox  Co  599.906  154.363 

79.  Goodyear  Tire  4  Rub¬ 

ber  Co.,  Inc  564.002  166,129 

80.  Pinkham  Medicine  Co., 

Lydia  E .  56i752  275,679 

81.  UnionPaciflcR.R.Co  ..  554.999  168.845 

82.  Glidden  Co  .  55Z314  43.941 

83.  Sherwin-Williams  Co  546.697  36,478 

84.  Mrs.  Tucker  Foods.  Inc.  536,603  . 

85.  Wesson  Oil  4  Snowdrift 

Sales  Co  533.515  16^917 

86.  Vick  Chemical  Co  .  518.333  534.895 

87.  Black.  Inc.,  Walter  J.  .  518,288  1  25,488 

88.  Foster-Milburn  Co .  . . .  516.161  268,401 

89.  Lamont,  Corliss  4  Co.  508.083  737,728 

90.  Standard  Oil  Co.  (Ind.)  500.698  931,805 

91.  Sunshine  Biscuits,  Inc  495,855  . 

92.  Glenmore  Distilleries 

Co..  Inc .  491.323  201,201 

93.  Plough.  Inc .  489,113  376,61! 

94.  Pan  American  World 

Airways  .  474,839  . 

95.  Folger  4  Co..  J.  A  ....  47Z238  162,85: 

96.  Transcontinental  4 

Western  Air.  Inc _  471,191  . 

97.  Purex  Corp.  Ltd .  470,603  56,76' 

98.  Jergens Co.,  Andrew...  470.537  178,33 

99.  Warner  4  Co.,  Inc., 

William  R  465.959  21,291 

100.  Continental  Baking  Co.  463.239  294,48 
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Paul  Miller  Reports 
On  Amsterdam  Parley 


Rochesteh.  N.  Y. — Rising  cir 
culations  in  Britain,  a  free-for 
all  circulation  scrap  in  France 
and  the  Nether¬ 
lands,  growing 
pains  in  Ger¬ 
many.  s  o  m  e  - 
what  normal 
problems  in 
Sea  ndinavian 
countries  and  in 
Belgium.  Of 
course,  high 
production  costs 
generally. 

That  is  the 
gist  of  Paul 
Millers  quick 
impressions  of  Miller 

the  newspaper  situation  based 
on  hurry-up  visits  to  some  of 
the  countries  and  contacts  with 
delegates  at  the  Amsterdam 
congress  of  the  International 
Federation  of  Newspaper  Edi 
tors  and  Publishers. 

Mr.  Miller  was  the  delegate 
of  the  American  Society  of 
Newspaper  Editors  at  Amster¬ 
dam.  He  will  also  give  his 
impressions  of  the  Federation 
to  the  American  Newspaper 
Publishers  .Association. 

Government  Interference 

In  most  of  the  countries.  Mr. 
Miller  believes,  government  in¬ 
terference  is  a  major  problem. 

“If  the  Federation  can  do 
anything,”  he  commented  in 
his  office  at  headquarters  of 
the  Gannett  Newspapers  here, 
“perhaps  it  can  be  effective 
in  fighting  government  con¬ 
trols  and  tampering  on  an  in¬ 
ternational  level." 

Mr.  Miller  is  a  vicepresident 
of  the  Gannett  company  and  is 
editor  of  the  Rochester  Times- 
Union.  He  and  his  wife  have 
returned  from  a  trip  that  in¬ 
cluded  visits  —  largely  with 
newspaper  publishers,  editors 
and  correspondents  —  in  Lon¬ 
don,  Amsterdam,  Frankfurt, 
Berlin  and  Paris. 

Pending  his  report  to  the 
ASNE,  Mr.  Miller  withheld  spe¬ 
cific  comment  on  his  impressions 
as  to*the  possible  value  of  con¬ 
tinued  American  membership 
in  the  International  Federa¬ 
tion. 

“However.”  he  added.  "I  can 
say  this  without  fear  of  trouble 
from  the  copyright  owners: 
The  Dutch  are  great  ho.sts,  the 
Federation  meetings  were  well 
run  throughout,  and  the  asso¬ 
ciation  with  the  newspaper  ex¬ 
ecutives  from  other  countries 
and  the  friendships  made  there 
were  wonderful.'*^ 


Name  Problem 

Twelve  countries  were  rep¬ 
resented  at  Amsterdam,  and 
the  delegates  tackled  a  wide 
variety  of  subjects  ranging 
from  production  costs  gener- 
all  to  specific  problems  on 
newsprint  supply  and  extend¬ 
ing  to  freedom  of  the  press. 
(E&P,  June  11:  June  25). 

Official  name  of  the  organiza¬ 
tion  is  Federation  Internationale 
des  Editeurs  de  Journaux  et 
Publications.  Mr.  Miller  said: 


"By  agreement  this  is  interpre¬ 
ted  to  suit  by  countries  adhering 
to  the  FlEJ  Some  call  it  the  In¬ 
ternational  Federation  of  News¬ 
paper  Publishers,  some  substi¬ 
tute  'Elditors'  for  ‘Publishers.’ 
Since  there  are  both.  ‘Editors 
and  Publishers’  is  the  most  ac¬ 
curate  description  here.’ 

London  Jaunt 

In  London.  Mr.  Miller  was  en¬ 
tertained  at  luncheon  with  Ex¬ 
press  and  Evening  Standard 
(  Beaverbrook )  executives.  He 
and  his  wife  were  honor  guests 
at  a  dinner  given  by  Guy  Bar¬ 
tholomew.  managing  director  of 
the  Daily  Mirror. 

“British  newspaper  circula¬ 
tion  is  booming,”  he  said.  “As  is 
well  known.  I  suppose,  the  Mir¬ 
ror  is  well  past  4.000.000  now 
and  the  Express  is  a  close  sec¬ 
ond  in  the  daily  field.  Both  are 
still  gaining.” 

Mr.  Miller’s  guess  is  that 
British  newspapermen  by  and 
large  were  surprised  as  well  as 
plea.sed  by  the  report  of  the 
Royal  Commision  on  the  Press. 
In  advance,  many  with  whom 
he  talked  were  clearly  appre¬ 
hensive  of  what  the  recommend¬ 
ations  might  be. 

Holland  Competition 

“The  British  new'spapers  are 
for  the  most  part  opposing  the 
Socialist  govenrment’s  policies 
with  editorial  vigor  and  re¬ 
sourcefulness.”  he  declared.  I 
don’t  know  how  effective  they 
are  with  the  rank  and  file.  As 
in  the  United  States,  you  can 
get  an.v  answer  you  want  as  to 
the  political  situation:  it  depends 
on  whom  you  ask.” 

Holland’s  newspapers  are  in 
real  competition  now,  he  ob¬ 
served,  but  the  present  competi¬ 
tion  is  nothing,  in  his  opinion, 
to  what  it  will  be'  when  some 
of  the  newspapers  closed  up  by 
the  Netherlands  Government 
after  the  Liberation  are  allowed 
to  resume  publication. 

Similarly,  there  is  a  ding-dong 
battle  for  circulation  in  France. 
There  are  many  new  faces  at  the 
helm  of  newspapers  and  related 
enterprises  there,  most  of  the 
proprietors  having  come  up 
since  the  Liberation. 

“Two  who  appear  to  be  prom¬ 
ising  in  the  Paris  publishing  pic¬ 
ture.”  Mr.  Miller  said,  “are 
Claude  Bellanger.  president  of 
the  Parisien  Syndicate  and  di¬ 
rector  general  of  Parisien  Li- 
bere.  and  Robert  Lejeunesse  of 
Lejeunesses  Publications. 

“Bellanger.”  he  said,  “is  doing 
a  job.  promotionally  and  other¬ 
wise.  that  is  making  his  organiz¬ 
ation  felt  widely.  Lejeunesse 
has  expanded  a  string  of  fashion 
magazines,  etc.,  which  are  be¬ 
ing  sold  to  newspapers  through¬ 
out  Western  Europe  and  even 
in  Africa  for  weekly  distribu¬ 
tion.’’ 


t 


Officers  of  the  International  Federation  of  Newspaper  Editors  ani 


Publishers  at  Amsterdam,  left  to  right:  J.  Burton  of  Antwerp,  Fedei  p 

ation  de  Journaux  Beiges,  treasurer  of  the  Federation;  W.  T.  Curtis  “ 
Willson,  premier  vicepresident  Newspaper  Society  of  Britain  and  t 
Federation  vicepresident;  J.  van  de  Kiefl,  president  of  the  Federatioe  ti’ 
(speaking),  president  of  the  Nederlandsche  Dagbladpers  of  Amste;.  I  p3 
dam;  and  Claud  Bellanger  secretary  general  of  the  Federatioi '  El 
president;  Syndicat  de  la  Presse  Parisienne.  Erwin  Canham,  edits 
of  the  Christian  Science  Monitor,  although  not  at  Amsterdam,  wa  ,M 
relected  a  vicepresident  of  the  Federation.  Tr 


Ushers  proposed  that  the  Feder- 

ation  take  a  stand  against  1948  Ad  Expenditures 

big-money  promotions  which  ...  ,  ; 

only  the  best  financed  newspa-  continued  jrorn  pagelj 

pers  could  undertake.  He  told  fpj 

of  one  well-heeled  newspaper  three  leading  national  meda 
that  had  advertised  its  intention  29  spent  more  in  radio  than  r 
of  distributing  50,000,000  francs  the  other  two.  and  24  favork 
in  prizes  for  one  contest.  The  the  newspapers, 
newspaper,  the  complainant  said.  Newspapers  were  the  top  itir 
added  50.000  circulation.  dium  of  General  Motors  Ton 


‘wspaper,  the  cornpiainant  saia.  Newspapers  were  the  top  itir  S5. 
Ided  50.000  circulation.  dium  of  General  Motors  Co^  .  for 

Contest  Question  Lever  Bros.  Co..  Colgate-Pi  ha' 

.  ^  J  T,  I  molive-Peet  Co.,  Ford  Moto  wa 

Borght,  of  Schenlcy  Industries.  Inc  at 


Le  Soir  of  Brussels,  asked  for  philco  Corp.,  National  Distille: 


the  microphone.  He  said:  Products  Corp.,  Westinghout  Wa 

“I  would  like  to  know  niore  Electric  Corp.,  Kaiser-Frazei  exe 
about  this  contest  that  netted  Corp;  ^ 

50,000  circulation.  What  news-  Piiichurv  Mills  Tnr*  TfBi'Aal 


Jiyj.  I  rm 

Pillsbury  Mills.  Inc.,  Kelloei  Tin 


paper  put  it  on  and  just  how  Co..  Standard  Brands,  IiiJ  Wii 


was  it  done?  I  would  like  to 
try  it  in  Brussels!” 


P.  Lorillard  Co..  U.  S.  Army:j  mai 
Air  Force,  Publicker  Industrie  mac 


The  Federation  took  no  ac-  inj...  Packard  Motor  Car  C: 


Admiral  Corp.,  Standard  Oil 


Mr.  Miller  feels  the  French  New  Jersey.  Doubleday  &  Csi  of 
publishers  still  have  a  long  way  Inc.,  Nestle’s  Co.,  Inc.,  Grty*  the 


to  go  in  gaining  any  degree  of  hound  Lines.  Hudson  Motor  Gi  Tin: 
real  independence.  The  French  American  Airlines,  Inc.,  at:  of  ( 


Press  Agency  is  still  government  Wilson  &  Co. 


owned  and  controlled.  As  he  did 
at  Amsterdam,  Mr.  Miller  de¬ 
cried  the  fact  that  certain 
French  newspapermen  them- 


•100’  Spent  472  Million 
Total  expenditures  of  the  to(( 
100  last  year  were  $472,68180: 


selves  had  asked  the  government 

to  work  out  a  definition  of  press  Tim 


responsibility. 

'Press  Responsibility' 


magazines,  $171,771,777  and  ne: 
work  radio  $154,648,181. 
Significantly,  while  all  the  W 


“Men  like  Bellanger  are  hop-  used  newspapers  and  magazine 


ing  the  French  newspapers  can  32  spent  no  money  at  all  in  ne  WasI 


get  hold  of  the  French  Press  work  radio 


JS'J  .  Top  radio  spender  was  Pr«r  j'-l 


haven’t  been  able  to  finance  a  Gamble,  with  $18,199,384  buc  into 
deal  yet,  as  has  been  done  in  medium.  $8,373.«i.  Sti 

Belgium  where  the  newspa-  newspapers,  and  $5,048,111 '7  nienl 

nnw  nwn  tnAir  npw«  eprv-  .  ^  ^  .  _ ji*.- 


pers  now  own  their  news  serv-  ^ggazin^  Biggest  expendihe 

1  r\  n  itroc  Kv  OAflPTl 


in  newspapers  was  by  Genes  velof 
In  Holland,  a  proposed  “Press  Motors  with  $15,282,575.  Cl  tion. 
Responsibility”  law  is  pending  spent  $9,293,670  in  magazi*  publi 


under  which,  given  the  wrong  and  $1,976,769  in  network  ra(t'  Patte 
government,  Mr.  Miller  believes.  This  firm  also  topped  the  mag  whici 
the  press  could  be  brought  un-  zine  list. 


der  strict  control.  ‘The  Federa¬ 
tion  adopted  a  resolution  at 
Amsterdam  decrying  such  legis¬ 
lation  anywhere.  Mr.  Miller 


a  Mrs. 

Papers  Combine  one  J 

Effective  Aug.  1,  the  Logsu  ihe  p 


Circulation  War 
The  French  circulation  con¬ 
tests  brought  a  protest  at  the 
Federation  meeting  in  Amster¬ 
dam.  One  of  the  smaller  pub- 


sponsored  the  resolution  and  ,  Evening  Pha« 

urged  that  thq  Netherlands  be  Tribune  and  Morning  and  Sv  ^elici 
mentioned  specifically.  day  Press  will  be  combined  as  «>nte< 

‘The  Dutch  newspapermen  sold  in  combination.  No  papet  Paper 
wanted  a  resolution,  but  not  one  will  be  printed  Saturday  eft 
mentioning  Holland,”  he  said,  ning  and  Monday  morning.  - In 
The  British  and  French  backed  land  Newspaper  Represen:;  tional 
them  up,  so  the  resolution  was  tives,  Inc.,  have  been  apppin'"  publis 
general.  The  Dutch  officials  to  represent  the  combination  with 
know  who  was  meant,  however.”  the  national  field.  ;  noss  r 
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Col.  McCormick  Buys 
Washington  Times-Herald 


Announces  Present  Management 
Will  Continue  in  Charge 


Chicago  —  Purchase  of  the 
WoihingfO'*  (D.  C.  •  Times  Her¬ 
ald  by  the  Chicago  Tribune  was 
announced  here  July  20  by  Col. 
Revert  R  McCormick,  editor 
and  publisher  of  the  Tribune. 
Sellers  were  seven  T  H  execu¬ 
tives.  who  inherited  the  news¬ 
paper  a  year  ago  when  Publisher 
Eleanor  M.  Patterson  died. 

In  a  two-line  statement.  Col 
McCormick  said:  ‘The  Chicago 
Tribune  has  bought  the  Wash¬ 
ington  Times-Herald  today.  The 
present  management  will  be  con¬ 
tinued." 

Later,  to  Editor  &  Publisher. 
he  declared:  •  There  will  be  no 
further  announcements  on  the 
matter.” 

No  indication  was  given  of  the 
purchase  price.  It  was  gener¬ 
ally  thought  to  be  in  excess  of 
S5.000.000.  since  other  bidders 
for  the  property  were  said  to 
have  offered  that  sum.  Its  value 
was  appraised  in  probate  court, 
at  $7,000,000. 

Announcement  of  the  sale  in 
Washington  was  made  by  the 
executors  of  the  estate  of  Mrs. 
Patterson.  Frank  Waldrop,  the 
Times  -  Herald  editor  -  in  -  chief, 
William  C.  Shelton,  general 
manager,  and  Joseph  W.  Brooks 
made  the  following  terse  state¬ 
ment: 

The  executors  of  the  estate 
of  Eleanor  Patterson  announce 
the  sale  of  the  Washington 
Times-Herald  to  the  Tribune  Co. 
of  Chicago. 

"Col.  Robert  R  McCormick, 
president  of  the  Tribune  com¬ 
pany,  has  authorized  us  to  say 
that  the  Times-Herald  will  con¬ 
tinue  business  as  usual.’  and 
that  the  present  staff  of  the 
Times-Herald  will  be  retained.” 

e  ♦  • 


WASHINGTON  — Sale  of  the 

Washington  Times-H  e  r  aid 
came  as  no  surprise  to  the 
Washington  newspaper  fraterni¬ 
ty,  yet  the  name  of  Col.  Robert 
R.  McCormick  had  not  entered 
into  public  speculation  here. 

Still,  when  the  announce¬ 
ment  came  W’ednesday  night,  it 
was  accepted  as  a  natural  de¬ 
velopment  in  newspaper  opera¬ 
tion.  It  marked  a  return  of  the 
publication  to  the  McCormick- 
Patterson  family  interests  from 
which  it  actually  had  been  sepa¬ 
rated  only  a  few  months  While 
•'“S-  Eleanor  Patterson,  late 
publisher,  died  almost  exactly 
one  year  ago  (July  24.  1948), 
the  property  had  been  in  litiga¬ 
tion  until  her  daughter.  Mrs. 
Felicia  Gizyeka  withdrew  her 
contest  of  the  will  leaving  the 
Poper  to  seven  key  executives. 

Bank  'Collector* 


interim.  Riggs 
tional  Bank  was  “collector 
published  on  behalf  of  the  ( 
with  William  C.  Shelton, 
toss  manager  and  an  exei 


the  operating  representative  of 
the  bank. 

Described  as  one  link  of  the 
"Chicago-New  York-Washington 
Axis”  in  newspaper  publishing, 
the  Times-Herald  policy  under 
Mrs.  Patterson's  ownership  ac¬ 
corded  with  that  of  the  Chicago 
Tribune  and  the  New  York 
Daily  News.  It  regularly  car¬ 
ried  the  editorials  of  the  News, 
with  a  footnote  explaining  that 
the  paper’s  owner  also  was  a 
part  owner  of  the  News. 

While  the  Times-Herald  is 
operating  "in  the  black. "  Mrs. 
Patterson’s  death  gave  rise  to 
huge  inheritance,  federal  and 
local  tax  bills  which,  by  law, 
are  first  obligations  of  the  estate 
to  pay  off.  Mrs.  Gizyeka's  law¬ 
suit,  and  the  settlement  reached, 
added  financial  complications. 

One  of  the  principal  assets 
available  to  meet  these  pay¬ 
ments  was  Mrs.  Pattersons 
share  of  the  Chicago  Tribune 
trust. 

The  Times-Herald,  which  had 
its  beginning  54  years  ago  as  a 
newspaper  started  by  typeset¬ 
ters,  was  published  by  Mrs. 
Eleanor  M.  ( Cissy  1  Patterson 
from  1939  until  her  death  July 
24.  1948. 

Mrs  Patter.son.  who  pur¬ 
chased  the  Washington  Times 
and  the  Washington  Herald 
from  William  Randolph  Hearst 
on  Feb.  1,  1939,  and  merged 
the  two  newspapers,  into  a  24- 
hour  daily,  willed  the  paper 
to  seven  of  its  executives. 

The  seven,  all  given  equal 
shares,  were  William  C.  Shel¬ 
ton,  general  manager;  Frank  C. 
Waldrop,  editor-in-chief;  Ed¬ 
mund  F.  Jewell,  advertising 
director;  Michael  W.  Flynn, 
supervising  managing  editor; 
H.  A.  Robinson,  circulation  di¬ 
rector;  J.  Irving  Belt,  mechani¬ 
cal  superintendent;  and  Mason 
S.  Peters,  managing  editor. 

Mrs.  Patterson’s  daughter 
sought  to  break  the  will.  Un¬ 
der  its  terms,  she  was  left  a 
$25,000  annual  income,  a  home 
on  Long  Island,  and  some  per¬ 
sonal  property. 

Private  Settlement 

But  an  out-of-court  settle 
ment  was  reached.  The  estate 
was  estimated  to  total  $16,- 
500,000. 

The  settlement  involved  a 
$400,000  lump-sum,  tax-paid 
payment  to  Mrs.  Gizyeka.  She 
agreed  to  that  in  lieu  of  the  $25,- 
000  a  year  for  life. 

The  bulk  of  the  amount — 
$377,500 — was  to  be  paid  by  the 
seven  executives  who  inherited 
the  Times-Herald.  At  that  time, 
an  attorney  estimated  that  to 
pay  Mrs.  Gizyeka  $400,000  cash, 
free  of  heavy  federal  and  state 
inheritance  and  income  taxes, 
would  require  an  actual  outlay 
of  $2,500,000. 
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Mrs.  Patterson,  a  member  of  a 
distinguished  newspaper  family, 
was  a  cousin  of  Colonel  Mc¬ 
Cormick. 

Her  father,  Robert  Wilson 
Patterson,  was  editor  of  the 
Chicago  Tribune,  which  was 
founded  by  her  maternal  grand¬ 
father.  Joseph  Medill. 

Her  brother,  Capt.  Joseph  Me¬ 
dill  Patterson,  founded  the  New 
York  News  and  was  its  publish¬ 
er  until  his  death  May  26,  1946. 

Mrs.  Patterson  became  editor 
of  the  Washington  Herald,  then 
owned  by  Mr.  Hearst,  in  1930. 
Later  she  leased  the  Herald  and 
the  Washington  Times,  also 
owned  by  the  Hearst  interests, 
with  an  option  to  buy  both  pa¬ 
pers.  She  exercised  this  option 
in  1939  and  the  merger  fol¬ 
lowed. 

After  the  death  of  her  brother, 
Mrs.  Patterson  served  for  a 
time  as  chairman  of  the  board 
of  directors  of  the  News  Syn¬ 
dicate  Co..  Inc.,  which  pub¬ 
lishes  the  New  York  News.  She 
also  was  a  director  of  the  Chi¬ 
cago  Tribune  Co. 

Mrs.  Patterson’s  estate  includ¬ 
ed  one-fourth  interest  in  the 
Chicago  Tribune,  the  New  York 
News  and  other  interests  of  the 
McCormick-Patterson  trust. 

Colonel  McCormick  and  his 
cousin.  Captain  Patterson,  ac¬ 
quired  control  of  the  Chicago 
'Tribune  in  1910.  After  World 
War  I.  Captain  Patterson  went 
to  New  York  to  found  the  News. 

Times  Established  1894 

The  Washington  Times,  fore¬ 
runner  of  today’s  Times-Herald. 
came  into  existence  March  18, 
1894.  a  $1,700  project  of  union 
printers  during  a  slack  employ¬ 
ment  year. 

A  few  months  later,  the  paper 
was  sold  to  C.  C.-Conn,  wealthy 
manufacturer  of  musical  instru¬ 
ments  and  a  member  of  Con¬ 
gress.  He  traded  it  the  next 
year  to  Stilson  Hutchins. 

Frank  Munsey  bought  the 
Times  from  Mr.  Hutchins  in 
1901.  Ownership  passed  to  the 
late  Arthur  Brisbane,  Hearst 
executive,  in  1917,  and  Mr. 
Hearst  acquired  title  the  fol¬ 
lowing  year. 

The  Herald  was  started  in 
1906  by  a  group  of  Washington 
businessmen  and  newspapermen. 
In  1913,  it  was  purchased  by 
Clinton  T.  Brainard,  then  presi¬ 
dent  of  the  McClure  Newspaper 
Syndicate. 

In  1920.  Mr.  Brainard  sold 
the  Herald  to  a  group  which  in¬ 
cluded  former  President  Herbert 
Hoover,  Charles  R.  Crane,  Chi¬ 
cago  plumbing  magnate  and 
minister  to  China,  and  Julius 
Barnes,  Duluth  wheat  man. 

Mr.  Hearst  purchased  the 
Herald  in  1922  and  moved  it 
into  the  Munsey  Building  with 
the  Times.  When  the  $1,500,- 
000  building  at  1317  H  Street, 
NW,  was  finished  some  years 
later,  both  papers  were  moved 
there. 


Miss  Muir 
Gets  a  Beat 

Los  Angeles — The  Mirror,  Los 
Angeles's  new  afternoon  tab¬ 
loid,  claimed  a  clean  beat  over 
its  rivals  when  gangland  war¬ 
fare  flared  shortly  before  dawn 
at  a  swank  Sunset  Strip  night¬ 
club.  With  Mickey  Cohen,  un¬ 
derworld  mobster  and  three 
companions  was  Florabel  Muir, 
Mirror  columnist,  when  two 
gunmen  opened  fire  with  shot¬ 
guns  and  revolvers. 

Cohen,  two  other  men  and  a 
woman  companion  were  felled 
by  the  fusilade.  Miss  Muir, 
veteran  newspaper  woman  who 
has  covered  major  stories  in 
New  York,  Chicago  and  the 
West  Coast  was  struck  in  the 
thigh  by  a  stray  bullet.  She 
had  approached  Cohen  only  a 
moment  before  for  an  interview. 

Disregarding  her  wound,  she 
jumped  and  ran  to  a  phone  to 
notify  the  Mirror.  Within 
scant  minutes  a  Mirror  cruiser 
car  arrived,  and  several  action 
shots  were  photographed  be¬ 
fore  the  ambulances  came. 

Miss  Muir  interviewed  the 
badly  wounded  Cohen  as  he  lay 
writhing  on  the  sidewalk. 


Police  Relent  After 
Barring  Phila.  Press 

Chelte.nham,  Pa. — The  Phila¬ 
delphia  Inquirer  and  the  Phila¬ 
delphia  Bulletin  gave  full  cov¬ 
erage  to  a  scheduled  hearing 
July  19  of  three  bankers  in¬ 
volved  in  a  country  club  brawl 
after  the  arrest  of  the  men  on 
charges  of  assault  and  drunken 
and  disorderly  conduct  had  been 
suppressed  for  a  week  by  town¬ 
ship  officials.  ( E  &  P,  July  16, 
Page  38. ) 

■The  defendants  arrived  at 
city  hall  but  there  was  no  form¬ 
al  hearing.  An  attorney  for  a 
policeman  alleged  to  have  been 
beaten  told  newsmen  the  officer 
was  “duly  compensated  for  in¬ 
juries  sustained"  and  a  settle¬ 
ment  had  been  made  “out  of 
court.” 

Police  Chief  Theodore  A.  Hal- 
lowell  then  cleared  the  men  of 
the  recorded  charges.  No  at¬ 
tempts  were  made  to  bar  re¬ 
porters  and  photographers  from 
the  hearing  room. 

Previously,  Chief  Hallowell 
had  marked  the  copy  of  the 
arrest  •  not  for  newspapers  ”  and 
the  press  had  to  dig  facts  on 
the  brawl  from  other  sources 
for  stories. 

■ 

'Lend-Lease' 

Chicago  —  The  series  of  full 
page  newspaper  ads  the  MacFar- 
land  Aveyard  agency  created  for 
Standard  Steel  Spring  Co.,  unex¬ 
pectedly  became  another  inci¬ 
dent  of  lend  lease  to  England. 

The  ads.  a  series  of  10  editor¬ 
ializing  the  American  system  of' 
profit  and  loss,  found  a  staunch 
supporter  in  Socialist  England. 

Judkins,  Ltd.,  of  Nuneaton, 
asked  permission  of  the  Stand¬ 
ard  Steel  of  Coraopolis.  Penn., 
to  reproduce  one  of  the  ads  in 
the  Midland  Daily  Tribune  in 
England.  Later  the  ad  was  used 
in  other  English  papers. 
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No  Price  Reduction, 
Say  Canada  Producers 


There  is  “no  valid  reason” 
for  reduction  of  Canadian  news¬ 
print  prices  under  present  con¬ 
ditions,  in  the  opinion  of  pro¬ 
ducers.  So  reports  Cochran, 
Murray  &  Co.,  Ltd.,  Toronto  in¬ 
vestment  firm,  in  a  book  “News¬ 
print  Price  Outlook,”  a  compila¬ 
tion  of  the  thinking  of  manu¬ 
facturers  and  others  in  the  in¬ 
dustry  in  Canada. 

Chief  reasons  advanced  for 
the  opinion  are: 

“1.  U.  S.  newsprint  consumers 
have  already  obtained  relief 
from  high  prices.  Due  to  Cana¬ 
dian  production  efforts,  many 
consumers  are  paying  consider¬ 
ably  less  for  their  supply  than 
a  year  or  so  ago. 

“2.  The  Canadian  newsprint 
price  index  is  still  well  below 
the  general  U.  S.  commodity  in¬ 
dex.  Canadian  newsprint  did 
not  follow  other  prices  going  up 
and  cannot  logically  be  expected 
now  to  follow  them  down. 

“3.  Newsprint  supply  and  de¬ 
mand  factors  are  very  different 
from  those  of  some  other  com¬ 
modities.  U.  S.  consumers  con¬ 
tinue  to  urge  further  capacity 
expansion;  they  cannot  hope  to 
have  lower  prices  also. 

•'4.  Newsprint  mill  costs  re¬ 
main  at  their  peak,  despite  low¬ 
er  market  prices  for  pulps  and 
pulpwood.  Most  wood  for  1949- 
50  newsprint  production  was 
cut  a  year  or  more  ago  at 
highest  costs  on  record. 

“5.  It  is  to  the  advantage  of 
U.  S.  consumers  that  Canadian 
newsprint  earnings  be  main¬ 
tained;  consumers  might  well 
lose  more  than  they  could  gain 
if  Canadian  newsprint  prices  be¬ 
gan  to  come  down.” 

Look  to  U.  S. 

Meanwhile,  newsprint  manu¬ 
facturers  are  frankly  voicing 
the  hope  that  U.  S.  newspapers 
will  increase  in  size.  In  an 
article  in  the  Financial  Post, 
the  writer  asks: 

"When  are  U.  S.  newspaper 
publishers  going  to  give  their 
readers  as  much  reading  matter 
as  advertising  in  the  average 
issue?  Will  they  ever  get  back 
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to  the  days  when  they  gave 
them  60%  reading  content,  40% 
advertising?” 

If  advertising  holds  at  pres¬ 
ent  levels,  he  adds,  those  per¬ 
centages  would  give  the  manu¬ 
facturers  a  “potential  cushion” 
of  200,000  tons  of  paper.  “It 
could  take  up  some  of  the 
slack,”  he  declares,  “caused  by 
steadily  increasing  production 
and  mounting  inventories  in  the 
hands  of  publishers.” 

As  for  the  price  factor — “They 
(the  publishers)  say:  ‘We  prob¬ 
ably  could  use  more  newsprint 
if  it  cost  less.’  Competition  is 
likely  to  decide  the  issue  for 
both  newsprint  manufacturers 
and  publishers.” 

Production  continued  to  rise 
last  month,  the  June  figure  for 
Canada  being  437.043  tons,  an 
increase  of  5.3%  over  that  of 
June,  1948. 

Shipments  aLso  increased — 
by  5.9%  . 

Meanwhile,  production  in  the 
United  States  rose  1.4%  and 
shipments  decreased  1.6''r. 

According  to  the  American 
Newspaper  Publishers  A.ssocia- 
tion,  daily  newspapers  report¬ 
ing  to  it  consumed  349.944  tons 
in  June,  1949,  compared  with 
327.060  in  June,  1948,  a  gain 
of  7%. 

Stocks  of  newsprint  on  hand 
and  in  transit  were  reported 
by  the  publishers  to  be  39  days' 
supply  at  the  end  of  June,  an 
increase  of  four  days  compared 
with  the  end  of  May,  1949,  and 
five  days  more  than  in  June  of 
last  year. 

Total  estimated  newsprint 
consumption  in  the  U.  S.  for 
June,  1949.  was  442,967  tons,  in¬ 
cluding  all  uses,  and  for  the 
first  six  months.  2,682.800.  Dur¬ 
ing  the  January-June  period, 
the  reporting  newspapers  used 
2,119,412  tons,  an  increase  of 
8.3%  over  the  same  period  last 
year  and  23.2%  more  than  in 
the  first  six  months  of  1947. 

Crown-Zellerbach  Reports 

San  Francisco  —  Newsprint 
continues  in  demand  and  under 
allotment  while  rationing  of 
other  paper  products  has  been 
discontinued,  Crown-Zellerbach 
Corp.  said  in  its  annual  report. 

Failure  of  newsprint  to  fol¬ 
low  the  readjustment  of  demand 
noted  for  other  Crown-Zeller¬ 
bach  products  was  in  the  face 
of  a  10%  increase  in  production, 
the  company  stated.  Production 
of  paper  and  pulp  during  the 
newly-concluded  fiscal  year  was 
811,857  tons,  an  increase  of  76,- 
495  tons  over  previous  year. 

“At  the  beginning  of  1949  we 
were  able  to  discontinue  the  al¬ 
lotment  basis  of  rationing  our 
products  among  our  customers, 
with  the  exception  of  news 
print.”  reported  Louis  Bloch, 
chairman  of  the  board. 

“In  the  early  months  of  1949, 
our  customers  reduced  their 
orders  for  grades  other  than 
newsprint,  because  of  decreased 
demand  and  reduction  of  inven¬ 
tories  by  distributors  and  con- 


Mill  Planned 
In  Coloiado 

Plans  for  construction  of  a 
$15,000,000  paper  mill  in  Colo¬ 
rado  were  announced  last  week. 
The  plant,  expected  to  be  built 
on  the  western  slope  of  the  state, 
would  utilize  the  millions  of 
spruce  trees  killed  by  a  beetle 
epidemic  in  Colorado's  national 
forests. 

The  Columbine  Development 
Co.  has  been  organized  to  build 
the  plant.  It  is  headed  by  Pres¬ 
ton  Walker,  general  manager  of 
the  Grand  Junction  Sentinel.  C. 
F.  McCormick  of  Grand  Junc¬ 
tion  is  secretary-treasurer  and 
most  of  the  investors  are  resi¬ 
dents  of  that  city. 

Capacity  of  the  proposed  plant 
would  be  185  tons  of  newsprint 
a  day,  designed  to  serve  an 
eight  state  area,  and  65  tons  of 
sulfate  puip  for  finer  papers.  The 
site  will  be  somewhere  on  the 
Colorado  River  between  Rifle 
and  Newcastle. 


sumers  of  paper,  and  as  a  result 
we  reduced  our  output  of  cer¬ 
tain  products.  This  was  the  first 
need  to  curtail  some  of  our 
operations  below  maximum  ca¬ 
pacity  since  1941  because  of  a 
decline  in  orders.  During  the 
last  quarter  market  prices  evi¬ 
denced  some  weakness  and  we 
reduced  our  prices  for  some 
products." 

Mr.  Bloch  summed  up  the 
corporation’s  record  year  by 
noting  that  “for  the  third  suc¬ 
cessive  year  we  established  new 
high  records  of  production, 
sales,  and  earnings — also  of  pay¬ 
rolls.  taxes  and  the  total  amount 
of  dividends  paid.” 

Net  income  was  $21,179,080 
against  $19,614,698  for  the  pre¬ 
ceding  fiscal  year,  the  corpora¬ 
tion  reported.  Sales  advanced 
10%,  totalling  $168,230,445  com¬ 
pared  with  $153,395,529.  Mr. 
Bloch  noted  that  general  eco¬ 
nomic  adjustment  Is  under  way, 
as  evidenced  by  lower  fourth 
quarter  earnings. 

Consolidated  Report 

Montreal,  Can. — Net  earnings 
of  Consolidated  Paper  Corp.  and 
subsidiaries  in  the  current  year 
are  running  under  the  record 
level  of  1948,  but  well  ahead 
of  any  other  year.  Consolidated 
reported  in  an  unaudited  income 
statement. 

The  corporation  had  a  net 
profit  of  $5,353,739  in  the  first 
ha'.f  of  the  year,  cr  $2.09  per 
common  share.  39  cents  less 
than  the  dividend  for  the  same 
period  last  year. 

The  statement  indicated  that 
the  program  of  expansion  may 
be  about  over  at  Consolidated. 


Vacation  Cruise 

Buffalo,  N.  Y.— The  first  va¬ 
cation  cruise  to  be  sponsored  by 
the  Buffalo  Courier-Express  be¬ 
gan  when  112  persons  embarked 
on  an  eight-day  itinerary  that 
will  take  them  up  the  St.  Law¬ 
rence  and  Saguenay  rivers  and 
feature  a  two-day  stopover  at 
Montresil  and  Quebec. 

Jack  Beilman  of  the  C-E 
Travel  &  Resort  Bureau,  who  ar¬ 
ranged  the  cruise,  went  along. 

EDITOR  & 


Scranton  Times 
Hits  Back  At 
John  L.  Lewis  * 

Scranton,  Pa. — In  an  editork 
answer  to  the  charge  of  Joh: 
L.  Lewis  of  the  miners’  unia 
that  the  “Scranton  Times  is  no\ 
antagonistic  to  labor  ” — made  & 
he  refused  a  cameraman’s  inv 
tation  to  pose  for  a  picture  wit 
the  Times  labor  reporter,  Jok 
Mulherin  —  the  Times  recentl: 
gave  Mr.  Lewis  advice  on  to 
obligations  a  newspaper  owes  t 
the  public.  It  added  the  su{ 
gestion  other  union  leader 
should  keep  the  advice  in  mint 

Explaining  Mr.  Lewis’  attacl 
the  'Times  stated:  ) 

“Mr.  Lewis  is  angry  at  to 
Times  because  this  newspape 
had  the  temerity  in  its  edito: 
ials  in  March  and  June  to  difle 
with  Mr.  Lewis  on  the  wisdoc 
of  his  orders  suspending  anthr; 
cite  production.”  The  Time 
went  on  to  say  some  of  John  L 
satellites  were  also  displease: 
with  the  editorials,  then  stated 
“They  did  meet  with  favor  C 
the  general  public  and  a  grea: 
number  of  miners  and  the: 
families." 

The  Scranton  publieatic; 
added,  “Under  the  same  set  c; 
circumstances  we  would  do  ei- 
actly  the  same  thing  again  ar: 
again  and  again.” 


Westchester  Group 
Moves  Its  Offices 


Executive  and  advertisiu. 
offices  of  Westchester  Count' 
Publishers,  Inc.,  have  move: 
from  "Yonkers  to  White  Plain 
N.  Y. 

Returning  from  the  Yonfcr 
Herald  Statesman  buildin 
where  they  have  been  locate 
for  the  last  17  years,  the  cento 
offices  of  the  Westchester  dal; 
and  w’eekly  newspaper  grot; 
are  established  mainly  on  to 
fourth  floor  of  the  Reporter  Du 
patch  building  at  8  Churc 
Street,  White  Plains. 

Also  with  quarters  in  to 
five-story  building  are  Uie  booi 
keeping  and  general  circulatic 
departments.  The  county  class 
fied  advertising  department  ak 
will  soon  be  located  in  a  grout 
floor  office. 

The  offices  will  coordinate  to 
executive  and  national  adyc 
tising  business  of  the  eig: 
daily  newspapers.  Yonkers  Hr, 
aid  Statesman,  Whiteplains  K’ 
porter  Dispatch,  Mount  Verne 
Daily  Argus,  New  Roches 
Standard  -  Star,  Port  ChaV 
Daily  Item,  Tarrytown  Dai; 
News,  Ossining  Citizen  Regittr 
and  Mamaroneck  Daily  Time 
TTie  Peekskill  Evening  Star . 
affiliated. 

■ 

Oregon  Sale 

Mrs.  Gertie  M.  Richter  b 
sold  the  Amity  (Ore.)  Sfonof 
to  Jack  Stamper.  Harold  Sac 
ders  will  manage  the  paper  at 
has  purchased  a  working  ^ 
terest.  Mr.  Stamper,  who  a-» 
owns  the  Dayton  (Ore.)  Tr- 
une  and  Chehalem  Valley  net 
announced  that  the 
Standard  for  the  time  w-  ’ 
would  be  printed  in  Dayton. 
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New  Wood  Press 
Prints  2-Page  ‘Jumps’ 
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At  a  formal  introduction  to 
the  trade  July  19,  the  Wood 
Newspaper  Machinery  Corpora¬ 
tion  demonstrated  its  new  Cos¬ 
mopolitan  Press  to  60  editors, 
publishers  and  key  men  in  the 
graphic  arts  industry.  The  cere¬ 
mony  took  place  at  the  Wood 
plant  in  Plainfield,  N.  J.,  and 
was  preceded  by  a  luncheon  at 
the  Park  Hotel  there.  Features 
of  the  press  were  explained  by 
Oscar  C.  Roesen,  president  of 
Wood,  and  I.  Tornberg,  vicepres¬ 
ident. 

The  Cosmopolitan  Press  with 
a  24-page  capacity  and  the  newly 
developed  “Intrasertor”  permit¬ 
ting  two-page  jumps  on  collect 
runs  is  designed  specifically  for 
the  smaller-city  publisher.  The 
press  is  erected  on  its  own  bed¬ 
plate,  no  pit  or  trench  need  be 
provided,  and  can  be  installed 
on  any  flat,  solid  floor.  Its  space 
requirements  are  23  by  23  feet 
with  a  14-foot  ceiling. 

Carries  24  Plates 

The  press  includes  one  con¬ 
ventional  unit,  with  refinements, 
carrying  16  semi-cylindrical 
plates.  Above  that  is  Kii  a  unit 
with  impression  roller  and  cyl¬ 
inder  carrying  8  more  plates. 
Plates  can  be  run  in  any  position 
on  the  press  without  the  need  of 
using  dummy  plates.  The  extra 
half  unit  can  be  utilized  in  full 
or  for  a  two-page  jump  even 
though  the  folder  is  running  a 
collect  product.  Collect  products 
may  be  obtained  with  one  sec¬ 
tion  carrying  two  more  pages 
than  the  other  section. 

The  "intraserted"  sheet  is  un¬ 
der  positive  control  at  all  times 
and  does  not  depend  on  tapes, 
guides  or  friction  devices  for 
advancing  the  sheet  to  its 
proper  position.  The  two-page 
jump  is  obtained  by  running 
the  half  unit  at  half  speed. 
The  sheet  is  cut.  then  under 
control  of  moving  pins  the  extra 
two  pages  are  increased  to  the 
speed  of  the  other  webs,  intra¬ 
serted  between  them  and  kept 
in  register  going  over  the  form¬ 
er. 

Mr.  Tornberg  explained  the 
“Intrasertor,”  which  he  in¬ 
vented,  was  almost  nine  years 
in  the  developing. 

The  press  is  designed  for 
speeds  of  30,000  to  36,000  per 
hour  and  was  operated  at  that 
speed  during  the  demonstration. 
It^is  tentatively  priced  at  $70,- 
000  to  $80,000. 

The  Cosmopolitan  Press  is  de¬ 
livered  in  a  "package”  complete 
with  self-contained  drive  motor, 
controls,  push-button  stations, 
dnve^  chains,  sprockets,  guards, 
signal  systems,  roller  covering, 
Mchometer,  counter  and  blank¬ 
ets. 

In  addition  to  the  "Intraser- 
lon  other  features  include: 

to  four  colors  available 
without  reversing  units; 

Impression  cylinders  mounted 
in  pre-loaded  bearings: 

,  bowls  of  two-page 

width; 

Pnper  roll  sizes  are  either  one 


or  two-page  widths  —  none 
larger; 

A  driven  slitter  so  that  either 
full-size  or  tabloid  size  news¬ 
papers  may  be  produced: 

Single-drive  motor  directly 
connected  to  the  impression  cyl¬ 
inder  by  a  multiple  strand 
chain; 

An  additional  unit,  making 
2Vh  units,  can  be  added  for  pa¬ 
pers  up  to  40  pages.  Additional 
facilities  can  be  added  for  still 
larger  papers. 

The  11^  unit  Cosmopolitan 
Press  will  produce  the  following 
standard-size  newspapers: 

Black:  One-section  papers  4- 
6-8-10-12  page  products;  two- 
section  papers  8-12-14-16-18-20-24 
page  products. 

Black  and  Color:  One-section 
papers  4  pages  black  with  1  or 
2  pages  in  1  extra  color;  6  pages 
black  with  1,  2.  or  3  pages  in  1 
e.xtra  color;  8  pages  black  with 
1,  2.  3.  or  4  pages  in  1  extra 
color;  8  pages  with  6  pages  in 
black  and  2  pages  in  3  colors; 
4  pages  with  2  pages  black  and 
2  pages  in  4  colors.  Two-section 
papers  8  pages  black  with  2  or 
4  pages  in  1  extra  color;  12 
pages  black  with  2.  4.  or  6  pages 
in  1  extra  color;  16  pages  black 
with  2,  4,  6,  or  8  pages  in  1 
extra  color;  16  pages  with  12 
pages  black  and  4  pages  in  3 
colors;  3  pages  with  4  pages 
black  and  4  pages  in  4  colors. 

Mr.  Roesen  listed  some  of  the 
objectives  for  the  Cosmopolitan 
Press  as  follows: 

Purposes  Listed 

“A  machine  w'hich  would 
have  plates  with  columns 
around,  using  a  standard  news¬ 
paper  folder  without  tapes,  and 
at  the  same  time  capable  of 
producing  a  newspaper  in  steps 
of  two  pages;  Paper  rolls  to  be 
half  and  quarter  width,  due  to 
their  ease  of  handling  and  the 
fact  that  only  two  widths  need 
be  kept  in  storage;  A  machine 
which  would  run  a  standard  size 
newspaper  and  also  the  tabloid 
size  without  any  major  changes 
in  the  unit  and  folder  due  to  the 
width  of  paper  employed: 

"A  machine  which  would  have 
fountains  which  would  be  read¬ 
ily  removable  so  that  they  could 
be  cleaned  and  another  color  or 
black  ink  substituted:  a  self-con¬ 
tained  motor  drive;  a  machine 
which  could  print  color  with¬ 
out  the  use  of  any  reversible 
cylinders  and  the  attendant 
complication  of  extra  gearing  to 
accomplish  the  reversibility; 
Since  most  newspapers  are  pro¬ 
duced  in  two  sections,  a  machine 
which  would  be  capable  of  doing 
this  without  the  use  of  an  ex¬ 
tra  former.” 


Oregon  Ad  Managers 

Portland,  Ore. — Oregon  News¬ 
paper  Publishers  Association  Ad- 
managers  will  hold  its  fall 
meeting  at  the  Multnomah  hotel 
here  Oct.  14  and  15.  Ralph  Lee, 
advertising  manager  of  the  Al¬ 
bany  Democrat-Herald,  is  presi¬ 
dent. 


The  11/2-unit  Wood  Cosmopolitan  Press  with  24-page  capacity  capa¬ 
ble  of  jumping  editions  two-pages  on  collect  runs. 


VPA  Elects 
Bloomer  Head, 
Hears  Byrd 

Congress  has  defeated  or  de¬ 
layed  most  of  President  Tru¬ 
man’s  overall  social-economic 
program  because  "no  one  could 
honestly  think  the  Presidents 
program  was  a  mandate  from 
the  masses  of  the  people,”  Sen¬ 
ator  Harry  F.  Byrd,  told  the 
Virginia  Press  Association  at  its 
57th  annual  meeting. 

Senator  Byrd,  publisher  of 
the  Harrisburg  (Va.)  News 
Record,  said  at  a  luncheon  ses¬ 
sion  on  July  16  that  enactment 
of  the  Brannan  farm  bill,  com¬ 
pulsory  health  insurance,  and 
the  administration’s  housing 
bills  "would  pledge  us  to  so¬ 
cialism.” 

Senator  Byrd  expressed  him¬ 
self  as  being  in  favor  of  “mod¬ 
erate  increases”  in  postal  rates 
at  the  meeting  held  in  Old 
Point  Comfort. 

Howard  Bloomer,  publisher 
of  the  Arlington  Sun,  was  elect¬ 
ed  VPA  president  to  succeed 
Robert  B.  Smith  of  the  Neurport 
News  Daily  Press  and  Times- 
Herald. 

Other  officers  named  were: 
A.  A.  Farley  of  the  Danville 
Bee  and  Register,  vicepresident 
for  dailies:  Carl  B.  Knight  of 
the  Big  Stone  Gap  Post,  vice- 
president  for  weeklies:  Clarke 
Lindsay  of  the  Charlottesville 
Progress,  reelected  treasurer, 
and  Ed  Meyer  of  Richmond, 
secretary-manager. 

Publisher  A.  Robbins  of  the 
Hopewell  News  received  the 
W.  S.  Copeland  Memorial 
Award  for  community  service, 
given  this  year  for  the  first 
time. 

Winners  in  the  association’s 
annual  better  newspaper  contest 
included: 

Excellence  of  front  page; 

Class  A  daily:  Alexandria  Ga¬ 
zette,  Staunton  Evening  Leader, 
Waynesboro  News-Virginian. 

Class  B  daily:  Lynchburg 
Daily  Advance,  Petersburg  Pro¬ 
gress-Index,  Danville  Register. 

Class  C  daily;  Richmond 


Times-Dispatch,  Norfolk  Vir¬ 
ginian-Pilot,  Roanoke  Times. 

Class  A  weekly:  Lexington 
Gazette,  Virginia  Beach  News, 
Blue  Ridge  Herald. 

Class  B  weekly;  Halifax  Rec¬ 
ord-Advertiser,  Salem  Times- 
Registcr,  South  Boston  News. 

Excellence  of  general  make¬ 
up  for  daily  newspapers: 

Class  A:  Charlottesville  Daily 
Progress,  Bristol  Neics-Bulletin, 
Waynesboro  News-Virginian. 

Class  B;  Newport  News 
Times-Herald,  Petersburg  Prog¬ 
ress-Index,  Bristol  Herald  Cour¬ 
ier. 

Class  C;  Norfolk  Ledger-Dis¬ 
patch.  Roanoke  World-News, 
Norfolk  Virginian-Pilot. 

As  a  respite  from  discussing 
newspaper  problems,  the  dele¬ 
gates  were  guests  of  the  Navy 
for  a  cruise  aboard  an  LS'T. 
They  were  also  escorted  by  Air 
Force  personnel  and  the  Na¬ 
tional  Advisory  Committee  for 
Aeronautics  on  a  tour  of  the 
Langley  Air  Force  base. 

■ 

U.  S.  Press  Termed 
'Best  in  the  World' 

Myrtle  Beach,  S.  C.  —  The 
newspapers  of  America  are  do¬ 
ing  the  best  job  of  any  in  the 
world  today,  Robert  Bunnelle,  a 
general  executive  of  the  Associ¬ 
ated  Press,  told  the  South  Car¬ 
olina  Associated  Press  Associa¬ 
tion  here. 

Mr.  Bunnelle,  wartime  chief 
of  the  Associated  Press  London 
bureau  and  until  recently  chief 
of  AP  operations  in  Canada, 
said  United  States  papers  are  re¬ 
porting  more  of  the  news  and 
telling  it  more  accurately  and 
objectively  than  papers  in  any 
other  country. 

“A  lot  of  us  can  do  a  better 
job  of  editing,  and  there  is 
plenty  of  room  for  improvement 
in  our  rhetoric  and  syntax,"  he 
said,  "but  by  and  large,  the 
story  of  what  is  going  on  in  the 
world  and  in  this  country  is  be¬ 
ing  pretty  well  told  by  this 
country’s  newspapers.” 

Alex  McCullough,  managing 
editor,  Spartanburg  (S.  C. )  Her¬ 
ald.  and  president  of  the  South 
Carolina  AP  Association,  pre¬ 
sided. 
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Headline  Hunter 
Keeps  Them  for  History 


By  Tamora  Anderesva 

No  MATTER  WHAT  the  Weather, 
whenever  an  extra  is  cried  on 
Los  Angeles'  streets,  you  are 
sure  to  see  a  slight  man  in  a 
tweed  suit  and  slouch  hat,  grab¬ 
bing  the  very  first  ones  hot  off 
the  presses.  He  is  Eric  Warner, 
"headline  hunter."  whose  un¬ 
usual  collection  of  newspaper- 
dom’s  best  attracted  much  at 
tention  throughout  two  dec¬ 
ades  and  recently  won  him  first 
prize  at  the  Los  Ange'.es  Hobby 
Show. 

It  is  only  fitting  that  a  man 
whose  newspaper  career  began 
with  covering  Chicago's  most 
flamboyant  news,  side  by  side 
with  the  legendary  Hildy  John¬ 
son  ( glamorized  in  Hecht  and 
MacArthur's  "Front  Page") 
should  keep  the  Fourth  Estate's 
traditions  alive  by  perpetuating 
them  in  a  rare  collection  of  its 
choicest  effort. 

Offers  $1,000  for  1  'Copy' 

To  get  at  the  copies  of  papers 
he  wants,  Mr.  Warner  spares  no 
effort  or  cash.  Recently  he 
offered  to  pay  $1,000  for  a  copy 
of  the  Chicago  Tribune  whose 
headlines  prematurely  a  n  - 
nounced  Dewey  elected.  Once 
to  get  a  copy  of  an  El  Paso. 
Texa.s.  paper,  he  had  to  scurry 
across  the  border  into  Juarez. 
Mexico.  The  El  Paso  printing 
plant  was  on  strike,  and  part 
of  the  paper  had  to  be  printed 
in  Mexico.  Currently,  he  is 
chasing  down  some  rare  copies 
of  the  Tombstone  ( Ariz. )  Epi¬ 
taph  whose  dour  humor  some¬ 
times  matches  its  funereal 
title. 

Mr.  Warner  diligently  follows 
up  every  tip.  Hunting  for  rare 
papers  he  also  haunts  storage 
rooms  of  moving  companies  and 
old  bookstores.  It  is  in  one  such 
bookstore  —  a  dilapidated  shop 
on  Los  Angeles'  gaudy  Main 
street,  that  he  found  his  treas¬ 
ured  copy  of  1864  Sew  York 
Herald  giving  the  detaiLs  of  the 
Battle  of  Richmond. 

Envious  collectors  have  often 
cast  a  greedy  e.ve  at  Mr.  War 
ner's  copy  of  the  Ulster  Count}/ 
Gazette,  dated  Jan.  4.  1800. 

Since  news  traveled  without 
haste  in  those  days,  both  Wash¬ 
ington's  death  and  a  detailed  re 
port  of  his  funeral  made  the 
same  front  page.  "On  Wednes¬ 
day  last."  one  report  ran.  "the 
mortal  part  of  Washington  the 
Great,  the  Father  of  His  Coun¬ 
try  .  .  .  was  consigned  to  the 
tomb,  with  solemn  honors  and 
funeral  pomp" 

Although  it  took  him  several 
years  to  hunt  it  up.  Mr.  Warner 
finally  added  to  his  collection 
a  July  11.  1898  copy  of  the  San 
Francisco  Bulletin,  telling  of 
the  imminent  surrender  of 
Spain.  In  it  for  the  first  time 
to  Mr.  Warners  knowledge.  AP 
dispatches  were  credited  to  the 
service.  Until  that  date  they 
were  used  without  byline  credit. 

To  interest  Mr.  Warner,  a 
paper  or  headline  does  not  nec¬ 
essarily  have  to  deal  with  a 
world  shaking  current  event. 


For  no  amount  of  money  would 
he  part  with  the  two  copies  of 
the  Scottsbluff  Star  Herald, 
which  headlined:  "CRUCIFIED 
JESUS  ARISES  FROM  HIS 
SEALED  TOMB  IN  JERU¬ 
SALEM"  and  devoted  its  en¬ 
tire  front  page  to  seasonal  Bib¬ 
lical  events. 

Oddities  in  Collection 

Vastly  different,  but  just  as 
fascinating  is  his  Southwestern 
treasure,  the  Desert  Rat  Scrap¬ 
book,  a  publication  whose  brag 
is  that  it  is  ".  .  .  the  only  news¬ 
paper  in  America  you  can  open 
in  the  wind."  i  It  is  printed  on 
cardboard. )  It  is  published  by 
Harry  Oliver.  ".  .  .  Fort  Com 
mander.  publisher,  distributor, 
lamp  lighter,  editor,  artist, 
gardener.  janitor.  owner." 
Some  of  the  things  that  en 
deared  this  little  sheet  to  War¬ 
ner  were  gems  like:  "Printers 
don't  drink  more  than  other 
people.  iT  JusT  $Hows  uP 
xMuRe  iN  pRinT"  Or:  "On  the 
newsstands.  10  cents  a  copy,  but 
sometimes  they  don't  have 
them.  One  year  by  mail,  four 
copies,  fifty  cents.  <  Darned  if 
I'm  going  to  the  trouble  of  mail¬ 
ing  it  for  nothing,  i  Ten  years. 
S.T.OO.  A  hundred  years,  $.i0. 
Something  to  think  about." 

It  is  commonly  believed  that 
the  War  between  the  North  and 
the  South  had  ended  long  ago. 
but  Warner  proved  that  wrong. 
He  has  a  copy  of  July  5.  194.5. 
Dade  Count}/  Times  proving  that 
the  Civil  War  lasted  8.5  years 
longer,  for  until  July  3.  194.5. 
Dade  County  never  tormally 
joined  the  Union!  When  in  May 
of  1860.  Georgia  was  sitting  on 
the  fence  about  secession,  a 
fiery  gent  named  Bob  Tatum  is 
supposed  to  have  cried:  “By 


ANAN  Meeting 

Scouting  rumors  that  the 
American  Newspaper  Adver¬ 
tising  Network  was  slated  to 
iold  at  the  end  ol  this  year. 
Edward  D.  Madden,  executive 
vicepresident,  told  Editor  & 
Publisher  this  week:  "We're  in 
business,  and  we  expect  to 
continue."  After  an  all-day 
session  two  weeks  ago,  the 
ANAN  board  called  a  meeting 
of  stockholders,  which  is  to 
take  place  August  23.  At  that 
time,  Mr.  Madden  said,  there 
will  be  full  discussion  of  the 
"basic  problems"  of  newspaper 
selling  and  the  network's  part 
in  it.  Any  statements  made 
before  the  meeting  regarding 
the  network  would  be  "pure 
speculation,"  Mr.  Madden 
added.  All  ANAN  members 
are  expected  to  have  represen¬ 
tation  at  the  meeting. 


Collector 
Warner  with 
prize  copy  of 
Dade  County 
Times 

announcing  end 
of  'Independent 
State  of  Dade.' 


the  gods,  gentlemen,  if  Georgia 
does  not  vote  to  immediately 
secede  from  the  Union.  Dade 
County  will  secede  and  become 
the  Independent  State  of  Dade!" 
For  85  years  that  "state  "  exist¬ 
ed.  and  not  until  July  5,  1945  did 
Dade  County's  dander  coo?  off 
enough  to  ffy  the  Stars  and 
Stripes. 

Tragic  shortages  of  World 
War  II  are  commemorated  in 
the  Warner  collection.  He  has 
a  Dec.  29.  1946  issue  of  the 
Philadelphia  Record  printed  on 
brown  wrapping  paper.  "Life 
of  the  Record  these  days. "  the 
paper's  editorial  ran,  "is  just 
one  darned  thing  after  another. 
•As  you  know,  we  have  been  so 
woefully  short  of  paper  that  we 
have  had  to  omit  advertising 
beginning  with  last  Sunda.v  Rec 
Old.  .  .  .  However,  by  piecing 
out  our  .'hort  supply  of  news¬ 
print  with  this  kraft  paper,  we 
shall  be  able  to  keep  the  presses 
rolling." 

Whenever  he  is  in  the  mocxl 
for  comics.  Mr.  Warner  likes  to 
unfurl  a  Nov.  6.  1931.  issue  of 
the  Roberts  News,  a  little  throw¬ 
away  issued  by  a  Los  Angeles 
market  chain.  It  gives  him 
memories  of  better  days  in  ads 
like  the.<e:  "Tunalish.  14  cents. 
Steaks.  24  cents.  Chops.  22' a 
cents  a  pound." 

Headline  Editions 

•Aside  from  the  context,  the 
compo<ition  of  the  headlines 
themselves  often  interests  him. 
as  indicative  of  progress  and 
taste  variations  in  journalism. 
From  1898  to  date,  headlines 
varied  from  two  to  six  inches 
in  size,  and  from  shadowy 
Gothic  to  the  boldest  black  face. 
•An  extra  on  the  Spanish-^Amer- 
ican  War  declared  the  calamity 
in  four  tremendou.-,  boldface 
columns,  each  saying  just  the 
fateful  word:  WAR — W^AR — 
WAR— WAR. 

The  same  extra  also  has  con¬ 
siderable  historical  significance. 
The  Maine  was  sunk  Feb.  15. 
1898.  It  took  this  extra  a  whole 
wpek  to  come  out! 

Los  Angeles  Times  announced 
the  end  of  World  War  I  on  No¬ 
vember  11.  1918.  in  six-inch 

type. 

Aside  from  the  interest 
found  in  individual  issues  of 
papers  in  his  collection.  Mr. 
Warner  is  able  to  trace  whole 
blocks  of  historical  develop¬ 
ments  by  arranging  the  head¬ 
lines  thematically. 


EDITOR  & 


Press  Freedom 
Clause  Offered 
In  Spy  Bill 

Senator  Pat  McCarran  ( Dem., 
Nev. ).  chairman  of  the  Senate 
Judiciary  Committee,  has  intro 
duced  an  amendment  that  would 
restore  free  press  guaranties  to 
the  Administration's  revised  in¬ 
ternal  security  bill. 

Sen.  McCarran's  amendment 
to  the  anti-spy  bill  is  as  follows: 
"Nothing  in  this  act  shall  be 
construed  to  authorize,  require 
or  establish  military  or  civil¬ 
ian  censorship  or  in  any  way 
to  limit  or  infringe  upon  free-  1 
dom  of  the  press  or  of  speech 
as  guaranteed  by  the  Constitu¬ 
tion  of  the  United  States  and  no 
regulation  shall  be  promulgated 
hereunder  having  that  effect." 

A  similar  provision,  which 
the  judiciary  committee  had 
previously  struck  out.  had  said 
"nothing  in  this  act  shall  be 
construed  to  require  or  estab¬ 
lish  military  or  civilian  censor¬ 
ship  or  in  any  way  to  limit  or 
infringe  upon  freedom  of  the 
press  as  guaranteed  by  the  Con; 
stitution  of  the  Unit^  States." 

Wording  of  the  amendment 
wa.s  suggested  by  Elisha  Han 
son.  counsel  for  the  America 
Newspaper  Publishers'  Associa 
tion.  acting,  however,  in  the  ca¬ 
pacity  of  a  private  lawyer. 


Vote  to  Reorganize  ^ 

L-A  Press  Group  ! 

Quito.  Ecuador  —  Reorganiza¬ 
tion  of  the  Inter-American  Press 
Association  to  rid  it  completely 
of  any  governmental  ties  or 
sanctions  was  approved  to 
week  by  delegates  to  the  Fifth 
Inter- American  Press  Congress. 

The  vote  was  taken  on  a  pr^ 
posal  submitted  by  the  United 
States. 

According  to  the  resolution, 
the  association  will  be 
structed  “cis  a  free  and  inde¬ 
pendent  inter-American  mem¬ 
bership  association,  made  of  m-  ^ 
dividual  members  with  equal  ^ 
standing,  rights  and  obligations, 
without  reference  to  nationah-  ^ 
ties  and  completely  indepen-  ^ 
dent  of  government  ties,  sanc¬ 
tion  or  suppmrt." 

PUBLISHER  for  July  23,  1949 
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Newspapers,  Agencies 
Exploit  eSNR  Values 

By  Samuel  Rovner 


{Second  of  two  articles  on  the 
Continuing  Study  of  Newspa¬ 
per  Reading,  which  marks  its 
tenth  anniversary  this  month.) 

Probably  the  most  extensive 
use  of  the  Continuing  Study  of 
Newspaper  Reading  has  been 
made  by  the  newspaper  indus¬ 
try  itseif,  although  the  project 
was  created  by  and  primarily 
for  the  advertisers  and  agencies. 

In  the  nature  of  the  thing, 
however,  what  the  newspapers 
have  done  has  benefitted  the  ad¬ 
vertisers  by  1.  developing  val¬ 
uable  information  for  them — at 
considerable  cost — about  the  me¬ 
dium  and  its  proper  use.  and  2. 
turning  the  CSNR's  lessons  to 
the  direct  improvement  of  the 
m^ium  itself. 

Bureau  Active 

The  most  active  and  devoted 
analyst  of  the  reports  has  been 
the  Bureau  of  Advertising.  In  its 
ofiBces,  the  3,500  or  more  na¬ 
tional  ads  in  all  the  reports  to 
date  (129)  have  been  indexed, 
re-indexed,  cross-indexed  and 
sub-indexed  on  IBM  cards,  to  a 
point  where  any  bit  of  major  in- 
formation  about  advertising 
techniques  desired  can  be 
shuffled  out  in  a  matter  of  min¬ 
utes  by  the  machine. 

Ads  can  be  classified  by  prod¬ 
uct,  size,  technique  i  cartoon, 
dominant  text,  dominant  illus¬ 
tration,  all  type,  etc.),  position 
(by  quartiles),  or  any  other  de¬ 
sired  factor  of  importance.  Then 
any  one  of  these,  or  any  combi¬ 
nation  of  them,  can  be  set  up 
against  the  readership  by  men, 
women  or  both. 

Invaluable  as  this  cardfile  has 
been  to  the  Bureau  in  its  service 
to  advertisers,  it  has  been  even 
more  effective,  under  the  pas¬ 
torate  of  Service  Manager  Allen 
Sikes,  as  the  basis  for  some  very 
potent  presentations. 

Among  the  latter— all  based 
on  analysis  of  the  CSNR— have 
been  the  two  “More  Power  in 
Newspaper  Ads’’  films,  special 
presentations  for  various  groups 
of  advertisers,  agency  men  and 
newspaper  people,  down  to  the 
latest  shows:  “Reader  Interest 
in  Food  News"  and  “More  Divi¬ 
dends  from  Financial  Ads.”  Most 
of  the  presentations  have  been 
issued  also  in  the  form  of  book¬ 
lets. 

Fruit  Conner  Profits 

How  the  Bureau  uses  its  file 
in  advising  advertisers  was 
made  clear  in  the  recently  issued 
annual  report  of  the  organiza- 
ticjn  for  1948.  For  example: 

In  the  coffee  field  ...  the 
Bureau  helped  manufacturers 
create  more  effective  campaigns 
through  applications  of  Con¬ 
tinuing  Study  findings.  One 
such  example  was  Hills  Bros. 
Coffee’s  adoption,  with  substan- 
twl  gains  resulting,  of  a  Bureau- 
advocated  use  of  recipes  for  a 
wholly  new  departure  in  coffee 
advertising.  A  leading  national 
advertiser  of  instant  coffee  got 
similar  valued  aid.” 

.  ^  California  fruit  canner 
at  last  moved  newspapers  up  to 


a  50-50  split  of  money  with 
magazines,  after  consistent  Bu¬ 
reau  efforts  with  Continuing 
Study  and  other  data. 

"Major  refiners  were  the  tar¬ 
get  of  continued  Bureau  attack, 
with  both  data  on  the  regionali¬ 
zation  of  gasoline  consumption 
and  help  from  the  Continuing 
Study." 

“One  major  account  in  the 
women  s  apparel  field  asked  the 
Bureau  to  present  the  case  for 
national  newspaper  advertising, 
received  a  comprehensive  Bu¬ 
reau  presentation  —  much  of  it 
based  on  significant  data  from 
the  Continuing  Study — with  the 
result  that  as  of  April.  1949,  the 
Bureau  s  recommendations  were 
accepted  as  the  basis  for  imme¬ 
diate  strategy. ” 

And  so  on. 

But.  the  Bureau  has  not  been 
alone  in  the  newspaper  field  in 
gaining  profit  from  the  CSNR. 
Individual  newspapers — usually 
those  w’ho  have  been  the  sub¬ 
jects  of  reports,  but  occasionally 
others  as  well — have  used  CSNR 
data  both  to  promote  the  indus¬ 
try  and  to  improve  their  own 
products. 

The  most  successful  use  for 
the  latter  purpose — and  deserv¬ 
edly  the  best  known — has  been 
made  by  Vincent  S.  Jones,  ex¬ 
ecutive  editor  of  the  Utica 
(  N.  Y. )  Observer-Dispatch  and 
Daily  Press. 

Early  in  the  career  of  the 
CSNR,  Mr.  Jones  began  to  use 
it  as  a  measure  of  the  impact  of 
new’spapers’  editorial  content. 
And  his  own  newspapers  have 
been  subjected  to  one  daily  and 
one  Sunday  study. 

The  result  was  that  Mr.  Jones 
became  an  ardent  advocate  of 
the  project,  as  an  aid  to  the  edi¬ 
tor,  no  less  than  to  the  advertis¬ 
ing  manager. 

In  a  taik  to  editors,  he  said, 
among  other  things: 

“Aren't  America's  new.spapers 
doing  pretty  well?  Haven't  they 
been  returned  to  office  year  af¬ 
ter  year  ( by  the  five-cent  daily 
vote.s  of  more  and  more  millions 
of  readers)? 

“Why  should  editors  waste 
time  on  research — especially  a 
project  ‘tainted'  by  advertiser 
sponsorship? 

“The  Continuing  Study  was 
set  up  primarily  to  get  informa¬ 
tion  for  advertisers  and  adver¬ 
tising  men.  Our  news  columns 
came  along  for  a  free  ride.  And 
for  all  the  gratitude  expressed, 
.vou'd  think  we  editors  had 
been  kidnapped.” 

And,  to  .show  the  editors  how 
wrong  they  may  sometimes  be, 
despite  the  readers’  vote  of  con¬ 
fidence,  he  pointed  out  such 
things  as  these: 

The  Story  Counts 

"It’s  the  story,  and  not  where 
you  run  it,  that  counts  ( and  to  a 
large  extent,  it  has  been  found, 
that  is  true  of  ads  as  well).  A 
good  story  will  be  found  and 
read — no  matter  what  you  do 
with  it — but  there's  no  law 
against  giving  your  readers  a 
break! 
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“This  will  be  hard  to  swallow; 
Ads  (good  ads,  of  course)  heip 
the  readership  of  a  page!  The 
best  scores  are  made  by  pages 
which  carry  good  news  and  pic¬ 
tures  and  attractive  ads  selling 
things  people  want  to  buy. 

“Frequently  your  'story  of  the 
day’  fails  to  make  the  lists  of 
the  10  best-read  stories. 

“Jumping  a  story  from  Page 
1  to  the  inside  simplifies  editing 
and  makeup  but  most  of  your 
readers  won’t  make  the  trip — 
unless  you  bribe  them  by  run¬ 
ning  a  picture  with  the  carry¬ 
over." 

And.  again,  so  on. 

But,  Mr.  Jones  didn’t  stop  at 
analysis.  He  put  the  studies  to 
work.  “We  approached  it  war¬ 
ily,”  he  says.  “Obviously  it  was 
a  magnificent  tool.  but.  like 
many  other  complicated  modern 
gadgets,  you  had  to  know  how  to 
use  it." 

He  came  up  with  the  simple 
slogan:  “There’s  no  excuse  for 
a  dull  page.” 

Department  editors  were  given 
a  free  hand — but  they  were 
asked  to  try  to  get  at  lea.st  one 
picture  on  every  page:  the  CSNR 
reports  pointed  that  way  un¬ 
mistakably. 

Ideas  were  borrowed,  said  Mr. 
Jones,  from  many  newspapers 
which  had  fared  exceptionally 
well  in  the  Study — including  the 
-Minneapolis  Star-Journal  ( now 
the  Star).  Detroit  Free  Press. 
Nerv  Orleans  Item,  and  others. 

Built-in  cap  lines  replaced 
subheads:  columns  were  slung 
across  the  pages,  instead  of  up 
and  down:  gray  eight-point  was 
brightened  by  indented  full-face 
paragraphs:  “really  good  stories” 
got  10-point  or  double-column 
type. 

Bylined  columns  were  bright¬ 
ened  in  makeup,  the  editorial 
page  was  thoroughly  over¬ 
hauled 

The  result  was  a  success  story. 
The  Utica  newspapers.  CSNR 
studies  showed,  were  read — to 
an  extent  well  above  the  aver¬ 
age  of  the  studies  as  a  whole. 
And  to  top  this,  “the  .steady 
climb  in  circulation  confirmed 
our  overall  judgment.  So  we 
continue  to  follow  the  Study, 
with  heightened  interest,  and  I 
hope,  keener  understanding.” 

Promotion  by  Newspapers 

Other  newspapers,  to  a  some¬ 
what  lesser  degree,  have  taken 
the  Studies  as  a  foundation  for 
improved  editorial  treatment,  as 
well  as  for  preparation  of  retail 
advertising. 

More  widespread,  however, 
has  been  the  promotion  use  by 
newspapers.  With  many  of  the 
Studies  bearing  out  the  conten¬ 
tion  of  Edwin  S.  Friendly  of  the 
New  York  Sun  (at  that  time 
chairman  of  the  Bureau  of  Ad¬ 
vertising  ) .  that  newspapers 
would  prove  mathematically 
their  value  as  a  medium,  promo¬ 
tion  of  the  studies  has  been  a 
“natural.”  And  in  most  cases  the 
newspapers  have  taken  a  con¬ 
servative  view,  letting  the  re¬ 
sults  speak  for  themselves. 

An  example  is  the  Houston 
(Tex.)  Post,  whose  promotion 
manager.  E.  T.  McClanahan. 
states: 

“Inasmuch  as  the  survey  find¬ 
ings  were  so  favorable  to  the 
Post,  they  furnished  us  with  a 
wealth  of  promotional  possibil- 
( Continued  on  page  59) 


First  Survey 
Reported  In 
Texas  Project 

Dallas.  Tex.  —  Results  of 
Texas’  first  community  newspa¬ 
per  readership  survey  have  just 
been  announced.  The  study  was 
based  on  the  April  1  issue  of 
the  Garlaiid  (Tex.)  News.  It 
was  conducted  by  the  Journal¬ 
ism  Department  of  Southern 
Methodist  University,  located  in 
nearby  Dallas. 

The  study,  divided  into  two 
parts,  deals  with  reader  charac 
teristics  as  well  as  actual  reader- 
ship  of  the  paper.  Here  are 
some  of  the  findings: 

Best  read  story  among  the 
men  was  one  concerning  a  new 
busline  starting  service  in  Gar¬ 
land.  It  was  read  by  Sfi't  of 
the  men  and  84%  of  the  women. 
Both  sexes  generally  agreed 
upon  the  next  10  top  stories, 
but  order  of  preference  was  not 
the  same  for  both  lists. 

Women  showed  a  higher  per¬ 
centage  of  readership  than  men 
in  every  section  of  the  paper 
except  sports.  Readership  by 
women  was,  however,  relatively 
constant  throughout  the  paper, 
while  male  readership  fluctu¬ 
ated  with  content. 

Average  male  readership  of 
the  10  pages  of  the  issue  was 
62%.  Women’s  average  was 
81%.  One  hundred  per  cent  of 
the  men  and  97'';  of  the  women 
read  at  least  part  of  page  one. 

Pictures  were  well  “read." 
ranging  from  33%  to  88 '"r  atten¬ 
tion  among  women  and  from 
8')  to  79')  for  men.  Top  pic 
tures  were  of  local  subjects. 

National  and  classifi^  ads 
were  considerably  better  read 
than  local  ads.  However,  local 
ads  which  used  an  illustration 
and  a  headline,  and  employed 
informal  balance,  were  better 
read  than  others. 

Women  led  the  men  in  ad 
readership.  The  two  top  na¬ 
tional  ads  were  for  automobiles 
and  achieved  46 'i  and  43'2') 
readership,  respectively. 

Readership  of  the  classified 
page  was  high.  One  hundred  per 
cent  of  the  women  and  64' <  of 
the  men  read  at  least  part  of  the 
classified  page. 

Reader  characteristics  includ¬ 
ed  these: 

1.  Forty-four  per  cent  of  read¬ 
ers  are  between  the  ages  of  30 
and  44.  Twenty-eight  per  cent 
fall  in  the  18  29  age  bracket.  An¬ 
other  20'’:  are  45  or  over. 

2.  Slightly  over  44')  of  sub¬ 
scribers  keep  the  News  in  the 
home  over  three  days.  Twenty 
per  cent  keep  it  only  two  days 
and  111-2%  discard  the  paper 
after  one  day. 

3.  The  average  reader  spends 
between  30  and  60  minutes 
reading  the  paper. 

The  News,  a  semi-weekly, 
won  last  year  the  Joe  'Taylor 
Editorial  Award,  which  is  the 
Texas  Press  Association’s  top 
award  for  editorial  writing. 

Martin  S.  Reese,  assistant  pro¬ 
fessor  of  journalism  at  SMU,  di¬ 
rected  the  survey. 

Techniques  used  were  pat¬ 
terned  after  those  employed  by 
the  Advertising  Research  Foun¬ 
dation. 
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Listing  of  Newspapers 
On  Microfilm  Issued 


Philadelphia  —  A  listing  of 
newspapers  on  microfilm,  the 
first  work  of  its  kind  ever  at¬ 
tempted.  has  been  compiled  un¬ 
der  a  grant  by  the  Association 
of  Research  Libraries,  but  there 
is  a  need  for  a  more  definitive 
volume  on  the  subject.  Editor  & 
Publisher  was  told  this  week 
by  Dr.  Charles  W.  David,  ex 
ecutive  secretary  of  the  ARL 
and  Director  of  Libraries.  Uni¬ 
versity  of  Pennsylvania. 

Entitled  “Newspapers  On  Mi¬ 
crofilm.  A  Union  Check  List." 
the  volume  was  compiled  in  co¬ 
operation  with  the  Library  of 
Congress  and  the  National  Un 
ion  Catalog.  It  has  been  made 
available  in  limited  numbers,  in 
recent  months  to  newspapers, 
librarians  and  other  interested 
parties  in  the  United  States  and 
abroad. 

'Pioneer  Effort' 

“This  is  merely  a  pioneer  ef¬ 
fort,”  said  Dr.  David,  "and  there 
is  a  need  for  a  more  definitive 
job  on  the  subject  of  newspa¬ 
pers  on  microfilm  because  it  has 
become  a  highly  important  proj¬ 
ect  for  librarians.  There  are 
undoubtedly  some  mistakes  in 
this  work  and  it  is  probably 
not  a  complete  list.” 

He  said  plans  for  a  bigger  and 
better  volume  will  be  discussed 
at  the  next  meeting  of  the  As¬ 
sociation  of  Research  Libraries 
in  Chicago  in  January.  The 
group  comprises  48  members, 
representatives  of  the  most  fa¬ 
mous  research  libraries  in  the 
country. 

Dr.  David  said  that  only  300 
copies  of  the  present  volume 
were  printed  by  the  offset  pro¬ 
cess  at  the  Library  of  Congress, 
with  a  budget  of  $400  made 
available  by  the  ARL.  It  was 
compiled  under  the  direction  of 
George  A.  Schwegmann.  Jr., 
former  director  of  the  National 
Union  Catalog  at  the  Library  of 
Congress,  now  chief  of  the  Di¬ 
vision  of  the  Blind.  Mr.  Schweg¬ 
mann  is  a  technical  expert  on 
microfilm. 

In  a  preface  to  the  list,  Mr. 
Schwegmann  said: 

“The  present  volume  includes 
all  entries  of  newspapers  on 
microfilm  which  were  reported 
to  the  National  Union  Catalog 
by  libraries  and  other  produc¬ 
ers  of  microfilm  and  is  the  prod¬ 
uct  of  many  hands  in  the  Na¬ 
tional  Union  Catalog  Division. 

“Because  they  were  not  re¬ 
ported.  many  items  fail  to  ap¬ 
pear,  but  it  is  hoped  now  that 
the  list  is  published,  that  it 
will  prove  an  incentive  to  all 
holders  of  newspapers  on  micro¬ 
film.  particularly  on  negative 
microfilm,  to  report  the  full 
record  to  the  National  Union 
Catalog,  Library  of  Congress.” 

Not  Coordinated 

Reviewing  the  background  of 
the  present  work,  Mr.  Schweg¬ 
mann  said  that  on  December  20, 
1946,  Dr.  Luther  H.  Evans.  Li¬ 
brarian  of  Congress,  addressed 
a  memorandum  to  Paul  North 
Rice,  then  executive  secretary  of 
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the  Association  of  Research  Li¬ 
braries,  calling  attention  to  the 
need  for: 

“More  efficient  use  of  our  re¬ 
sources  in  the  matter  of  pre¬ 
serving.  through  microfilm  the 
large  masses  of  research  mate¬ 
rials  which  are  now  threatened 
by  loss  through  deterioration  or 
other  hazards." 

In  his  memorandum,  Dr. 
Evans  pointed  out: 

1.  No  coordinated  plan  existed 
for  microfilming  on  a  national 
scale  to  insure  that  materials  of 
primary  importance  receive  pri¬ 
ority  attention,  nor  had  a  de¬ 
termination  of  materials  of  pri¬ 
mary  importance  been  made. 

2.  The  manufacture  and  dis¬ 
tribution  of  academic  and 
scholarly  microfilms  were  unor¬ 
ganized.  and  standards,  custody 
and  pricing  policies  were  not 
uniform. 

3.  Published  information  on 
completed  newspaper  microfilm 
projects  was  not  available. 

4.  There  was  a  lack  of  uni¬ 
formity  in  the  pricing  of  positive 
copies  of  microfilms. 

5.  There  was  a  lack  of  publi¬ 
cation  of  information  regarding 
microfilming  projects. 

“As  a  result  of  Dr.  Evans' 
memorandum,”  Mr.  Schweg¬ 
mann  said,  “a  Committee  on  Li¬ 
brary  Cooperation  was  appoint¬ 
ed  by  the  Association  of  Re¬ 
search  Libraries.” 

Its  members  include  Ralph  A. 
Beals.  Donald  Coney.  Herman  H. 
Fussier,  Keyes  D.  Metcalf,  Mr. 
Schwegmann.  Verdon  D.  Tate, 
chairman;  and  Dr.  David,  ex 
officio. 

Among  the  matters  to  which 
the  committee  gave  immediate 
attention  were  the  drafting  of 
adequate  bibliographical  and 
technical  standards  for  micro¬ 
film  reproduction  of  newspapers, 
the  establishment  of  the  Nation¬ 
al  Union  Catalog  as  the  informa¬ 
tion  center  for  such  projects  and 
the  compilation  of  a  list  of 
newspapers  that  had  been  micro¬ 
filmed. 

176  Pages  in  Book 

The  176-page  volume  lists 
foreign  as  well  as  American 
newspapers  on  microfilm,  and 
where  and  how  they  are  avail¬ 
able. 

Dr.  David  said  that  libraries 
are  now  making  greater  use  of 
newspapers  on  microfilm. 

The  University  of  Pennsyl¬ 
vania  Library,  one  of  the  great¬ 
est  research  libraries  in  the 
world,  has  undertaken  an  ex¬ 
tensive  project  in  that  respect, 
he  said. 

It  includes  a  complete  micro¬ 
film  file  of  the  New  York  Times 
from  its  inception  on  Sept.  18, 
1851.  The  space  occupi^  for 
almost  a  century  of  the  Times 
is  only  20  cubic  feet.  The  proj¬ 
ect  has  cost  over  $6,000  to  date. 

Dr.  David  said  the  U.  of  P. 
contemplates  the  purchase  of  the 
London  Times  on  microfilm, 
from  its  first  issue  under  that 
name,  Jan.  1,  1788,  to  the  pres¬ 
ent.  at  a  cost  of  over  $7,000. 

The  library  has  a  standing 


order  for  the  Times  on  micro¬ 
film:  also  for  the  Manchester 
Guardian.  Volkischer  Beobach- 
ter.  Le  Temps,  Star  of  India. 
Pravda,  Corriere  Della  Sera  and 
the  Philadelphia  Inquirer. 

It  has  on  microfilm  the  Penn¬ 
sylvania  Gazette,  Dec.  24,  1728 
to  Dec.  30,  1789;  and  the  Con¬ 
necticut  Courant.  Oct.  29.  1764 
to  1820. 

■ 

2  New  Laws 
Aid  Newspapers 
In  S.  Carolina 

Spartanburg,  S.  C. — Two  im¬ 
portant  benefits  to  South  Car¬ 
olina  daily  newspapers  have 
developed  as  the  result  of  legis¬ 
lative  action. 

One  is  a  newly  enacted  bill 
requiring  bids  for  county  high¬ 
way  machinery  and  equipment 
to  be  advertised  in  daily  news¬ 
papers.  The  county  board  of 
finance  and  control  here  this 
w’eek  rejected  bids  on  some 
$200,000  worth  of  equipment  and 
machinery  when  it  developed 
that  the  advance  advertising  had 
not  been  placed.  The  advertis¬ 
ing  was  instructed  for  series 
insertion  in  the  Spartanburg 
Herald  and  Journal  and  a  new 
date  set  for  opening  bids. 

Adoption,  upon  written  re¬ 
quest  by  Spartanburg  Herald 
Managing  Editor  Alex  McCul¬ 
lough,  of  a  rule  that  all  boards 
“shall  at  times  hold  open  se.s- 
sions  to  the  public”  with  the  res¬ 
ervation  that  the  right  is  re- 
.served  to  all  boards  to  have 
executive  sessions,  similar  to  the 
rights  reserved  to  the  General 
Assembly  in  the  State  Constitu¬ 
tion.  is  the  second.  The  action 
followed  Mr.  McCullough's  re¬ 
quest  that  a  “Fredom  of  In¬ 
formation”  clause  be  written  into 
the  Spartanburg  appropriation 
bill.  “A  basic  principle  of 
democratic  government  is  the 
ri.ght  of  the  p>eople  to  know  what 
the  persons  handling  their  af¬ 
fairs  are  doing,”  he  told  legisla¬ 
tors  in  his  letter.  “The  press 
has  privileges  only  as  represent¬ 
ing  the  citizens  .  .  .  who  are 
unable  personally  to  attend 
meetings.  .  .  .” 

■ 

Nameplate  Changed 

Salem.  Ore. — The  Salem  Cap¬ 
ital  Journal  has  adopted  a  larg¬ 
er  size  nameplate  for  page  one 
and  has  partial'.y  changed  its 
head  schedule  to  a  larger  size. 
In  announcing  the  change,  the 
Capital  Journal  said  it  was  “re¬ 
suming  its  prewar  policy  of  us 
ing  the  most  modern,  larger  and 
easy-to  read  types  which  better 
indicate  to  the  reader  the  im¬ 
portance  of  the  stories.” 

■ 

Auto  Polish  Drive 

Chicago  —  Newspapers  will 
get  a  major  portion  of  the  ad¬ 
vertising  campaign  prepared  by 
the  Deuss-Gordon  agency,  Chi¬ 
cago,  for  the  Glaze-All  Corp. 
The  agency  just  announced  their 
affiliation  with  the  automotive 
polish  manufacturer.  The  cam¬ 
paign  will  begin  immediately, 
running  in  trade  papers,  news¬ 
papers  and  radio  in  many  mid- 
western  markets. 
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New  NAB  Film 
Claims  Radio 
Ads  Cost  Less 

Radio  advertising,  claims  the 
National  Association  of  Broad¬ 
casters,  can  turn  people  into 
customers  for  retailers  at  a  per- 
thousand  cost  less  than  a  third 
of  that  of  printed  media. 

This  conclusion  is  drawn  in  a 
new  NAB  slide-film  presenta¬ 
tion.  “first  of  a  new  series  of 
active  sales  tools  for  radio  sales¬ 
men.”  It  is  available  only  to 
members  of  NAB. 

The  film,  according  to  NAB, 
is  designed  to: 

“Show  retailers  why  radio  is 
the  most  powerful  and  versatile 
medium  of  advertising  ever  de¬ 
veloped: 

“Demonstrate  the  size  and 
variety  of  the  radio  audience; 

“Provide  a  useful  and  conclu¬ 
sive  means  of  making  cost  com¬ 
parisons; 

“Outline  the  five  tested  NAB 
points  for  the  most  successful 
use  of  radio  by  retail  adver¬ 
tisers.” 

It  was  prepared  by  the  NAB’s 
Broadcast  Advertising  Bureau, 
and  shown  to  the  board  of  direc¬ 
tors  of  the  NAB  for  final  ap¬ 
proval. 

■ 

Canton  Dail'y  Claims 
Contest  Win  Record 

Only  city  in  the  United 
States  ever  to  present  two  na¬ 
tional  champions  in  juvenile 
competitive  events  in  the  same 
year  is  Canton,  Ohio,  according 
to  the  Canton  Repository. 

Kim  Calvin,  13  and  eighth- 
grade  pupil,  won  the  national 
spelling  title  in  the  national 
bee  in  Washington  May  23-27. 
Then  Emma  Jean  Miller,  11  and 
a  fifth-grade  pupil,  won  her 
crown  in  the  national  marbles 
tournament  in  Asbury  Park, 
N.  J..  June  19-24. 

Emma  was  the  fir.st  member 
of  the  Amish  sect  ever  to  play 
in  the  national  tournament. 
During  competition  she  wore 
the  traditional  quaint  dress  and 
bonnet  of  her  people. 

Canton  has  another  claim  to 
distinction.  In  1939  its  entry, 
Bill  Kloss,  won  the  grand  cham¬ 
pionship  at  the  national  marbles 
meet.  It  is  the  only  city  ever 
to  have  landed  top  honors  in 
all  three  fields. 

All  were  sponsored  by  the 
Repository,  which  has  partici¬ 
pated  in  the  marbles  tourna¬ 
ment  since  1935  and  the  spell¬ 
ing  bee  since  1947. 

■ 

Zoo  Opera  On  Again 

Cincinnati,  O. — The  local  Zoo 
opera  is  now  one  of  those  "Ofl 
Agin,  On  Agin,  Gone  Agin" 
things. 

After  it  was  announced  that 
because  of  hot  weather  and  poor 
public  support  the  season  would 
end  last  Saturday,  the  preM 
and  citizenry  at  large  raisM 
such  a  hullabaloo  that  music 
lovers  chipped  in  around  $45.- 
000  to  enable  the  season  to  con¬ 
tinue.  The  Times-Star  and  Hul- 
bert  Taft  its  publisher,  chair¬ 
man  of  the  opera  board,  gave 
$10,000. 
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-AND  LET  THE  REST  OF  THE 
WORLD  GO  BY 

Burck,  Cliitaiio  Sun-Times 


BUCKIN' 

Summers,  Buffalo  (N.  Y.)  Xt'Ui 


‘WILL  YOU  RUN,  MAYOR 
O'DWYER?' 

Milians.  Westchester  County  (N.  Y.)  Newspapers 


Greeks  Limit 
Coverage  of 
Combat  Areas 

Athens — The  Greek  General 
staff  this  week  banned  foreign 
correspondents  from  all  North¬ 
ern  Greece  combat  areas,  then 
i  revised  its  order  a  few  hours 
later  to  permit  a  “limited  num¬ 
ber"  to  move  freely  in  war 
zones. 

Generalissimo  Alexander 
Papagos.  who  issued  the  order, 
charged  that  reporters  had  “vio¬ 
lated  censorship  regulations.” 

The  limitations  on  foreign 
correspondents  came  three  days 
after  Greek  newspaper  report¬ 
ers  were  banned  from  the  com¬ 
bat  areas. 

Greek  Press  Accused 

A  “confidential  ’  order  sent  to 
Athens  newspapers  charged  the 
Greek  reporters  had  violated 
their  privileges  on  two  counts; 
first  by  exaggerating  local  oper¬ 
ations  and  giving  those  opera¬ 
tions  greater  importance  than 
due,  and  secondly  by  sending 
dispatches  on  files  captured  from 
^rilla  headquarters  when  the 
,  information  had  not  been  re- 
I  leased  by  the  general  staff, 
i  Greek  newspapers  had  pre¬ 
viously  ^en  operating  under 
strict  military  censorship,  which 
h^  bwn  expanded  to  include 
all  political  speculation  on  guer¬ 
rilla  peace  feelers.  Now,  how¬ 
ever.  the  papers  will  have  to  de- 
Wnd  on  the  Greek  General  Staff 
‘“fell  war  information. 

The  ban  on  Greek  correspon- 
effect  foreign  dis¬ 
patches  as  much  or  more  than 
the  limitations  on  foreign  corre¬ 
spondents,  one  U.  S.  newsman 
Mid.  Many  foreign  correspon- 
f,  p  “■  explained,  depend  on 
«reek  newspaper  coverage  of 
the  War  for  information,  as  well 
M  on  the  General  Staff.  The  ban 
f  tnerefore  shuts  one  information 
;  source. 


Under  the  order,  Greek  re¬ 
porters  will  be  permitted  in 
only  three  cities — loannina,  Sa¬ 
lonika  and  Kavalla — and  will 
not  be  allowed  to  move  outside. 
Thrace  and  Macedonia  are 
closed  to  them. 

•  •  * 

Shanghai — Censorship  regula¬ 
tions  for  outgoing  news  dis¬ 
patches  were  announced  this 
week  by  the  Communist  Mili¬ 
tary  Control  Commission.  At  the 
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same  time,  authorities  ordered 
the  U.  S.  and  British  informa¬ 
tion  service  in  Shanghai  to  close 
operations. 

Military  censorship  had  been 
in  effect  for  a  week  before  a 
list  of  regulations  was  pub¬ 
lished.  Several  Associated  Press 
and  United  Press  stories  de¬ 
scribing  Nationalist  bomb  dam¬ 
age  had  been  rejected  by  the 
military  blue-pencillers. 

The  regulations  ban  direct  or 
indirect  references  to  weather 
conditions,  damage  or  casualties 
of  Nationalist  bombings,  condi¬ 
tions  of  air  defense  or  airfields, 
locations  of  military  or  political 
targets,  movements  of  armies 
and  other  security  information. 

Censors  will  delete  objection¬ 
able  words,  but  are  not  author¬ 
ized  to  make  additions  to  stories. 
The  commission  warned  that  re¬ 
peated  violators  will  be  “appro¬ 
priately  punished.” 

Correspondents  reported  that 
thus  far  censorship  has  been  fair 
and  has  been  applied  only  to 
military  information,  but  they 
did  complain  about  delays  in 
transmission.  They  said  copy 
was  often  held  up  from  two  to 
30  hours  because  there  were  not 
enough  censors  on  duty  to  han¬ 
dle  all  the  dispatches. 

The  order  to  close  operations 
of  the  U.  S.  information  service 
means  suspension  of  the 
agency’s  daily  news  service  to 
local  English  and  Chinese-lan- 


guage  newspapers.  The  agency 
also  was  told  to  close  its  public 
reading  room  and  library,  cease 
showing  films  and  giving  re¬ 
corded  concerts. 

Reason  given  by  the  Military 
Control  Commission  was  that 
the  U.  S.  and  Britain  had  no 
diplomatic  relations  with  Com¬ 
munist  China. 

George  V.  Allen,  Assistant  Sec¬ 
retary  of  State,  denounced  the 
move  as  an  act  of  a  “totalitarian 
dictatorship”  and  said  the  Chin¬ 
ese  Communists  “realize  that 
public  enlightenment  is  their 
greatest  enemy.” 

•  •  * 

Toyko — Japanese  Communists 
were  accused  of  attempting  to 
intimidate  Japanese  newspapers 
and  foreign  correspondents  after 
the  Communist  party’s  Central 
Committee  demanded  revisions 
in  articles  written  for  the  Neto 
York  Times  and  Asahi. 

The  accu.sation  was  made  this 
week  by  Maj.  Daniel  C.  Im- 
boden.  head  of  Gen.  MacArthur’s 
headquarters  press  section.  He 
said  jail  sentences  might  be 
doled  out  if  the  intimidation 
persists. 

Author  of  the  Times  article 
was  Lindesay  Parrott,  who  de¬ 
scribed  Conununist  tactics  and 
propaganda,  linking  them  with 
the  recent  murder  of  the  Jap¬ 
anese  railway  chief. 

*•41 

Buenos  Aires — La  Prensa  de¬ 
voted  four  of  its  columns  tlvis 
week  to  a  dissection  of  the  pro¬ 
posed  “draft  law  of  the  intellec¬ 
tual  worker,”  which  would 
create  a  national  registry  for 
writers,  scientists,  creative  ar¬ 
tists,  musicians  and  architects. 

The  independent  newspaper 
said  the  law  would  establish 
cultural  quotas  requiring  news¬ 
papers  and  magazines  to  set 
aside  fixed  proportions  of  space 
to  Argentine  works. 

Text  of  the  bill  has  not  been 
published  officially.  It  was  sub¬ 
mitted  to  the  secretary  of  educa¬ 


tion  last  September  and  has 
since  been  “under  study.” 

•  «  • 

Berlin  —  German  police  re¬ 
ported  this  week  that  13  news¬ 
papermen  employed  by  West 
Berlin  organizations  have  dis¬ 
appeared  in  the  Russian  zone 
and  Russian  sector  of  Berlin 

during  the  past  two  years.  They 
said  they  believed  most  had 

been  abducted. 

«  •  • 

Seoul,  Korea  —  Six  Korean 
newsmen  were  jailed  this  week 
on  charges  of  being  secret  mem¬ 
bers  of  the  South  Korea  Labor 
(Communist)  party,  and  it  was 
later  reported  five  had  confessed 
membership.  All  were  covering 
the  United  Nations  Korea  Com¬ 
mission.  They  allegedly  submit¬ 
ted  a  questionaire  to  the  com¬ 
mission  revealing  the  Commun¬ 
ist  line. 

■ 

Circulators  Group 
Elects  Sundberg 

Ivan  Sundberg  of  the  St.  Paul 
(Minn.)  Dispatch  was  elected 
president  of  the  Northern  States 
Circulation  Managers  Associa¬ 
tion  at  its  convention  in  Duluth, 
Minn.,  July  11  and  12. 

Other  officers  are  Lloyd  Fen¬ 
nell,  Austin  (Minn.)  Herald, 
vicepresident;  Walter  R.  Schae¬ 
fer,  Marinette  (Wis. )  Eagle- 
Star,  secretary-treasurer.  Mr. 
Schaefer  is  outgoing  president. 

’The  meeting  was  sponsored  by 
the  Duluth  Herald  and  News- 
Tribune,  with  Publisher  Victor 
S.  Ridder  as  host. 

■ 

Strike  Extras 

The  Nevada  State  Labor 
News,  Reno  weekly,  published 
nearly  every  day,  for  a  total  of 
over  10,000  copies  of  strike  ex¬ 
tras,  during  the  recent  bartender 
and  culinary  strike.  The  extras 
were  sold  on  the  streets  by 
members  of  the  striking  unions 
— and  sometimes  brought  as 
much  as  $1  a  copy,  the  paper 
said. 
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THE  ADVERTISING  SURVEY 

Ads  Sell  Both  Goods 
And  ‘American  Way 


A  SERIES  OF  NINE  retail  adver¬ 
tisements  on  the  American  Eco¬ 
nomic  System,  due  off  the  press 
July  22  in  proof  book  form, 
represent  the  first  project  of  the 
recently  created  retail  adver¬ 
tising  committee  of  the  Adver¬ 
tising  Council. 

The  retail  advertising  com¬ 
mittee  was  set  up  early  tlvjs 
year  on  recommendation  of  the 
National  Retail  Dry  Goods  As¬ 
sociation  and  as  the  result  of  a 
widely-felt  need  for  specialized 
public  service  advertising  mate¬ 
rials  suitable  for  retailers. 

Adaptable 

The  first  ads  prepared  with 
this  specific  goal  by  a  sub¬ 
committee  of  the  retail  adver¬ 
tising  committee  are  said  to 
have  complete  flexibility.  Ads 
may  be  used  as  is,  or  the  re¬ 
tailer  may  create  his  own  ads 
from  the  basic  campaign  facts, 
it  is  pointed  out. 

The  theme  of  the  series,  "The 
Better  We  Produce  the  Better 
We  Live"  may  be  used  only  as 
a  masthead  for  general  mer¬ 
chandise  ads.  The  art  and 
theme  may  also  be  us^  for 
store  service  institutional  ads. 

Proofs  to  Stores 

Proofs  of  the  ads  and  instruc¬ 
tions  for  their  use  are  to  be 
distributed  to  retail  stores  and 
newspapers  through  NRDGA 
and  by  the  syndicated  mat  serv¬ 
ices.  Mats  of  all  artwork  will 
be  available  on  request. 

The  subcommittee  which  pre¬ 
pared  the  retail  ads  is  composed 
of  Lois  Ingalls  of  Thalhimer 
Bros.,  Richmond,  Va.;  E.  G. 
Circuit.  Zion’s  Co-operative 
Mercantile  Institution,  Salt 
Lake  City,  Utah,  and  Samuel  J. 
Cohen.  Lit  Bros.,  Philadelphia. 

Original  Council  ads  prepared 
in  the  American  Economic  Sys¬ 
tem  campaign  were  slanted  for 
magazine  use.  A  revamped  ad 
series  for  general  newspapier 
use  ( sponsors  might  be  the 
newspaper,  a  group  of  mer¬ 
chants.  banks,  large  companies) 
were  distributed  in  February. 

Other  Ads  In  Use 

The  general  advertising  series, 
however,  was  signed  by  Evans 
Clark  of  the  Twentieth  Century 
Fund.  Boris  Shishkin  of  the 
A.  F.  of  L.,  and  Paul  Hoffman, 
former  president  of  the  Stude 
baker  Corp.  Since  the  signa¬ 
tories  had  approved  each  ad, 
the  copy  was  inflexible. 

In  the  retail  series  it  is  sug¬ 
gested  that  retailers  may  state 
in  their  ads  that  the  American 
Economic  System  campaign  has 
the  approval  of  labor,  manage 
ment  and  representatives  of  the 
public. 

While  the  retail  ads  are  ex¬ 
pected  to  fill  the  bill  for  these 
special  advertisers,  the  Council 
believes  the  general  newspaper 
series  will  still  be  widely  used 
for  other  types  of  advertisers. 
Another  general  series  on  the 
American  Economic  System 
theme  is  due  soon.  Council  offi¬ 
cials  said. 


Ad  Budget  Study 

The  most  comprehensive 
study  of  industrial  advertising 
budgets  ever  to  be  made  is  cur¬ 
rently  being  undertaken  by  the 
National  Industrial  Advertisers 
Asociation,  New  York. 

The  study  not  only  will  list 
advertising  budgets  by  t.vpe  of 
product  for  the  years  1949,  1948 
and  1939  but  will  cover  many 
other  phases  of  current  budget¬ 
ing  and  advertising  practices. 
Among  the  areas  included  are: 
method  of  determining  the  ad¬ 
vertising  appropriation,  who  ap¬ 
proves  it,  how  long  a  period  it 
covers,  allocation  between  prod¬ 
uct  and  institutional  advertising 
agency  compensation,  number  of 
employes  in  the  advertising  de¬ 
partment  and  additional  func¬ 
tions  of  the  advertising  depart¬ 
ment. 

Another  section  will  be  de¬ 
voted  to  a  breakdown  of  adver¬ 
tising  appropriations  by  media. 
Major  classifications  included 
are:  Paid  space,  including  new.s- 
papers  and  business  papers, 
product  literature,  exhibits,  mo¬ 
tion  pictures,  display  material 
and  dealer  service  items,  novel¬ 
ties,  surveys  and  research,  pub¬ 
licity  and  public  relations  and 
administration. 

The  questionnaire  was  devel¬ 
oped  by  the  NIAA  budget  sur¬ 
vey  committee,  of  which  Ben¬ 
nett  S.  Chappie,  Jr.,  assistant 
vicepresident,  U.  S.  Steel  Corp., 
is  chairman. 

In  announcing  the  survey, 
Bernard  Dolan.  NIAA  president 
and  manager  of  merchandising, 
Peter  A.  Frasse  &  Co..  Inc., 
(steel  products).  New  York, 
said: 

"To  obtain  the  necessary  data, 
NIAA  is  mailing  a  questionnaire 
to  2.000  of  its  advertiser  mem¬ 
bers  during  the  next  week.” 

"In  the  light  of  today’s  condi¬ 
tions  and  the  tremendous  need 
for  aggressive  selling  and  in¬ 
creased  advertising  effectiveness, 
the  data  in  this  budget  study 
will  provide  an  important  mark¬ 
eting  tool  for  the  industrial  ad¬ 
vertising  manager.  The  impor¬ 
tance  of  these  data  is  evidenced 
by  the  increasing  requests  for 
such  information  received  by 
NIAA  headquarters." 

The  comprehensive  scope  of 
the  survey  was  decided  upon  as 
being  feasible  as  a  result  of  a 
pilot  study  in  the  Pittsburgh 
area,  already  completed,  which 
showed  an  unusually  high  rate 
of  return.  This  study  is  an  ex¬ 
tension  of  similar  studies  made 
by  NIAA  from  1939  through  1947 
but  covers  much  more  ground. 

Layout  Technique 

"The  Technique  of  Fashion 
Layout,”  a  handbook  designed 
for  both  beginners  and  experi¬ 
enced  workers  in  the  field  of 
fashion  advertising,  was  pub¬ 
lished  this  week  by  Harper  & 
Brothers,  New  York. 

Author  Barney  Abrams  has 
included  in  the  book  layouts  il- 


Buieau  Piepaies 
Appliance  Guide 

Aimed  at  broadening  the 
scope  of  newspaper  services  to 
America’s  estimated  1,705,000 
retail  stores,  the  Retail  Divi¬ 
sion,  Bureau  of  Advertising, 
ANPA.  has  prepared  the  first 
in  a  series  of  reference  files 
on  individual  retail  classifica 
tions. 

Entitled,  "Planning  for  Surer 
Success  in  Home  Appliance  Re¬ 
tailing,"  the  file  contains  infor¬ 
mation  on  seasonal  sales  fluc¬ 
tuations  for  the  majority  ol 
electrical  appliances  sold  in 
retail  stores,  according  to  John 
Giesen,  director.  Retail  Divi¬ 
sion. 

Intended  as  a  guide  for  news¬ 
paper  men  and  appliance  mer¬ 
chants  in  planning  more  effec¬ 
tive  new.spaper  advertising,  the 
study  brings  out  the  fact  that 
electrical  appliances,  like  other 
commodities  sold  at  retail,  have 
chartable  selling  seasons. 


lustrating  the  preparation  of 
both  large  and  small  ads,  with 
techniques  applicable  to  both 
mass  media  and  “quality"  pub¬ 
lications. 

Mr.  Abrams,  a  native  of 
Montreal.  Can.,  has  been  in  the 
graphic  arts  field  for  many 
years.  He  started  as  a  printer’s 
apprentice,  spent  three  years  in 
Chicago  at  the  Studio  School  of 
.\rt.  and  thereafter  specialized 
in  advertising  art.  He  is  now 
a  member  of  the  creative  staff 
of  Rapid  Grip  &  Batten, 
Montreal. 

■ 

Sun-Times  Supports, 
‘Fair  Play'  Bill 

Washington — A  plea  for  pas- 
.sage  in  Congress  of  a  "fair 
play”  resolution  to  give  persons 
maligned  by  investigating  com¬ 
mittees  the  opportunity  to  clear 
their  reputations  was  given  by 
Chicago  Sun-Times  editorial 
writer  Robert  E.  Kennedy  be¬ 
fore  the  Senate  Sub-Committee 
on  Rules  and  Regulations. 

The  Sun  -  Times  has  editorial 
ly  condemned  the  so-called 
"smear"  actions  of  certain  con¬ 
gressional  committees. 

Mr.  Kennedy  told  the  commit¬ 
tee  the  problem  poses  difficul¬ 
ties  for  newspapermen  and 
newspapers.  "Congressional  in¬ 
vestigations  are  a  good  source 
of  news,"  he  said.  “If  a  com¬ 
mittee  tells  only  half  the  story, 
we  newspapermen  must  go  get 
the  other  side  of  the  story.  But 
gathered  in  that  manner,  the 
news  is  more  or  less  unofficial, 
and  we  are  not  protected  from 
libel  suits  as  when  we  print 
news  that  occurs  in  Congress.” 

The  Sun-Times  has  editorial¬ 
ized  favorably  on  the  Senate 
Concurrent  Resolution  No.  2. 
sponsored  by  Illinois  Senator 
Scott  Lucas  ( D. )  and  called  the 
"fair  play"  resolution. 

■ 

Ruttenber  ’Named 

Arwood  K.  Ruttenber  has  been 
appointed  Republican  publicity 
chief  for  New  York  State.  A 
Washington  correspondent  for 
the  Buffalo  (N.  Y. )  News,  he  is 
29  years  old.  His  headquarters 
will  be  in  Albany. 

EDITOR  & 


Ernst  Demands 
Curbs  on  Ad 
Sales  Practices  • 

Washington — The  principle  oi 
the  Robinson-Patman  ( anti¬ 
price  discrimination)  Act  shouk 
be  applied  to  the  sale  of  news 
paper  space.  Morris  L.  Erns- 
suggested  to  the  house  judician 
committee  as  its  probe  of  mon 
opolies  got  under  way. 

In  some  situations,  Mr.  Ems 
instanced,  the  small  advertise: 
pays  twice  as  much  for  spau 
as  ’the  big  fellow.”  Emphasiz 
ing  that  it  costs  the  newspaper.- 
no  different  amount  to  set  tot 
type,  he  cited  as  fact  that  de 
partment  stores  taking  hugtj 
linage  in  New  York  City  paper 
pay  as  little  as  50')  of  the  lim 
cost  exacted  from  occasional 
small  advertisers. 

The  premium  rate  for  nationa 
advertising  was  described  b; 
the  witness  as  an  "amazing 
situation,  apparently  withou 
historic  origin,  and  something 
that  "just  grew  up."  The  selle: 
of  a  nationally  distributed  com 
modity  who  wishes  to  promott 
it  through  the  local  press  find.- 
himself  charged  more  than  tht 
local  merchant:  and,  to  ge 
around  this  situation,  frequentl; 
makes  a  deal  with  a  local  dis 
tributor  to  place  the  copy  anc 
the  national  producer  pays  tht 
bill. 

"Why  should  not  the  theor; 
of  the  Robinson  Patman  Ac 
apply?"  Mr.  Ernst  demanded 
"Why  should  you  not  say  tha 
the  newspapers  can  only  dis^ 
criminate  on  their  price  insofa: 
as  there  is  a  difference  to  then 
in  the  economies  of  the  cost  o: 
getting  the  business  and  doing 
the  business?" 

The  New  York  City  lawye: 
lashed  at  what  he  termed  i 
$10,000,000  subsidy  to  magazim 
publishers,  which  permits  < 
magazine  to  be  carried  in  thf 
mail  from  New  York  to  Cali 
fornia  at  a  price  of  21-2  cent 
while  it  costs  16  cents  to  sene 
a  book  containing  the  sami 
number  of  words  as  the  mag 
azine. 

Mr.  Ernst  declared  2.50 
weeklies  and  1.000  dailies  havt 
gone  out  of  busine.-;:.  resultin; 
in  a  concentration  of  newspa 
per  ownership  out  of  which  lit 
said  he  could  envision  the  pov. 
erful  newspapers  buying  up  thi 
Canadian  forests  and  newsprin 
mills  and  holding  the  product 
away  from  competitors. 

■ 

Texas  A.  &  M.  College 
Plans  Press  Clinic 

College  Station,  Tex.-^Pbn 
for  a  Newspaper  Clinic  uk 
workshop  at  Texas  A.  and  M 
College  Oct.  29  have  been  an 
nounced  by  the  Department  n 
Journalism. 

The  all-day  program  will  em 
phasize  practical  newspapt- 
publishing  problems,  accord 
to  Department  Head  Donald  E 
Burchard.  1 

The  program  will  be  prr 
sented  by  recognized  author, 
ties.  The  Clinic  has  been  « 
dorsed  by  the  Texas  Gulf  Coar 
Press  Association. 
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most  important 
newspaper  space 
buyers  in  America. 


T^TELEGRAM  -GAZETTE 

WORCESTER.  MASSACHUSETTS 

Georoe  F.  Booth  Pn£6iht>t- 
MOLONEY,  REGAN  I  SCHMITT,  INC.,  NATIONAL  REPRESENTAIIVLS 


dustrial  ad  copy  and  have  a 
letter  of  recommendation  to 
show  for  that  work. 

That  isn’t  enough.  At  inter 
views,  editors  say,  “if  you  had 
two  or  three  years’  experience 
.  .  .  maybe  .  .  ." 

I  am  curious  to  learn  how 
to  pile  up  a  business  back¬ 
ground  which  editors  will  con¬ 
sider  when  I  interview  them. 

Frank  Hood,  Jr 


Libel  and  to  the  fresh-from-college  man 

T  when  he  gets  into  a  news  writ- 

Liabihty  ^  berth. 

To  the  Editor:  Tell  this  up-and-coming  gen- 

I  just  read  the  editorial  en-  eration  where  it  can  learn  to 
titled  "Radio  Defamation”  in  the  write  hard-hitting,  simply  word- 
July  16  issue  of  Editor  &  Pub-  ed  cop.v,  that  editors  will  re- 
i-isHER.  In  that  editorial  the  radio  spect  at  interviews,  when  ave- 
broadcasters  are  apparently  cri-  nues  to  reportorial  work  are 
ticized  for  making  some  prog-  closed  because  of  lack  of  a  - 

less  in  establishing  a  rule  that  practical,  wage-earning  back-  VvGN  Anniversary 

liability  for  libel  and  slander  ground.  Chica(k>— The  25th  anniversan 

should  not  be  absolute,  but  -j-q  gg^  experience,  with  which  of  the  Chicago  Tribune’s  radio 

should  rest  upon  failure  to  exer-  j  business,  I  have  done  station  WGN  was  marked  Julv 

CISC  reasonable  care.  successfully  considerable  free-  15  with  a  special  WGN  and  Mu- 

^,®*uce  the  utmost  freedom  in  ignce  magazine  writing,  which  I  tual  network  broadcast.  An  ad- 
the  dissemination  of  news  is  in  have  presented  to  editors  in  con-  dition  to  the  WGN  and  Tribuno 
the  public  interest,  it  would  junction  with  my  hard-earned  building  is  being  built  at  a 
seem  clearly  more  equitable  and  ^  g  degree  in  Journalism.  I  cost  of  $7,000,000  that  will  house 
predicate  liability  for  have  been  able  to  obtain  14  ail  WGN-TV  studios  as  well  as 
libel  and  slander  upon  negli-  months’  background  writing  in-  additional  office  space. 

gence,  rather  than  upon  the  an-  _ _ ° _ _ _ _ 

cient  and  largely  outmoded  ^ 


Chicago  —  The  Lima  ( O. ) 
News  and  the  Queens  (N.  Y.) 
County  Times  have  been  award¬ 
ed  the  Public  Interest  Award 
for  exceptional  service  to  safety 
by  the  National  Safety  Council. 
Tffie  awards  were  made  for  the 
best  original  editorials  pub¬ 
lished  by  newspapers  in  a  na¬ 
tionwide  campaign  on  Fourth 
of  July  fatalities. 

The  Council’s  Award  of  Merit 
and  $200  cash  were  presented 
the  writers  of  the  two  winning 
editorials.  Tom  Hunter  of  the 
Lima  News  (for  daily  papers) 
and  Clarence  Norwood,  editor 
of  the  Queens  County  Times 
(for  weekly  papers). 

Editorials  published  by  299 
newspapers  were  submitted  in 
the  contest.  The  board  of  re 
viewers  consisted  of  Harry 
Beardsley,  editorial  writer  of 
the  Chicago  Daily  News;  Har¬ 
old  Ellis,  editor  of  National 
Publisher,  and  Victor  Bluedorn. 
executive  secretary  of  Sigma 
Delta  Chi. 


P.  O.  Box  324 
Cincinnati  1.  Ohio 


Your:  Advertising^  Will  Get 
Its  Shore  of  Worcester’s 
I  Prosperity 


Worcester's  big  earnings  and  huge 
Py  purchasing  power  continue  head  and 

shoulders  aver  many  U.  S.  cities  of  equal 

f  total  income  for  Worcester's  57,600 

£  families,  according  to  Sales  Management* 
Yeached  $31 1,587,000  in  1948  —  an  aver- 
fe'  age  income  per  family  of  $5,409  —  $100 
above  1947,  $870  above  the  notional 
average  of  $4,531,  and  $500  above  the 
New  England  average  of  $4,879.  On  a 
"quality  of  market"  basis  with  an  index 
of  113,  Worcester  exceeded  the  average 
city  in  purchasing  power  by  13%.  These 
are  some  of  the  reasons  why  retoil 
sales  in  Worcester  County  went  to 
$450,374,000. 

Advertisers  are  tapping  this  morkel 
regularly  by  using  the  newspapers  thot 
blanket  the  area  —  the  Worcester  Tel^ 
gram  and  Evening  Gazette.  Daily  circu¬ 
lation  in  excess  of  140,000.  Sunday  over 
100,000. 

Sourct;  -Copyright  1949,  Salts  Managtmtnf  Survty  of  Buying  Powtr;  lurlhst 
reproduction  not  lictnstd. 


What  About  Chance 
For  Experience? 

Let’s  see  your  magazine  take 
a  whack  at  informing  ambi¬ 
tious  young  grads  how  to  get 
that  practical  experience  when 
editors  will  not  give  novices  a 
second  glance.  Your  writers 
have  ground  out  article  after 
article  on  what  the  M.  E.  of 
a  newspaper  requires  of  jour¬ 
nalism  education  and  advice 


OWNERS  of  RADIO  STATION  WTAG 
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Where  else  can  you  get  so 
much  dependable  research 
and  SELLING  POWER,  too? 


The  Cleveland  Press  is  not  satisfied  with  only  giving 
top  coverage  and  concentration  in  the  busy  Cleve* 
land  market.  We  feel  that  advertisers  also  need  to 
know  the  many  intricate  details  of  the  market  for 
better  planning  of  advertising,  and  need  dependable 
research  for  better  measurement  of  results.  The  seven 
books  illustrated  here  are  major  examples  of  what 
The  Press  does  to  fill  these  needs.  Know  any  other 
medium  that  offers  so  much  to  advertisers  in  addi¬ 
tion  to  top-grade  results?  That  explains  why  this 
newspaper  is  famous  for  READERS,  RESULTS  and 
RESEARCH— the  3  R's  of  successful  selling. 
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British  Newspapers 
Have  a  P.  R.  Plan 

By  Leonard  Fletcher 

Public  Relations  Officer  to  the  Newspaper  Society 


London,  Eng. — The  newspaper 
public  relations  planners  of  the 
National  Newspaper  Promotion 
Association  ( reported  in  Editor 
&  PirBLisHER  of  June  18,  1949) 
may  6nd  points  of  mutual  inter¬ 
est  in  the  public  relations  policy 
of  the  Newspaper  Society  in 
making  known  the  activities 
and  worth  of  its  member-news¬ 
papers  throughout  the  British 
Isles. 

The  British  policy  is  two-fold 
—  lai  to  appeal  to  advertisers. 

I  b  I  to  interest  the  general  pub¬ 
lic.  In  that,  the  Information  Bu¬ 
reau  of  the  Newspaper  Society — 
repre.senting  net  sales  exceed¬ 
ing  2.1.000.000  copies  per  issue — 
has  to  do  much  work  which  is 
done  so  very  effectively  by  you 
through  the  Bureau  of  Advertis¬ 
ing  ANPA. 

Association's  Orbits 

The  setup  here,  of  course,  is 
that  the  Newspaper  Society  ca¬ 
ters  in  all  respects  (labor  nego¬ 
tiations.  advertising  promotion, 
vigilance  on  legislation,  P.R., 
etc.  •  for  the  newspapers  pub¬ 
lished  outside  Central  London. 
There  is  the  Newspaper  Proprie¬ 
tors’  Association  for  the  London- 
published  dailies  and  Sundays; 
the  magazines  have  their  own 
organization:  and  although  the 
Scottish  dailies  and  weeklies 
have  their  own  combinations  the 
Newspaper  Society  works  with 
them  as  a  sort  of  "big  brother.” 

From  time  to  time  announce¬ 
ments  of  general  interest  are  cir¬ 
culated  to  the  public  through 
the  member-newspapers,  but 
these  secure  more  publicity 
when  a  "platform”  is  provided. 

The  advertising  convention  at 
Buxton  provided  such  a  “plat¬ 
form”  for  the  president  of  the 
Newspaper  Society  (F.  Herbert 
Grime,  of  West  Lancashire  Eve¬ 
ning  Gazette,  Blackpool)  and 
Mr.  Malcolm  Graham,  chairman 
of  the  Society’s  Advertising  De¬ 
velopment  Committee  and  chair¬ 
man  and  managing  director  of 
the  Express  and  Star,  Wolver¬ 
hampton. 

They  spoke  on  the  part  of  the 


press  in  national  recovery  and 
instanced  the  efforts  already 
made  by  the  newspapers  of  the 
provinces,  which  include  dailies 
in  the  400,000-500,000  class  and 
local  weeklies  exceeding  100.000 
per  week.  Throughout  the  length 
and  breadth  of  the  country  came 
the  stories:  — 

LOCAL  NEWSPAPERS’  PART 
IN  CREATING  PROSPERITY 
PROVINCIAL  PRESS  PLANS 
PROSPERITY  FOR  ADVER¬ 
TISERS 

LOCAL  NEWSPAPERS’  SALES 
GO  UP  AND  UP 
And  some  of  the  reports  be¬ 
came  more  specific  and  lead 
with  Wolverhampton  Express 
and  Star’s  "cla-ssified”  survey — 
A  SINGLE  DAY’S  ADVERTIS¬ 
ING  IN  "SMALLS”— £97,351 
IN  BUSINESS 

'Community  of  Interest' 

A  fortnight  earlier,  following 
upon  a  regionalized  campaign 
through  local  Chambers  of 
Trade  (retailers’  organizations) 
the  President  of  the  Newspaper 
Society  addressed  the  delegates 
of  250.000  retailers  at  the  annual 
convention  of  the  National 
Chamber  of  Trade. 

The  theme  was  suggested  by 
the  hosts  themselves — “The  com¬ 
munity  of  interest  between  local 
retailers  and  local  newspapers.” 
The  550  delegates  returned  from 
Folkestone  to  every  corner  of 
the  British  Isles  to  remind  their 
fellow-traders  that  the  local 
newspapers  of  the  Provinces 
and  London  suburbs  are  really 
their  next-door  neighbors. 

Things  sometimes  move  very 
slowly  in  Britain.  You  have  had 
plant-city  advertising  in  the 
States  for  years.  Richard  A. 
Gibbs,  an  ex-president  of  the 
Newspaper  Society,  newly  re¬ 
turned  from  a  study  of  the  Bu¬ 
reau  of  Advertising,  ANPA.  ad¬ 
dressed  the  national  advertising 
convention  at  Margate  in  1947 
on  that  subject. 

At  long  last  that  address — 
which  has  been  regionalized  as 
well — is  bearing  fruit  and  now 
the  Federation  of  British  Indus¬ 


tries  is  exploring  possibilities. 
In  the  first  place  however,  we’ll 
probably  have  to  be  content 
with  facilities  for  editorial  men 
to  collect  news  from  industry, 
for  industry  in  Britain  is  reluc¬ 
tant  to  talk  about  itself  and  has 
to  be  educated  in  Press  public¬ 
ity.  The  Newspaper  Society  is 
cooperating. 

Even  local  government — city 
and  county  administrative  coun¬ 
cils — often  adopts  ’hush  hush” 
policies  and  to  further  local  ap¬ 
proaches  last  year’s  president  of 
the  Newspaper  Society  (H.  N. 
Heywood,  a  director  of  Kemsley 
Newspapers,  Ltd.)  was  guest 
speaker  at  the  annual  conven¬ 
tion  of  the  Association  of  Mu¬ 
nicipal  Corporations,  dealing 
with  facilities  for  the  Press  to 
collect  news  from  local  govern¬ 
ment.  The  result  has  been  good. 
Local  authorities  which  were 
not  previously  cooperative 
now  “play  ball”  with  our  edi¬ 
torial  boys. 

What  Makes  ’Good'  P.R. 

We  believe  that  it  is  good 
public  relations  to  make  it  easier 
to  advertize  in  member-newspa¬ 
pers.  In  conjunction  with  the 
advertising  agents  ( through 
their  Institute  of  Incorporated 
Practioners  in  Advertising)  we 
devised  standard  rate  cards,  now 
widely  adopted.  This  year  we 
have  jointly  devised  standard 
order  forms  for  advertising 
agents  and  standard  invoices  for 
the  newspapers.  The  goodwill 
between  advertising  agents  and 
the  local  newspapers  was  never 
greater. 

We  are  preparing  schemes  for 
assisting  local  newspapers  to 
make  their  own  film  strips  and 
exploring  the  possibilities  of 
providing  economically  display 
material  for  local  newspaper  of¬ 
fice  windows. 

For  the  assistance  of  adver¬ 
tisers  and  advertising  agents  it 
is  P.R.  policy  with  the  Newspa¬ 
per  Society  to  collect  and  collate 
county  data  and  to  break  down 
data  obtained  from  official 
sources.  This  assistance  has 
been  welcomed  by  advertisers 
and  agents. 

Speakers'  notes  are  available 
to  local  newspaper  men  and 
others  who  are  addressing  Ro- 
tarians  and  other  meetings 

Less  than  five  years  since  in¬ 
auguration  of  this  P.R.  policy  by 
the  Newspaper  Society,  there 
are  many  indications  that  it  is 
well  worth  while. 


Youth  Aids 
Are  Top-Billed 
In  New  Bedford 

New  Bedford,  Mass. — The 
Standard-Times  has  taken  a 
leading  role  in  the  strengthen¬ 
ing  and  development  of  youth 
in  its  community,  which  it  re 
gards  as  the  most  effective 
method  of  combating  juvenile 
delinquency. 

'Junior  Achievement' 

Nearly  1,000  boys,  978  to  be 
exact,  are  reached  through  its 
circulation  department  pro¬ 
gram  of  competitive  sports, 
music  and  varied  contests. 
This  program  for  the  second 
successive  time  took  first  prize 
in  the  nation  this  year,  an 
award  of  the  International  Cir¬ 
culation  Managers  Association. 

A  quite  different  form  of  com 
munity  service  to  youth  ren¬ 
dered  by  the  same  newspaper 
came  through  Standard-Times 
sponsorship  of  a  Junior  Achieve 
ment  company  in  New  Bedford, 
the  Junior  Journalists  Co.  This 
company  took  top  honors  in  the 
country  this  year  for  the  best 
teen-age  produced  newspaper 
insert,  the  school  page  pub¬ 
lished  weekly  during  school  by 
the  Sunday  Standard-Times. 

A  dozen  or  more  students  in 
the  six  High  Schools  of  Greater 
New  Bedford  comprised  the 
company.  Members  of  the 
newspaper  staff  served  as  its 
advisers.  The  company  met  in 
a  room  of  the  newspaper  build-  ^ 
ing  each  week,  conducted  a 
business  session  and  listened  to 
corrections  of  the  previous 
week’s  copy  by  staff  members 
Weekly  Drill 

Each  week,  a  drill  was  given 
in  the  Standard-Times  style 
book  to  familiarize  the  young 
sters  with  accurate  newspaper 
writing.  Also  each  week,  one 
of  the  staff  of  editors  spoke 
for  10  or  15  minutes  on  his 
particular  branch  of  the  busi¬ 
ness.  A  thorough  insight  into 
the  many  details  of  making  a 
newspaper  thus  given  was  aug¬ 
mented  by  two  or  three  tours 
of  the  various  Standard-Times 
departments,  both  editorial  and 
mechanical. 

The  result  was  a  school  page 
well  up  to  the  highest  news¬ 
paper  standards. 


A  Few  of  Our  Ads 


WhoM  B«7  U  This? 

Where  Did  This  Story  Beirin  7 
Edncatioa  —  For  What  7 
Emphasis  en  Yoath 
School  of  Crime 
Onr  Little  Boy 
Ont  of  Focus 

The  Sand  Lota  of  America 
The  Moat  Important  People  on 
Earth 

Purse  Snatcher 
Somebody’s  Boya 
Children  and  Homes 
Our  Youth  of  Today  are  The 
Leaders  of  Tomorrow 
Boy  Problems 

How  Do  We  Value  Our  Children  t 


Fight  JUVENILE  DELINQUENCY 
With  the  Keister  Ads — 

Here  is  the  series  of  ads  you  have  been  waiting  for — expertly  prepared 
to  cope  with  the  major  problem  of  Juvenile  Delinquency  and  Youth  'Training. 

Certainly  you  have  felt  the  need  for  featuring  a  campaign  against  youth 
crime,  and  now  it  is  all  prepared  for  you  with  the  most  effective  illustrations 
and  copy  available. 

From  our  stock  of  more  than  250  ads,  we  are  listing  herewith  a  few  by 
title  that  are  especially  recommended  for  a  campaign  to  combat  Juvenile 
Delinquency.  (Other  ads  in  same  series  are  now  in  preparation.) 

Write  now  for  information  and  sample  proofs  of  our  JD  series 

KEISTER  ADVERTISING  SERVICE 


Department  JD 


STRASBURG,  VIRGINIA 
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female  audience,  or  both.  The  Detroit  News  commands  it  in  the  Detroit  markets 

Gauge  its  effectiveness  with  BOTH  sexes  by  the  simple,  yet  conclusive,  fact  that 

The  News  consistently  carries  MORE  MEN’S  AND  WOMEN’S  WEAR 
ADVERTISING  THAN  ANY  OTHER  DETROIT  PAPER! 


The  News  plays  no  favorites  .  .  .  woos  and  wins  BOTH  sexes  .  .  .  with  the  best  news  and 
sports-writing  staffs,  the  most  interesting  features,  the  best-read  editorials 
and  America’s  most  talked-of  women’s  pages. 

Befinitely,  all  you  need  is  The  Detroit  News  to  sell  the  Detroit  market. 


444,173— tofol  we«kdoy  cifcv 
lotion— ogoin  the  highest  week* 
day  circulotien  ever  ottolned  by 
ony  Michigan  newsooonr 


559,675— total  Sunday  clrculo* 
tion.  A.B.C.  Figures  for  6*months 
period  ending  March  31,  1949 


national  representatives  dan  a  CARROLL.  110  E.  42ND  ST  NEW  YORK  17-  THE  JOHN  E  LUTZ  CO.  TRIBUNE  TOWER.  CHICAGO  11 


Oirnera  and  Ofperators  of  Hndio  Sfationa  Vf'IFJmTV 
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Binder  Tells  Status 
Of  UN  Press  Body 


Carroll  Binder,  of  the  Minne¬ 
apolis  ( Minn. )  Tribune.  U.  S. 
member  of  the  United  Nations 
Subcommission  on  Freedom  of 
Information,  has  issued  a  state¬ 
ment  explaining  the  functions 
and  limitations  of  the  UN  body. 
Following  is  a  partial  text: 

Inquiries  and  comments  show 
considerable  confusion  as  to  the 
status  and  scope  of  the  United 
Nations  Subcommission  on  Free 
dom  of  Information  on  which  I 
have  just  been  serving  at  Lake 
Success.  The  relationship  be¬ 
tween  my  service  on  the  sub 
commission  and  Erwin  D.  Can 
ham's  service  in  the  United  Na¬ 
tions  General  Assembly  during 
April  and  May  of  1949  and  at 
the  Geneva  Conference  on  Free¬ 
dom  of  Information  also  appears 
to  be  confusing  to  many. 

While  both  Mr.  Canham  and 
myself  have  undertaken  to  deal 
with  problems  of  freedom  of  in¬ 
formation  in  international  con 
ferences  at  the  request  of  the 
United  States  State  Department, 
our  status  and  sphere  of  opera¬ 
tions  differ. 

Canhan's  Position 

Mr.  Canham  was  a  represen 
tative  of  the  U.  S  Government 
both  at  Geneva  and  at  Lake 
Success.  At  Geneva  he  and 
other  representatives  of  the 
U.  S.  press  appointed  by  the 
State  Department  negotiated 
with  the  representatives  of  some 
50  other  countries  to  draft  con¬ 
ventions  on  press  freedom  for 
submission  to  the  United  Na¬ 
tions.  At  Lake  Success  Mr. 
Canham  was  an  alternate  dele¬ 
gate  of  the  United  States  to  the 
General  Assembly.  He  was  a 
governmental  representative. 

Mr.  Canham's  work  at  Ge¬ 
neva  and  at  Lake  Success  culmi 
nated  in  the  adoption  by  the 
United  Nations  of  a  treaty  on 
the  gathering  and  international 
transmission  of  news.  This 
treaty  is  now  subject  to  ratifi¬ 
cation  or  rejection  by  the  59 
member  states.  A  second  treaty 
dealing  with  the  broad  prin 
ciples  of  freedom  of  information 
will  come  up  for  reconsideration 
at  the  fourth  session  of  the 
General  Assembly  in  Septem¬ 
ber. 

As  a  United  States  delegate 
to  governmental  bodies.  Mr. 
Canham  had  to  concern  himself 
primarily  with  negotiations.  As 
a  member  of  the  United  Nations 
body  of  "experts"  I  shall  be 
concerned  primarily  with  dis¬ 
cussion. 

While  I  was  nominated  by  the 
United  States  Government  for 
election  to  the  subcommission 
on  freedom  of  information  and 
of  the  press  I  was  elected  along 
with  11  other  "experts"  by  the 
United  Nations  and  am  respon¬ 
sible  only  to  the  United  Na¬ 
tions.  The  U.S.S.R.  wished  to 
make  members  of  the  subcom¬ 
mission  answerable  to  their  gov¬ 
ernments  but  the  United  States 
successfully  resisted  this  con¬ 
cept.  The  intent  was  to  give 
members  of  the  subcommission 
an  independence  not  enjoyed  by 


those  who  must  speak  for  their 
governments  and  whose  govern¬ 
ments  are  bound  by  what  is 
said. 

I  succeeded  Prof.  Zechariah 
Chafee  of  the  Harvard  law 
school  on  the  reconstituted  sub¬ 
commission.  The  other  mem 
bers  come  from  Great  Britain, 
France,  China.  Russia.  Lebanon, 
Egypt.  Yugoslavia.  India,  the 
Philippines.  Chile,  and  Uru¬ 
guay.  We  will  serve  until  the 
end  of  1952  and  cannot  be  re 
moved  regardless  of  changes  of 
regime  within  the  countries 
from  which  we  hail. 

Varying  Approaches 

Since  several  members  of  the 
sub-commission  represent  their 
countries  in  other  capacities 
when  they  are  not  on  duty  with 
the  sub-commission  or  hail  from 
police  states,  their  responsive¬ 
ness  to  governmental  wishes 
must  be  presumed. 

A  majority  of  the  members 
of  the  sub-commission,  however, 
like  myself,  earn  their  livings 
in  the  newspaper  or  radio  busi¬ 
ness  and  go  to  Lake  Success  in 
the  interests  of  freedom  of  in¬ 
formation  rather  than  in  the 
service  of  their  governmeiiLs. 

Our  subcommission's  terms  of 
reference  and  composition  pre¬ 
clude  the  drafting  of  treaties  or 
attempts  to  enforce  any  treaties 
which  may  become  operative  in 
this  field.  Our  task  is  to  report 
to  the  reading  public  on  exist¬ 
ing  information  practices  and 
point  out  ways  of  improving 
them. 

The  Russian  and  Yugoslav 
members  conceive  of  the  sub¬ 
commission  as  a  medium  for 
discrediting  the  press,  radio  and 
newsreels  of  the  free  world  and 
convincing  the  peoples  of  the 
world  that  their  peace  and  se 
curity  would  best  be  safeguard¬ 
ed  by  universalization  of  the 
controls  on  information  oper 
ative  behind  the  iron  curtain. 
They  unsuccessfully  sought  to 
launch  the  sub-commission  on 
an  immediate  study  of  the 
means  of  "spreading  true  infor¬ 
mation  to  counteract  Nazi,  fas¬ 
cist  and  other  propaganda  of 
aggression  or  of  racial,  national 
and  religious  discrimination  " 
Soviet's  View 

Had  the  Soviet  members  suc¬ 
ceeded  in  making  this  the  first 
item  on  our  program  of  work 
for  the  next  three  years  they 
would  have  devoted  most  of  the 
time  to  portraying  the  press  of 
the  United  States,  Great  Britain. 


.W.MI.Ani.K  NOW  mill  ^■vl‘l•.vtinll• 
lo  lill  whatever  tieial  you  may  have 
.  .  .  KIMTOR  PfRLISHEK  Cla-si- 
lieil  ,\ile. 

EDITOR  &  PUBLISHER 
1475  Broadway 
Now  York  18,  N.  Y. 

Tol.:  BRyant  9-3052 


etc.,  as  "war-mongering "  and 
the  Soviet  press  as  the  only 
force  for  peace  and  good  will 
between  nations. 

Those  of  us  interested  in  a 
more  constructive  approach  to 
the  problems  of  fre^om  sue 
ceeded  in  giving  priority  to 
studies  of  the  adequacy  of  the 
news  at  present  available  to  the 
peoples  of  the  world,  censor 
ship,  restrictions  on  movements 
of  press  personnel  and  informa¬ 
tion  within  countries  and  across 
borders  and  other  obstacles  to 
the  free  flow  of  news.  The  So¬ 
viet-favored  study  of  "war¬ 
mongering"  was  made  the  ninth 
item  on  the  agenda. 

These  studies  will  be  carried 
on  by  a  small  permanent  staff 
of  the  United  Nations  Secre¬ 
tariat  assigned  to  the  work  of 
the  sub-commission.  The  staff 
will  coordinate  its  work  with 
studies  being  conducted  in  the 
same  field  by  UNESCO. 

Thus  the  area  of  freedom  will 
neither  be  widened  nor  con 
tracted  by  what  the  sub-com¬ 
mission  does  or  does  not  do. 
It  is  only  as  the  sub-commis¬ 
sion  persuades  people  and  gov¬ 
ernments  that  their  best  in 
terests  will  be  served  by  one 
approach  or  another  that  it  will 
influence  the  course  of  freedom 
of  information. 

The  sub  commission,  in  other 
words,  is  just  another  sector  in 
the  worldwide  battle  for  the 
minds  of  men! 

■ 

Editor  Urges  Schools 
To  Give  Candid  News 

Pullman.  Wash.  —  Educators 
must  be  candid  with  newspa¬ 
pers  and  the  public.  H.  C. 
Cleavinger.  managing  editor  of 
the  Spokane  i  Wash,  t  Chronicle. 
told  65  members  of  the  Phi 
Delta  Kappa,  honorary  educa¬ 
tion  fraternity,  at  Wa.shington 
State  College  last  week. 

"News  unfavorable  to  schools 
should  not  be  withheld,  other¬ 
wise  public  confidence  might 
be  endangered."  Mr.  Cleavinger 
said. 

The  editor  suggested  that 
school  men  "emphasize  continu 
ously  the  good  thing  you  have 
done  and  do  do.  with  the  mate¬ 
rial  with  which  you  have  to 
work." 

"Most  newspapers  are  sympa¬ 
thetic  to  school  news."  he  de 
dared,  "yet  it  should  be  told  on 
the  local  basis  and  in  human  in¬ 
terest  fashion." 
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Correction — 

50  Years  After 

Chester.  Pa.  —  The  Chester 
Times  recently  received  a  re¬ 
quest  to  make  a  correction  in 
a  story  which  appeared  in  that 
newspaper  50  years  ago. 

The  unusual  request  came  in 
a  letter  to  the  editor  from  How¬ 
ard  S.  Evans,  of  Orlando.  Fla. 
He  came  across  an  issue  of  June 
29.  1889  and  noted  his  name, 
among  a  list  of  Media  high 
school  graduates,  was  wrong. 
The  paper  had  used  Edward  S. 
instead  of  Howard  S. 

Mr.  Evans  said  he  was  once  a 
reporter  for  the  Times. _ 


Prewi  Petition 
On  Fall  Docket 

Petition  by  Press  Wireless 
that  the  Federal  Communica¬ 
tions  Commission  order  denying 
it  authorization  to  continue 
handling  non-press  government 
messages  be  set  aside,  has  bwn 
placed  on  the  court  docket  for 
consideration  in  the  fall. 

An  FCC  order  last  month  de¬ 
nied  a  similar  petition  by 
Prewi.  which  then  brought  an 
appeal  for  a  stay  order  before 
the  U.  S.  Court  of  Appeals  for 
the  District  of  Columbia. 

The  petition  for  a  stay  order, 
argued  July  1,  was  not  granted. 


Cranston.  Ex-INS  Man, 
Heads  Federalists 

Alan  Cranston,  author  and 
former  foreign  correspondent, 
has  been  elected  president  of 
United  World  Federalists. 

Mr.  Cranston  was  a  correspon¬ 
dent  for  International  News 
Service  in  England.  Italy  and 
Ethiopia  from  1936  to  1938  and 
was  chief  of  the  foreign  lang¬ 
uage  bureau  of  the  Office  of 
War  Information  during  the  war. 
He  is  now  a  builder  of  low-cost 
homes  in  California. 

■ 

Ice  Fund 

Wichita.  Kan.  —  The  Wichita 
Beacon,  in  cooperation  w'ith  the 
Salvation  Army,  will  sponsor 
next  month  the  15th  annual 
Penny  Ice  Fund  baseball  game. 
Proceeds  provide  ice  for  needy 
families  and  help  support  a 
summer  rest  camp. 
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South’s  Newspapers 
Fighting  ‘Klanism’ 


By  Robert  W.  Brown 

Editor,  the  Columbus  Ledger 


Columbus.  Ga.  —  If,  as  James 
Pope  said  ( E  &  P,  July  16.  p.  9), 
good  editors  must  wake  up 
angry  every  morning,  the  na¬ 
tion’s  best  are  among  those  be¬ 
low  the  Mason-Dixon  line.  A  lot 
of  Southern  editors  are  hghting 
mad.  They're  mad  at  Klanism. 

A  former  Northern  colleague 
chided  us  recently  in  connection 
with  hooded  hoc^lum  outrages 
and  claimed  that  Northern  edi¬ 
tors  ‘‘wouldn’t  stand  for  it.” 
What,  he  demanded,  are  South¬ 
ern  editors  doing? 

We  shan’t  rebut  with  a  list  of 
things  Northern  editors  would 
stand  for.  But  he  should  be 
assured  that  Southern  editors 
aren’t  sitting  under  the  magnolia 
tree  sipping  mint  juleps  while 
the  boys  burn  a  barn  or  fire  a 
cross. 

Revolt  Against  Editors? 

We  have  a  theory,  which  we 
can’t  prove,  but  which  couldn’t 
easily  be  disproved,  that  the 
hooded  hoodlums  and  sheeted 
jerks  have  been  more  active  in 
the  Deep  South  recently  because 
of.  not  despite,  the  militant  atti¬ 
tude  of  Southern  editors  against 
them. 

The  untaunted  mule  is  less 
likely  to  kick,  and  Klanism  un¬ 
provoked  by  criticism  and  at¬ 
tack  will  flourish  under  cover. 
There’s  nothing  regional  about 
mob-ism.  We’ve  stirred  it  up 
down  here. 

If  the  theory  is  correct,  then 
the  recent  outbreaks  are,  para¬ 
doxical  as  it  might  seem,  a  good 
sign.  Lawlessness  has  been 
backed  to  the  wall  and  like  a 
rat — which  is  a  happy  and 
rather  telling  comparison  —  is 
fighting  for  life. 

To  b«  sure,  the  Administra¬ 
tion’s  civil  rights  proposals  have 
stirred  reaction,  too.  But  not  all 
of  the  lawlessness  down  here  is 
traceable  to  racial  animosities. 
In  Alabama,  it  has  been  white 
against  white;  Protestant  against 
Catholic,  and  unionism  against 
non-unionists. 

In  Georgia  recently,  the  state 
press  association  adopted  a  reso¬ 
lution  calling  for  the  unmasking 
and  unsheeting  of  the  Klan, 
with  but  one  dissenting  vote. 
This  is  pertinent,  for  the  Asso¬ 
ciation  for  the  most  part  is 
made  up  of  the  rural  weekly 
press.  The  Klan  has  been 
strongest  in  rural  areas. 

Almost  without  exception,  the 
Georgia  press  condemned  the 
ambush-slaying  of  Negro  Robert 
Mallard  last  November  as  a 
lynching.  And  when  authorities 
apparently  fumbled  the  investi- 
gaMon,  the  press  as  a  whole  de¬ 
manded  action. 

Investigations 

More  recently,  a  Negro  was 
taken  from  an  unguarded  jail 
in  Irwinton,  Ga,  and  was  found 
shot  to  death  the  next  morning. 
The  press  beat  the  Tuskegee  In¬ 
stitute  to  it  again — this  was  a 


lynching.  Again,  under  pres¬ 
sure  from  the  press,  an  investi¬ 
gation  was  made. 

A  few  days  ago  a  Negro  was 
shot  in  the  back  fatally  by  a 
white  man  in  the  same  town  of 
Irwinton,  and  we’ll  quote  briefly 
from  the  Ledger’s  reaction, 
merely  because  it  is  convenient. 
Other  newspapers  reacted  sim¬ 
ilarly. 

Said  the  Ledger:  ’’The  de¬ 
fendant  has  been  cleared  by  a 
coroner’s  jury,  but  circumstances 
surrounding  the  shooting  weigh 
heavily  on  the  public  con¬ 
science. 

"In  the  first  place,  the  white 
man  appears,  on  his  own  testi¬ 
mony.  to  have  precipitated  the 
trouble  and  the  p'nysical  facts 
place  him  in  front  of  a  Negro 
roadhouse.  ...  A  shot  in  the 
back  doesn’t  look  much  like 
self-defense. 

"Yet  the  coroner’s  jur.v  re¬ 
turned  the  verdict  ‘justifiable 
homicide.'  Under  what  circum¬ 
stances  would  homicide  be  ‘un¬ 
justifiable?’  ” 

If  this  doesn’t  sound  like  a 
vigorous  enough  protest,  you 
should  remember  that  this  is  the 
Deep  South  and  should  see  the 
unsigned  mail  and  listen  to  the 
unflattering  phone  calls  it 
brought. 

The  Macon  Telegraph  several 
months  ago  led  a  campaign 
there  to  unmask  the  Klan.  and 
was  successful.  For  many 
months,  the  Atlanta  Journal 
and  the  Constitution  called  for 
unmasking  the  Klan  in  that 
metropolis,  and  recently  their 
efforts  were  rewarded. 

A  big  issue  in  our  next  guber¬ 
natorial  campaign  is  going  to  be 
fought  over  Governor  Herman 
Talmadge’s  refusal  ( he  controls 
the  Legislature)  to  enact  a  state 
law  banning  masks.  Alabama 
recently  unmasked  the  Klan  and 
the  Atlanta  Journal  com¬ 
mented:  “They  have  shown 
thereby  a  quality  of  moral  cour¬ 
age  and  civic  responsibility  - 
which  the  Georgia  General  As¬ 
sembly  has  not  yet  seen  fit  to 
demonstrate.” 

The  Alabama  action  was 
widely  acclaimed  in  the  South¬ 
ern  press,  many  newspapers  in- 
alterably  opposed  to  Governor 
James  E.  Folsom  agreeing  that 
in  this  instance  he  had  per¬ 
formed  a  notable  service.  The 
Greenwood  Index-Journal  ad¬ 
vised  that  South  Carolina  should 
follow  suit.  The  Charlestown 
News  and  Courier  likewise  sug¬ 
gested  it.  The  Lee  County 
(Ala.)  Bulletin  lauded  the  ac¬ 
tion.  and  demanded  that  the  Au¬ 
burn  city  commission  adopt  a 
local  ordinance  against  mask¬ 
ing.  to  back  up  the  state  law. 

The  newspaper  war  against 
Klanism  is  constant,  but  its 
weapons  vary  from  militant  de¬ 
mands  to  sarcasm.  All  are  effec¬ 
tive.  Editor  Ralph  McGill  of 
the  Constitution  often  advises 


Klan  members  that  they  are 
dupes,  being  taken  advantage  of 
by  slickers  after  their  dues.  The 
Augusta  Chronicle,  the  Macon 
Telegraph  and  the  Ledger  on 
occasion  have  seized  upon  the 
Klan’s  assertion  that  it  is  a  “pa¬ 
triotic  and  benevolent”  organi¬ 
zation  as  a  basis  for  sarcasm. 

Not  a  few  Southern  new'spa- 
pers  have  pointed  out  that  mob- 
ism  is  not  regional,  and  that 
gangsterism  and  what  goes  for 
"murder”  in  the  North  is  woven 
from  the  same  cloth  as  Klanism 
and  “lynchings”  in  the  South. 
The  Opelika  (Ala.)  Daily  News 
traced  the  coal  mine  floggings 
near  Birmingham  to  union  mob- 
ism  which  exists  elsewhere. 

The  sole  dissenter  when  the 
Georgia  Press  Association  voted 
to  unmask  the  Klan  was  Editor 
Alex  Boone  of  Wilkinson  Coun¬ 
ty,  a  member  of  the  state  legis¬ 
lature  and  a  Talmadge  sup¬ 
porter. 

The  newspapers  militantly 
against  Klanism  in  Georgia  and 
neighboring  states  are  too  nu¬ 
merous  to  mention.  In  closing, 
it  should  be  reported  that  news¬ 
papers  are  being  helped  tremen¬ 
dously  by  unsung  individuals. 
This  editor,  absent  from  the 
South  for  several  years,  was 
rather  surprised  upon  his  re¬ 
turn  to  hear  anti-Klanism  a  prin¬ 
cipal  theme  in  club  and  public 
addresses. 

A  lot  of  people  are  squirming 
in  the  Deep  South,  under  the  at¬ 
tacks  of  the  press  and  a  good 
many  individuals.  And  perhaps 
it  is  the  last,  dying  squirm — if 
our  theory  on  reaction-under- 
attack  is  correct. 

■ 

N.  E.  Women's  Club 
Sets  Convention  Date 

Brunswick,  Me.  —  The  New 
England  Women’s  Press  Associa¬ 
tion  will  hold  its  64th  annual 
meeting  at  Bowdoin  College 
Aug.  19-20. 

There  will  be  conferences  on 
editorial  and  feature  writing  and 
editorial  policy. 

Bowdoin  President  Kenneth  C. 
M.  Sills  has  invited  the  group  to 
a  reception  for  W.  Hodding  Car¬ 
ter,  Pulitzer  Prize  winning  edi¬ 
tor-publisher  of  the  Greenville 
(Miss.)  Delta  Times-Democrat. 
Mr.  Carter  is  expected  to  con¬ 
duct  the  roundtable  on  editorial 
policy. 
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One  Bid  Posted 
For  New  Paper 
In  'Atom  City' 

Richland,  Wash.  —  Only  one 
bid  was  received  for  the  esta^ 
lishing  of  a  daily  newspaper  in 
this  atomic  city  on  the  Columbia 
River  in  Eastern  Washington. 

The  city  of  about  25.000  pop¬ 
ulation,  presently  is  served  only 
by  the  Richmond  Villager,  a 
weekly  nonprofit  publication. 
The  General  Electric  Co.,  prime 
contractor  for  the  Atomic  En¬ 
ergy  Commission  in  operation 
of  the  Hanford  plant  to  the 
north  of  Richland,  called  for 
bids  May  23  for  a  daily.  I 

On  July  13  R.  J.  Peterson,  su¬ 
perintendent  of  GE  commercial 
facilities,  announced  the  only 
bid  submitted  was  that  of  R.  M, 
Frayn,  owner  of  the  Frayn 
Printing  Co.  in  Seattle.  The 
De.sert  Press.  operated  by 
R.  M.  Frayn  and  N.  J.  Frayn, 
also  of  Seattle,  previously  had 
been  granted  a  contract  to  con¬ 
struct  a  printing  plant. 

Mr.  Peterson  said  a  proposal 
by  the  Tri-City  Herald  for  set¬ 
ting  up  a  printing  plant  in  Rich¬ 
land  also  was  being  considered. 
The  Herald  is  published  at  Ken¬ 
newick  a  few  miles  down  the 
river.  It  serves  that  city  and 
Pasco  and  Richland. 

Glenn  C.  Lee.  publisher  of  the 
Herald,  charged  that  Mr  Frayn’s 
bid  contained  a  provision  which 
would  bar  a  free  press  in  Rich¬ 
land.  He  rapped  the  Frayn  i 
specification  which  would  re¬ 
quire  that  any  other  newspaper 
having  ‘principal  distribution” 
in  Richland  should  edit,  publish 
and  print  the  paper  there. 

Said  Mr.  Frayn; 

“All  I’m  asking  is  that  other 
newspapers  with  principal  dis¬ 
tribution  in  the  town  meet  the 
same  requirements  that  I’m 
called  upon  to  fulfill.  That 
means  actual  production  of  the 
newspaper  in  Richland.” 

•  •  * 

Richland,  Wash.  —  Hugh  A. 
Scott,  editor  of  the  Tri-City  Her 
aid,  announced  his  resignation 
July  14.  He  was  one  of  the 
founders  of  the  Scott  Publishing 
Co.,  which  bought  the  Pasco 
Herald  two  years  ago  and  con¬ 
verted  it  into  a  daily. 


Breakfast  Briefs 

The  Russians  demand  that  the 
United  States  tell  them  how  many 
atomic  bombs  we  have.  Presum¬ 
ably,  in  return,  the  Russians  will 
be  willing  to  tell  us  how  many 
they  may  or  may  not  have. 

*  •  * 

Justice  Department  wants  law  to 
tap  spies’  telephone  wires,  the 
headline  said.  How  bitterly  dis-  ■ 
illusioning  to  spy-fiction  addicts 
who  thought  it  was  done  all  the 
time. 

From  the  Cleveland  Plain  Dealer 

—  I 
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GENERALf%j  ELECTRIC 


/  Complete  Flexibility 
^  Stepless  Speed  Control 
Extra  Production  Insurance, 


Here’s  what  another  well-known  newspaper  pro¬ 
duction  man — Leven  Deputy,  Mechanical  Superin¬ 
tendent,  The  Dallas  Morning  News — says  about 
the  General  Electric  electronic  press  drive,  installed 
for  the  first  time  in  the  Southwest  by  the  Dallas 
Morning  News: 

"We  believe  in  the  idea  of  complete  flexibility 
of  press  combinations,  stepless  speed  control,  and 
inherent  standby  capacity  for  extra  production 
insurance.  Because  we  believe  electronic  press 
drive  can  answer  these  expectations,  when  we 
planned  our  new  printing  plant,  we  ordered 
General  Electric  electronic  press  drive  equipment.'^ 

The  magic  of  electronics,  successful  in  hundreds 
of  other  applications,  has  now  proved  itself  a 
worthy  partner  in  the  printing  industry.  Through 
the  ignitron  rectifier  tube,  incoming  a-c  power  is 
converted  to  d-c  power  for  accurate  and  complete 
press  control.  Power  costs  are  slashed.  The  entire 
installation  is  compact;  easy  to  operate,  easy  to 
maintain.  Get  the  details  now!  ^  ^ 


G-E  electronic  press 
drive  control  at  Dallas 
Morning  News 


One  of  twenty  40-hp 


YOU  CAN  PUT  YOUR  CONFIDENCE 
IN  GENERAL  ELECTRIC 

General  Electric  can  co-ordinate  all  your  electric 
equipment — from  glue  pots  to  press  drives  —  to 
fit  your  individual  requirements.  Why  not  take 
advantage  of  experienced  G-E  application  engi¬ 
neering.  Just  outline  your  needs  to  a  G-E  Printing 
Specialist  in  our  nearest  sales  office  and  let  him 
help  you  with  your  printing  problems. 
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For  Men 

Shulton,  Inc.,  manufacturer  of 
men's  toiletries,  will  place  what 
it  calls  a  “concentrated"  fall  and 
Christmas  campaign  in  printed 
media,  including  multiple  inser¬ 
tions  in  89  newspapers  in  77 
cities  and  33  ads  in  18  magazines. 

The  newspaper  drive  will  be 
concentrated  between  September 
and  October. 

Wesley  Associates  is  the 
agency. 

Snow  Crop 

A  NATIONAL  summer  newspa¬ 
per  campaign  has  just  been 
started  by  Snow  Crop  Market¬ 
ers.  packers  of  frozen  orange 
juice  concentrate.  The  campaign, 
consisting  of  250-  to  1,278-line 
ads  and  running  through  Octo¬ 
ber.  is  being  placed  in  key  mar 
kets  from  coast-to-coast. 

Maxon,  Inc.,  handles  the  ac¬ 
count. 

Dr.  Pepper 

A  NEW  SCHEDULE  of  Sunday 
color  comics  and  black  and 
white  600-line  insertions  is  cur¬ 
rently  breaking  in  a  large  list 
of  newspapers  on  behalf  of  Dr. 
Pepper  beverages.  Agency  is 
Ruthrauff  &  Ryan.  Chicago, 
which  recently  acquired  the  ac¬ 
count. 

New  Approach 

Taking  a  different  approach 
to  the  offering  of  high  octane 
gasoline.  General  Petroleum 
Corp.,  marketers  of  Mobilgas 
and  Mobiloil,  have  launched  a 
newspaper  campaign  telling 
motorists  to  be  their  own  judges 
on  w’hich  grade  of  gas  to  use. 

A  1000-line  announcement  ad 
this  month  pointed  out  the  ba¬ 
sic  differences  between  grades  of 
gasolines  and  urged  use  of  non¬ 
premium  fuel,  unless  the  engine 
requires  “special." 

More  ads  will  carry  the  same 
theme  and  will  appear  in  170 
newspapers  on  the  West  Coast 
through  September. 

West-Marquis,  Inc.,  is  the 
agency. 

More  Campaigns 

Another  petroleum  company, 
Standard  of  Indiana,  is  announc¬ 
ing  its  recent  price  reductions 
on  fuel  oils  with  a  newspaper 
campaign  in  109  papers  in  85 
cities. 

A  five-week  summer  cam¬ 
paign  in  122  newspapers  in  108 
cities  will  introduce  the  new 
Beer  Shampoo.  Weekly  400-line 
ads  were  scheduled  to  begin 
July  21.  Frank  A.  Weaner  & 
Co.,  agency. 

Swift  &  co.,  packers,  are  pro¬ 
moting  cold  cuts  this  summer 
with  newspaper  ads  ki  390  cities. 
Ads.  listing  retailers,  run  from 
1.000-line  minimum  to  full  page. 

Heavy  newspaper  and  maga¬ 
zine  advertising  starting  late 
this  month  will  back  a  new  joint 
merchandising  drive  by  Lever 
Bros,  and  Westinghouse  Electric 
Corp.  Savings  on  Westinghouse 
appliances  will  be  offered  to  pur¬ 
chasers  of  Lever  soap  and  short¬ 


ening  products  in  a  box-top  deal. 
Newspapers  in  110  key  cities 
will  carry  the  ads  in  August. 
Agencies  are  Fuller  &  Smith  & 
Ross,  Cleveland,  for  Westing¬ 
house.  and  J.  Walter  Thompson 
Co.  for  Lever  Bros. 

Esquire  Magazine  will  “ad¬ 
vertise  its  advertisers"  in  large 
space  in  13  daily  newspapers  in 
12  markets  as  part  of  the  mer¬ 
chandising  program  on  its  two 
Christmas-gift  issues.  Ads  will 
suggest  that  readers  “shop  the 
easy  way  ’  through  the  Esquire 
Gift  Guide  Index.  The  ads  will 
carry  listings  of  the  advertised 
products. 

Accounts 

Standard  Brands.  Inc.,  to 
Compton  Advertising,  for  Chase 
&  Sanborn  coffee  and  instant 
coffee. 

Frank  J.  Murphy,  men's  wear, 
Wilmington,  Del.,  to  Weightman, 
Inc.,  Philadelphia;  newspaper 
campaigns  have  been  approved. 

Ruxton  Products.  Cincinnati, 
artists’  paints  and  inks,  to 
Strauchen  &  McKim,  same  city; 
newspapers  and  magazines. 

Gillette  Safety  Razor  Co.,  to 
Foote.  Cone  &  fielding  Interna¬ 
tional,  for  Latin  America  and 
Philippine  Islands  advertising. 

International  Salt  Co.,  Sterling 
salt  and  other  products,  to 
Duane  Jones  Co.,  effective  Oc¬ 
tober  1. 

Helena  Rubinstein.  Inc.,  cos¬ 
metics  to  Hewitt,  Ogilvy,  Ben¬ 
son  &  Mather. 

Lever  Bros.  Co.  to  Batten,  Bar¬ 
ton,  Durstine  &  Osborn  for  Swan 
Soap,  and  N.  W.  Ayer  &  Son,  for 
Surf. 

J.  P.  Finley  &  Son.  Portland, 
Ore.,  funeral  directors,  to  Simon 
&  Smith;  newspaper,  outdoor, 
carcards. 

Hilo  Co.,  Norwalk,  Conn.,  tick 
control  products,  to  Brisacher, 
Wheeler  &  Staff:  newspapers, 
trade  and  consumer  magazines. 

Monarch  Manufacturing  Co., 
Milwaukee,  men’s  and  boy's 
outergarmenLs.  to  Westheimer  & 
Co.,  St.  Louis. 

Grolier  Society.  Inc.,  educa¬ 
tional  books,  to  Doyle  Dane 
Bernbach,  Inc. 

■ 

Lions'  Convention  Ads 
Roar  'Hello'  to  N.  Y.  C. 

In  full-page  ads  last  weekend 
and  July  21  Lions  International 
said  Hello”  and  Thank  You"  to 
New  York  City,  where  the  or¬ 
ganization  is  holding  forth  in  its 
32nd  annual  convention. 

Ads  ran  in  all  New  York  dail¬ 
ies  of  general  circulation,  the 
Wall  Street  Journal,  New  York 
Journal  of  Commerce,  Brooklyn 
Eagle,  and  Christian  Science 
Monitor,  proclaiming  the  "won¬ 
derful  convention  facilities"  and 
the  “hospitality”  of  the  big 
town. 

A  rough  count  estimated  con¬ 
vention  attendance  at  35.000 
delegates  and  visitors  from  26 
countries. 

The  ad  was  prepared  by  Klau- 
van  Pietersom-Dunlap  Associ¬ 
ates,  Milwaukee,  Wis. 


Ten  Named 
To  Ad  Bureau 
Plans  Group 

Eight  newspaper  advertising 
directors  and  two  newspaper 
representative  executives  have 
been  named  to  the  plans  com¬ 
mittee  of  the  Bureau  of  Ad 
vertising,  ANPA.  it  is  an¬ 
nounced  by  Richard  W.  Slocum, 
chairman  of  the  Bureau's  gov 
erning  board  and  general  man¬ 
ager  of  the  Philadelphia  Bul¬ 
letin. 

Don  U.  Bridge,  advertising  di¬ 
rector.  Gannett  Newspapers,  is 
the  committee’s  chairman. 

New  members  of  the  commit¬ 
tee,  appointed  to  fill  expired 
or  incompleted  terms,  include: 
Charles  E.  Arnn,  Los  Angeles 
News;  H.  W.  Beyea,  Hearst  Ad 
vertising  Service;  Ralph  W.  Cal¬ 
lahan,  Anniston  (Ala.)  Star; 
William  J.  Campbell,  Toronto 
(Ont.)  Star;  Maj.  Gen.  Charles 
C.  Curtis.  Allentown  (Pa.)  Call- 
Chronicle;  W.  J.  Kemble,  Lock- 
port  (N.  Y. )  Union-Sun  & 
Journal;  John  W.  Moffett,  Min¬ 
neapolis  (Minn.)  Star  &  Trib¬ 
une;  J.  Garrett  Noonan,  Louis¬ 
ville  (Ky.)  Courier-Journal  & 
Times;  William  O.  Savage,  Cin¬ 
cinnati  ( O. )  Post;  Delwyn  J. 
Worthington,  vicepresident  of 
Cresmer  &  Woodward,  and  vice- 
president  of  American  Associa¬ 
tion  of  Newspaper  Representa¬ 
tives. 

■ 

Bank  Copy  Wins 

San  Francisco — Bank  service 
copy  prepared  for  the  Idaho 
First  National  Bank,  Boise,  Ida., 
received  first  award  for  general 
advertising  in  the  annual  Ad¬ 
vertising  Association  of  the 
West  newspaper  ad  competition. 
The  copy  was  prepared  by  Cline 
Advertising  Service,  Inc.,  of 
Boise. 

Arden  Farms  advertising  by 
Foote,  Cone  &  fielding,  Los  An¬ 
geles,  was  second  with  Wilshire 
Heights-Valley  Realty,  Tucson, 
third  on  copy  prepared  by  Ca- 
bat-Gill,  Tucson. 

Cash  awards  also  were  granted 
by  the  Pacific  Coast  Division. 
Bureau  of  Advertising.  ANPA,  in 
two  retail  classifications.  The 
cities  over  50,000  top  award 
went  to  Harry  Bennett  of  Grey 
Advertising  Agency  for  “Every¬ 
thing  Grows  Big  in  California” 
copy  prepared  for  Ohrbach’s. 
Hollywood.  A  double  spread 
newspaper  ad  for  the  Tucson 
Biltmore  took  the  cities  under 
50,000  top  prize  for  Cabat-Gill. 
Tucson. 

The  Coast  Bureau  posted  10 
cash  awards  totalling  $500  in  the 
three  contests. 

■ 

Group's  50th  Meeting 

Hornell,  N.  Y.  —  The  New 
York  State  Associated  Dailies 
conducted  its  50th  anniversary 
meeting  here  recently,  with  a 
closed  session  at  which  prob¬ 
lems  of  small  city  dailies  were 
discussed.  Louis  G.  Buisch, 
general  manager  of  the  W.  H. 
Greenhow  Co.,  which  publishes 
the  Hornell  Evening  Tribune, 
is  president  of  the  group.  He 
is  the  grandson  of  the  first 
president. 


What’s  happened 
at  Des  Moines 
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I  The  Des  Moines  Sunday  Register 
I  packages  a  statewide  urban  market 
'  ranking  among  America's  top  20  cities. 

I 

j  •  ADVERTISERS... They’ve 
set  The  Des  Moines  Sun(iay 
Register  among  the  first 
seven  in  general  linage. 
Only  The  New  York  Times, 
The  New  York  Herald  Tri¬ 
bune,  The  Chicago  Sunday 
Tribune,  The  Philadelphia 
Inquirer,  The  Cleveland 
Plain  Dealer  and  The  Cin¬ 
cinnati  Enquirer  rank  ahead 
of  it. 

•  READERS  . . .  They've 
given  The  Sunday  Register 
dominance  in  Iowa.  Eighty- 
three  of  Iowa's  99  counties 
average  77%  readership.  Its 
circulation  of  over  500,000 
is  one  of  the  nation's  largest, 
only  nine  other  cities  having 
newspapers  with  more 
readers. 

•  MARKETS  .  .  .  TWO  rich 
markets  .  .  .  An  urban  mar¬ 
ket  that  out-spends  Boston, 
St.  Louis.  Cleveland  and 
San  Francisco  ...  a  farm 
market  unparalleled  in  the 
country,  with  a  per-farm 
average  income  of  over 
$11,000,  Together  these  two 
markets  buy  five  billion  dol¬ 
lars  worth  of  goods  a  year. 

The  Des  Moines 
Register  and  Tribune 


Printed  on  . . . 
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NEW  HEADLINER  PRESSES  AT  THE  DES  MOINES  REGISTER  AND  TRIBUNE 


Another  Goss  installation  has  been  com¬ 
pleted  at  The  Des  Moines  Register  and 
Tribune  —  the  sixth  since  1922.  The  latest 
equipment  comprises  eight  new  Headliner 
units  with  five  color  units  and  two  Uni-Flow 
folders. 

The  Register  and  Tribune  now  has  30  Goss 
units  and  an  8-cylinder  Goss  Multi-Color  press. 
These  are  all  in  operation  contributing  to  a 
total  production  of  more  than  362,000  copies 
daily  and  over  500,000  Sunday. 

The  new  Headliners  give  The  Register  and 
Tribune  the  advantages  of  continuous  feed 
ink  system  for  quality  printing  .  .  .  flexibility 


of  color  production  for  added  service  to  ad¬ 
vertisers  and  attraction  to  readers... Uni-Flow 
folder  delivery  to  assure  neatly  folded  papers 
.  .  .  streamlined  unit  styling  for  safety,  im¬ 
proved  appearance,  and  cleanliness  with  full 
accessibility  . . .  preloaded  cylinder  and  form 
roller  bearings  and  fully  enclosed  automatic 
lubrication  for  smooth  operation  at  high 
speeds. 

You  are  invited  to  inspect  the  advantages 
of  Goss  equipment  as  demonstrated  at  The 
Des  Moines  Register  and  Tribune  and  other 
leading  dailies  throughout  the  world. 


THE  GOSS  PRINTING  PRESS  COMPANY,  1535  S.  PAULINA  ST.,  CHICAGO  8 

Duplex  Division:  Battle  Creek,  Michigan  •  Goss  Printing  Press  Co.,  Ltd.,  Preston,  England 
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By  Proi.  Roscoe  Ellard 

Graduate  School  of  loximoliua,  Columbia  UmTereitY<  N.  Y. 


10,000  Synonyms  Probed 
For  Diiferences  of  Meaning 

MARK  MV  WORDS.  A  Guide  to 

Modern  I'sase  and  Expression.  By 

John  Baker  Opdycke.  New  York: 

Harper  and  Brothers.  687  pp.  $5. 

"Find  the  exact  word,”  the 
great  Flaubert  told  Maupassant, 
his  greatest  pupil — “cherchez  le 
mot  juste,  the  precise  word  that 
will  make  one  cab  stand  out 
from  all  the  other  cabs  in 
Paris." 

When  Shakespeare  pictured 
the  futility  of  the  desert,  that 
sterile  place  where  dead  things 
grow,  he  did  not  call  it  arid,  or 
barren,  or  infertile.  He  knew 
precisely  what  overtones  he 
wanted,  what  personalization. 
He  called  it  idle. 

Writers  for  years  have 
reached,  mined,  travailed  for 
the  one  word  they  needed — the 
Meyer  Bergers  in  a  city  room, 
the  Norman  Corwins,  the  Bruce 
Bartons,  the  Kenneth  Robertses 
in  some  Blue  Roof  in  Maine. 
One  journalist  (copywriter  out 
of  work)  wrote  in  advertising 
for  a  job: 

‘Fat,  Buttery  Words' 

"I  like  fat,  buttery  words, 
such  as  ooze,  turpitude,  glutin¬ 
ous.  toady.  ...  I  like  pretty- 
pretty,  flowered  words,  such  as 
elegant,  halcyon,  elysium.  .  .  . 
I  like  squirming,  mealy  words, 
such  as  crawl,  blubber,  squeal, 
and  drip.” 

Once,  an  educational  journal 
gave  a  prize  for  the  “best  list¬ 
ing”  of  our  “most  beautiful 
words.”  Among  them  were 
beauty,  nobility,  humility;  as¬ 
piration,  love,  duty,  immortal¬ 
ity;  inspiration,  hope,  faith, 
valor,  and  charity.  They  are 
words  of  beautiful  generality, 
it  is  true,  but  not  specific,  not 
precise. 

Writers  love  words.  Exact 
words  that  may  be  beautiful 
when  appropriate.  So  do  read¬ 
ers. 

Suppose,  John  Opdycke  sug¬ 
gests  in  “Mark  My  Words” — 
suppose  a  copywriter  advertis¬ 
ing  glass  writes  opaque  when 
the  glass  was  carefully  wrought 
to  be  opalescent.  Or  the  re¬ 
verse.  The  manufacturer  may 
sue  the  agency  because  disap¬ 
pointed  buyers  have  filed  claims 
against  him. 

“Neither  sight  nor  light  can 
get  through  glass  that  Ls 
opaque,”  you  read  in  one  packed 
paragraph  in  this  terse  volume 
of  10,000  meticulous  distinctions 
among  words.  "Opalescent  glass 
is  opal-light  glass.  It  lets 
through  a  play  of  colors — the 
colors  of  the  opal:  milk-white, 
blue,  red,  green,  yellow  shot 
through  with  light — changing 
colors  with  every  shifting  of 
position.” 

The  book  opens  each  terse 
discussion  of  related  words  by 
citing  a  sentence  in  which  two 
or  more  often  misunderstood 
words  are  used  correctly.  Suc¬ 
cinctly  and  Concisely  —  and 
there’s  a  difference,  one  dis¬ 
covers  —  Opdycke  explains  the 


precise  meaning  of  each  cap¬ 
italized  word  in  his  specimen 
sentence.  Then  he  illustrates 
the  correct  use.  Finally  he 
explains  and  exemplifies  the 
use  of  related  words. 

Luminous  Analysis 

In  illuminating  the  words 
opaque  and  opalescent,  he  an¬ 
alyzes  murky,  dim,  obscure, 
shadowy,  vague,  iridescent, 
polychromatic,  dismal,  somber, 
sable,  twilight  (between  light), 
dusky,  gloaming,  and  dark.  All 
in  all,  10,000  words  are  an¬ 
alyzed  and  exampled  in  several 
hundred  brief  (that  is.  "com¬ 
paratively  short"),  succinct 
(that  is,  "tucked  in”),  and  con¬ 
cise  ( that  is.  "unnecessary  parts 
cut  out’’)  little  essays. 

Then,  Opdycke  proposes,  take 
the  news  story  on  page  1  of  this 
mornings  paper:  "Mr.  Hothed 
assailed  Mr.  Backbite  on  the 
street  yesterday  because  he  had 
heard  that  Mr.  Backbite  had 
assaulted  his  good  name  in  a  re 
cent  speech  before  the  chamber 
of  commerce.” 

Mr.  Opdycke's  specimen  sen¬ 
tence  introducing  his  sermonette 
on  those  two  words  goes  like 
this:  "He  has  ASSAILED  my 
honor.  ASSAULTED  my  person, 
and  INVADED  my  home.”  As¬ 
sail  and  assault,  derivatively  the 
same,  have  parted  company,  the 
author  explains.  Assail  went 
the  figurative  way,  assault  the 
literal.  Assail  now  means  to 
attack  by  language,  to  molest  by 
gossip  or  questioning.  Assault 
means  to  set  upon  by  fists  or 
weapons,  to  attack  by  physical 
strength,  or,  at  least,  to  threaten 
ominously  and  violently. 

Language  of  Diplomacy 

Then  there  was  the  young 
diplomat  demoted  yesterday  for 
using  infringement  instead  of 
infraction  with  regard  to  inter¬ 
national  rights.  And  a  delegate 
to  the  United  Nations  asks  a 
correction  because  reporters 
quoted  him  as  saying  the  war 
had  disjointed  his  homeland 
whereas  dismembered,  he  in¬ 
sists.  was  what  he  said.  And 
is  there  a  difference  between 
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use  and  utilize?  Between 
chastity  and  celibacy?  Between 
explicit  and  specific? 

"Mark  My  Words”  is  the  most 
inclusive  and  specific  word 
manual  that  has  come  to  my  at¬ 
tention.  There  is  not  the  liter¬ 
ary,  Lambsian  charm  of  Fowl¬ 
er's  "Dictionary  of  Modern 
Usage”  (E  &  P,  May  10,  ’47) 
about  Opdycke’s  essays.  Nor 
the  grammarian’s  analysis  of 
Colby’s  "Practicai  Handbook  of 
Better  English”  ( E  &  P,  Jan. 
10.  ’48).  But  Opdycke’s  "Mark 
My  Words”  is  a  clear,  suc¬ 
cinct,  remarkably  comprehen¬ 
sive  word  manual — an  unusu¬ 
ally  valuable  handbook  for 
writers  or  editors,  journalistic, 
literary,  or  business. 

A  Book  lor  Beginners 
On  Editorial  Cartooning 

EDITORIAL  CARTOONING  by  Dick 

Sjicnccr  III.  .\mes.  low.i;  Tlie  Idwa 

State  CullcRe  Press.  110  pi>.  $2.75. 

Don’t  count  on  ideas  from 
readers  if  you’re  a  newspaper 
cartoonist,  Spencer  warns  in 
this  practical  and  suggestive 
book  for  beginners.  Readers 
know  only  vaguely  what  it 
takes  to  make  a  cartoon — or  an 
editorial  or  a  front  page. 

"Tve  been  able  to  draw  up 
perhaps  half  a  dozen  contributed 
ideas  in  40  years.”  Ding  Darling 
of  the  Des  Moines  Register  is 
quoted.  Dan  Dowling  of  the 
New  York  Herald  Tribune  says 
he  can  use  “about  one  a  year.” 

The  trick  is  to  guess  right 
about  what  readers  will  be  talk¬ 
ing  about  tomorrow  at  break¬ 
fast,  Spencer  quotes  Darling. 


Dowling  says  he  reads  news 
stories  carefully,  hoping  an 
idea  will  come  .  .  .  then  resorts 
to  the  notebook  of  captions  and 
well-known  expressions. 

“If  that  fails,”  he  confesses, 
"I  thumb  through  pictures  and 
illustrations  trying  to  find  an 
action  to  suit  a  news  situation. 
On  bad  days,  this  has  gone  on 
six  hours  with  no  result  —  and 
I  start  over  again.” 

Richly  Illustrated 

Spencer’s  book  is  rich  in  re¬ 
prints  of  excellent  cartoons. 
John  T.  McCutcheon's  “Injun 
Summer”  classic  in  the  Chicago 
Tribune  of  Sept.  30,  1907,  Spen¬ 
cer  reproduces  with  Mc- 
Cutcheon's  explanation  of  boy¬ 
hood  incidents  that  gave  him 
the  idea. 

Darling’s  famous  “Long,  Long 
Trail”  cartoon  on  Teddy  Roose¬ 
velt’s  death  is  reproduced  with 
the  ironic  story  of  Ding’s  hav¬ 
ing  thrown  his  original  draw¬ 
ing,  discarded,  on  the  floor.  His 
editor  had  seen  it  out  of  the 
corner  of  an  eye.  Close  to  en¬ 
graving  time,  he  called  Darling 
to  “send  down  that  cartoon  that 
was  lying  on  the  floor.” 

Spencer.  a  cartoonist  for 
Stars  arid  Stripes  during  the 
war,  now  instructor  in  cartoon¬ 
ing  at  the  University  of  Iowa, 
discusses  cartoonists’  "hope 
chest”  —  the  morgue  —  interpre¬ 
tive  illustration,  caricatures: 
aids  from  Zip-a-tone  stack 
sheets,  Ben  Day  processes,  and 
Fototype;  cartoons  in  clay, 
methods  of  reproduction,  and 
ways  for  getting  started. 


GO  STRAIGHT  TO  THE  HEART 

OF  Boidilt  Ga^iolina 


One  merchandising  vehicle 
WILL  carry  your  soles  message 
straight  to  the  heart  of  the  con¬ 
sumer  market  in  South  Carolina. 
This  vehicle  is  the  dynamic 
morning  and  evening  team  of 
The  State  and  The  Columbia 
Record. 

Published  in  Columbia,  S.  C., 
these  daily  newspapers  enjoy  bet¬ 
ter  thon  20%  coveroge  in  twen¬ 
ty  central  counties  of  South 
Corolina.  They  have  influenced 
the  thinking  and  buying  habits 


of  the  people  in  this  area  siiKt 
before  the  turn  of  the  century. 

In  addition  to  regulor  news¬ 
paper  coverage.  The  State  fea¬ 
tures  each  Sunday  the  most 
forceful  advertising  medium  in 
the  Carolinos,  the  only  Locolly 
Edited  Color  Gravure  Mogosine 
in  the  Two  Carolinos. 

Therefore,  be  sure  thot  your 
sales  message  tops  this  $500  mil¬ 
lion  market — always  use  The 
State  and  The  Columbio  Record. 


MORN) 

S[|]fp  Cdolnmiria  iKprorli 


MORNINOS  mU  SUNDAYS 


CVENINOSXXCCPT  SUNDAY 
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Church  Canvass  I 
Campaign  Set 
By  Ad  Council 

The  Advertising  Councils 
board  of  directors  has  an¬ 
nounced  acceptance  of  a  na¬ 
tional  advertising  campaign  in 
behalf  of  the  United  Church 
Canvass  from  Nov.  1  through 
Thanksgiving  Day.  This  cam¬ 
paign  also  was  approved  by  the 
Public  Policy  Committee. 

J.  Walter  Thompson  Co.  will 
be  the  volunteer  agency  on  the 
project.  Tentative  plans  for 
advertising  materials  include  a 
newpaper  proof  sheet  contain¬ 
ing  ads  for  local  sponsorship 
and  a  24-sheet  poster  which  will 
be  displayed  through  the  out¬ 
door  advertising  industry. 

Through  the  Advertising 
Council’s  radio  allocation  plan, 
radio  advertisers  and  the  four 
major  networks  will  be  asked ; 
to  schedule  messages  on  major  | 
commercial  and  sustaining  pro  | 
grams. 

Robert  W.  Boggs,  assistant ! 
manager,  general  publicity  de- ! 
partment,  Union  Carbide  &  Car-  i 
bon  Corp.,  has  been  named  vol- 1 
unteer  coordinator  for  the  cam¬ 
paign. 

Copy  will  stress  the  following  ; 
points:  1 »  That  our  nation  was 
founded  on  faith,  and  that  its 
religions  constitute  a  national ' 
heritage;  2t  That  religious  in- 1 
stitutions  continue  to  serve  the  I 
.American  people  through  hu- 1 
man  welfare  activities  devoted  i 
to  all  in  need;  through  giving 
counsel  on  problems  of  human 
relations  concerning  the  family, 
the  individual,  the  newcomer 
into  the  community;  and 
through  building  the  moral 
character  of  the  individual  and 
the  community,  including  youth 
training,  resulting  in  making 
better  citizens;  3t  That  Amer¬ 
icans  should  support  the  church 
of  their  choice  in  their  own 
communities  during  the  United 
Church  Canvass  and  throughout 
the  year. 

The  official  request  for  the 
campaign  came  from  the  United 
Church  Canvass  which  includes 
Roman  Catholic,  Jewish  and 
Protestant  groups  on  the  local 
level. 

According  to  United  Church 
Canvass  officials,  the  national 
campaign  will  receive  vigorous 
wal  support  by  committees  in 
about  1,000  communities. 

Jean  Flinner  will  be  the  Ad¬ 
vertising  Council’s  staff  execu¬ 
tive  on  the  campaign. 


It  is  becoming  the  custom  for  those  who  place  national  advertising  and  those  who  A 

sponsor  it  to  send  out  "Briefcase  Detectives”  to  many  key  markets.  It  is  a  friendly  \ 

gesture  as  well  as  a  strictly  commercial  one.  Very  largely,  the  investigation  helps  ' 

field  managers,  distributors,  etc.  =9 

Such  investigations  can  not  take  the  place  of  year-through  messages  from  new's-  am  — 

papers  and  their  markets,  but  they  DO  point  up  an  ever-increasing  interest  in  g 

dependable  areas.  _  _ 

The  "Briefcase  Detective”  who  visits  the  Topeka  market  will  pack  his  report  with 
verifying  records.  They  will  bear  out  our  contention  of  a  rich  State,  a  rich  Topeka,  sj 

an  amazingly  productive  drive-in  trade  area.  They  will  emphazie  the  new  industries  3| 

and  the  skilled-labor  potential.  S, 

They  will  fill  pages  with  facts  iV  v 

about  the  variety  of  our  products  ^  ' 

from  both  factory  and  farms.  They 
will  dwell  upon  the  success  of 

"Homesteader”  growth,  bank  =! 

balances,  wheat  output,  tourist  3 

trade,  and  sound,  economic 

National  advertisers  are, 
prone  to  take  in- 

PBp  This  may  be  overlooking  the  CHAR- 

proven  record  of  wealth  and  of 
T  stabilized  growth.  , 

■. ,  -g  But — The  "Briefcase  Detectives” 

who  are  looking  us  over  now  have 
"  an  interesting  fact  to  report.  It 

tops  their  lists,  and  might  run  \\^ 

something  as  follows: —  ^ 

importiW!  factors  of  this  fine  mar-  \ 

Greater  Topeka  has  climbed  ^3!  *** 

to  a  significant  104,0’}'^  population. 

The  County  Assessor  has  fust  given  ?// 

us  the  new  figures.  Topeka's  1949  \^ssdl3i 

population  is  1^9.810  and  a  con-  ~ 

tinning  boom  in  suburban  develop- 

ment  has  pushed  Greater  Topeka  i 

(actually  one  big,  civic-minded 

tial  increases  over  1948  and — a 

’’The  county's  mark  is  also  a  new 

t  year.  As  an  investi- 

r.r  'i  ''''  gator  of  markets,  I  figure  it  out 

this  tvay:- 

Perfectly  natural  ...  a  desire  to  search  for  big 
markets,  great  markets,  and  markets  high  in  popu- 
lation.  NOW  the  Topeka  area  offers  this  added 


New  Art  in  Metro 
Yule  Greeting  Mats 

Featuring  complete  ads  with 
special  typographic  treatment, 
toe  new  19«  edition  of  Metro’s 
annual  Christmas  greetings  ad- 
vertuing  mat  service  will  be 
milable  for  sampling  before 
July  1,  it  is  announced  by  Wil¬ 
iam  Schak,  general  manager  of 
V®  ,,^®®ouiated  Services,  Inc., 
New  York. 

Ready-to-publish  ads  range  in 
n#  iw  ™  full  page  down.  Mats 
moll  ®  special  typography  as 
well  as  new  art  work  will  be 
included,  said  Mr.  Schak. 

editor  6.  PUBLISHER  i 


Iho  Topeka  Daily  Capital 

(AAoming  ond  Sunday) 


The  Topeka  State  Journal 

(Evening) 


Published  in  the  Capital  of  Kansas,  by 


The  Topeka  Newspaper  Printing  Company,  Inc 


Represented  By  the  Capper  PubRcefions,  lnc» 
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PROMOTION 

Promotion  Takes  Cruise 
On  Tennessee  River 


By  T.  S.  Irvin 

Col.  FLiNK  HENDERSON  of  Nash- 
ville,  that  salty  sage  of  the  news¬ 
paper  promotion  fraternity, 
snorted  over  his  Jack  Daniel 
julep  one  day  this  week. 

“Promotion?"  he  snorted. 
“Why.  some  of  these  here  now 
young  whippersnappers  don’t 
know  what  promotion  means. 
Let  me  tell  you  now  how  we  do 
it  down  here  now  in  Nashville. 
First,  we  get  us  a  boat.  .  . 

The  boat  they  get  them  is  the 
Tennessean  Lady,  official  boat  of 
the  Nashville  Tennessean,  a  44- 
foot  cruiser  which.  Promotion 
Manager  Ed  Kellerhals  asures  us 
in  his  invitation  to  come  on 
down  and  cruise,  sleeps  12. 

600-Mile  Jaunt 

The  Lady  cruises  TVA  waters, 
“the  Great  Lakes  of  the  South," 
as  Col.  Henderson  calls  them. 
He  was  full  of  this  boat  promo¬ 
tion.  The  Lady  had  just  returned 
to  her  home  port  of  Nashville 
after  a  600-mile  cruise  down  the 
Tennessee  River  from  Paducah. 
Ky..  to  Knoxville.  Tenn. 

During  the  c»uise,  the  Lady 
was  official  press  boat  for  the 
annual  Tennessee  Valley  Hoi 
Cruise,  in  which  85  boats  from 
nine  states  participated  this  year. 

"Yes.  sir,"  the  Colonel  snorted. 
“This  here  now  is  a  pro.motion. 
Every  morning  of  the  cruise, 
everybody  in  the  cruise  got 
their  copies  of  the  Nashville 
Tennessean  delivered  right  to 
their  boat.  The  papers  were 
shipped  to  ports  along  the  Ten¬ 
nessee.  and  Ed  Kellerhals  and 
Commodore  Lewis  Perkins,  com¬ 
mandant  of  the  Second  Coast 
Guard  district,  got  them  into 
canoes  and  delivered  them  right 
to  the  folks  in  the  boats  in  the 
cruise. 

“Every  copy  delivered  that 
W’ay  had  a  sticker  on  it  with 
some  new’s  of  interest  to  mem¬ 
bers  of  the  cruise,  and.  of  course, 
a  plug  for  the  Tennessean. 

"Yes,  sir.  if  you  w'ant  to  do 
promotion  right,  young  fellers 
me  lads,  you  gotta  get  y  all  a 
boat.  .  . 

This  annual  Tennessee  Valley 
Ho!  Cruise  is  the  big  promotion 
of  the  year,  of  course,  in  which 
the  Tennessean  Lady  partici¬ 
pates.  But  the  Lady  is  an  active 
member  of  the  Tennessean  s  pro¬ 
motion  department  pretty  much 
throughout  the  year.  She  makes 
a  fine  spot  to  entertain  visiting 
firemen.  And  w-hen  these  fire¬ 
men  happen  to  be  space  buyers 
or  others  of  that  ilk  .  .  .  the 
Lady  becomes  a  regular  siren. 

Yes,  sir,  you  promotion  fellers 
better  get  y  all  a  boat.  Makes  a 
wonderful  promotion,  all  smooth 
sailing. 

It  Takes  More 

Pick  up  a  Friday  issue  of 
the  Philadelphia  Bulletin  these 
weeks  and  chances  are  you’ll  en¬ 
counter  a  full  page  advertising 
the  Sunday  Bulletin.  And  you'll 


like  the  page,  because  it’s  one  of 
a  smart  campaign  merchandis¬ 
ing  the  Sunday  paper  both  gen¬ 
erally  and  specifically. 

The  campaign  is  based  on  the 
idea  that  "It  takes  more’’  than 
something  or  other  to  make  a 
great  Sunday  newspaper.  It 
takes  more  than  flour  to  make 
bread,  for  instance,  as  one  head¬ 
line  has  it.  And  to  make  a 
great  Sunday  newspaper,  it 
takes  news  first  and  then  a  host 
of  features. 

Other  headlines  used  are.  "It 
takes  more  than  leather  to  make 
shoes.’’  and  "more  than  cloth  to 
make  a  suit."  These  headlines 
are  beautifully  underscored  by 
cartoon  drawings  by  Bruce 
Green  of  the  Bulletin  promotion 
staff. 

Friday  Problem 

Copy,  nicely  handled  by  Bob 
Adleman.  another  staffer,  takes 
care  of  the  general  features  of 
the  Sunday  Bulletin.  Four  blank 
spaces  are  left  at  the  bottom  of 
the  ad  under  the  heading  "Don’t 
miss  these  features  in  this  Sun¬ 
day’s  Bulletin.  .  .  .’’ 

For  the  usual  reasons  that  ob¬ 
tain  on  most  newspapers.  Pro¬ 
motion  Manager  Barry  Urdang 
is  never  sure  when  Friday  space 
will  be  available  for  his  ad.  So 
he  has  all  the  ad  ready,  except 
for  the  four  blank  spaces  at  the 
bottom  Thursday  afternoon, 
when  the  word  comes  through 
that  he  can  have  his  Friday 
page,  he  makes  quick  contact 
with  the  editorial  department  to 
find  out  what  the  Sunday  paper 
will  have  as  big  special  features, 
and  quickly  fills  in  his  four 
blank  spaces  with  specific  sells 
for  the  Sunday  paper. 

It  makes  an  excellent  opera¬ 
tion.  and  excellent  promotion. 

Better  Sale 

The  Milwaukee  Sentinel  had  a 
good  result  story  recently  which 
it  put  into  a  fast-moving,  hard¬ 
hitting  little  folder.  It  told  how 
advertising  in  the  Sentinel 
pulled  guests  67  miles  from  Mil¬ 
waukee  to  a  surf  hotel  and  din¬ 
ner  club  at  Hika.  Wisconsin.  It 
was  built  around  an  enthusiastic 
letter  from  one  of  the  hotel's 
personnel. 

What  happened,  however,  is 
that  the  gu.v  who  put  the  folder 
together  jumped  to  a  conclusion 
— that  the  gal  who  wrote  the  let¬ 
ter  was  the  owner’s  wife.  Turns 
out  she’s  only  his  secretary.  But 
the  folder’s  copy  had  them  mar¬ 
ried. 

So  the  Sentinel  sticks  into  the 
folder  a  correction  slip,  which 
apparently  straightened  the 
whole  thing  out  to  everyone’s 
satisfaction.  Except  ours.  Most 
important  stock  in  trade  of  the 
newspaper  as  a  newspaper  is  its 
accuracy.  Old  Joe  Pulitzer’s 
three  rules,  you  recall,  were  “ac¬ 
curacy,  accuracy,  accuracy.’’ 
Doesn't  matter  whether  it’s  in 


the  news  columns  or  in  promo¬ 
tion — what  you  put  out  should 
be  accurate.  Better,  then,  to 
have  corrected  this  slip  and  done 
the  folder  over. 

Otherwise,  this  is  an  excellent 
promotion. 

In  the  Bag 

Current  series  of  full  pages 
on  the  American  system  of  free 
enterprise  run  by  Standard  Steel 
Spring  Co.,  Coraopolis.  Pa.,  and 
prepared  by  MacFarland,  Ave- 
yard  &  Co..  Chicago  agency,  has 
been  pulling  big  share  of  news¬ 
paper  promotion.  Pittsburgh 
Courier,  Negro  newspaper,  re¬ 
printed  the  ads  in  a  pamphlet 
which  it  gave  widespread  distri¬ 
bution  in  its  Negro  market.  New 
York  Times  put  out  promotional 
folder  reproducing  six  of  the  ads 
under  the  title  “Breaking  the 
Iron  Curtain  of  indifference 
toward  the  American  system." 

Norfolk  Ledger  -  Dispatch  and 
Virginian-Pilot  have  new  market 
data  folder  out  plugging  Norfolk 
as  “an  unusual  metropolitan 
market  with  retail  sales  25 '< 
above  the  nation's."  Four-pager 
crams  all  essential  facts  for 
quick  reading,  including  a  map. 
Montgomery  Advertiser  and  Ala¬ 
bama  Journal  also  have  new 
standard  market  data  folder  out. 
Contains  booklet  giving  high¬ 
lights  of  Montgomery's  large  and 
rapid  rise  as  a  market  in  recent 
years. 

■ 

Salt  Lake  Paper 
Awards  Trips  to  424 

S.ALT  L.ake  City.  Utah — Four 
hundred  and  twenty-four  resi¬ 
dents  of  the  Deseret  News'  cir 
culation  territory  have  been 
awarded  free  vacations  by  the 
News. 

Final  winners  in  the  "Fab 
ulous  850.000  ’  vacation  contest 
( actual  value  of  the  vacations 
awarded  was  figured  at  nearer 
$60.000 1  were  announced  in  the 
New.s  July  7. 

A  Sait  Lake  couple  will  spend 
two  weeks  at  the  Ambassador 
Hotel  in  Los  Angeles,  another 
will  go  to  Waikiki  Beach  in 
Honolulu,  and  still  another  will 
vacation  in  Bermuda. 

Hotels  and  resorts  were  lined 
up  for  participation  on  an  ex¬ 
change  advertising  basis.  Nine¬ 
ty-six  hotels  and  lodges  par 
ticipated.  with  each  receiving 
publicity  stories  in  regular  edi¬ 
tions  of  the  Deseret  News  plus 
inclusion  in  a  rotogravure  va¬ 
cation  section  which  was  is¬ 
sued  as  a  supplement. 


WHY? 

. . .  do  leading  news¬ 
paper  space-buyers 
read  E  &  P  every 
week? 


SEEPAGE  47 


ead 


'Re-plate' 

Bill  Bates,  editor  of  the  Troy 
(Ala.)  Messenger,  has  solved  the 
problem  of  what  to  do  with  en¬ 
gravings  that  have  already  been 
used  once  in  a  newspaper.  Re 
gathered  local  plates  of  the  past 
six  months,  wrote  timely  cut 
lines  and  made  up  a  local  pic¬ 
ture  page  called  “Pike  County  in 
Review:  Expansion  Is  Keynote.” 
Most  readers  thought  the  pic¬ 
tures  were  new.  Said  Editor 
Bates:  “A  good  way  to  get  a 
picture  page  with  high  local  in¬ 
terest  at  no  cost." 


Goodwill  Tour 

Four  busses  were  chartered 
by  the  Port  Huron  (Mich.) 
Times  Herald  to  carry  175  local 
merchants  on  an  all-day  outing 
through  the  paper’s  retail  trad¬ 
ing  territory.  The  annual 
"Know  the  Thumb"  good-will 
tour  featured  trips  through  in¬ 
dustrial  plants,  a  luncheon  ad¬ 
dress  on  the  value  of  advertis¬ 
ing  and  a  radio  broadcast  from 
the  inn  at  which  the  merchants 
had  dinner. 

Sport  Films 

So  po'  ULAR  was  the  Schenec¬ 
tady  (  N.  Y.  I  Gazette  30-minute. 
16mm.  film.  "Trout  Fishing.” 
that  the  paper  plans  to  make 
another  fishing  movie  this  sum¬ 
mer  and  one  of  deer  hunting 
this  fall.  "Trout  Fishing"  has 
already  been  shown  to  more 
than  3.000  sportsmen  as  part  of 
a  Gazette  promotion  campaign 
among  fishermen  and  hunters. 


Souvenir  Edition 

Phoenixvtlle,  Pa. — When  the 
committee  that  was  named  to  ar¬ 
range  the  details  of  Phoenix- 
villc's  Centennial  celebration 
(this  month  I  decided  against 
having  a  souvenir  book  or  pro¬ 
gram  published,  the  Daily  Re¬ 
publican  offered  to  handle  the 
mammoth  job.  The  Republican 
published  a  106-page  souvenir 
edition. 

Editors,  historical  writers,  ad¬ 
vertising  men.  mechanical  em¬ 
ployes.  photographers  and  en¬ 
gravers  worked  around  the 
clock  to  produce  it. 


trade  mark 


PROCESS 

Slashes  mold  and  spaceband 
maintenance  time. 


Write  for  FREE  )2-page  broclture 

MERGENTHALER  LINOTYPE  COMPANY 

29  Ryerson  Street,  Brooklyn  5,  N.  Y. 
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Distinguished  Servant 
Samuel  W.  Meek,  vicepresi¬ 
dent  and  director  of  J.  Walter 
Thompson  Co.,  has  been  given 
the  Distinguished  Public  Serv¬ 
ice  Award,  highest  Navy  honor 
for  civilians.  Presentation  was 
made  by  Rear  Adm.  Walter  S. 
DeLany,  Third  Naval  District, 
in  recognition  of  “counsel  to  the 
Secretary  of  the  Navy  in  the  in¬ 
terest  of  improving  morale,  etc." 

Brennan  Elected 
j,  Earl  Brennan,  president 
of  Brennan  Advertising  Agency, 
Houston,  Tex.,  has  been  elects 
president  of  the  Houston  chap¬ 
ter.  National  Industrial  Adver¬ 
tising  Association.  Mr.  Bren¬ 
nan  is  considered  by  many  as 
the  "dean"  of  Southwestern  ad¬ 
vertising  men. 


Grant  Advertising.  Chicago,  has 
been  appointed  account  execu¬ 
tive  at  Klau-van  Pietersom- 
Dunlap  Associates.  Milwaukee. 

Betty  C.  Wilde  of  Badger, 
Browning  &  Parcher,  Boston, 
has  gone  to  Ketchum.  MacLeod 
&  Grove  copy  staff  in  Pitts¬ 
burgh. 

Stanley  L.  Berkebile.  former 
sales  promotion  manager  of  Die- 
bold.  Inc.,  has  become  an  ac¬ 
count  executive  at  H.  M.  Klin- 
gensmith  Co.,  Canton,  O. 

Jack  Kaduson  is  now  group 
account  executive  at  Hirshon- 
Garfield.  New  York;  formerly 
brand  ad  manager  at  Schenley 
Distillers. 

Sanford  C.  Clark  has  been 
appointed  vp  and  account  group 
chief  in  Grant  Advertising  s  in¬ 
ternational  division.  New  York. 


Promotions  and  Shiits 

Herbert  A.  Morse  has  been 
elected  a  vicepresident  of  Fed¬ 
eral  Advertising  Agency.  He  has 
been  manager  of  Federal’s  sales 
promotion  department  since 
1944. 

George  Enzinger  has  become 
vicepresident  of  Smith,  Benson 
&  McClure.  Chicago.  He  for¬ 
merly  held  the  same  title  at 
Roy  S.  Durstine.  Inc.,  which 
closed  its  Chicago  office  June 
30.  Four  other  Durstine  em¬ 
ployes  also  went  to  Smith.  Ben¬ 
son. 

William  Erler.  formerly  with 
the  art  department  of  Marshall- 
Wells  Co..  Portland.  Ore.,  is  new 
assistant  art  director  of  Simon 
k  Smith  agency. 

James  Ashton  Greig.  former¬ 
ly  ad  manager  of  Gatke  Corp.. 
has  joined  the  Chicago  office  of 
Simmonds  &  Simmonds  as  vp 
and  account  executive. 

John  H.  Childs,  account  exec¬ 
utive.  James  A.  Stew'art  Co.. 
Pittsburgh,  will  take  leave  in 
September  for  a  year  at  Har¬ 
vard.  Will  work  for  master's 
degree  in  advertising  and  sale.s 
at  Graduate  School  of  Business 
.Administration. 

Xorman  Phelps,  ad  counsel, 
has  joined  C.  C.  Fogarty.  Chi¬ 
cago  agency,  to  work  on  per¬ 
fume  accounts. 

Madeleine  Greer  Rand,  for- 
merly  with  Stewart  Dougall  & 
•Associates,  and  Jeanne  R.  Le- 
pine  of  Dancer-Fitzgerald-Sam- 
ple.  have  opened  a  consumer  re¬ 
search  service  in  San  Francisco. 

E.  Bennett  Kolb,  formerly 
H  with  Young  &  Rubicam  and 
;  Marshall  &  Pratt,  is  now  copy 
^  -supervisor  at  Robert  W.  Orr  & 
j  Associates. 

I  Claude  Wimperley  of  McKim 
I  Advertising.  Toronto,  has  been 
I  hansferred  to  the  Vancouver  of- 
I  hce  as  senior  account  executive, 
t  E.  Woods  of  Motor 

Magazine.  Toronto,  has  joined 
;  Russell  T.  Kelley,  "Toronto  agen¬ 
cy.  as  account  executive. 

Deanne  Coords  is  in  the  copy 
department  of  Hewitt,  Ogilvy 
Benson  &  Mather,  New  York. 

Spencer  Hill,  copy  director. 


Agency  Scoreboard 

Directors  of  James  Thomas 
Chirurg  Co.,  approved  this  week 
a  plan  to  broaden  stock  owner¬ 
ship  among  employes.  The  plan 
calls  for  an  increase  of  stock 
holdings  by  employes  from  the 
present  35%  to  49*'^  by  1953. 

Gari  Advertising  has  moved 
its  New  York  offices  to  larger 
quarters  at  505  Fifth  Ave. 

Walsh  Advertising  Co.,  Wind¬ 
sor,  Ont.,  has  purchased  French  1 
Advertising  Services.  Montreal, 
and  formed  a  Montreal  office  in 
University  Tower  Bldg.  F.  Rex 
Werts  is  manager. 

Alford  R.  Poyntz  Advertising. 
Toronto,  has  opened  an  office  in 
Montreal,  with  Maurice  Lalonde 
as  manager. 

■ 

Personal  Notes 

Appointment  of  Harry  W.  Ben¬ 
nett.  Jr.,  advertising  manager  of 
the  John  F.  Jelke  Co.  of  Chi¬ 
cago.  manufacturer  of  "Good  I 
Luck"  margarine  and  other  food  I 
products,  was  announced  this  j 
week.  i 

G.  N.  Beecher.  Jr.,  whose  j 
background  includes  grocery  ad¬ 
vertising  and  merchandising,  has 
joined  Kenyon  &  Eckhardt  as  ac¬ 
count  executive. 

Leo  F.  Pider  has  joined  the 
staff  of  Shrout  Associates.  Chi¬ 
cago.  as  assistant  art  director. 
He  was  formerly  with  Mont¬ 
gomery  Ward  &  Co. 

Dr.  Vergil  D.  Reed,  associate 
director  of  research  of  the  J. 
Walter  Thompson  Co.,  was  elect-  | 
ed  president  of  the  Market  Re-  ' 
search  Council.  ! 

Announcement  was  made  by  ■ 
Robert  W.  Orr  &  Associates,  Inc., 
of  the  appointment  of  Robert  C. 
Gellert  as  head  art  ilirector.  He 
will  supervise  art  on  all  ac¬ 
counts  handled  by  the  agency 
including  Woodbury,  Jergens 
and  Schiaparelli. 

The  new  advertising  agency 
and  public  relations  firm  of 
EArown,  Roberts  and  Bangert, 
Inc.,  has  been  organized  in  Al¬ 
bany,  N.  Y.,  upon  the  structure 
of  Argos  Associates,  Inc.  Agency 
principals  are:  Meade  P.  Brown, 
president;  W.  Stanley  Roberts, 
vicepresident  and  secretary;  and 
Donald  V.  Bangert,  treasurer. 
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THE  OREGONIAN! 
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For  thunderous  sales  results  in  the 
ever-growing  Oregon  market,  use  the 
lightning-quick  selling  action  of  The 
/  Oregonian.  Sharp,  clean  news,  a  proved 
/  editorial  formula,  stimulating  features 
/  ...all  rolled  right  in  with  the  paper 
/f  to  create  greater  interest  and  reader 
response  . . .  this  is  The  Oregonian’s 
Factor  R  at  work.  The  Oregonian  give’, 
you  more  readers  who  reply  and  hu) 
at  lowest  cost-per-reader*.  This  makes 
The  Oregonian  your  most  effective  ad¬ 
vertising  medium  in  the  big  buy- 
minded  Oregon  market.  To  sell,  buy 
The  Oregonian. 

^compared  with  Portland's  second  newspaper 

FIRST...  .  in  circulation  because  it’s 
FIRST...  .in  reader  value  which  means  it's 
FIRST...  .  in  reader  response 


Your  Greatest  Advertising  Value  at  Lowest  Cost! 

^  '  tthe  (Dre^onlan 

PORTLAND  1  OREGON 

The  Great  Newspoper  of  the  West 
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G.  C.  Biggers  Sprinkles 
Journal’s  Dixie  Dew 

By  Ward  Morehouse 


Atlanta,  Ga.  —  The  Atlanta 
Journal,  which  has  been  cover¬ 
ing  Dixie  like  the  dew  for  66 
years,  is  now  in  the  most  suc¬ 
cessful  period  in  all  its  history. 
The  advertising  linage  is  enor¬ 
mous.  The  daily  circulation  is 
in  excess  of  246,000;  the  Sunday 
circulation  has  soared  beyond 
308,000,  and  the  management 
has  set  for  itself  a  goal  of  500,- 
000  by  1954. 

The  Journal,  accepted  and 
recognized  as  one  of  the  dis¬ 
tinguished  publications  of  the 
^uth,  is  extending  its  influence 
beyond  the  boundaries  of 
Georgia.  Many  of  its  new  read¬ 
ers  and  ardent  followers  are 
residents  of  Alabama,  Florida 
and  Tennessee. 

Ahanta’s  afternoon  paper  — 
GMrgia's  capital  is  a  two-paper 
city,  and  no  new  and  brazen 
competitor  in  the  field  is  to  be 
expected  during  the  present 
generation — had  its  nervous  be¬ 
ginning  back  in  February  of 
1883  in  a  small,  gas-lighted 
plant  in  Alabama  Street.  It  has 
been  edited,  through  the  years, 
by  Hoke  Smith,  James  R.  Gray 
and  Major  John  S.  Cohen.  The 
present  owner,  the  indulgent 
James  M.  Cox,  respects  the 
Journal's  past  and  believes  that 
great  days  are  ahead.  Members 
of  the  Journal’s  staff,  many  of 
whom  have  been  long  in  service 
in  Forsyth  Street,  are  of  the 
same  notion;  they  are  workers 
with  a  little  concern  about  per¬ 
sonal  insecurity. 

Alert  to  Progress 

Atlanta,  always  a  newsy  town, 
has  produced  the  news  and  the 
Journal  has  reported  it.  Ample 
news  space  was  given  over  in 
bygone  years  to  that  early-cen- 
tury  monster,  the  automobile. 
During  the  century’s  first  de¬ 
cade  the  Journal  was  one  of  the 
first  of  the  Southern  dailies  to 
become  flying-machine  con¬ 
scious.  In  1922  it  brought  radio 
into  Atlanta  with  the  establish¬ 
ment  of  its  own  broadcasting 
station. 

Since  the  Kimball  House  fire 
in  the  late  summer  of  1883,  the 
Journal  has  been  alert  in  its 
coverage  of  the  great  news  stor¬ 
ies  ..  .  the  Grace  case,  the 
Frank  case,  the  golfing  triumphs 
of  Bobby  Jones,  the  coming  of 
the  Metropolitan  Opera  to  At¬ 
lanta. 

In  Glittery  New  Home 

And  in  the  political  scene,  the 
Journal  has  played  a  vital  role, 
all  the  way  fr»m  the  time  of 
Grover  Cleveland  to  the  frenzy 
and  the  madness  of  the  Tal- 
ntadge  campaigns.  In  its  politi- 
ral  fights  this  newspaper  has 
battled  for  what  it  considered 
the  best  for  Georgians  and  for 
the  state  of  Georgia,  and  it  has 
been  unflinching  jn  its  attacks 
^  bigotry  and  race  prejudice. 
The  Talmadges  will  pass;  the 
scourge  of  the  Ku  Klux  Klan 
will  be  forgotten  ( let  us  hope ) ; 
the  Journal  will  go  on  and  on. 

The  newspaper  that  was  cre¬ 


ated  in  '83  by  Col.  E.  F.  Hoge, 
Confederate  soldier  and  lawyer, 
now  occupies  a  g.ittery  new 
home  just  across  the  street  from 
the  old  building — a  new  home 
of  chromium,  glass  and  fluores¬ 
cent  lighting,  luxurious  private 
offices,  a  neat  and  airy  and 
strangely  quiet  City  Room,  and 
the  finest  mechanical  equipment 
to  be  had  in  all  the  land. 

The  man  who  runs  the  show 
at  10  Forsyth  Street  is  George 
C.  Biggers,  a  tall,  fine-looking, 
silver-haired  Kentuckian,  who 
came  in  upon  the  Atlanta  scene 
15  years  ago.  He  is  known 
around  the  Journal  building  as 
Mr.  B.  He  is  respected  as  a  man 
who  has  a  big  job  and  is  doing 
it  well.  He  is  also  liked.  That's 
important  in  such  an  organiza¬ 
tion  as  the  Journal  is,  and  as  it 
has  been  for  a  1  these  years. 
Journal  employes — editors,  busi¬ 
ness  office  executives,  reporters, 
printers,  copy  boys — were  de¬ 
voted  to  the  dashing  Maj.  John 
C.  Cohen.  I  know,  because  he 
was  the  boss  in  my  Atlanta  days. 
And  if  I  had  ever  suspected  that 
the  paper  would  one  day  have  a 
fancy  new  plant  with  gleaming 
corridors  and  plush.  Hollywood¬ 
like  offices  I  would  have  hesi¬ 
tated  before  packing  up  and  say¬ 
ing  goodbye  to  Fulton  county. 

Plain  for  Regional  Paper 

George  C.  Biggers  is  a  man  of 
incisive  speech,  a  ready  smile, 
a  quizzical  stare.  An  articulate 
man,  as  I  discovered  in  a  two- 
hour  talk  with  him  in  his 
charming  house  at  2552  Wood¬ 
ward  Way,  which  he  built  soon 
after  coming  to  Atlanta.  I 
wanted  to  know  about  the  kind 
of  a  paper  Governor  Cox  was 
publishing,  and  how  the  Gov¬ 
ernor,  and  the  members  of  the 
Journal  family,  feel  about  the 
future.  Mr.  Biggers  has  the 
answers. 

“It’s  our  hope."  he  said  slowly 
and  quietly,  “to  make  the  Jour¬ 
nal  a  regional  paper.  We  are 
trying  to  extend  our  sphere  of 
influence.  We  believe  that  we 
can  fan  out  all  over  the  South¬ 
east  by  plane  and  train  and  our 
own  trucks,  and  it’s  our  job  to 
give  our  readers  the  paper  at 
the  time  they  want  to  read  it. 
All  of  us  on  the  Journal  hon¬ 
estly  believe  that  we're  publish¬ 
ing  a  damn  good  newspaper  and 
that  we’re  keeping  the  news  col¬ 
umns  clean  and  objective.  I 
think  we  have,  in  Wright  Bryan, 
a  young  editor  with  judgment 
that  is  extraordinarily  good. 
He’s  fitted  for  the  job  in  this 
particular  period. 

“Governor  Cox  and  Jim 
(James  M.  Cox.  Jr.)  haven’t 
taken  a  dime  out  of  the  prop¬ 
erty  since  they  bought  it. 
They’ve  poured  in  earnings  out 
of  other  papers.  Not  a  dime  was 
borrowed  from  the  banks  and  in 
two  years  about  $4,500,000  has 
been  spent  on  the  new  building, 
in  buying  new  presses  and  in 
going  into  television.  .  .  .  We’ve 
about  100  employes  at  the  Jour¬ 
nal  and  we’ve  kept  the  family 


George  C.  Biggers 

spirit.  Many  of  our  key  men 
were  with  us  when  the 
Governor  bought  the  paper  in 
1939." 

Freedom  to  Try 
George  C.  Biggers,  who  came 
to  Atlanta  from  Birmingham 
after  getting  his  early  training 
in  Louisville,  the  city  of  his 
birth,  now  paused.  He  adjusted 
his  eye-glasses,  fingered  his  neat 
bow  tie,  and  went  on: 

“Governor  Cox  has  given  us 
the  freedom  to  try  and  develop 
and  his  only  admonition  is  that 
we  try  and  get  out  a  good  news¬ 
paper  for  the  city  and  for  the 
state.  He  doesn’t  come  to  At¬ 
lanta  more  than  twice  a  year, 
but  he’s  on  the  phone  nearly 
every  day.  When  it  comes  to 


local  or  Southern  issues,  the 
Governor  backs  off,  he  stays 
clear.  He  gives  every  paper  in 
hi.s  chain  its  own  autonomy. 

“The  Governor  is  a  remark¬ 
able  man.  He’ll  be  80  next 
March  and  he  was  playing  g«lf 
up  until  the  last  year  or  so.  .  .  . 

“We’ve  been  particularly  for¬ 
tunate  with  our  political  cam¬ 
paigns  since  the  Governor  took 
over  the  Journal.  Our  most  suc¬ 
cessful  campaign  was  to  defeat 
Gene  'Talmadge  with  Ellis  Arnall 
for  governor.  One  week  after 
Arnall  announced  his  candidacy 
we  came  out  for  him — the  first 
paper  to  support  him.  When  it 
came  down  to  the  issue  of  a 
two-horse  race  Ellis  beat  Tal¬ 
madge.  It  was  later  that  oT 
Gene  beat  Jimmy  Carmichael. 
There’ll  be  anottier  guberna¬ 
torial  contest  in  1950  and  it  re¬ 
mains  to  be  seen  what  will  hap¬ 
pen.  I  might  add  that  in  the 
M.  E.  Thompson  vs.  Herman  Tal¬ 
madge  fight  we  sat  that  one  out. 
Herman  has  not  the  zest  for 
showmanship  that  his  father 
had. 

“We  keep  trying,  at  the  Jour¬ 
nal,  to  do  things  for  the  im¬ 
provement  of  the  state  of 
Georgia,  "rhe  149  counties  in  the 
state  are  not  contributing  tax 
money  to  the  support  of  the 
schools  that  they  should.  The 
small  counties  don’t  pay  their 
part.  Teachers  are  not  getting 
the  remuneration  to  which 
they’re  entitled.  Schools  are  not 
sufficient  in  the  rural  sections, 
and  we  haven’t  the  proper  facili¬ 
ties  ia  the  state  hospitals  and 
mental  institutions.  .  .  . 

(Continued  on  page  44) 


SCOTT 

INK  MOTION 
DRIVE 

Instead  of  continuing  the  heretofore  universal 
practice  of  driving  the  ink  motion  from  the  print¬ 
ing  cylinders,  SCOTT  has  changed  this  by  driving 
the  ink  ductor  motion  and  the  vibrating  motions 
directly  from  the  main  shaft. 

This  eliminates  pulsations  from  the  printing  cy¬ 
linders,  assures  a  uniform  inking  and  impression, 
and  requires  no  reversing  of  the  ink  drive  when 
either  or  both  printing  couples  are  reversed  for 
color  printing. 

WALTER  SCOTT  &  CO.,  INC. 

Plainfield,  N.  J. 
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Plane-Drop  Speeds 
Waco  Daily’s  Delivery 


Waco.  Tex. — Newspaper  car¬ 
riers  in  16  central  Texas  towns 
start  on  their  routes  six  days  a 
week  for  the  Waco  Times-Her- 
ald  by  picking  up  their  bundles 
dropped  from  a  low-flying  plane. 

'This  system,  tried  out  last 
year,  then  suspended,  was  re¬ 
sumed  this  spring  and  now 
“works  like  a  charm,”  say.s 
R.  M.  Sorrells,  Times-Herald 
circulation  manager. 

Aerial  distribution  makes  it 
possible  for  the  outlying  smaller 
towns  to  have  the  Waco  news¬ 
paper  on  the  same  schedule  as 
local  subscribers.  An  arrange¬ 
ment  with  a  Waco  aviation 
school  sends  a  pilot  out  daily 
on  a  182-mile  course  which  the 
light  plane  covers  in  about  2Vfe 
hours. 

Special  care  in  tying  the  bun¬ 
dles.  averaging  more  than  16 
pounds  apiece,  and  in  making 
the  drop,  is  necessitated,  both  to 
keep  the  newspapers  from  scat¬ 
tering  and  to  avoid  injury  risk. 

Mats  from  back  copies  of  the 
Times-Herald  make  strong  bun¬ 
dle  wrappers,  held  in  place  with 
wire  plus  cotton  rope  as  an  ex¬ 
tra  precaution. 

The  pilot,  with  Civil  Aero¬ 
nautics  Authority  approval,  is 
allowed  a  500-foot  minimum  al¬ 
titude  on  his  newspaper  run. 
with  permission  to  bring  the 
plane  down  as  low  as  150  to  200 
feet  for  the  drop. 

But  the  pilot  will  not  drop 
the  bundle  if  the  carrier,  an 
animal  or  a  vehicle  is  in  the 
drop  area  on  the  edge  of  town. 
The  carrier  stands  outside  the 
area  till  the  bundle  has  come  to 
rest. 

The  Times-Herald.  which  is 
afternoon,  and  its  morning  af¬ 
filiate.  the  News-Tribune,  have 
issued  a  9*s-by-12-inch  pamphlet 
with  maps  in  red  and  black 
showing  the  two  newspapers' 
general  distribution  in  an  11- 
county  area. 

Public  Relations 

Dwight  Young,  publisher  of 
the  Dayton  (O.  (  Journal-Herald, 
believes  public  relations  begins 
at  home.  Ergo,  in  a  recent 
“Publisher's  Corner"  column, 
Mr.  Young  told  readers  all 
about  the  newspaper's  carrier 
organization  (800  carriers*,  how 
it  works,  what  the  newspaper 
does  to  make  the  job  pleasant, 
educational  and  profitable. 

Some  weeks  ago.  the  Journal- 
Herald  invited  subscribers  to 
write  frank  appraisals  of  their 
carriers,  to  find  out  how  deliv¬ 
ery  was  functioning  since  con¬ 
solidation  of  the  Journal  and 
Herald  last  January. 

Virtually  all  who  responded, 
Mr.  Young  reported,  were  “de¬ 
lighted"  with  their  carrier  serv¬ 
ice.  And.  he  added,  scores  of 
the  junior  salesmen  received 
awards  as  the  result  of  their  cus¬ 
tomers'  praise.  Many  of  the  lau¬ 
datory  letters  were  turned  over 
to  the  carriers  and  their  parents 


— a  morale-building  and  public 
relations  gimmick  of  the  first 
water. 

Back-Copy  Letter 

The  Norristown  (  Pa.  •  Times- 
Herald,  in  dealing  with  requests 
for  back  copies,  uses  a  form  let¬ 
ter  with  boxes  for  checking  any 
one  or  more  of  the  following 
statements:  Copies  requested 
not  available:  all  papers  payable 
in  advance:  not  able  to  send 
amount  of  papers  requested: 
overpayment  of  — cents,  refund 
in  stamps  enclosed:  cannot  lo¬ 
cate  writeup  you  requested,  can 
you  give  additional  information? 

Party  for  Dunsker 

Cincinnati,  O.  —  Cincinnati 
Post  people  threw  a  surprise 
party  last  week  for  Shell  Duns¬ 
ker.  with  the  paper's  circulation 
department  40  years  and  its 
head  during  the  last  half  of  that 
period.  Mr.  Dunsker  is  past 
president  of  the  ICMA. 

State  Lows  Listed 

The  state  and  national  regu¬ 
lations  committee  of  the  Inter¬ 
national  Circulation  Managers 
Association  has  issued  a  pamph¬ 
let  giving,  state  by  state,  the 
"laws  affecting  employment  of 
children  in  the  sale  and  distribu¬ 
tion  of  newspapers.” 

Carriers  as  Salesmen 
Flint,  Mich. — Carrier  boys 
were  described  as  forming  one 
of  the  largest  sales  groups  in 
the  country  by  R.  W.  Taylor, 
circulation  manager  of  the  Flint 
Journal,  in  a  talk  to  a  local 
luncheon  club.  He  told  his  au¬ 
dience  that  a  .Journal  check  on 
its  carriers'  schoolwork  showed 
that  last  year  450  of  them  had 
averages  of  B-plus  or  better. 

Carrier  Doings 
A  Yellowstone  National  Park 
tour  was  staged  for  41  carriers 
of  the  Ogden  ( Utah )  Standard- 
Examiner  who  won  honors  in  a 
subscription  drive. 

Playtime  is  emphasized  for 
carriers  of  the  Portland  (Ore.) 
Journal  during  July  and  August. 
For  outstanding  effort.  400  were 
given  a  day-long  trip  to  a  beach 
resort:  the  following  week  an¬ 
other  400  were  the  newspaper's 
guests  at  a  picnic.  These  were 
all  city  carriers.  Next  week  600 
suburban  and  country  carriers 
will  have  their  annual  picnic 
with  Jack  Walters,  country  man¬ 
ager.  in  charge. 

Some  400  of  the  Milwaukee 
SentineVs  home  delivery  car¬ 
riers  were  guests  of  the  manage¬ 
ment  at  an  outing  July  14  at  an 
amusement  park.  Ten  buses 
convoyed  the  gang,  which  was 
in  the  charge  of  Howard  Wend- 
ling,  home  delivery  circulation 
manager. 

Nearly  100  Janesville  (Wis.  * 
Gazette  boys  also  had  a  park 


outing  recently,  featuring  prize 
contests,  softball  games,  etc. 

The  annual  scholarships 
awards  of  the  Gannett  Publish¬ 
ing  Co.  of  Portland,  Maine,  were 
won  by  Harold  Mack.  James 
Moody,  and  Charles  Munson, 
who  total  17*2  years  newspaper- 
boy  experience  between  them 
with  the  Portland  Evening  Ex¬ 
press  and  Sunday  Telegram. 

The  Passiac  ( N.  J. )  Herald- 
News  has  again  put  into  opera¬ 
tion  a  full-time  summer  sports 
and  recreation  program  for  its 
carriers.  Several  neighborhood 
baseball  teams  were  formed  as 
well  as  gymnasium  and  swim¬ 
ming  activities  offered. 

Pasadena  (Calif.)  Star-News 
carriers  were  to  go  on  a  w'eek- 
end  vacation  at  Camp  Bluff 
Lake.  July  14  to  17. 

A  jam-packed  schedule  of 
sightseeing  and  vacationing  was 
arranged  for  23  Grand  Forks 
( N.  D. )  Herald  carriers,  who 
this  week  took  a  four-day  bus 
tour  of  Minnesota's  vacation 
spots. 

Fifty  Dayton  ( O. )  Journal- 
Herald  carriers  enjoyed  an  all¬ 
day  picnic  at  LeSourdsville 
Lake  last  week.  Contests,  swim¬ 
ming  and  other  amusements  fea¬ 
tured  the  event.  Contest  win¬ 
ners  will  attend  a  Giants-Reds 
ballgame  at  Cincinnati. 

Price  Rise 

Dubuque.  Iowa — The  Dubuque 
Telegraph-Herald  has  increased 
its  circulation  rates  from  25  to 
30  cents  weekly.  It  is  a  five- 
day  paper.  Monthly  mail  rate 
is  now  75  cents,  up  from  65. 

■ 

50th  Anniversary 
For  'Oldest'  Club 

Seattle  —  The  Washington 
State  Press  Club,  said  by  Presi¬ 
dent  Clark  Squire  to  be  the  old¬ 
est  in  the  nation,  celebrated  its 
50th  anniversary  July  22. 

Day-long  activities  were 
scheduled  to  honor  early-day 
newspapermen  of  this  city  and 
the  state,  and  old-time  members 
of  the  club.  Highlight  of  the 
celebration  was  to  be  an  hour- 
long  play  based  on  historical 
events  in  the  life  of  the  club. 
Tours  of  the  city's  two  metro¬ 
politan  newspaper  plants,  the 
Post-Intelligencer  and  the  Times, 
were  also  on  schedule. 

■ 

Cookbook  Offer 

Chicago — An  offer  of  24  cook¬ 
books  for  15  cents  each  is  being 
made  to  Chicago  housewives  by 
the  Sun-Times.  A  coupon  from 
page  2  of  the  Sun-Times  and  the 
money  are  good  for  a  different 
cookbook  each  week.  Newsstand 
dealers  are  selling  the  books, 
published  by  the  Culinary  Arts 
Institute. 


Bulk  of  Reid 
Estate  Goes 
To  Foundation 

Nearly  $6,000,000  of  a  gross 
estate  of  over  $9,000,000  was  be¬ 
queathed  by  Ogden  Mills  Reid, 
late  editor  of  the  New  York 
Herald  Tribune,  to  the  Reid 
Foundation,  Inc.,  according  to 
an  estate  tax  appraisal  filed 
July  14. 

The  Foundation,  which  fi¬ 
nances  newspaper  fellowships 
and  contributes  to  charitable  or¬ 
ganizations.  was  bequeathed  $5,- 
780,702  of  a  gross  estate  of 
$9,478,112. 

The  Foundation  bequest  is  to 
be  realized  in  part  from  notes 
owed  Mr.  Reid  by  the  New 
York  Tribune,  Inc.  A  total  of 
$408,306  owed  Mr.  Reid  as  bal¬ 
ance  of  salary  accrued  between 
Jan.  1.  1920  and  May  31,  1932. 
was  also  included. 

Personal  Bequests 

After  personal  bequests  total¬ 
ing  approximately  $150,000,  Mr 
Reid  named  Mrs.  Helen  Rogers 
Reid,  his  widow,  residuary  lega¬ 
tee. 

Mrs.  Reid  was  listed  to  re¬ 
ceive  a  life  interest  in  all  of 
Mr.  Reid's  shares  of  the  capital 
stock  of  the  New  York  Tribune, 
Inc. 

Whitelaw  Reid,  present  Trib¬ 
une  editor,  and  Ogden  Rogers 
Reid,  his  sons,  w'ere  named  to 
share  their  mother's  trust  at  her 
death. 

Of  a  net  taxable  estate  of 
$3,185,700  (the  Foundation  be¬ 
quest  is  tax-free),  a  total  of 
about  $1,400,000  will  go  for  Fed¬ 
eral  and  state  taxes. 

The  first  three  awards  by  the 
Reid  Foundation.  $5,000  fellow¬ 
ships  for  study  in  Europe  and 
in  South  America,  were  an¬ 
nounced  last  December.  Four 
more  are  to  be  awarded  for  next 
year,  offering  a  choice  of  study 
in  Europe,  South  America  or 
the  Far  East. 

Mr.  Reid  died  January  3.  1947. 

■ 

GO  Years,  60  Pages 

Denison,  Tex.  —  The  Denison 
Herald  is  observing  its  60th  an¬ 
niversary  with  a  60-page  special 
edition  Sunday,  July  24  —  one 
page  for  every  year. 
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WaddelL  Calfee 
Buy  Daily 
In  Tennessee 

Morristown.  Tenn. — The  Mor- 
ristou'n  Sun  has  been  purchased 
by  Don  P.  Calfee  and  William 
S  Waddell.  The  latter  is  pub¬ 
lisher  of  Elizabethton  (Tenn.) 

Star,  and  Mr.  Calfee  has  been 
a  member  of  that  newspaper’s 
staff  since  1929. 

Mr.  Waddell  has  also  been 
executive  vicepresident,  pub¬ 
lisher.  and  managing  editor  of 
the  Morristown  Sun.  Silliman 
Evans.  Jr.,  was  president. 

*  *  « 

H.  C.  Bl'Rkheimer,  former 
publisher  of  the  Glendale 
(Calif.)  News-Press,  who  pur¬ 
chased  the  Coronado  ( Calif. ) 

Journal  15  months  ago.  has  sold 
the  latter  to  Lawrence  P. 

Priddy  and  Louis  Millen,  own 
ers  of  the  three-year-old  week¬ 
ly  Coronado  Compass.  The  new 
owners  said  they  would  con 
tinue  both  weeklies  as  separate 
newspapers.  When  he  bought 
the  new’spaper.  Mr.  Burkheimer 
turned  over  its  operation  to  his 
son  Robert. 

Lynn  Thomas,  publisher  of 
the  Westminster  (Calif.)  Her¬ 
ald.  has  added  a  second  publi¬ 
cation.  the  Stanton  Tribune. 

Mechanical  operations  have 
been  combined  in  Westminster. 

Lloyd  W.  Thomas  is  general 
manager  of  both  papers. 

The  Hammond  (N.  Y. )  Ad 
vertiser,  which  has  been  pur¬ 
chased  by  Mason  R.  Smith,  will 
be  incorporated  into  the  Gou- 
vernenr  ( N.  Y. )  Tribune-Press 
as  a  separate  section.  Printing 
equipment  of  the  Advertiser 
will  be  sold.  Mr.  Smith  also 
bought  the  Canton  ( N.  Y. ) 

Plain  Dealer  recently. 

Fred  W.  Marshall,  editor  and 
publisher  for  21  years  of  the 
Carlsbad  (Calif.)  Journal,  has 
sold  it  to  Robert  and  William 
Garland,  publishers  of  the 
Oceanside  Post -Dispatch,  a  shop¬ 
ping  guide. 

Joe  W.  Leedom  has  sold  his 
Gordon  (Neb.)  Journal  to  Mer¬ 
lin  Richards  of  Denver  and 
Dean  Wilhite  of  Gordon.  The 
paper  was  formerly  owned  by 
Dwight  Griswold,  ex-governor 
and  later  U.  S.  administrator  in 
Greece. 

(Jeorce  K.  Shaffer,  veteran 
Chicago  and  Los  Angeles  news 
paperman.  has  purchased  the 
Compton  ( Calif. )  Journal  from 
Col  Fred  P.  Dobbs,  who  is  re¬ 
tiring  because  of  ill  health.  Mr. 

Shaffer  was  Los  Angeles  corre¬ 
spondent  for  the  Chicago  Trib¬ 
une  for  15  years  and  for  the 
Chicago  Sun  for  two.  He  was 
also  at  one  time  editor  and  pub 
lisher  of  the  Newport- Balboa 
(Calif.)  Press. 

New  Daily  Planned 

Lake  Charles,  La.  —  The 
Southwest  Citizen,  a  daily  morn¬ 
ing  newspaper  designed  to  cover 
lO.OW  square  miles  of  southwest 
Louisiana,  will  make  its  first  ap¬ 
pearance  Aug.  14.  with  a  special 
“•page  edition,  it  has  been  an¬ 
nounced  by  H.  Vernon  Ander¬ 
son.  publisher. 

The  Citizen  Publishing  Co., 
editor  &  PUBLISHER  for  July  23.  1949 


owner,  has  also  acquired  Radio 
Station  KLOU,  a  CBS  affiliate, 
of  which  Mr.  Anderson  is  presi¬ 
dent.  W.  P.  Webber  is  president 
of  the  corporation  and  Arthur 
Gayle,  Jr.,  is  secretary. 

Stanley  Ross,  former  Associ¬ 
ated  Press  and  New  York  Times 
foreign  correspondent,  and  until 
recently  editor  and  publisher  of 
El  Caribe  and  El  Urgente  in  the 
Dominican  Republic,  is  assistant 
publisher. 

The  Citizen’s  editor  is  Joe 
Hill,  who  was  city  editor  of  the 
Oak  Ridge  (Tenn.)  Oak  Ridger. 

The  advertising  department  is 
directed  by  Curtis  M.  Mclnnis, 
formerly  with  the  Shreveport 
(La.)  Journal.  Col.  Alexander 


George,  circulation  manager, 
said  the  Citizen  would  distribute 
35,000  copies  of  the  first  edition 
throughout  its  trading  area. 

The  Citizen  expects  a  normal 
weekday  paper  of  from  20  to  32 
pages  and  a  Sunday  edition  of 
48  pages. 

The  Southwest  Citizen  has  just 
completed  its  own  two-story  air- 
conditioned  building. 

■ 

Miracloth  in  S.  F. 

San  Francisco  —  Miracloth 
Corp.  will  extend  its  page  copy 
printed  on  its  product  here  July 
24  when  the  San  Francisco  Ex¬ 
aminer  will  print  two  pages  on 
the  all-purpose  cleaning  cloth. 


Newsmen  Witness 
Paratroop  'Invasion' 

A  group  of  Indiana  newsmen 
were  flown  from  Indianapolis 
to  Camp  Campbell,  Ky.,  July  12 
as  guests  of  the  Tenth  Air  Force 
to  witness  a  mass  paratroop 
drop. 

Among  those  on  the  one-day 
trip  were  Bob  Marshall  and 
Fred  Ellington,  Columbus  Eve¬ 
ning  Republican;  Paul  Janes 
and  Dave  Schofner.  Indianapolis 
Star;  Bill  Myers  and  Louis 
Hiner,  Jr..  Indianapolis  News; 
Lloyd  Walton,  Indianapolis 
Times;  Glen  Wilson  and  Car 
Busart.  Radio  Station  WIRE,  In¬ 
dianapolis. 


We’re  giving 
Mutual  Life  Servke 

the 

X-RAY 

EYE 


The  principal  stock-in-trade  of  the  life 
insurance  business  is  service  to  policy¬ 
holders.  Here  at  The  Mutual  Life  we 
have  been  spiot -checking  our  service 
performance  with  an  X-ray  eye. 

For  some  time  we  have  been  writing 
to  a  sizable  cross-section  of  our  policy¬ 
holders  every  month.  We  want  to 
know  how  they  feel  about  the  way  we 
handle  their  requests  for  services  such 


as  change  of  beneficiary,  reinstate¬ 
ment  of  policies,  reduction  in  rating 
or  replacement  of  lost  policies. 

Criticism  as  well  as  praise  reaches 
top  management  and  prompt  action 
is  taken  to  strengthen  weak  spots  in 
our  service  performance.  This  is  an¬ 
other  of  the  ways  in  which  we  get  the 
facts  we  need  to  keep  Mutual  service 
up  to  par—  or  better. 


THE  MUTUAL  LIFE 

INSURANCE  COMPANY  oF  NEW  YORK 


34  NASSAU  STREET  T  Um  t  NEW  YORK  5,  N.  Y. 
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WOOD  PRESEKTS  THE  NEW 


. . .  designed  especially  to  primj  ^ 


A  full-size,  versatile,  economical  newspaper  printing  machine  providing  outstanding 
production  advantages  to  publishers  of  small  and  medium  size  newspapers. 

The  COSMOPOLITAN  Press  is  a  complete  printing  machine.  It  is  built  on  o  bedplate  so  that  it  may  be 
installed  on  any  flat,  solid  floor.  Its  single  folder  cuts  and  delivers  standard  size  newspapers  folded  to  half 
page  size,  and  tabloid  papers  folded  to  full  page  size.  The  press,  illustrated  above,  will  deliver  standard 
size  newspapers  up  to  24  pages  or  tabloid  size  newspapers  up  to  48  pages,  counted  in  lots  of  25  or  inore 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PIAINFIEID,  NEW  JERSEY  •  SALES  OFFICE;  501  FIFTH  AVENUE,  NEW  YORK  17 


THE  WOOD 


PRESS 


the  smaller-city  newspaper! 


Wood  Newspaper  MachinervCorpor.\tion 


New  York  17,N.Y. 


Gentlemen: 

WOOD  NEWSPAPER  MACHINERY  CORPORATION  is  sincerely  proud 
to  present  The  COSMOPOLITAN  Press,  because  It  marks  the  opening 
of  new  doors  of  opportunity  for  the  smaller-city  newspaper. 

To  you  who  are  familiar  with  printing  equipment,  even  a  casual 
study  or  inspection  of  The  COSMOPOLITAN  Press  will  reveal  the 
careful  thought,  the  painstaking  research,  and  the  ingenious 
engineering  which  have  successfully  combined  to  produce 
this  press. 

The  COSMOPOLITAN  Press  is  built  in  true  WOOD  traditions 
of  accuracy,  sturdiness,  beauty  and  dependability.  In  order 
that  small  and  medium-size  users  may  enjoy  advantages  heretofore 
available  only  to  large  metropolitan  newspapers,  this  press 
was  designed  with  economy  of  manufacture  in  mind.  Equally 
important  are  the  many  production  flexibilities  and  economical 
practices  inherent  in  the  press. 

nie  use  of  standard  size,  semi-cylindrical  stereotype 
plates  .  .  .  the  ability  to  produce  a  variety  of  pages  and 
sections  .  .  .  the  control  of  production  to  circulation 
requirements  .  .  .  the  provision  for  circulation  growth  and  for 
a  wide  latitude  in  number  of  pages  .  .  .  the  use  of  color  in 
regular  editions  when  desired  .  .  .  these  are  a  few  of  the 
Duuiy  advamtages  The  COSMOPOLITAN  Press  offers  the  smaller- 
city  newspaper. 

Flat-bed  users  contemplating  rotary  equipment  and  rotary 
press  users  thinking  of  new  machinery  are  invited  to  write 
for  complete  Information.  ^  ^  ^ 

Sincerely 


The  (  INTRASERTOR 


.  .  .  on  integral  port  of  The  COSMOPOLITAN  Preu. 
The  INTRASERTOR  it  o  new  and  important  development 
which  "intratertt"  a  2-page  sheet  in  one  section  of  a 
two-port  newspaper  when  desired.  This  permits  increas¬ 
ing  a  regular  size  newspaper  by  2  pages  and  o  tabloid 


iOPOLITAN  PRESS  PROVIDES  FOR 


size  poper  by  4  pages-  even  when  running  "collect". 
"Collect"  products  may  now  be  obtained  with  one 
lection  carrying  2  pages  more  than  the  other  section. 


One  color  and  bfoefc  on  8  pages  of  a  16-page  newspaporl 
Two  colors  and  black  on  4  pages  of  a  1 6-page  newspaperl 
Three  colors  and  black  on  4  pages  of  an  8-page  newspaperl 

You  may  not  plan  for  or  want  to  use  color  now . . . 
but  when  you  do,  you've  got  it.. .  in 


Press! 


PRESS  LICENSING 

BECAUSE  the  cost  of  government  has  in¬ 
creased.  many  municipalities  in  search 
ing  for  new  sources  of  revenue  are  adopt¬ 
ing  the  license  tax  for  ail  local  businesses 
— and  it  includes  newspapers. 

In  Portland,  Oregon,  this  month  newspa¬ 
pers  along  with  all  other  local  business 
operations  are  required  under  city  ordi¬ 
nances  to  pay  license  taxes  for  the  priv¬ 
ilege  of  doing  business.  Fees  for  200  in¬ 
dividual  businesses  and  professions  run 
from  $1  to  $1,000  per  year.  Newspapers 
being  unclassified  come  under  the  “all 
other”  category  with  a  fee  of  $30  per  year. 

This  new  tax  philosophy  is  sweeping  the 
country.  As  far  as  can  be  determined,  it 
started  in  the  South  several  years  ago. 
Some  newspapers  there  have  been  paying 
license  taxes  since  the  early  thirties.  The 
idea  has  spread  to  the  midwest  and  now 
the  Pacific  Coast.  Dozens,  perhaps  hun¬ 
dreds.  of  cities  and  towns  levy  a  license 
tax. 

In  Anniston,  Alabama,  a  newspaper  has  to 
pay  a  $200  per  year  license  fee  to  do 
business.  In  Montgomery  a  morning,  eve¬ 
ning  and  Sunday  paper  pays  $550,  a  morn¬ 
ing  or  evening  with  Sunday  $350,  a  week¬ 
ly  $50.  In  Birmingham  the  license  is  fig¬ 
ured  on  gross  receipts — $100  on  the  first 
$100,000  gross  receipts  plus  3/40th  of 
on  the  balance. 

However,  the  Birmingham  papers  must 
pay  another  license  for  the  privilege  of 
selling  the  papers  on  the  streets.  The  li¬ 
cense  code  reads:  “Newspapers — Each  per¬ 
son,  firm  or  corporation  conducting  a 
newspaper  which  is  sold  on  the  public 
streets  of  Birmingham  shall  pay  in  addi¬ 
tion  to  ail  other  license — $180.”  Each  news 
dealer  must  pay  $60. 

Any  newspaper  coming  into  Birming 
ham  from  outside  must  pay  the  tax  for 
the  privilege  of  selling  on  the  streets. 
Similarly,  the  Birmingham  papers  must 
pay  license  taxes  ranging  from  $3  to  $300 
I  Tuscaloosa )  in  35  communities  where  it 
circulates.  Other  papers  selling  in  those 
towns  and  cities  must  also  pay  the  tax. 

The  U.  S.  Supreme  Court  has  said  two 
important  things  about  taxes  on  newspa¬ 
pers: 

1.  It  is  unconstitutional  to  levy  a 
special  tax  on  newspapers  which  is  not 
imposed  on  other  businesses;  2.  Owners  of 
newspapers  are  not  immune  from  any  of 
the  ordinary  forms  of  taxtion  for  support 
of  the  government. 

Obviously,  the  first  does  not  apply  here 
because  these  license  taxes  are  applied  to 
all  businesses.  Perhaps  the  second  might 
be  construed  to  have  some  bearing  here. 
Is  a  license  tax  on  a  newspaper  for  the 
privilege  of  doing  business  an  "ordinary 
form"  of  taxation  considering  the  first 
amendment.  Isn't  it  logical  that  licensing 
of  a  newspaper  for  a  fee,  which  includes 
denial  of  the  right  of  publication  for  not 
paying  the  fee,  is  violation  of  the  first 
Amendment? 

The  Supreme  Court  has  never  decided 
on  that  issue.  Most  of  the  newspapers  who 
pay  these  license  taxes  have  submitted  to 
them  without  protest  because  the  taxes 
were  not  burdensome  and  they  feared  bad 


Finally,  be  ye  all  of  one  mind,  having 
ronipa.-‘sion  one  of  another;  love  as  brethren, 
be  pitiful,  be  courteou>.— I  Peter,  III;  8. 


public  reaction  if  they  tried  to  avoid  a  tax 
imposed  on  other  businesses. 

However,  the  situation  is  now  becoming 
so  widespread — newspapers  are  being  li¬ 
censed  all  over  the  country  by  their  local 
governments — that  we  believe  some  effort 
should  be  made  to  correct  the  situation. 
No  newspaper  objects  to  paying  ordinary 
business  taxes  along  with  everyone  else. 
But  they  all  should  think  twice  about  pay¬ 
ing  a  license  fee  for  the  privilege  of  doing 
business  in  a  community.  That  privilege 
and  constitutional  right  might  conceivably 
be  denied  them  for  failure  to  pay,  or  any 
other  reason. 

Is  it  constitutional  for  a  municipality  to 
license  the  press?  We  doubt  if  the  states 
or  federal  governments  could  get  away 
with  it.  That  question  should  be  brought 
before  the  Supreme  Court. 


EYE  vs.  CAMERA 

DOWN  in  Houston  some  journalism  stu¬ 
dents  conducted  a  test  between  the 
naked  eye  and  the  eye  of  a  television  cam¬ 
era  which  does  not  stop  the  action  but 
simply  reflects  and  transmits  it.  One  re¬ 
porter  covered  three  baseball  games  in 
person  and  another  covered  them  from  a 
television  screen.  Professors  and  sports 
writers  agreed  the  man  who  was  there  in 
person  and  saw  for  himself  wrote  more 
complete,  accurate  and  colorful  stories. 

It  may  be  that  television  set  owners  in 
the  future,  when  the  novelty  wears  off. 
will  discover  they  can  see  the  event  more 
clearly  if  they  get  up  out  of  their  easy 
chairs  and  go,  and  they  can  read  a  more 
complete,  accurate  account  of  the  event 
in  their  newspapers  than  they  can  get  by 
watching  the  video  screen  if  they  should 
happen  to  be  too  lazy  to  get  up  out  of 
those  easy  chairs. 


CHINA  AND  GREECE 

The  U.  S.  State  Department  has  denounced 
as  an  act  of  “totalitarian  dictatorship” 
the  closing  of  the  U.  S.  Information  Service 
offices  in  Shanghai  and  Hankow. 

We’re  not  comparing  the  Chinese  Com¬ 
munists  with  the  Greek  regime,  but  it 
seems  strange  to  us  there  has  been  no 
State  Department  protest  to  the  Greek 
government  over  the  barring  of  U.  S.  and 
other  correspondents  from  visiting  front 
line  battle  areas  in  the  north.  And  after 
a  1  the  money  and  materiel  we  have  poured 
into  Grece. 

Why  not? 


ALMOST  $400  MILLION 

WHAT  BETTER  w'ay  is  there  for  a  na¬ 
tional  advertiser  to  express  his  faith  in 
the  efficacy  of  newspaper  advertising  than 
to  keep  using  it  in  ever-increasing 
amounts?  What  better  testimony  could 
there  be  to  the  potency  of  newspaper  ad¬ 
vertising  than  for  more  and  more  adver¬ 
tisers  to  use  more  and  more  newspaper 
space  to  sell  their  goods? 

The  annual  survey  of  "Expenditures  of 
National  Advertisers  in  Newspapers,”  re 
newed  for  1948  by  the  Bureau  of  Adver¬ 
tising,  effectively  shows  the  increasing  con¬ 
fidence  of  these  advertisers  in  the  pulling 
power  of  newspaper  space.  Whereas  in 
1939  there  were  only  649  national  adver¬ 
tisers,  promoting  1,695  different  products, 
who  spent  more  than  $25,000  in  newspaper 
advertising  during  the  year,  in  1948  these 
figures  were  almost  doubled  to  1,102  ad- 
stonpojd  ggs'g  pue  sjastiJ3.\ 

The  dollar  expenditures  of  these  adver¬ 
tisers  was  more  than  doubled  during  the 
10  years  from  $269  million  in  1939  to  $389 
million  in  1948.  This  $220  million  increase 
represented  larger  annual  expenditures  by 
the  experienced  users  of  newspaper  adver¬ 
tising  as  well  as  the  addition  of  450  new 
advertisers. 

It  must  be  remembered  that  these  ad¬ 
vertisers  felt  the  need  of  newspaper  sell¬ 
ing  power  even  during  the  period  of  the 
seller's  market.  In  1948,  which  marked 
the  first  appearance  of  the  buyer's  market 
since  before  the  war,  these  advertisers 
placed  more  millions  in  newspaper  space 
to  move  goods.  This  faith  in  the  medium 
is  being  demonstrated  in  1949  as  each 
month  reveals  newspaper  advertising  in¬ 
creases  over  last  year. 

The  figures  compiled  by  the  Bureau  of 
Advertising  provide  concrete  evidence  of 
the  vitality  and  effectiveness  of  the  news¬ 
paper  medium  and  the  increasing  reiiance 
upon  it  by  national  advertisers. 

FIGHTING  THE  KLAN 

AN  ARTICLE  in  this  issue  by  Robert  W. 

Brown,  editor  of  the  Columbus  (Ga.) 
Ledger,  tells  the  story  of  the  combined 
newspaper  fight  in  the  South  against  Klan- 
ism.  Practically  all  of  the  dailies  and 
weeklies  in  those  states  are  unanimous  in 
their  desire  to  unmask  the  Klan,  punish  its 
leaders,  eliminate  the  lawlessness  it  fosters, 
and  eradicate  the  prejudices  it  stands  for. 
Some  newspaper  reporters  have  been  ter¬ 
rorized  for  their  inquisitiveness.  Most 
editors  have  been  threatened. 

Where  are  the  so-called  liberals,  the 
enemies  of  reaction?  They  have  criticized 
the  press  at  large  for  various  reasons  and 
take  great  pleasure  in  doing  so.  But  here 
is  another  example  where  the  newspapers 
of  a  large  area  are  standing  almost  as  one 
in  opposition  to  Klan  terrorism  designed 
to  perpetuate  white  supremacy.  Have  any 
of  the  so-called  liberals,  or  the  press  critics, 
bothered  to  applaud  in  public? 

No!  And  they  probably  won't.  It's  too 
popular  a  sport  to  attack  the  press  for  al¬ 
leged  evils.  They  will  refuse  to  acknowl¬ 
edge  that  in  the  South  or  the  North  the 
largest  segments  of  the  press  have  a  keen 
realization  of  their  responsibilities  to  their 
communities  and  their  country. 

3  Lie- urn  lor  July  23,  1943 
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Harry  R  Squiers  has  been 
named  editor  of  the  Lafayette 
(La.)  Daily  Advertiser,  replac¬ 
ing  William  H.  Gharrity,  who 
had  been  serving  as  editor  in  a 
temporary  capacity  and  who  re¬ 
turned  to  the  Chippewa  Falls 
(Wis.)  Herald-Telegram,  a  pa¬ 
per  asociated  with  the  Adver¬ 
tiser.  Mr.  Squiers  had  been 
manager  of  the  Olympia 
(Wash.)  Daily  Olympian. 

j.  C.  Bedient,  publisher  of  the 
Albion  (Mich.)  Evening  Re¬ 
corder,  has  been  reelected  to  the 
board  of  directors  of  the  Home¬ 
stead  Savings  &  Loan  Assn.,  Al¬ 
bion. 

John  W.  "Sky"  Dunlap,  editor 
and  publisher  of  the  Santa  Ana 
(Calif.)  Globe,  has  joined  the 
Los  Angeles  Times  editorial 
staff.  He  was  a  founder  of  the 
Globe,  which  suspended  publica¬ 
tion  last  month  after  more  than 
three  years  of  operation. 

Marcellus  Murdock,  p  u  b  - 
lisher  of  the  Wichita  (Kan.) 
Eagle,  has  returned  from  a  two- 
week  tour  of  Alaska  and  west¬ 
ern  Canada  and  will  report  on 
his  trip  in  a  series  of  articles 
for  the  Eagle. 

Don  Morris  has  become  edi¬ 
tor  and  general  manager  of  the 
Brownsville  (Tex.)  Herald.  He 
was  formerly  director  of  the 
Florida  Science  News  Service. 


On  the  Business  Side 

Thomas  E.  Falvey,  Jr.,  has 
been  named  national  advertising 
manager;  William  J.  Hughes, 
assistant  national  manager,  and 
John  F.  Denning,  Midwestern 
manager  of  the  New  York  Post 
Home  News,  newly  re-established 
national  department.  All  three 
have  been  with  the  paper  for 
several  years. 

William  Ellmaker.  son  of 
Lee  Ellmaker.  president  and 
publisher  of  the  Philadelphia 
Daily  News,  has  joined  that  pa¬ 
per's  advertising  department 
and  Lansing  C.  McCurley,  Jr., 
son  of  Sports  Editor  Lanse  Mc¬ 
Curley,  has  joined  the  promo¬ 
tion  department. 

Vergie  K.  Cooper,  who  pre¬ 
viously  was  with  the  Erie  ( Pa. ) 
Times  and  Dispatch,  Harrisburg 
(Pa.)  Telegraph  and  Miami 
(Fla.)  Daily  News,  is  now  classi¬ 
fied  advertising  manager  of  the 
Butler  (Pa.)  Eagle. 

Wendell  E.  Smith,  former  art 
director  of  the  Capper  Publica¬ 
tions,  Topeka,  Kan.,  is  now  on 
the  display  advertising  staff. 
San  Diego  (Calif.)  Union  and 
Tribune-Sun. 

Carl  Cluff,  who  formerly 
worked  for  the  Dalles  (Ore.) 
Chronicle,  has  been  named  field 
representative  and  circulation 
manager  for  the  Gresham  ( Ore. ) 
Outlook. 

Kenneth  Ballweber,  Salem 
town  manager  for  the  Portland 
(Ore.)  Journal,  has  been  se- 
iMted  "Hero  of  the  Month"  by 
the  national  Disabled  American 
Veterans.  He  lost  a  leg  on  the 
aouth  Pacific  island  of  Moro- 


tai.  but  is  mawager  of  a  65-mile 
long  route  and  supervises  the 
work  of  nine  carriers. 


In  the  Editorial  Rooms 

Seth  H.  Moseley  2nd,  whose 
news  background  includes  serv¬ 
ice  with  the  old  New  York  Eve¬ 
ning  Journal  and  the  Associated 
Press  in  New  York,  has  been 
appointed  publicity  director  of 
Collier’s  magazine.  He  recently 
was  public  relations  director  of 
the  Greater  New  York  Fund. 

Sol  Abramson  has  become 
news  editor  of  the  New  York 
Compass,  taking  the  post  vacat¬ 
ed  by  Sydney  Penner,  promoted 
recently  to  managing  editor.  Mr. 
Abramson  headed  the  New  York 
Mirror  copy  desk  the  last  12 
years,  and  had  been  with  the  old 
New  York  American,  Journal- 
American  and  Paris  edition  of 
the  Chicago  Tribune. 

John  Tebbel,  formerly  manag¬ 
ing  editor  of  the  American  Mer¬ 
cury  and  associate  editor  of 
E.  P.  Dutton  &  Co.,  previously 
with  the  Providence  ( R.  I. ) 
Journal,  New  York  Times,  De¬ 
troit  Free  Press  and  Newsweek 
magazine,  has  been  appointed 
assistant  professor  of  journalism 
at  New  York  University’s  School 
of  Commerce,  Accounts  and  Fi¬ 
nance,  effective  Sept.  1. 

Bruce  Ambrose,  former  wire 
editor,  Pontiac  ( Mich. )  Press; 
Bill  Phillips,  Lake  Charles 
( La. )  American  Press;  John 
Coleman,  North  Tonaivanda 
( N.  Y. )  News,  and  W.  G.  Bren- 
neman,  formerly  with  the  Co¬ 
lumbia  (Mo.)  Tribune  and 
Pekin  (Ill.)  Times,  are  new  ad¬ 
ditions  to  the  Jamestown 
(  N.  Y. )  Post-Journal  staff. 

Martin  Quigley,  who  before 
the  war  was  with  the  Spring- 
field  ( Mo. )  Daily  News,  Kansas 
City  (Mo.)  Star,  old  Minneap¬ 
olis  Times  and  Minneapolis 
Tribune,  is  author  of  "A  Tent  on 
Corsica,”  war  novel  just  pub¬ 
lished  by  J.  B.  Lippincott  Co. 
He  is  now  with  Stephen  Fitz¬ 
gerald  Co.,  New  York  public 
relations  firm. 

Norris  W.  'Vagg  has  been  pro¬ 
moted  from  news  editor  to  assis¬ 
tant  managing  editor  of  the 
Rochester  ( N.  Y. )  Democrat 
and  Chronicle.  He  replaces  A. 
Vernon  Croop,  who  became  head 
of  Gannett  News  Service  Wash¬ 
ington  bureau. 


Beard  to  Head 
Acme  in  Europe 

Robert  L.  Beard,  superintend 
ent  of  bureaus  and  traffic  for 
Acme  Newspictures,  has  been 
appointed  European  news  man¬ 
ager,  Fred  S.  Ferguson,  presi 
dent,  has  announced. 

Mr.  Beard  will  make  his 
headquarters  in  London  and 
will  have  responsibility  for  in 
coming  and  outgoing  newspic- 
ture  service  in  Europe,  as  well 
as  direction  of  Acme’s  European ' 
Telephoto  network  and  bureaus,  , 
including  Planet  News.  Ltd.,  of ; 
London.  ' 

Harlow  M.  Church,  also  with 
headquarters  in  London,  will  i 
devote  himself  to  expansion  of , 
Acme’s  European  Telephoto  net- ! 
work. 


William  Cregar,  Pennsylvania' 
State  College  journalism  grad¬ 
uate,  is  now  on  the  staff  of  the 
Easton  (  Pa. )  Express. 

G.  Hurst  Paul,  onetime  edi¬ 
torial  writer  for  the  Philadel- ' 
phia  Inquirer,  has  been  named 
public  relations  director  for 
Midland  College.  Fremont.  Neb. 

Robert  W.  Schwartz,  Pitts¬ 
burgh  ( Pa. )  Press  federal  build-  i 
ing  reporter,  and  Mrs.  Schwartz 
are  parents  of  a  baby  girl. ' 
Gwendolyn  Ruth,  their  first , 
child,  born  June  22. 

Kent  Stoddart,  who  had  been  | 
with  WCAU  and  Associated 
Press  in  Philadelphia,  David 
Seghest,  Oberlin  college  grad- , 
uate,  and  Bob  Casey,  Kent  State  ( 
University  graduate,  are  new  j 
additions  to  the  Youngstown 
(O. )  Vindicator  staff.  ' 

Gordon  Hanna,  managing  edi- 1 
tor  of  the  Marshall  ( Mich.  i  I 
Evening  Chronicle,  has  been  ap¬ 
pointed  chairman  of  the  publi- 1 
city  committee  of  the  Marshall ' 
American  Legion  post. 

H.  Stuart  Morrison,  manag¬ 
ing  editor  of  the  Miami  Beach 

(  Fla. )  Sun,  has  resigned  to  be- ' 
come  technical  advisor  to  the  | 
Brazil  Herald,  English  language  | 
newspaper  in  Rio  de  Janeiro.  i 
He  formerly  was  telegraph  edi- 1 
tor  of  the  Miami  Herald.  I 

Jack  W.  Crandall,  newly-ap¬ 
pointed  news  editor  of  the  Den¬ 
ver  (  Colo. )  Post,  was  assistant 
Sunday  editor  of  the  Chicago 
(Continued  on  page  36) 
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Herald- American  prior  to  join¬ 
ing  the  Post  in  March,  1948. 
E  &  P  incorrectly  said  he  was 
former  news  editor  of  the  H-A. 
He  succeeds  Ed  Dooley,  who  be¬ 
comes  m.e. 

Franklin  S.  Riley,  Jr.,  has  left 
the  public  relations  staff  of  Ford 
Motor  Co.  and  is  now  on  the  city 
desk  of  the  Kansas  City  (Mo.) 
Star. 

Tom  Watts,  who  had  worked 
for  the  Bakersfield  (Calif.) 
Press,  has  join^  the  Gary 
( Ind. )  Post-Tribune  editorial 
staff. 

Mary  Jane  Fisher,  a  former 
staff  member  who  won  a  jour¬ 
nalism  degree  from  Indiana  uni¬ 
versity  last  month,  has  rejoined 
the  Gary  Post-Tribune. 
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Wayne  Thompson,  Bruning 
(Neb.)  Banner,  has  been  elected 
president  of  the  Southe^t  Ne¬ 
braska  Editorial  Association.  He 
succeeds  Howard  Crilley,  Su¬ 
perior  (Neb.)  Express. 

Mo  ANA  Ballif  has  resigned  as 
reporter  on  the  Salt  Lake  City 
(Utah)  Deseret  News  to  join  the 
public  relations  department  of 
Geneva  Steel  Company. 

Gordon  Kirby,  who  recently 
completed  work  on  his  master’s 
degree  at  Stanford  University, 
has  rejoined  the  Deseret  News, 
from  which  he  was  on  leave,  as 
a  reporter. 

Charles  D.  Wood  is  on  tem¬ 
porary  leave  from  the  Deseret 
News  to  assist  Utah  Power  & 
Light  Company  in  preparation 
of  a  brochure. 

Robert  Brasher  of  the  Deseret 
News  city  staff  has  been  given 
charge  of  the  News’  Twin  Falls, 
Idaho,  bureau.  He  replaces 
Charles  Lamb. 

Harry  Quin,  former  city 
editor  of  the  Temple  (Tex.) 
Telegram,  is  now  managing  edi¬ 
tor  of  the  Denton  (Tex.)  Record 
Chronicle. 

Joe  Farmer,  recent  Missouri 
graduate,  has  become  county  re¬ 
porter;  Rosemarie  K  l  e  y  p  a  s, 
Texas  State  College  for  Women 
graduate,  women's  editor,  both 
on  the  Denton  Record  Chronicle. 

The  Rev.  Jeff  D.  Ray,  Fort 
Worth  ( Tex. )  Star-Telegram 
columnist,  was  one  of  six  pion¬ 
eers  selected  for  honors  at  Fort 
Worth’s  centennial  Fiesta-cade. 
He  is  88  years  old. 

Mason  Walsh  has  been  ap¬ 
pointed  assistant  managing  edi¬ 
tor  of  the  Dallas  (Tex.)  Times 
Herald.  He  had  been  executive 
news  editor,  a  title  now  discon¬ 
tinued  in  the  organization. 

Bert  Holmes,  who  formerly 
handled  Sunday  features,  has 
been  named  makeup  editor  of 
the  Dallas  Times  Herald. 

Warren  Shull,  one  time  city 
editor  of  the  Sapulpa  (Okla. ) 
Herald,  has  gone  to  Oklahoma  A. 
&  M.  to  be  assistant  editor  of 
alumni  publications. 

William  A.  Ward,  who  will 
receive  an  M.S.  degree  in  jour¬ 
nalism  from  Oklahoma  A.  &  M. 
College  in  August,  will  become 
director  of  public  relations  and 
student  publications  at  Schreiner 
Institute,  Kerrville,  Texas. 

James  Carey,  formerly  a  state- 
house  reporter  for  the  Phoenix 
Arizona  Times,  has  joined  the 
Phoenix  Associated  Press  bu¬ 
reau. 

John  de  la  Vega,  Los  An¬ 
geles  ( Calif. )  Times  sports  writ¬ 
er,  has  been  given  a  year’s  leave 
of  absence  to  go  to  Mexico  City, 
where  he  will  act  as  Times’  cor¬ 
respondent. 

Harold  Hubbard,  managing 
editor  of  the  Hollywood  (Calif.) 
Citizen-News,  is  on  a  month’s 
tour  of  the  East  Coast  and  Can¬ 
ada. 

Fred  Chase,  veteran  Los  An¬ 
geles  newspaperman  in  publi¬ 
city  work  in  recent  years,  has 
joined  the  Daily  News  copy 
desk. 

E.  O.  Whitman,  formerly  on 
the  night  city  desk  of  the  Los 
Angeles  Examiner  and  more  re¬ 
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“It's  the  old  man's  ounce  oi  pievention,  only  it  weighs  forty-seven 
pounds!" 


cently  a  publicist,  is  on  the  copy 
desk  of  the  Los  Angeles  Times. 

George  Keyzers,  who  left  the 
Pasadena  (Calif.)  Independent 
to  join  the  Los  Angeles  Inde¬ 
pendent,  has  returned  to  his 
original  job. 

Frank  Neill,  INS  bureau  chief 
in  Los  Angeles,  and  Joe  Quinn, 
U.P.  Los  Angeles  bureau  busi¬ 
ness  manager,  have  been  ap¬ 
pointed  to  the  Greater  Los  An¬ 
geles  Press  Club  board  of  direc¬ 
tors. 

Ken  Elliott,  once  of  the  Los 
Angeles  (Calif.)  Daily  News  and 
more  recently  with  Steve  Han- 
nagan,  has  rejoined  the  paper  as 
an  assistant  city  editor. 

Lester  C.  Hegele,  with  the 
Phoenix  (Ariz.)  Arizona  Repub¬ 
lic  editorial  department  for  the 
last  12  years,  has  joined  the  San 
Diego  (Calif.)  Tribune-Sun  copy 
desk. 

Wilder  D.  Baker,  Jr.,  17-year- 
old  son  of  Rear  Adm.  Baker, 
commandant  of  the  11th  Naval 
District,  is  learning  the  newspa¬ 
per  business  at  the  San  Diego 
Tribune-Sun. 

Vernon  White,  once  with  the 
Portland,  Ore.,  United  Press  bu¬ 
reau  and  more  recently  in 
charge  of  public  information  for 
the  Simon  &  Smith  advertising 
agency,  will  become  a  staff  mem¬ 
ber  on  the  Portland  Oregon 
Voter,  August  1. 

Tevis  Miller,  who  had  been 
with  the  Woodland  (Calif.) 
Democrat,  succeeds  Mr.  White 
at  Simon  &  Smith. 

June  Goetze  is  now  on  the 
Hillsboro  (Ore.)  Argus  news 
and  society  staffs. 


Wedding  Bells 


Mrs.  Eloise  Kimball  Walton, 
onetime  women’s  page  editor  of 
the  Indianapolis  (Ind.)  Times, 
and  Harold  George  Peterson, 
formerly  of  the  Fargo  (N.  D. ) 
Forum,  July  16,  at  White  Plains, 
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N.  Y.  Both  are  now  on  the 
staff  of  Community  Chests  of 
America  in  New  York. 

Carl  Marsh,  Memphis  (Tenn.) 
Press-Scimitar  reporter,  and 
Dora  Frances  Sorrelle,  July  2, 
at  Memphis. 

Jack  Goulding,  Los  Angeles 
(Calif.)  Mirror,  and  Caroline 
Coates,  airline  publicist,  at  Los 
Angeles. 

Bill  Anthony,  Los  Angeles 
(Calif.)  Mirror,  and  Betty  Har¬ 
den,  Stanford  University  June 
graduate,  at  Los  Angeles. 

William  H.  ^Welch,  advertis¬ 
ing  manager,  'Freeport  (Tex.) 
Facts,  and  Eleanor  Swearingen 
deWitt,  freelance  writer,  recent¬ 
ly,  at  Texarkana,  Tex. 

John  Roby  Wentz,  editor  of 
Western  Printer  Sc  Lithographer. 
published  in  Los  Angeles,  and 
Beatrice  Davidson  Asher,  re¬ 
cently. 

Joe  Minster,  Cincinnati  (0.) 
Times-Star  amateur  sports  writ¬ 
er,  and  Jean  Moneyhun. 

■ 

Huber  Corp.  Names 
Pitts  Secretary 

Spencer  W.  Pitts,  assistant  to 
the  president  of  the  J.  M.  Huber 
Corp.,  producers  of  printing 
inks,  has  been 
elected  secre¬ 
tary  of  the  com¬ 
pany  by  the 
board  of  direc¬ 
tors.  He  will 
continue  with 
his  present  du¬ 
ties  as  assistant 
to  president  H. 

W.  Huber. 

Before  joining 
the  company  in 
1945,  Mr.  Pitts 
was  for  four  Pitts 

years  assistant 
general  counsel  in  the  legal  di¬ 
vision  of  the  War  Production 
Board  and,  for  three  years  priw, 
was  assistant  solicitor  for  the 
U.  S.  Department  of  Labor. 
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ARF  Reports 
On  Continuing 
Study  No.  130 

Xhe  Advertising  Research 
Foundation  has  published  a  re¬ 
port  based  on  its  readership  ex¬ 
amination  of  the  May  4,  1949,  is¬ 
sue  of  the  Long  Beach  (Calif.) 
Press-Telegram,  study  130  of  the 
Continuing  Study  of  Newspaper 
Reading. 

Men’s  scores  were  above  av¬ 
erage  for  reading  any  editorial 
page  items,  comics,  financial 
news,  radio  news  or  programs, 
and  local  and  classified  advertis¬ 
ing.  Their  scores  for  reading 
any  display  and  department 
store  advertising  equaled  the 
all-study  medians.  Women’s 
readership  of  financial  news  was 
above  average. 

Highest  scoring  national  ads 
among  men  readers  of  the  sur¬ 
veyed  issue  were  automotive 
displays.  Topping  their  list  at 
28'"r  was  an  825-line  Pontiac  ad. 

This  was  followed  closely  by 
a  960-line  display  for  Nash  auto¬ 
mobiles  which  scored  27%.  In 
third  spot  on  the  men's  list  at 
21%  was  a  780-line  advertise¬ 
ment  for  Hudson. 

Highest  ranking  national  ad 
for  women  was  a  276-line  dis¬ 
play  for  Snow-drift  shortening 
with  a  score  of  .  The  layout 
included  a  cake  recipe,  and  a 
drawing  of  a  layer  cake. 

Local  Advertising 

An  ad  telling  men  how  to  im¬ 
prove  their  appearance  through 
personalized  haircuts  joined  the 
ranks  of  the  highest  scoring  ad¬ 
vertisements  compiled  to  date  in 
the  Toilet  Requisites  and  Beauty 
Shops  classification.  It  stopped 
16%  of  the  men  and  18%  of  the 
women. 

Three  of  the  top  five  local  ad¬ 
vertisements  for  women  readers 
that  day  were»for  Buffums’  de¬ 
partment  store.  Each  was  1764 
lines,  and  all  three  appeared  in 
the  third  section  of  the  paper. 
Still  another  Buffums’  ad — this 
one  for  men’s  wear — attracted 
20%  of  the  men  to  tie  for  fourth 
place  on  their  list  of  highest 
scoring  local  ads. 

The  issue  contained  162  gen¬ 
eral  news  stories.  On  an  aver¬ 
age  men  read  20,  or  approxi¬ 
mately  13%  of  the  total,  while 
women  read  19,  or  about  12%  of 
the  total. 

Men  leaned  toward  news  of 
national  and  world  significance 
in  their  selection  of  items  com¬ 
prising  their  list  of  10  highest 
scoring  general  news  stories. 
Eight  of  the  items  were  national 
or  international,  while  only  two 
were  local — that  is,  originating 
within  the  state  of  California. 
Women  gave  a  slight  edge  to  lo¬ 
cal  news,  with  six  local  and  five 
national  or  international  items 
comprising  their  list.  'The  wo¬ 
men's  list  contained  11  items  as 
result  of  tie  scores. 

Topping  the  men’s  list  at  65% 
and  third  on  the  women’s  at 
57%  was  a  local  item  on  the 
first  page  of  the  second  section, 
telling  of  the  Long  Beach  police 
chief  resigning  after  having 
wn  demoted.  It  was  illustrated 
with  two  photographs. 
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London  Papers 
To  Study  Report 

London,  Eng.  —  The  Newspa¬ 
per  Proprietors  Association  has 
announced  appointment  of  a 
committee  to  study  the  report 
of  the  Royal  Commission  on  the 
Press  and  make  recommenda¬ 
tions  to  the  Association  council. 

The  commission,  after  a  two- 
year  study,  issued  a  report 
(E&P,  July  2,  p.  10),  approv¬ 
ing  private  ownership  of  news¬ 
papers  but  criticizing  much  of 
the  press  for  its  handling  of 
news. 

NIPA  committee  members:  W. 
A.  McWhirter,  The  Associated 
Newspapers,  chairman;  W.  F. 
Casey,  London  Times;  B.  F. 
Crossfield.  News  Chronicle  and 
Star;  H.  N.  Heywood,  Kemsley 
Newspapers;  John  Gordon,  Sun¬ 
day  Express. 

NRDGA  Publishes 
'100  Best  Retail  Ads' 

An  advertising  reference  and 
source  book  entitled,  “One  Hun¬ 
dred  Best  Retail  Advertise¬ 
ments,’’  was  published  by  the 
National  Retail  Dry  Goods  As 
sociation  July  15. 

The  124-page  volume  repro¬ 
duces  with  ^itorial  comment 
the  winning  advertisements  in 
the  nation-wide  contest  judged 
earlier  this  year  at  the  time  of 
the  NRDGA’s  38th  annual  con¬ 
vention. 

Compiled  by  Howard  P.  Abra¬ 
hams,  manager  of  the  sales  pro¬ 
motion  division  of  the  Associa¬ 
tion,  the  book  is  designed  to 
serve  as  a  guide  to  merchants, 
manufacturers,  newspapers  and 
their  advertising  and  sales  pro¬ 
motional  personnel.  The  ads 
cover  almost  every  type  of  mer¬ 
chandise,  as  well  as  a  number 
of  nationally-known  branded 
lines,  and  numbered  among 
them  are  reproductions  of  chain 
store  color  advertisements. 

There  is  also  a  chapter  on 
“How  to  Evaluate  Your  Adver¬ 
tising,’’  by  Evan  Leslie  Ellis, 
of  Crowley,  Milner  and  Co.,  De¬ 
troit. 


'Baby  Parade' 

The  Hood  River  (Ore.)  Daily 
Sun  has  secured  the  cooperation 
of  50  business  concerns  in  Hood 
River  in  sponsoring  a  “Baby 
Parade’’  contest  which  will  close 
Saturday.  Aug.  27.  Sponsoring 
merchants  give  a  “baby  step  ” 
coupon  with  each  25-cent  pur¬ 
chase. 


Why? 

.  .  .  have  important 
media  directors  been 
reading  E  &  P  for 
years? 
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Clark  Lee 
Testifies  On 
'Rose'  Interview 

San  Francisco  —  Clark  Lee’s 
story  of  the  dramatic  race  of 
correspondents  into  Tokyo  at 
war’s  closing  days  and  of  how 
he  obtained  the  story  of  Tokyo 
Rose  featured  government 
prosecution  of  Iva  Toguri 
D’ Aquino  here. 

The  former  International 
News  Service  correspondent 
submitted  documentary  evidence 
of  his  interview,  but  that  did 
not  save  him  from  a  hammer¬ 
ing  attack  by  the  defense. 

Mr.  Lee  told  of  racing  with 
300  other  correspondents  for  the 
honor  of  being  first  into  Tokyo. 
He  claimed  to  have  been  the 
first  to  interview  Tokyo  Rose. 

Accompanying  Mr.  Lee  on  the 
rush  into  the  Japanese  capital 
was  Harry  Brundidge,  a  Cosmo¬ 
politan  magazine  correspondent 
and  also  a  prosecution  witness 
in  the  trial  here  of  the  Amer¬ 
ican-born  girl.  On  reaching 
Atsugi  Airport  with  other  cor¬ 
respondents.  the  two  obtained 
an  old  auto  and  entered  the 
race  to  Tokyo. 

The  two  went  to  Domei,  the 
Japanese  news  agency,  and  made 
inquiries.  There  they  made  a 
deal  with  a  Domei  employe,  of¬ 
fering  “something  less  than 
$500’’  if  Tokyo  Rose  signed  for 
an  exclusive  story,  Mr.  Lee 
testified.  The  two  Americans 
also  queried  several  Nisei  at 
Radio  Tokyo,  but  made  no  prog¬ 
ress  in  their  search.  A  day  or 
so  later  the  Domei  man  report¬ 
ed  he  had  found  Tokyo  Rose. 

A  five-hour  interview  with 
Mrs.  D'Aquino  in  the  Imperial 
Hotel  followed,  Mr.  Lee  said. 
The  interview  was  recorded  in 
the  form  of  typewritten  notes, 
and  at  the  conclusion  Mr.  Lee 
received  a  slip  of  paper  read¬ 
ing:  “For  Clark  Lee,  who  inter¬ 
viewed  me  in  Tokyo,  September 
1,  signed  Iva  Toguri,  Tokyo 
Rose’.’’ 

Cross  examined  by  Defense 
Attorney  Wayne  Collins,  Mr. 
Lee  admitted  he  visited  ’Tokyo 
without  U.  S.  authorization,  said 
Tokyo  Rose  had  been  promised 
$2,000  for  her  story  for  Cosmo¬ 
politan,  and  declared  Iva  told 
him  “there  were  other  girls,  but 
she  was  the  only  Tokyo  Rose.” 


Eliott  ^aLed 


Society  note  from  the  Lans- 
ford  (Pa.)  Evening  Record: 
“She  will  marry  a  fan-shaped 
bouquet  consisting  of  mixed 
flowers,  all  white.” 

■ 

Lure  for  tourists  was  a  Mack¬ 
inac  Island  hotel  ad  in  the  Che¬ 
boygan  (Mich.)  Tribune:  “Un¬ 
broken  view  of  the  rooms  with 
bath.” 

■ 

Ft.  Lauderdale  ( Fla. )  News 
help  wanted  ad:  “Salesmen  to 
sell  Willys  Overland  Products 
.  .  .  Experience  essential  but 
not  necessary.” 

■ 

Page  one  headline  from  the 
St.  Petersburg  (Fla.)  Indepen¬ 
dent: 

Atom  Chief 
Says  Bombs 
Hit  $47  Low 

■ 

Series  on  Europe 

Portland,  Ore.  —  Marshall  N. 
Dana,  editor  of  the  editorial 
page  of  the  Oregon  Journal  has 
completed  a  series  of  nine  arti¬ 
cles  on  “I  Saw  Israel.”  His  sec¬ 
ond  series,  “Is  Europe  Worth 
Saving.”  started  last  week  in  the 
Journal.  At  the  close  of  the 
second  series,  both  will  be  re¬ 
printed  in  booklet  form  for  dis¬ 
tribution. 

■ 

Representative  Named 

The  Macomb  (Ill.)  Journal 
has  appointed  the  Allen-Klapp 
Co.  national  ad  representative. 


Australia 


*  The  only  journal  giving  the 
news  of  advertisers,  advertis¬ 
ing,  publishing,  printing  and 
commercial  broadcasting  in 
Australia  and  New  Zealand. 
If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 
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SYNDICATES 

Msgr.  Sheen  Signed 
As  Weekly  Columnist 

By  Jane  McMaster 


Monsicnor  Fulton  J.  Sheen, 
whose  “Peace  of  Soui”  has  re¬ 
cently  been  high  on  the  best¬ 
seller  list,  will  seek  an  audi¬ 
ence  of  newspaper  readers  next 
fall. 

The  George  Matthew  Adams 
Service  has  signed  the  Catholic 
educator  and  author  for  a  once- 
a  week  newspaper  column  to  be 
released  some  time  in  October. 
Columns  will  average  650  to 
750  words  each  and  “will  not  be 
connected  with  his  book  in  any 
way."  according  to  the  syndi¬ 
cate.  The  copy  will  be  purely 
inspirational,  will  bypass  reli 
gious  and  ecclesiastical  sub 
jects,  it  was  stated. 

At  the  same  time,  it  was 
learned  that  King  Features 
Syndicate  will  serialize  "Peace 
of  Soul"  beginning  Sept.  11. 
The  book,  published  by  Whitt¬ 
lesey  House  April  5  and  re¬ 
cently  in  No.  3  position  on  the 
non-fiction  best-seller  list,  will 
be  serialized  in  28  installments 
of  1.000  words  each. 

“Peace  of  Soul."  considered 
by  some  reviewers  as  an  an¬ 
swer  to  Dr.  Joshua  Loth  Lieb- 
man’s  "Peace  of  Mind."  has  sold 
113.000  copies  and  is  in  its  fifth 
printing.  (  King  began  serial¬ 
izing  Dr.  Liebman's  book  on 
July  17.1 

Msgr.  Sheen,  who  has  con¬ 
verted  such  notables  as  Claire 
Luce.  Henry  Ford  II.  and  Hey- 
woad  Broun  to  Catholicism, 
use-<  his  persuasive  powers  in 
the  book  to  Hay  certain  notions 
that  have  developed  in  connec¬ 
tion  with  psychiatry.  He  takes 
issue  with  a  belief  that  a  sense 
of  guilt  is  merely  a  mental 
quirk  and  reaflirms  the  idea  of 
personal  responsibility  for  evil. 
He  advocates  the  confessional 
box  iiLstead  of  the  psychoan 
alytic  couch. 

Author  of  40  books  and  a  ra¬ 
dio  speaker  and  lecturer.  Msgr. 
Sheen  is  a  professor  of  philoso¬ 
phy  at  Catholic  University. 
Washington. 

Dr.  Poling  Drops 
Post  Column 

Dr.  Daniel  A.  Poling,  a  Bap 
tist  minister  before  he  was  19. 
recently  discontinued  his  daily 
column.  "Americans  All"  writ¬ 
ten  for  the  Post-Hall  Syndi¬ 
cate. 

He  recently  retired  as  presi 
dent  of  the  International  Society 
of  Christian  Endeavor,  but  is 
keeping  posts  as  president  of 
the  World's  Christian  Endeavor 
Union  and  editor  of  the  lay¬ 
man's  monthly,  Christian  Her 
aid.  He  is  64. 

Herald  Tribune  Offers 
Tobe  On  Fashions' 

Mrs  Tore  Coller  Davis  who 
has  successfully  counseled  re¬ 
tail  stores,  national  magazines 
and  advertising  agencies  on 


fashion  for  a  number  of  years, 
will  counsel  the  consumer,  be¬ 
ginning  Aug.  1.  She  has  been 
signed  by  the  Herald  Tribune 
Syndicate  to  write  four  thumb¬ 
nail  articles  a  week  (60  to  125 
words)  giving  highlights  of  the 
fashion  scene. 

"Tobe  on  Fashions"  will  be 
the  outgrowth  of  a  long  career. 
She  started  out  some  years  ago 
to  make  a  living  by  answering 
letters  for  a  mail  order  house. 
She  found  it  dull.  Later  she 
went  to  B.  Altman's  for  $22  a 
week;  then  she  sold  hats  at 
Macy's. 

In  1927,  she  opened  her  own 
business — a  consultant  and  ad¬ 
visory  service.  The  business, 
known  as  Tobe  and  Associates, 
currently  has  a  staff  of  over  40 
stylists,  editors,  writers,  fashion 
correspondents  and  clerical 
workers. 

Designed  to  furnish  depart¬ 
ment  stores  and  specialty  shops 
with  up-to  the-minute  fashion 
news.  'Tobe’s  service  is  built 
around  The  Report,  a  50-page 
weekly. 

Tobe  also  acts  as  personal 
consultant  to  retailers  and  is  a 
co-director  of  Tobe  Coburn 
School  for  Fashion  Careers. 

Her  first  articles  are  planned 
for  release  when  women  begin 
planning  their  fall  wardrobes. 

Job  1.004 
For  Lufkin 

Milton  T.  Lufkin  has  lived 
all  his  67  years  on  a  farm  near 
South  Windham.  Me.,  perform¬ 
ing  the  1.000  and  one  tasks  of 
a  successful  farmer.  Recently, 
he  found  several  more  tasks  for 
himself. 

About  a  year  ago  he  began 
writing  a  column  known  as 
"Maine  Musings"  for  the  Mag 
azine  of  the  Portland  Sunday 
Telegram.  The  same  column 
was  used  in  daily  form  in  the 
Wateri'ille  Sentinel.  another 
Guy  P.  Gannett  paper. 

A  column,  “Who  Remembers." 
in  the  Aroostook  Republican. 
Caribou,  had  predated  the 
"Musings." 

Now.  Mr.  Lufkin  has  con 
tracted  with  the  Globe  Syndi 
CATE  for  still  another  column — 
"Dog  Tales."  Mr.  Lufkin  plans 
to  tell  readers  about  the  proper 
methods  of  caring  for  and  train¬ 
ing  "Just  dogs."  (He  holds  no 
special  brief  for  the  pedigreed 
variety. )  Some  of  the  tales 
will  be  about  dogs  he  has  raised 
on  his  farm. 

• 

DiMaggio  Serial 

“Baseball  for  Everyone."  Joe 
DiMaggio's  book  on  the  arts  of 
hitting,  fielding,  pitching,  catch¬ 
ing  and  coaching,  is  being 
serialized  by  Whittlesey  House 
in  association  with  L.  J.  Mordell 
of  Mordell  Features. 

The  serial,  edited  by  Tom 


Meany.  former  baseball  writer 
for  the  New  York  World-Tele¬ 
gram.  will  include  approximate¬ 
ly  35.000  words — a  total  of  750 
a  day  to  run  through  the  base¬ 
ball  season. 

About  30  Une  drawings  by 
Lenny  Hollreiser.  former  sports 
illustrator  for  the  World-Tele¬ 
gram.  will  be  included. 

The  book  by  the  Yankee  star 
was  written  with  an  advisory 
board  of  experts  including 
Frankie  Frisch,  Bill  Dickey, 
Carl  Hubbell  and  Art  Fletcher. 

News  and  Notes 

Mirror  Enterprises,  new  syn 
dicate  operated  by  the  Los  An¬ 
geles  Mirror,  recently  offered  a 
series  entitled  "Hollywood: 
Fame  or  Shame."  written  by 
Omar  Garrison.  The  series  re 
counted  tragedies  of  Carole 
Landis,  Lupe  Velez.  Thelma 
Todd  and  others. 

A  son  was  recently  born  to 
Clyde  Yeadon.  artist  of  "The 
Mighty  Bunyan"  strip,  and  Mrs. 
Yeadon,  of  Iron  Mountain, 
Mich.  The  husky  youngster 
was  named  “Paul  Bunyan  Yea 
don." 

A  number  of  cartoonists  have 
contributed  drawings  based  on 
their  characters  for  a  Savings 
Bonds  Series.  Mats  are  being 
distributed  by  the  National  Car¬ 
toonists  Society  Savings  Bond.s 
Committee,  headed  by  Gus  Ed- 
son. 

General  Clay's  Book 
To  Be  Syndicated 

“Decision  in  Germany,"  Gen¬ 
eral  Lucius  D.  Clay's  story  of 
the  "cold  war  "  in  Germany  will 
be  distributed  by  the  New  York 
HERALD  TRIBUNE  SYNDI¬ 
CATE  for  release  next  year. 

Syndicate  oflicials  said  Gen 
eral  Clay's  story,  to  be  pub¬ 
lished  in  book  form  by  Double¬ 
day  &  Co.,  is  now  being  com¬ 
pleted. 

The  general,  who  resigned  as 
American  Military  Governor  in 
Germany  on  Ma.v  15.  retired 
May  31  after  31  years  of  Army 
service. 


Chicago  Tribune 
Plans  Sponsored 
Radio  Listings 

Chicago — The  Chicago  Trib¬ 
une  will  inaugurate  publication 
of  sponsored  listings  in  its  daily 
and  Sunday  radio-television  di¬ 
rectory.  the  first  Chicago  news¬ 
paper  to  seek  revenue  from  this 
source. 

C.  E.  McKittrick.  advertising 
manager,  announced  this  week 
that  the  service  would  begin 
Sept.  6.  Other  Chicago  newspa¬ 
pers.  who  have  long  debated  the 
move  may  follow  suit. 

The  Tribune  directory  will 
continue  to  be  printed  in  full  as 
a  public  service.  The  change 
will  allow  sponsors  to  give  a 
more  complete  description  of 
their  programs  than  the  present 
one-line  listing  allows.  With  the 
Tribune  plan,  advertisers  may 
take  from  two  to  14  lines  to  pro¬ 
mote  their  programs. 

All  other  local  papers  are 
known  to  favor  the  Tribune 
plan. 

When  brought  to  the  atten¬ 
tion  of  Leo  Abrams,  advertising 
manager  of  the  Sun-Times.  Mr. 
Abrams  said  he  was  in  thorough 
agreement  with  the  idea.  "It  has 
come  to  the  point  that  newspa¬ 
pers  should  get  some  revenue 
out  of  their  radio  TV  listings." 

George  Hartford.  Daily  News 
advertising  manager,  told  E  &  P 
that  if  they  take  action  it  would 
probably  be  in  the  form  of 
charges  to  advertisers,  not  a 
rate  to  the  individual  stations, 
as  has  been  done  in  other  locali¬ 
ties. 

"The  radio-television  listings 
are  a  public  service,  and  will 
basically  be  kept  that  way,"  Mr. 
Hartford  said. 

The  Tribune's  sponsored  list¬ 
ings  will  appear  at  the  begin¬ 
ning  of  each  individual  time 
bracket  and  each  will  be  em¬ 
phasized  by  a  st^.  .Ml  displays 
will  use  the  same  style  and  type 
as  the  regular  listings. 


If  your  readers  aren’t  getting  the  real  low-down  on 
adolescent  antics,  it’s  obviously  because  they  aren’t 
seeing  HAROLb  Teen  regularly.  Why  don’t  you  inquire 
now  about  the  availability  of  this  comic  in  your  city? 
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Assignment:  Murderer;  ,  ,  , 

Cub  Gets  Confession  '  ^  production  delays  f 


By  Campbell  Watson 

Eureka,  Calif.  —  Ed.  J.  Neu-  visitor  to  a  private  room  and 

eier.  who  was  sent  forth  on  a  brought  his  managing  editor  into 

lone  tip  and  received  the  con-  the  conference  The  confessed 
jssion  of  a  slayer  talked  freely,  with  Ed 

Buble-slayer,  is  typing  his  remarks, 

ot  just  sure  of  “I  was  so  busy  trying  to  type 

is  reactions  down  everything  he  said  that  I 

uring  the  1  didn't  have  time  to  think  about 

ourse  of  ob-  being  scared 


„  I  think  what 

Hodge'  and  I  both  were  think- 
ing  of  was  the  big  banner  story 
we  were  getting.” 

The  three  then  went  to  a 
X  restaurant  at  Guldbrandsen’s  re- 

*  quest,  for  a  meal.  There  officials, 

\  ■  V  phoned  by  Mr.  Hodgkinson, 
made  the  arrest.  Here  the  cub. 
Neumeier  who  had  studied  abnormal  psy¬ 

chology,  attempted  to  size  up  the 
n^ore  admitted  murderer.  He  found  he 
just  didn't  fit  textbook  descrip¬ 
tions  of  criminals  and  degener¬ 
ates. 

‘‘The  greatest  excitement  for 
me  set  in  after  Guldbrandsen 
had  left  in  custody,”  Ed  recalled. 
“I  gave  a  lengthy  story  to  the 
Associated  Press  in  San  Fran¬ 
cisco.  Immediately  after  I  hung 
up  there  were  a  dozen  calls 
from  the  Bay  area  and  other 

.  ' _ ?.  Everyone  was  telling  me 

how  this  was  a  chance  in  a  life¬ 
time  for  a  newsman  and  a  terri¬ 
fic  break  for  a  cub  reporter." 

Mr.  Hodgkinson  did  not  at¬ 
tempt  to  overshadow  the  young 
reporter.  The  story  was  all 
his — and  still  to  be  written.  The 
youth  made  a  quick  trip  to  the 
jail  to  see  Guldbrandsen.  then 
returned  to  his  typewriter.  He 
had  told  the  story  so  many  times 
that  he  found  difficulty  in  writ¬ 
ing  the  yarn. 

"When  the  first  copy  of  the 
Times  rolled  off  the  presses,  the 
recapitulation  of  the  afternoon 
seemed  like  a  fairy  story  and  a 
nightmare  combined,"  he  re¬ 
called.  It  was  not  until  he  was 
abed  that  any  shock  set  in.  By 
then.  too.  there  were  the  thrills 
of  a  headline  story  with  a  three- 
column  lead.  "By  Ed  Neumeier. " 
The  story,  with  a  photo  layout 
and  the  confession  Guldbrand¬ 
sen  dictated  and  signed,  occu¬ 
pied  most  of  page  one. 

Ed  Neumeier  went  to  the 
Humboldt  Times  to  start  his 
newspaper  career  a  few  months 
after  graduation  from  Eastern 
Washington  College.  Cheney. 
Wash.  He  arrived  in  Eureka 
with  a  bachelor  of  arts  degree 
in  English,  and  his  wife,  whom 
he  married  while  still  in  college. 

Previously  he  had  attended 
Farragut  College  in  Idaho  and 
for  two  years  was  a  pre-medical 
student  at  the  University  of 
Southern  California.  One  of  12 
children,  he  was  born  and  raised 
in  and  around  Los  Angeles  and 
lived  in  that  area  until  entering 
the  Army  Air  Force,  which  he 
served  for  three  years. 

His  cherished  souvenir  of  the 
confession  scoop  is  the  voucher 
paper,  the  for  the  meal  purchased  after  the 
confession  had"  been  signed.  The 
voucher  reads; 

“Entertainment  for  murderer 
—$5.00.” 


the  biggest 
yarns  ever 
handed  a  cub 
reporter. 

Looking  back 
over  the  event, 

Ed  confesses  he 
went  dubiously, 
was  apprehen¬ 
sive  at  times,  yet  was 
aware  of  the  bigness  of  the  story 
than  of  the  danger  on  an  ad¬ 
mitted  killer's  companionship; 
and  that  when  the  day  was  done 
he  was  too  excited  to  sleep  for 
hours. 

The  fates  so  often  implored  by 
reporters  started  spinning  their 
web  when  Elmer  L.  Hodgkinson, 
managing  editor.  Eureka  Hum¬ 
boldt  Times,  handed  Neumeier  a  _ 

slip  of  paper  and  told  him  to  go  places, 
to  a  local  hotel  bar  and  contact  ■ 
a  man  named  Johnny  who  said 
he  had  a  big  news  story. 

Skeptic 

Ed  has  been  in  newspaper 
work  but  15  months,  and  all  of 
that  time  has  been  on  the  Times. 
morning  paper  of  Eureka  News¬ 
papers.  Inc.,  published  by  Don 
O'Kane.  Already  a  bit  of  a  skep¬ 
tic.  he  was  not  surprised  when 
the  bartender  said  he  had  never 
heard  of  Johnny.  Even  when  a 
stranger  appeared  and  asked  for 
a  reporter.  Ed  was  wondering 
whether  the  fellow  was  a  crank, 
a  publicity-seeker  or  just  a  guy 
with  too  many  beers. 

"Im  the  guy  they're  looking 
for  in  Sonoma."  the  visitor  ex¬ 
plained.  Even  then  Ed  was 
thinking  of  the  many  rape-mur¬ 
der  confessions  in  Los  Angeles, 
ais  home  town.  But  he  started 
asking  questions,  the  man  pro¬ 
duced  evidence  of  his  identity 
as  Henry  B.  Guldbrandsen. 
wanted  in  the  slaying  of  two 
men  and  also  for  alleged  rape. 

"It  didn't  impress  me  as  be¬ 
ing  a  shock  I  experienced,  then,” 

Ed  Neumeier  explained.  “I  was 
certainly  beginning  to  believe 
this  fellow  but  the  import  had 
not  struck  me  fully.  What  oc¬ 
cupied  me  mostly  was  the  story 
angle. 

"If  he  was  the  man.  it  was 
lerrific.  And  if  he  wasn't,  his 
voluntary  confession  would  still 
make  a  good  story.  I  suggested 
I  was  incapable  of  handling  such 
a  big  one  without  directions 
from  the  editor.  Rather  than 
telephoning,  I  asked  if  he  would 
mind  going  with  me  to  the  news¬ 
paper  office.  He  was  glad  to 
oblige.” 

Enroute  to  the 
young  reporter  said  he  was  pri¬ 
marily  concerned  lest  Guld¬ 
brandsen  run  away.  On  arrival 
at  the  newspaper,  Ed  took  the 

editor  s  publisher  f 


produce 


inf  hen  things  go  wrong  on  job  schedules,  the  speed 
of  Air  Express  lets  you  make  closing  dates  with 
time  to  spare.  And  when  you  use  Air  Express  as  the 
standard  shipping  method  (as  many  printers, 
agencies  and  electrotypers  do ),  there’s  more  time 
to  do  a  better  job. 

Air  Express  is  the  world’s  fastest  shipping  service. 
That’s  because  shipments  go  by  Scheduled  Airline. 
They  keep  moving  ’round  the  clock.  Speedy  door- 
to-door  service,  too— at  no  extra  cost. 

PACTS  on  low  Air  Express  rates 

Pres*-ntati()ii  ( !<>  lbs.)  goes  '>(M»  miles  for  S  1.  Ih. 

Dealer  displays  (<»  lbs.)  go  (>00  miles  for  .Sl.(>7. 

{Same  (fay  delivery  in  many  cases  if  you  ship  early). 

Only  Air  Express  gives  you  all  these  advantages:  Special  pick-up 
and  delivery  at  n<‘  extra  cost.  You  get  a  receipt  for  every  shipment 
and  delivery  is  proved  by  signature  of  consignee.  One-carrier 
responsibility.  Assured  protection,  too  valuation  coverage  up  to 
$.50  without  extia  charge.  Practically  no  limitiition  tm  size  or 


Rotas  loclvdo  spaciot  pick-up  end  dativary 
door  to  door  in  principol  Iowm  ond  cMoa 


AIR  EXPRESS,  A  SERVICE  OF  RAILWAY  EXPRESS  AGENCY  AND  THE 

SCHEDULED  AIRLINES  OF  THE  M.Sp 


PHOTOGRAPHY 

Impromptu  Reporter 
Gets  Page  1  Byline 


San  Francisco  —  Losing  his 
camera  when  his  mercy  mission 
plane  crashed  at  sea.  Bob  Jones 
turned  reporter 
and  produced  a 
page  one  by¬ 
line  story  for 
his  paper,  the 
San  Francisco 
Call-Bulletin. 

Mr.  Jones  al¬ 
so  returned  to 
shore  with  pic¬ 
tures,  but  they 
were  not  from 
his  camera.  The 
shots  had  been 
taken  by  ship  Jones 

p  a  s  s  e  n  gers 
while  Jones  was  helping  in  res¬ 

cue  work. 

The  series  of  transitions  from 
airman  to  merman,  and  from 
photographer  to  reporter,  be¬ 
gan  as  a  fairly  routine  mercy 
flight  300  miles  to  sea  by  a 
Coast  Guard  plane  flying  medi¬ 
cine  to  a  stricken  woman  aboard 
the  ship.  Dona  Aurora.  He  was 
the  only  newspaperman  on  the 
plane. 

Fog  increased  off  the  coast, 
and  the  last  20  miles  were  ne¬ 
gotiated  by  using  radar.  The 

f»ilot  received  authorization  to 
and  at  his  own  discretion,  but 
the  plane  was  thrown  into  the 
air  by  a  wave  on  landing.  One 
motor  failed,  and  the  plane 
stalled,  hitting  the  water,  nose 
down. 

Mr.  Jones  and  five  others 
were  behind  a  crash  net  in  the 
plane's  waist.  The  photogra¬ 
pher  was  able  to  get  out  of  the 
sinking  plane.  Holding  his  cam¬ 
era.  he  paddled  to  a  life  raft. 
He  took  one  picture  as  the  plane 
went  under,  but  lost  the  camera 
overside  when  the  raft  went  to 
rescue  three  men  in  the  water. 
The  pilot,  co-pilot  and  naviga¬ 
tor  escaped  after  the  plane  was 
under  water  and  the  entire 
party  was  picked  up,  within  31 
minutes,  by  the  Dona  Aurora. 

The  photographer  filed  an  ex¬ 
tensive  story  by  ship’s  radio, 
and  pictures  taken  by  pas¬ 
sengers  provided  the  Call-Bul¬ 
letin  with  a  pictorial  follow-up 
the  next  day.  The  aerial  part 
was  all  old  stuff  to  Mr.  Jones, 
34,  who  joined  the  Call-Bulletin 
camera  staff  after  the  war.  He 
was  for  eight  years  in  the  Navy, 
and  his  service  included  time 
with  Air  Group  3  on  the  “fight¬ 
ing  lady,’’  Yorktown,  and  pre¬ 
invasion  mapping  flights  over 
the  Japanese  mainland. 

Mobile  in  LA. 

Los  Angeles,  Calif. — Daily 
Neu's  readers  are  enjoying  the 
benefit  of  a  mobile  telephoto 
picture  laboratory  just  com¬ 
pleted  and  placed  in  operation 
by  the  27-year-old  24-hour  Los 
Angeles  newspaper. 

The  unit  is  a  complete  photo¬ 
graphic  laboratory  built  on  a 
half-ton  panel  truck,  with  7  by 
5  by  4  feet  of  space.  It  includes 
a  complete  darkroom  and  tele¬ 


photo  transmitter  designed  by 
and  built  by  Chief  Photographer 
Dick  Farrell,  assisted  by  R.  L. 
Kreuger,  utility  technician; 
William  Mayo  of  the  News; 
Charles  Herpel  of  Acme  News- 
pictures,  and  Louis  Bobb,  sheet- 
metal  expert. 

Rapid  picture  coverage  of 
spot  news  outside  metropolitan 
Los  Angeles  always  has  been  a 
problem  because  it  often  takes 
an  hour  or  more  to  rush  nega¬ 
tives  or  holders  from  the  scene 
of  the  story  to  the  newspaper 
laboratory. 

The  first  front-line  tryout  of 
the  mobile  unit  came  when  a 
Standard  Airlines  C-46  plane 
carrying  49  persons  crashed  in¬ 
to  the  Santa  Susanna  Mountains 
last  week,  50  miles  from  down¬ 
town  Los  Angeles.  The  Dai’.y 
News  unit,  already  out  on  its 
day's  cruising,  got  the  radio 
telephone  call  and  raced  to  the 
scene. 

The  Daily  News  would  have 
had  a  distinct  time  advantage 
on  its  competitors  but  for  one 
thing — an  Associated  Press  pho¬ 
tographer,  Edward  Widdis.  lives 
near  the  crash  scene  and  beat 
everybody  there.  However,  the 
News  has  claimed  a  number 
of  beats  on  local  news  events 
since  then,  thanks  to  the  new 
equipment. 

The  truck  was  almost  com¬ 
pletely  rebuilt  to  fit  it  for  its 
new  job.  A  platform  was  built 
over  the  roof  to  give  photogra¬ 
phers  a  high-angle  shooting  po¬ 
sition  when  the  occasion  re¬ 
quired.  The  bucket  seats  in  the 
driver’s  section  were  replaced 
with  a  passenger  car  seat  to  ac¬ 
commodate  three  persons.  In 
the  driver’s  compartment,  be 
sides  the  radio  telephone,  a  po¬ 
lice  radio,  aid-conditioner  and 
heater  were  installed. 

A  double.  cork-lined  22- 
gallon  water  tank  was  installed 
on  the  roof  platform. 

Films  are  developed,  hypoed 
and  washed  in  two-ga'.lon  stain¬ 
less  steel  tanks  set  in  a  water 
jacket.  Print  trays  also  are  set 
in  stainless  steel  water  jackets. 

On  the  “wet”  side  of  the 
darkroom  there  are  white  nega 
tive  and  print  inspection  lights 
and  a  print  developing  safe- 
light.  A  GE  x-ray  timer  times 
negative  development  and  reg¬ 
ular  electric  clock  times  prints. 
Negative  reducer  and  intensi- 
fiers  are  carried  already  mixed. 

The  operator  works  on  a  four- 
caster  stool  which  moves  up 
and  down  the  aisle. 

A  Printex  enlarger  was  con¬ 
verted  into  a  horizontal  posi¬ 
tion  by  turning  it  at  right- 
angles  to  normal  and  u.sing  a 
sliding  bearing  on  what  was 
normally  the  rear  guide  bar. 

With  a  127mm.  Elgeet  lens, 
4x5  negatives  can  be  enlarged 
to  18x24  inches.  The  Acme 
telephoto  transmitter  takes  up 
to  7x9  with  a  quarter-inch 
border. 

Installation  time  for  the  dark¬ 


room  was  24  days,  and  each 
piece  had  to  be  hand-made  from 
the  driver’s  seat  to  the  inside 
lock  on  the  back  doors,  Mr. 
Farrell  said. 

Contest  Tie-ins 

Chicago  —  The  Herald- Ameri¬ 
can’s  “Cutest  Kids”  photo  con¬ 
test,  which  has  brought  in  ap¬ 
proximately  75,000  entries  to 
date,  is  receiving  added  promo¬ 
tion  through  local  business  firm 
cooperation.  Bonds  Stores  has 
added  a  Cutest  Kids  department 
to  their  downtown  store,  and  is 
holding  style  shows  weekly  with 
10  entrants  selected  as  models. 
A  local  milk  firm  has  had  5,- 
500,000  paper  cartons  printed 
with  the  “cutest  kids”  tie-in. 

■ 

Leach  Heads  Chicago 
Linotype  Agency 

E.  Rene  Leach,  assistant  man¬ 
ager  of  the  Pacific  Coast  agency 
of  Mergenthaler  Linotype  Co., 
has  been  named  manager  of  the 
Midwest  agency  in  Chicago,  suc¬ 
ceeding  Martin  J.  Leonard.  At 
the  request  of  Linotype  officials, 
Mr.  Leonard  has  postponed  his 
retirement  until  later  in  the 
year  and  will  continue  to  serve 
the  Midwest  agency  as  con¬ 
sultant. 

Mr.  Leach  became  associated 
with  the  printing  trade  at  the 
age  of  14,  working  as  a  printer’s 
devil  after  school  and  during 
vacations  in  the  plant  of  the 
Sullivan  find.)  Daily  Times. 
He  was  admitted  to  the  Inter¬ 
national  Typographical  Union 
at  17  as  a  journeyman  Linotype 
operater  and  worked  on  the 
Kokomo  (Ind.)  Dispatch  and 
the  Logansport  (Ind.)  Morning 
Press. 

Later  he  worked  on  the  Pres¬ 
cott  Journal-Miner,  Prescott 
Courier  and  Phoenix  Republican 
in  Arizona,  and  the  Salt  Lake 
City  Telegram  and  the  Tribune. 

He  joined  the  Linotype  or¬ 
ganization  in  1930. 

Mr.  Leonard  learned  the 
printing  trade  with  the  Buffalo 
(N.  Y. )  Union  and  Times.  He 
worked  on  West  Coast  and 
Canadian  newspapers,  then  for 
Boston,  Baltimore  and  Syracuse 
dailies  and  in  several  large  com¬ 
mercial  plants. 

He  has  been  with  Linotype 
since  1921. 

■ 

Unions  Affiliate 

Los  Angeles.  Calif. — Affilia¬ 
tion  of  the  Photo-Engravers  As¬ 
sociation  of  Southern  California 
with  the  Printing  Industries  As¬ 
sociation  of  Los  Angeles,  and 
(he  appointment  of  Richard  H. 
Bovard  as  executive  secretary 
of  the  former  group  and  as  in¬ 
dustrial  relations  manager  of 
the  latter,  has  been  announced. 
■ 

Hambletonian  Party 

The  Middletown  (N.  Y.) 

Times-Herald  wUl  give  its  fifth 
annual  Hambletonian  Party  for 
spacebuyers  Aug.  10.  Guests 
will  attend  the  famous  Hamble¬ 
tonian  trotting  race  at  Goshen, 
after  which  Publisher  Charles 
E.  Koons  will  be  host  at 
a  swimming  party  and  clam¬ 
bake. 
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Naked  Eye  Beats 
TV  Camera 

Houston,  Tex.— Sports  cover¬ 
age  by  television  may  be  rea¬ 
sonably  acceptable  in  a  pinch— 
but  it  hasn’t  replaced  coverage 
in  person. 

An  experiment  to  compare  the 
relative  merits  of  the  two 
methods  of  reporting  was  con¬ 
cluded  recently  by  the  Univer¬ 
sity  of  Houston  journalism  de¬ 
partment.  One  student  report¬ 
ed  three  baseball  games  as  seen 
on  television  and  another  re¬ 
ported  the  same  games  from 
the  press  box  at  the  ball 
park. 

University  journalism  profes¬ 
sors,  sports  writers  and  Houston 
city  sports  writers  judged  the 
stories.  Results;  2  to  1  in  favor 
of  those  written  by  the  "on  the 
spot”  reporter. 

Elements  considered  were 
completeness,  accuracy  and 
color. 


Navy  Forms  Boston 
Reserve  PR  Unit 

Boston  —  That  the  Navy 
learned  its  PR  lessons  well  dur¬ 
ing  the  war  and  seeks  to  carry 
its  broad  public 
relations  activ¬ 
ities  forward  in 
peactime 
through  the 
help  of  interest¬ 
ed  newspaper¬ 
men  was  em¬ 
phasized  during 
during  recent 
c  ere  monies 
which  activated 
the  new  Volun¬ 
teer  Public  Re¬ 
lations  Unit  1-1  Horgan 
here. 

Commander  Thomas  P.  Hor¬ 
gan,  USNR,  Boston  Associated 
Press  bureau  news  editor,  ac¬ 
cepted  appointment  as  com¬ 
manding  officer  of  the  new 
unit,  in  the  presence  of  more 
than  50  reservists  representing 
the  fields  of  journalism  and 
public  relations  in  New  Eng¬ 
land. 

Meeting  twice  monthly  to  dis¬ 
cuss  current  trends  in  public 
relations,  the  unit’s  program  is 
set  up  on  a  “give  and  take" 
basis,  explained  Commander 
S.  H.  P.  Read.  Jr..  First  Naval 
District  public  information  of¬ 
ficer. 

■ 

Krug's  Doctor  Terms 
Pearson  'Inaccurate' 

“Inaccurate”  and  “irresponsi¬ 
ble”  were  the  terms  Secretary 
of  Interior  J.  A.  Krug’s  physi¬ 
cian  applied  to  a  report  by  Col¬ 
umnist  Drew  Pearson  that  the 
41-year-old  cabinet  member  is 
seriously  ill. 

A  letter  to  Mr.  Pearson  from 
Dr.  R.  Lyman  Sexton  said: 

“He  (Mr.  Krug)  is  a  com¬ 
pletely  well  man  and  physically 
able  to,  and  does  perform  twice 
the  amount  of  work  of  the  aver¬ 
age  man.  .  .  .  The  report  that 
he  took  three  months  off  fro™ 
his  work  at  one  point  and  two 
months  at  another  is  completely 
false.” 
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Alert  Acme  Photographer  Snares  Unusual  Shot 
With  4x5  Graflex  Equipped  With  24-Inch  Lens 


Uses  Small  Telephoto  Outfit 

Many  pliotograpliorsi  would  hcisitate 
to  try  such  a  shot  with  out  a  “Big 
Bertha."  But,  u.^ing  a  24-inch  lens 
— a  much  handier  one  compared  to 
a  4()-incher — on  his  4x5  Graflex, 
Leder  caught  this  close  finish  of  a 
race  that  was  actually  won  by  a 
nose. 

Many  other  press  photographers 
have  found  that  they  can  make 
their  Graphic  and  Graflex  cameras 


Here's  Looking  At  You  , 
_  ByBobOarland 


Harry  Leder  Gets 
On  track”  Photo  From 
Press  Stand  Perch 


r  One  of  the  top 

men  in  the  press 
^  \  J  photography 

JBh  field,  Harry  Le- 

;  der.  Acme  New's- 

pictures,  used  a 
L  newsman's  flair 

for  the 

in  taking  this 
remarkable  photo  of  twenty-five 
racing  horses. 


keep  your  camera  clean  and  dry,  with  care 
as  to  how  you  try  and  lubricating.  The  wrong 
drop  ot  oil  or  grease  on  any  camera  will  spell 
functional  disaster,  as  some  of  the  men  had 
already  learned.  A  Si>eed  Graphic  is  the  most 
rugged  camera  built,  to  my  knowledge  .  .  . 
and  kept  mcKlerately  clean,  it  will  give  long 
and  versatile  service.  But,  like  any  precision 
instrument,  it  requires  s<ime  care. 

.\n  ideal  implement  for  scrubbing  some  of 
the  dust  and  gum  off  the  backs  of  the  focusing 
tracks  and  in  under  the  bellows  and  front  lens 
standard  is  an  old  ttMithbrush.  Remove  the 
front  standard  from  the  track  (just  flip  the 
infinity  stops  on  the  Pacemaker)  and  re-attach 
the  stantlartl  as  far  forwartl  as  it  will  go  on 
the  track.  Extend  the  bellows  as  far  forward 
as  it  will  go  by  racking  the  track  out.  Now 
you  will  see  the  dust  that  may  have  accumu¬ 
lated  both  in  the  creases  of  the  bellows  and 
under  them.  .\  well  wrung-out  dampened 
cloth  will  clean  out  most  of  that  abrasive  re¬ 
ducing  wear  and  increasing  the  life  of  the 
bellows.  If  the  tracks  arc  badly  caked  you 
might  try  a  small  amount  of  Carbon  Tetra- 
chloriile  on  the  brush  to  loosen  it.  .After  you 
have  cleaned  the  tracks  .  .  .  apply  the  small¬ 
est  touch  of  paraffin  wax  to  them  to  act  as  a 
lubricant.  No  neetl  to  remind  you  .  .  .  your 
camera  is  your  livelihiMKl.  It  s  well  worth  a 
few  minutes  of  care  occasionally. 


Turning  away  from  the  conven-  i 
tional  finish-line  broadside  of  a 
race,  Harry  aimed  his  4x5  Graflec 
head  on.  from  an  elevated  press 
stand.  Not  only  did  he  think  of 
taking  this  shot  from  an  unusual 
position,  but  he  wasn’t  disturbed 
too  much  by  the  distance  involved. 

Two  hundred  yards  separated  his 
camera  from  the  finish  line. 
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do  double  duty.  Often  they  find 
that  having  a  telephoto  lens  along 
on  every  assignment,  means  the 
difFerence  between  a  top-flight 
news  picture  and  an  ordinary  shot. 


RADIO  AND  TELEVISION 

Pauline  Frederick: 
...‘Only  Woman  Who 

By  Doris  Wiilens 


“Tjje  only  woman  who"  is  a 
phrase  that  pops  up  constantly 
in  stories  about  Pauline  Frede¬ 
rick.  who  :  ast 
month  made 
her  bow  as  a 
five  •  day  -  a  - 
week  newscast¬ 
er  and  commen¬ 
tator  for  the 
American 
B  r  o  a  d  c  asting 
Company. 

.ABC  hails  her 
as  the  only 
woman  news 
analyst  in  net¬ 
work  radio.  Frederick 
She  is  probably 
also  the  only  woman  who  will 
unblushingly  admit  to  41  years. 

The  "only  woman”  clause  ap¬ 
plies  in  events  ranging  from 
those  covering  the  opening  of 
the  recent  Foreign  Ministers 
Conference  in  Paris  to  those  at¬ 
tending  an  all-male  USO  show 
in  Chikiang.  China,  in  1945 
("roughest  thing  I  ever  heard"). 

Covered  Nuremberg 

In  between  Miss  Frederick 
covered  the  Nuremberg  trials, 
the  United  Nations,  Republican 
and  Democratic  national  con¬ 
ventions.  the  Presidential  elec¬ 
tion  and  inauguration,  traveled 
in  nineteen  foreign  countries 
and  flew  the  Berlin  airlift 
twice.  She  weis  on  the  first 
train  into  Berlin  after  the 
blockade  was  lifted. 

While  ABC’s  publicity  factory 
makes  much  of  the  woman  an¬ 
gle,  Miss  Frederick  neither  asks 
nor  expects  special  favors  when 
she's  covering  a  story.  On  the 
other  hand,  her  dander  rises  vis¬ 
ibly  when  she  bumps  into  male 
chauvinism. 

The  Army  Air  Force  was  the 
recipient  of  a  stinging  Frede¬ 
rick  letter  when  she  was  re¬ 
fused  permission  to  make  a 
B-29  trip  to  Uruguay  to  cover 
the  presidential  inauguration. 
“No  women,”  said  the  Air  Force. 
“Relax  I'm  not  out  to  corrupt 
your  men.”  was  the  general  ef¬ 
fect  of  Miss  Frederick’s  reply. 
The  Air  Force  relented. 

But  when  she  arrived  in  Flor¬ 
ida.  the  general  in  charge  of 
the  jaunt,  unaware  that  a 
woman  was  going  along,  be¬ 
came  furious.  He  scowled  most 
of  the  way  to  Uruguay.  On  the 
return  trip,  he  admitted  she 
had  been  a  "good  sport."  pro¬ 
posed  a  toast  to  her,  and  kissed 
her  while  the  officers  and  male 
correspondents  applauded. 

The  woman  angle  got  a  big 
play  too,  when  Miss  Frederick 
visited  China.  Interviews  of 
her  by  two  Chinese  newspaper¬ 
women  hit  the  front  pages. 

In  both  stories,  she  was  re¬ 
ferred  to  as  “an  old  maid  and 
spinster,”  and  was  quoted  as 
saying  she  had  never  married 
"because  she  hadn’t  felt  the 
need  of  it.”  The  stories  ere 


ated  a  sensation  in  the  press 
camp,  and  Miss  Frederick  could 
never  quite  convince  her  fellow- 
correspondents  that  she  had 
been  misquoted. 

Bob-Haired 

The  big  bob-haired  news¬ 
caster  got  her  baptism  in  re¬ 
porting  with  the  Harrisburg 
(Pa.)  Evening  News,  Patriot 
and  Telegraph,  while  attending 
high  school  in  Harrisburg.  She 
later  was  graduated  from  Amer¬ 
ican  University  in  Washington. 
D  C. 

Legend  has  it  that  her  job 
on  the  Washington  Star  result¬ 
ed  from  confusion  when  the 
news  editor  thought  Pauline 
Frederick,  the  actress  was  re 
questing  an  interview  with  him. 
Although  the  actress  has  been 
dead  since  1938,  ABC’s  Miss 
Frederick  still  gets  mail  con¬ 
gratulating  her  on  her  return 
to  the  limelight. 

The  congratulatory  mail  she 
takes  in  stride,  but  when  sweet, 
elderly  ladies  step  up  to  the 
platform  after  a  Frederick  lec¬ 
ture  and  tell  the  news  analyst 
that  she’s  “keeping  her  age  re¬ 
markably  well,”  Miss  Frederick 
cringes.  The  actress  was  in  her 
60’s  when  she  died. 

In  the  mid-30’s.  Miss  Fred¬ 
erick  covered  the  State,  War 
and  Navy  departments  for  the 
United  States  News.  Then  she 
moved  over  to  the  North  Amer¬ 
ican  Newspaper  Alliance  later 
was  a  radio  associate  of  H.  R. 
Baukhage,  ABC  Washington 
commentator.  She  became  a 
regular  ABC  staffer  in  June, 
1946. 

Frederick  firsts,  she  recalls, 
have  included:  first  radio  in¬ 
terview  of  King  Michael  of 
Rumania  and  his  mother.  Queen 
Helen  ( one  hour  after  they 
came  to  the  U.  S. );  first  long¬ 
distance  telephone  interview  of 
Selden  Chapin,  minister  to 
Hungary,  on  the  Mindszenty 
trial;  first  interview  with  for¬ 
mer  Secretary  of  State  James 
Byrnes  on  the  eve  of  publica¬ 
tion  of  his  book  “Speaking 
Frankly.” 

In  addition  to  her  daily  news¬ 
cast.  “Pauline  Frederick  Re¬ 
ports.  ”  she  is  heard  frequently 
on  two  other  ABC  news  shows. 
“Headline  Edition"  and  “News 
of  Tomorrow.”  Her  15-minute 
television  show,  “Pauline  Fred¬ 
erick’s  Feature  Story,”  on  the 
air  last  winter,  is  scheduled  to 
resume  in  the  fall. 

TV — Progress  Report 

Some  1.500.000  TV  receivers 
may  be  produced  and  sold  by 
the  television  industry  in  the 
final  six  months  of  1949,  Allan 
B.  Mills,  general  sales  manager 
of  the  RCA-Victor  Home  Instru¬ 
ment  department,  said  this  week 
in  Chicago. 

“This  anticipated  vitality  of 
the  television  market  transcends 


anything  we  have  ever  experi¬ 
enced  in  the  past,  and  at  a  time 
when  even  our  beet-covered 
television  regions  are  consid¬ 
erably  less  than  20')  saturat¬ 
ed."  he  told  the  National  Appli 
ance  and  Radio  Dealers  Asso 
elation. 

In  Ithaca.  N  .Y..  J.  R.  Poppele. 
president  of  the  Television 
Broadcasters'  Association.  Inc., 
predicted  that  most  rural  sec¬ 
tions  in  the  U.  S.  will  receive 
TV  service  within  the  next  five 
or  seven  years,  "perhaps  soon 
er."  He  said  the  service  would 
be  brought  to  farms  by  means 
of  satellite  stations. 

DuMont  Television  Network’s 
research  department  completed 
a  survey,  announced  that  TV.s 
share  of  the  listening-viewing 
audience  in  New  York  City  wil. 
equal  that  of  radio’s  "Top  Ten" 
programs  by  October.  The 
study  also  showed  that  the 
country's  10  major  markets — 
those  areas  that  account  for  a 
third  of  the  nation's  retail  sales 
— lag  less  than  eight  months  be¬ 
hind  the  New  York  area  in  de¬ 
gree  of  saturation  of  TV  homes. 

"All  this  means  just  one 
thing,"  commented  Commander 
Mortimer  W.  Loewi,  director  of 
the  network,  "Firms  now  fi¬ 
nancing  several  of  radio's  ‘Top 
Ten’  programs  will  be  forced  to 
abandon  them  because  they’ve 
lost  so  much  of  their  audience. 
This  action  will  accelerate  tele¬ 
vision’s  ascendancy  and  radio’s 
decline." 

On  the  other  hand,  there’s  a 
new  American  Broadcasting  Co. 
brochure  out  reporting  that 
“Radio  today  reaches  more 
people  more  often  than  ever 
before.”  ABC’s  statistics  show 
that  the  number  of  radio  homes 
in  the  U.  S.  has  increased  from 
33,998,000  in  1946  to  39.275,000 
in  1949.  And  in  1951,  says  ABC, 
“there  will  be  more  exclusive 
radio  homes  ( without  tele¬ 
vision)  than  there  were  total 
radio  homes  in  1946” 

Notes 

LaCrosse  (Wis. )  Tribune  Co. 
has  acquired  the  stock  hold 
ings  of  the  LaCrosse  Broadcast¬ 
ing  Co.  from  12  stockholders 
and  becomes  owner  of  radio 
station  WKTY.  The  year-old. 
1.000-watt  station  is  linked  with 
the  Mutual  Broadcasting  Sys¬ 
tem. 

The  Dallas  (Tex.)  Times 
Herald  station,  KRLD,  will  be 
gin  TV  service  Oct.  1.  TV  oper¬ 
ations  will  be  housed  in  studios 
and  offices  now  under  construc¬ 
tion  across  the  street  from  the 
Times  Herald  building.  The 
station  will  be  exclusive  outlet 
for  all  CBS-TV  production  in 
the  Dallas-Fort  Worth  area. 

Publishers  of  the  Daily  News- 
Tribune  of  LaSalle-Peru  and 
Oglesby,  Ill.,  have  bought  the 
LaSalle  County  Broadcasting 
Corp. — WLPO,  a  standard  day¬ 
time  station — for  more  than 
$100,000. 

George  A.  Kpehler,  who  has 
been  directing  sales  promotion 
for  the  Philadelphia  Inquirer 
stations— WFIL,  WFIL-FM  and 
WFIL-TV — has  been  named  di¬ 
rector  of  advertising  and  pro¬ 
motion.  T.  E.  Paisley,  Jr.,  traf¬ 
fic  manager  of  WFIL,  becomes 
assistant  program  director. 
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Sports  Writers 
Hear  TV's  Effect 

Burlington.  Vt. — Sports  writ¬ 
ers  will  be  forced  by  television  ^ 
to  change  their  styles  drastical¬ 
ly,  Ted  Smits,  general  sports  > 
editor  of  the  Associated  Press.  ' 
declared  last  week  before  the 
New  England  Sportswriters  and  ' 
•Sportsca-sters  Association.  i 

While  presiding  over  a  round 
table  discussion  at  the  group's  ' 
third  annual  summer  meeting. 
Mr.  Smits  said  vvriter.^  would 
have  to  come  up  with  "new 
angles"  and  more  background 
to  offset  the  time  disadvantage 

Members  of  the  pane',  agreed 
that,  despite  radio  and  tele¬ 
vision.  the  written  word  of  ex-  i 
perts  would  continue  to  interest  > 
the  sports-minded  public.  ' 


Warren  Wade,  executive  pro 
ducer  for  NBC  since  1939. 
comes  program  manager  of 
WPIX,  the  New  York  News  TV  I 
station,  effective  August  1.  He 
is  credited  with  producing  the 
first  remote  program  in  'TV,  I 
supervising  the  first  large  screen  | 
T'V  demonstration,  producing 
the  first  TV  play,  and  several  | 
other  “firsts.”  - 

Ernest  F.  Oliver  has  been  ap¬ 
pointed  general  sales  manager  " 
of  radio  stations  WESB  and 
WESB-FM.  Bradford  Pa., 
effective  Aug.  22.  The  stations 
are  licensed  to  Bradford  Pub'j-  { 
cations,  Inc.,  publishers  of  the  ! 
Bradford  Era.  Mr.  Oliver  is 
resigning  as  commercial  man¬ 
ager  of  WENY,  the  Elmira 
(  N.  Y. )  Star-Gazette  station.  i 

WEBC,  affiliated  with  the  Su¬ 
perior  ( Wis. )  Evening  Tele¬ 
gram,  has  applied  to  FCC  for 
a  permit  to  construct  a  TV  sta¬ 
tion  to  serve  the  Duluth-Su 
perior  area.  A  Duluth  (Minn.) 
Herald  ad  congratulated  WEBC 
on  its  application,  but  pointed 
out  in  large  bold  type  that  TV 
will  not  be  available  in  Duluth 
for  an  “undetermined”  period 
of  time  because  of  what  was 
termed  an  FCC  “freeze"  on  TV 
permits. 

"Atomic  Report.”  a  series  of 
public  service  programs  on 
atomic  energy,  was  premiered 
July  17  by  WMAR-TV,  the  Bal¬ 
timore  Sun  television  station 
The  production  is  designed  to 
answer  the  layman’s  questions  j 
on  atomic  energy  and  the  bomb  i 
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‘Austerity’  in  Force 
On  Honolulu  Papers 

By  Moray  Epstein 


Honolulu  —  The  newsprint 
supply  of  Hawaii's  two  leading 
dailies  is  tightening  like  a  rub¬ 
ber  band  being  stretched  to  the 
breaking  point. 

For  more  than  11  weeks  a 
longshoremen's  strike  has  cut 
oft  the  islands  from  mainland 
supply  sources.  The  last  news¬ 
print  shipment  arrived  on  a 
freighter  from  the  Pacific  north¬ 
west  early  in  May.  About  half 
is  still  on  board  the  ship,  strike¬ 
bound  in  Honolulu  harbor. 

Both  the  Advertiser  (circula¬ 
tion  50,017)  and  the  Star-Bulle¬ 
tin  (circulation  79,442)  are  try¬ 
ing  gravely  to  make  their 
supplies  outlast  the  strike. 

They  have  instituted  austerity 
programs  that  touch  all  phases 
of  operations  from  scaling  down 
the  sizes  of  headlines  to  cutting 
weekly  work  schedules. 

The  critical  period  was 
reached  about  July  1  when  both 
papers  announced  cuts  in  num¬ 
ber  of  pages.  The  Star-Bulletin 
is  down  to  half  its  pre-strike 
size  with  an  allotment  of  80 
pages  a  week  — 12  pages  daily 
and  20  pages  on  Saturday.  The 
Advertiser  is  publishing  on  the 
average  of  slightly  under  16 
pages  a  day  with  a  22  to  28 
page  paper  on  Sundays. 


"Page  content  has  been  cut  so 
drastically,"  said  Jan  Jabulka. 
Advertiser  business  manager, 
that  something  has  to  give." 
News  stories  are  shorter;  cuts 
are  smaller;  features  are  limited. 

The  Star-Bulletin  has  posted 
an  austerity  program  that  puts 
a  200-word  limit  on  all  stories, 
scales  down  headline  sizes 
throughout  the  paper,  cuts  stock 
quotations,  eliminates  some  car¬ 
toons,  drops  some  columnists 
and  cuts  down  on  others,  and 
limits  daily  comics  to  a  half 
page  instead  of  a  full  page. 

Though  some  island  business 
firms  have  already  reduced  pay 
schedules  10  and  20'1 ,  both 
papers  are  hoping  to  be  able 
to  spare  their  employes  pay  re¬ 
ductions.  The  composing  room 
crew  at  the  Advertiser  was  to 
be  cut  to  a  35-hour  week,  but 
“no  other  cuts  in  hours  or  per¬ 
sonnel  are  planned  at  the  pres¬ 
ent  time,”  Mr.  Jabulka  said. 

Editor  Riley  H.  Allen  of  the 
Star-Bulletin,  said  “We  have 
made  no  cuts  or  reductions  of 
any  kind  and  will  not  except 
as  it  is  imperatively  necessary 
at  the  Icist.”  Overtime  pay  is 
eliminated  at  both  papers. 

The  effects  of  the  strike  on 
the  papers  and  the  business  of 


the  territory  is  reflected  in  de¬ 
creasing  local  advertising  lin¬ 
age.  In  May,  the  first  month  of 
the  strike,  before  full  effects 
were  being  felt,  local  linage  at 
both  papers  was  up  compared 
with  May,  1948. 

In  June  the  trend  started 
downward.  Star-Bulletin  local 
linage  dropped  34.8'.  compared 
with  June.  1948.  A  comparative 
local  linage  rise  of  7.7';  at  the 
Advertiser  was  attributed  by 
•Mr.  Jabulka  to  a  newsprint 
shortage  during  June.  1948.  He 
pointed  out,  however,  that  a 
downward  trend  had  already  set 
in  and  that  during  the  first  12 
days  of  July,  linage  was  dowm 
17.3';  as  against  the  same 
period  last  year. 

Classified  Off  Sharply 

Compared  to  June  1948,  clas¬ 
sified  linage  at  the  Advertiser 
was  down  28.5';  ;  at  the  Star- 
Bulletin,  down  29.5'':. 

The  Advertiser  is  not  with¬ 
holding  advertising  space  but  is 
asking  merchants  to  give  24 
hours  leeway  on  their  ads.  Mr. 
Jabulka  said.  The  Star-Bulletin 
has  not  imposed  a  rationing  sys¬ 
tem  on  all  advertising  but  has 
on  many  large-space  ads.  It  car¬ 
ried  through  its  advertising 
commitments  until  the  cut  was 
made  in  number  of  pages. 
Since  then  it  has  had  to  refuse 
several  full-page  ads  and  has 
asked  customers  to  cut  down 
on  other  large-space  ads  to 
small  sizes. 

Both  papers  report  excellent 
cooperation  from  advertisers, 
who  they  say,  fully  understand 
the  difficulties  of  newspaper 


production  since  they  them¬ 
selves  are  having  trouble  get¬ 
ting  in  supplies  and  otherwise 
transacting  business. 

With  all  this  curtailment  in 
editorial  and  advertising  con¬ 
tent.  how  far  can  the  two  papers 
stretch  their  newsprint  before  it 
runs  out  entirely?  Even  now 
they  are  seeking  ways  of  re¬ 
plenishing  their  supplies  and 
perhaps  augmenting  it  from 
other  island  paper  stocks. 

One  suggestion  is  that  flat 
presses  may  be  employed  when 
roll  newsprint  runs  out — just  to 
keep  the  newspapers  on  the 
street.  But  it  is  pointed  out 
that  this  would  not  be  feasible 
because  of  the  large  circulations 
required. 

With  regular  shipping  chan¬ 
nels  closed,  both  papers  are  ex¬ 
ploring  other  avenues  of  freight 
transportation  from  the  main¬ 
land. 

A  third  possibility  which 
would  replenish  the  supply  at 
least  temporarily,  is  to  remove 
the  strikebound  newsprint  in 
Honolulu  with  a  special  court 
order.  Already  consignees  of 
other  cargoes  have  used  this  de¬ 
vice  to  take  possession  of  their 
property  from  strikebound  ships. 

The  Advertiser  and  Star-Bul¬ 
letin  are  faced  not  only  with 
their  immediate  newsprint 
shortage  but  also,  with  the  fact 
that  even  if  the  strike  were  to 
end  today,  and  a  freighter  sailed 
soon  after  with  a  new  supply 
from  the  northwest,  it  would  be 
about  two  weeks  before  this 
shipment  would  arrive  in  Hono¬ 
lulu  warehouses. 


•  The  host,  in  its  original  meaning,  was  a  man 
who  offered  professional  hospitality,  providing 
homelike  comforts  and  palatable  fare  to  the 
wayfarer  far  from  home.  Hosts  of  Seventeenth 
Century  England  and  Eighteenth  Century 
America— Samuel  Fraunces  of  New  York,  to 
name  one— were  the  intimates  of  the  great 
men  of  their  time. 

In  those  early  days  it  was  much  easier,  of 
course,  for  a  host  to  provide  the  personal, 
intimate  touch  because  hostelries  usually 
catered  to  relatively  few  patrons,  in  contrast 
to  the  mass  of  customers  served  today.  The 
unique  hospitality  feature  invoked  this  year 
by  a  modern  host  in  a  Midwest  city  therefore 
has  drawn  considerable  notice. 


1949  Style 


As  the  hot,  tired  arrival  relaxes  in  his  newly 
assigned  hotel  room,  an  attendant  knocks  on 
the  door  and  delivers  a  tasty  surprise  in  the 
form  of  two  containers  of  chilled  beer  and 
three  packages  of  cheese  (paste),  two  of  that 
state’s  outstanding  contributions  to  gracious 
living.  A  package  of  crackers  completes  the 
welcome  gift  snack. 

As  an  ambassador  of  good  will  for  his  state, 
this  host  has  few  peers.  The  gift  snack  serves 
two  worth-while  purposes:  It  impresses  the 
hotel  guest  with  two  of  the  state’s  most  impor¬ 
tant  commercial  products,  and  it  also  gives  a 
mellowed,  refreshed  feeling  to  the  tired  guest, 
such  as  is  so  often  induced  by  America’s  bev¬ 
erage  of  moderation. 


met 
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Atlanta  Journal 

_ continued  from  page  29 


“There’s  something  in  Georgia 
in  which  we’re  placing  great 
hope — the  4-H  clubs  ( clubs  of 
young  farm  boys  and  girls). 
These  kids  are  being  taught  to 
raise  cattle  and  pigs  and  to  farm 
intelligently.  The  entire  Journal 
organization  is  very  proud  of 
the  honor  paid  a  staff  member, 
Rebecca  Franklin,  down  in  Bul¬ 
loch  county.  The  business  men 
of  Bulloch  gave  a  testimonial 
dinner  to  her  for  her  accom¬ 
plishments  as  a  member  of  the 
Journal  staff  in  contributing  to 
the  cause  of  agriculture  in  the 
state.  Miss  Franklin  is  a  native 
of  Bulloch  country  and  is  one 
of  the  best  members  of  our  ex¬ 
cellent  staff.  We  have  another 
fine  reporter  in  Margerat  Shan¬ 
non,  who  came  out  of  Arkan¬ 
sas.” 

The  Atlanta  Journal  is  a  pio¬ 
neer  in  the  Sunday  magazine 
field.  Its  magazine,  local  in  con¬ 
tent,  and  written  and  edited  in 
Atlanta  by  staff  members  who 
know  their  city  and  state,  has 
been  a  remarkable  success  for 
37  years,  and  throughout  this 
period  it  has  been  under  the  edi¬ 
torship  of  an  able  Atlantian — 
the  quiet-spoken  and  perceptive 
Angus  Perkerson, 

"The  magazine?”  said  Mr. 
Biggers.  his  face  brightening. 
“Why,  that’s  the  greatest  section 
added  to  Southern  newspapers 
in  30  or  40  years.  It’s  now  be¬ 
come  a  trend — everybody’s  start¬ 
ing  one.  It’s  a  great  feature  and 
the  Journal  is  very  proud  of  its 
own  section.  I'm  awfully  fond 
of  that  man  Perkerson;  he  has 
done  a  great  job.” 

Another  pause.  I  continued  my 
interrogation,  asking  about  the 
Journal’s  advertising,  its  circu¬ 
lation,  and  of  Mr.  Bigger’s  feel¬ 
ings  about  the  present  and  the 
future  of  the  city  of  Atlanta. 

More  Ads  Than  Ever 

“It’s  just  this,”  he  said. 
“We’re  now  carrying  more  ad¬ 
vertising  than  the  Journal  ever 
carried,  and  that’s  over  a  period 
of  66  years.  We  printed  24,387,- 
803  lines  of  advertising  last 
year,  and  this  year  we’re  well 
ahead  of  last  year’s  schedule. 
The  future  of  the  Journal  is  un¬ 
limited.  We  now  have  our  great¬ 
est  circulation — ^just  inside  the 
city  it  totals  121,844 — and  we’re 
shooting  at  a  half  million,  and 
we’ll  be  sadly  disappointed  if 
we  don’t  get  it  within  the  next 
five  years.  .  .  . 

“Atianta?  What  a  fine  city  it 
is!  It’s  on  it’s  way  to  a  half¬ 
million  population.  More  than 
that  now  in  the  metropolitan 
area.  We’ve  had  a  great  growth 
since  the  war,  GMC  and  Ford 
have  put  in  big  assembly 
plants.  Sears-Roebuck  has  a  big 
addition,  Davison  a  big  addition 
and  Rich’s  a  new  and  wonderful 
store.  Somehow,  in  a  town  like 
Atlanta,  there’s  always  a  great 
deal  of  excitement  going  on.” 

Gallery  of  Celebrities 

He  paused,  looked  at  me, 
smiled,  ingratiatingly,  and  said: 
“Well,  we’ve  worked  enough  for 
tonight,  haven’t  we?  Let's  go 
downstairs  and  have  a  drink.” 

.  .  .  And  so  we  did. 

George  Clinton  Biggers,  presi¬ 


dent  of  the  Atlanta  Journal  Co., 
occupies  a  third  floor  office  that 
Darryl  Zanuck  might  envy.  His 
secretary,  the  pretty  and  dark¬ 
haired  Aria  Young,  has  adjoin¬ 
ing  space,  connecting  with  the 
Biggers  office  and  with  the 
spacious  and  tastefully  deco¬ 
rated  quarters  reserved  for  Gov¬ 
ernor  Cox. 

On  one  huge  panel  of  the  Big¬ 
gers  office  there  are  photographs 
of  such  notables  as  Joe  Mc¬ 
Carthy,  manager  of  the  Boston 
Red  Sox;  Governor  Cox  and 
Franklin  D.  Roosevelt  (when 
they  were  campaigning  in  1920), 
Ellis  Arnall,  Bobby  Jones, 
Louis  E.  Suggs,  James  M.  Cox, 
Jr.,  Harrison  Jones  (chairman  of 
the  board  of  the  Coca-Cola  Com¬ 
pany  )  and  General  Eisenhower, 
pinning  the  Medal  of  Freedom 
on  Wright  Bryan. 

And  down  at  the  end  of  the 
corridor,  and  covering  50  feet  of 
wa.l  space  in  another  corridor, 
there  is  a  photographic  gallery 
of  celebrated  folk  who  have 
worked  for  the  Journal  in  other 
years— Grantland  Rice  (he  used 
to  be  sports  editor  i,  Margaret 
Mitchell,  Ward  Greene  Laurence 
Stallings,  Rube  Goldberg,  Jac¬ 
ques  Futrel.e,  Charles  Phillips 
( a  fine  reporter  who  died  in  the 
service  during  the  last  war)  and 
the  distinguished  John  Paschall, 
as  a  frightened,  wide-eyed,  high- 
collared  reporter  back  in  1901, 
and  just  out  of  Vanderbilt  Uni¬ 
versity. 

I  spent  half  an  hour  gazing 
upon  these  corridor  portraits, 
but  looked  in  vain  for  the  grin¬ 
ning  face  of  Harold  Ross,  now 
editor  of  the  New  Yorker,  who 
covered  police  and  general  as¬ 
signments  for  the  Journal  for  a 
time  and  who,  without  bother¬ 
ing  to  say  goodbye  to  anybody, 
just  vanished.  I  don’t  believe 
that  he  even  picked  up  the 
week’s  pay  that  was  coming  to 
him.  He  can  still  get  it. 

A  9-to-S  Man 

President-publisher  Biggers  is 
generally  at  his  desk  in  the 
Journal  building  by  9  a.m.  He 
is  often  there  until  after  5  p.m. 
and  he  is  always  at  home  to  all 
members  of  the  organization. 
During  the  time  I  spent  wander¬ 
ing  about  the  third  floor  I  noted 
that  the  Biggers  visitors  includ¬ 
ed  the  managing  editor,  the 
chief  editorial  writer,  a  girl  re¬ 
porter,  a  printer,  the  assistant 
advertising  director,  a  couple  of 
school  teachers  (they’re  always 
prowling  about  making  tours  of 
inspection  of  the  Journal’s  plant, 
and  they’re  welcome,  too),  and  a 
fellow  member  of  Capital  City 
Ciub,  of  which  Mr.  Biggers  is 
now  president. 

Atlanta,  when  it  likes  a  new¬ 
comer,  takes  him  up  heartily, 
but  I  don’t  quite  know  how  the 
Journal’s  president  finds  time 
for  the  city’s  social  whirl.  Per¬ 
haps  the  social  side  of  Atlanta 
is  a  bit  quieter  than  it  was  when 
Maj.  John  S.  Cohen  was  enter¬ 
taining  at  the  Driving  Club, 
when  the  austere  Mrs.  WiLiam 
Lawson  Peel  was  dominating  At¬ 
lanta  society,  and  when  Arthur 
Murray,  tall,  dark  and  penniless, 
was  teaching  the  fox  trot  at  the 
Georgian  Terrace  ( for  his  room 
and  l^ard )  and  talking  dreamily 
of  getting  rich  someday  by  the 
creation  of  a  cross-country 
chain  of  dancing  studios. 


George  Biggers  drives  his  own 
car.  He  and  Mrs.  Biggers — she 
was  Letitia  Dye  of  Louisville — 
entertain  frequently  in  Wood¬ 
ward  Way  and  they  like  their 
theatergoing  on  their  trips  to 
New  York. 

Mr.  Biggers  likes  fishing,  salt 
or  fresh  water,  and  particularly 
likes  it  in  Floida.  He  is  a  base¬ 
ball  fan,  he  attends  the  big  foot¬ 
ball  games  in  Atlanta,  and  he 
usually  goes  to  the  mountains  or 
to  the  beaches  for  his  vacation. 
At  the  moment  of  this  writing 
he  is  planning  a  trip  to  New- 
found.and  for  his  holiday.  Mr. 
Biggers  has  held  numerous  of¬ 
fices — he  was  formerly  president 
of  the  Southern  Newspaper  Pub¬ 
lisher's  Association.  He  makes  a 
speech  when  he  finds  that 
there’s  no  way  out  of  it,  and  he 
does  it  well.  He  has  addressed 
publishers,  editors.  Governors, 
bankers,  bakers,  sales  managers 
and  hotel  men. 

Letters  from  the  Governor 

The  Governor  is  a  diligent  let¬ 
ter-writer  and  many  of  his  com¬ 
munications  to  the  Journal’s 
president  are  inspirational  in 
tone.  .  .  .  “Speaking  generally,” 
he  wrote  Mr.  Biggers  recently, 
”oiie  who  has  complete  freedom 
of  action  sometimes  loses  control 
over  his  innate  inhibitions.  The 
of  intellectual  freedom  may  not 
have  a  free  mind  himself.  In 
short,  he  may  ask  for  himself 
editor  who  is  given  a  wide  range 
something  which  he  himself  does 
not  give  to  his  own  mind — free¬ 
dom.  .  .  .  Do  not  lose  sight  of 
the  fact  that  it  is  the  news  be¬ 
hind  the  news  now  that  people 
are  reading.  They  go  through 
the  spot  news  in  a  jiffy,  but  it 
is  the  other  kind  that  they  read 
and  ponder  and  reflect  upon. 
The  newspaper  that  remains 
conscious  of  this  is  going  to 
make  an  appeal  to  its  readers.” 

And  such  as — “The  St.  Louis 
Post  Dispatch,  Milwaukee  Jour¬ 
nal,  New  York  Times  and,  I 
think,  the  Baltimore  Sun,  main¬ 
tain  an  editorial  council  and 
matters  of  major  importance  are 
discussed  in  a  sort  of  round 
table  fashion.  Out  of  this  comes 
the  expression  found  on  the  edi¬ 
torial  page.  Now  I  think  it  is 
high  time  we  were  doing  this  in 
Atlanta.  .  .  .  The  Journal  has  a 
tradition  of  rugged  honesty.  We 
should  never  do  violence  to  that 
because  it  is  a  treasured  asset. 
We  would  want  our  readers  al¬ 
ways,  even  though  they  may 
differ  with  us,  to  concede  good 
faith  and  intellectual  integrity.” 

It’s  gratifying  to  return  to 
Georgia’s  capital  and  to  find  that 
the  paper  to  which  you  owe  a 
great  deal,  and  for  which  you 
have  had  great  affection  through 
the  years,  is  now  going  along  so 
vigorously,  so  prosperously,  and 
commanding  the  respect  of  pub¬ 
lishers  and  editors  throughout 
the  South,  and  of  readers  in  an 
area  that  is  steadily  expanding. 

■ 

Up  to  3-a-Week 

The  Oregon  City  (Ore.)  Ban¬ 
ner-Courier  has  increased  to  tri¬ 
weekly  publication,  making  it 
the  only  three-times-a-week 
newspaper  in  Oregon.  It  is  also 
the  only  country  newspaper  in 
the  state  carrying  colored 
comics — 16  tabloid  pages  every 
Sunday. 
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Bureau  Names 
5  Directors 

New  members  named  to  the 
governing  board  of  the  Bureau 
of  Advertising,  ANPA,  are:  L. 
N.  Bitner,  general  manager,  El¬ 
mira  ( N.  Y. )  Star-Gazette;  Les¬ 
ter  G.  Bradley,  president  and 
publisher,  San  Diego  (Calif.) 
Tribune-Sun  &  Union;  Philip 
Chandler,  vice  president  and 
general  manager,  Los  Angeles 
Times;  F.  M.  Flynn,  president. 
New  York  Daily  News,  and 
George  F.  Russell,  business  man¬ 
ager,  Tacoma  ( Wash. )  News 
Tribune. 

Announcement  of  the  appoint¬ 
ments  was  made  by  Richard  W. 
Slocum  of  the  Philadelphia  Bull- 
etin,  board  chairman. _ 

Ne-wspaper  Succeeds 
In  Sports  Promotion 

North  Tonawanda,  N.  Y.— An 
idea  advanced  in  an  editorial  in 
the  Evening  News  of  the  Tona- 
wandas  a  year  ago  will  provide 
these  twin  cities  on  the  Niagara 
River  with  a  giant  sports  car¬ 
nival  during  August. 

Long  an  advocate  of  greater 
development  of  the  cities’  river 
frontage,  the  News  last  summer 
urged  that  a  month-long  local 
"Olympiad”  be  planned  to  capi 
talize  on  the  natural  location  as 
well  as  Tonawandans’  love  of 
sports. 

Additional  editorials  on  the 
subject  aroused  local  interest 
and  by  early  spring  the  News 
had  enlisted  21  service  clubs, 
veterans  organizations  and  fra¬ 
ternal  groups  to  sponsor  events 
in  the  program.  These  organiza¬ 
tions  and  local  industries  will 
donate  trophies  and  prizes. 

The  Tonawanda  and  North 
Tonawanda  city  governments 
climbed  on  the  bandwagon. 

■ 

L.  A.  Press  Group 
To  Honor  War  Dead 

Los  Angeles,  Calif. — Aug.  14, 
fourth  anniversary  of  VJ-Day, 
will  mark  the  dedication  of  the 
Greater  Los  Angeles  Press 
Club’s  war  memorial  dedication 
at  Forest  Lawn  Memorial  Park. 
The  memorial,  a  bronze  plaque 
sent  to  Italy  for  engraving,  will 
honor  newspapermen  killed  dur¬ 
ing  World  War  II. 

John  Rose  Examiner,  chair 
man  of  the  committee,  an¬ 
nounced  that  an  inscription  writ¬ 
ten  by  Dwight  D.  Eisenhower 
will  appear  on  the  tablet  be¬ 
neath  a  symbolic  design  of  a 
newspaperman  in  wartime. 
Other  members  of  the  cominit- 
tee  are  John  von  der  Heide. 
Mirror;  Art  McCarrell,  Herald- 
Express;  Rudolph  ’Villasenor, 
Times;  S.  J.  (Sparky)  Saldana, 
Daily  News,  and  Ted  Schoening 
of  Forest  Lawn. 

■ 

Safety  Parade 

Wichita,  Kans.  —  Ned  Dear¬ 
born.  president  of  the  National 
Safety  Council  will  be  a  gu^t 
of  the  Wichita  Beacon  at  the 
second  annual  Safety  Pa^’^de. 
which  takes  place  here  Sept.  30. 
The  event,  sponsored  coopera¬ 
tively  by  the  newspaper  and  the 
police,  brought  out  nearly  75,- 
000  spectators  last  year. 
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India  Inquiry 
Probes  Causes 
Of  KLM  Crash 

Bombay,  Ind. — Officials  of  the 
Indian  government,  aided  by 
Dutch  representatives  and  a 
member  of  the  U.  S.  Civil  Aero 
nautics  Administration,  this 
week  launched  an  investigation 
of  the  KLM  (Dutch)  Constella¬ 
tion  crash  which  killed  13 
American  correspondents  near 
here  on  July  12.  .  . 

Hearings  were  to  be  held  m 
private  by  the  Indian  depart¬ 
ment  of  civil  aviation,  but  find¬ 
ings  will  be  made  public. 

C.A  A.  representative  at  the 
inquiry  is  John  B.  Vickers,  of 
the  agency’s  Cairo  office. 

Inspectors  impounded  the 
Santa  Cruz  airport’s  control 
tower  log  to  determine  what 
landing  instructions  were  given 
to  the  pilot  of  the  ill  fated 
plane,  "The  Constellation  was 
bringing  the  correspondents 
home  from  a  Netherlands-spon¬ 
sored  tour  of  Indonesia.  The 
crash  killed  45  persons. 
Ambassador  Attends 

Monsoon  rains,  which  raged  at 
the  time  of  the  crash,  continued 
to  pour  while  memorial  services 
were  held  at  the  Bombay  Town 
Hall  July  14.  Present  were 
American  Ambassador  Loy  W. 
Henderson,  high  Indian  officials, 
and  the  Dutch.  Chinese  and 
American  consuls. 

The  body  of  H.  R.  Knicker 
bocker.  Pulitzer  Prize  winner 
and  WOR  commentator,  was 
buried  in  Scot’s  Kirk  Cemtery, 
Bombay.  Buried  close  by  was 
a  body  tentatively  identified  as 
that  of  Fred  Colvig  of  the  Den¬ 
ver  (Colo.)  Post.  Bodies  of  10 
of  the  Americans,  including 
Lynn  Mahan,  publicity  man  rep¬ 
resenting  the  Netherlands  gov¬ 
ernment  on  the  trip,  were  cre¬ 
mated  for  return  to  the  United 
States. 

Services  in  N.  Y. 

The  other  correspondents 
killed  in  the  crash  were:  Nat  A 
Barrows,  Chicago  Daily  News: 
James  Branyan,  Houston  (Tex.) 
Pojt;  Elsie  Dick,  Mutual  Broad¬ 
casting  System:  Thomas  Falco, 
Business  Week;  Charles  Gratke, 
Christian  Science  Monitor;  S. 
Burton  Heath,  Newspaper  Enter¬ 
prise  Association;  Bertram  Hu- 
len.  New  York  Times;  Vincent 
Mahoney,  San  Francisco  Chron¬ 
icle:  George  Moorad,  KGW, 
Portland  Oregonian:  William 
Newton.  Scripps-Howard  News¬ 
paper  Alliance,  and  John  Werk- 
ley.  Times  magazine. 

Memorial  services  were  held 
July  20  by  the  Overseas  Press 
Club  in  New  York  City.  A  eu¬ 
logy  of  each  correspondent  was 
made  by  a  close  friend  or  the 
news  chief  of  his  organization. 

At  Lake  Success,  United  Na¬ 
tions  pers9nnel  gathered  July  15 
to  pay  tribute  to  Mr  Barrows. 
He  was  secretary  of  the  UN 
correspondents  Association, 
^ong  the  speakers  was  Bryon 
noting  Secretary  General. 

Amsterdam,  the  newspaper 
Het  Porool  started  a  fund  to 
provide  a  memorial  for  the  cor¬ 
respondents. 


Cunningham  Raps 
Indonesian  Tour 

Boston  —  The  loss  of  the  13 
American  correspondents  in  the 
KLM  Constellation  crash  near 
Bombay  was  a  terrible  one,  but 
just  as  terrible  is  how  they  hap¬ 
pened  to  be  there  to  become  lost. 
Bill  Cunningham  wrote  in  his 
Herald-Traveler  column  this 
week.  They  were  returning 
from  a  Dutch-sponsored  Indones¬ 
ian  tour. 

“They  were  there  because, 
however  it’s  coated,  explained 
or  defended,  the  publications 
that  employed  them  permitted 
them  to  become  suspect  of  sub¬ 
sidization  by  a  stubborn  nation 
with  a  tricky  case  to  plead  be¬ 
fore  the  court  of  the  world.  I’m 
trying  to  say  it  delicately,’’  Mr. 
Cunningham  wrote. 

If  the  correspondents  had  sur¬ 
vived  and  had  written  that  In¬ 
donesia  was  not  ready  for  in¬ 
dependence,  it  could  have  been 
charged  that  their  opinions  were 
bought  by  Dutch  hospitality,  he 
said:  if  they  had  gone  indepen¬ 
dently  and  come  out  with  such 
a  verdict,  not  even  a  Communist 
could  question  it.  “That  is  the 
gist  of  my  entire  protest.  It’s  a 
protest  against  letting  world 
news  of  this  great  and  contro¬ 
versial  character  ever  become 
suspect.” _ 

Point  Scored  in  War 
Against  Paper  Waste 

Bend,  Ore. — The  Bend  Bul¬ 
letin  has  won  one  round  in  its 
fight  against  waste  in  govern¬ 
ment  propaganda  mailings  to 
newspapers. 

“We  have  had  much  to  say  in 
this  column  about  government 
waste  in  the  use  of  paper,”  the 
Bulletin  said  in  an  ^itorial  on 
May  17.  It  continued  to  name 
extravagances,  including  the 
use  by  the  Seatt'.e  office  of  the 
Veterans  Administration  of 
heavy  manila  envelopes,  9V^  x 
12  inches,  to  mail  a  mat  meas¬ 
uring  3%  X  4V&  inches. 

Alongside  the  editorial  ap¬ 
peared  a  picture  of  the  envelope 
with  the  mat  and  proof  sheet  to 
show  relative  size. 

Recently  the  Bulletin  again 
printed  the  picture  of  the  large 
envelope  and  under  it  was  print¬ 
ed  a  picture  of  the  new  and 
small  envelope  used  for  the 
same  releases. 

’The  accompanying  editorial 
commented: 

“Well,  whadda  you  know?  .  .  . 
At  last  we  have  made  a  score 
in  our  war  on  government 
paper  waste.  Now  if  only  the 
government  boys  themselves 
would  go  to  work  on  the  busi¬ 
ness  of  economy.” 

■ 

N.  Y.  Compass  Contract 
Calls  for  $120  Minimum 

A  $120  top  minimum  for  edi¬ 
torial  and  commercial  jobs  is 
provided  for  in  the  contract 
signed  this  week  by  the  New 
York  Compass  and  Newspaper 
Guild  of  New  York.  Other  pro¬ 
visions  are  eight  holidays  with 
pay,  severance  pay  amounting 
to  four  weeks  per  year,  four 
weeks  vacation  after  10  years, 
a  health  and  welfare  plan. 
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W.  Morrow  Dies; 
Former  S-H 
Executive,  54 

Oklahoma  City,  Okla. — Wal¬ 
ter  Morrow,  who  started  news¬ 
paper  work  as  a  cub  reporter 
on  the  Daily  Oklahoman  and  20 
years  later  was  editor-in-chief  of 
the  Southwestern  group  of 
Scripps  -  Howard  Newspapers, 
died  here  July  14  at  the  age  of 
54.  He  had  been  in  i’.l  health  for 
two  years. 

He  had  held  executive  posi- 
tion.s  on  the  Memphis  (Tenn.) 
Press-Scimitar.  Pittsburg  Press, 
Lansing  (Mich.)  Capital-News, 
New  York  Telegram,  Buffalo 
IN.  Y. )  Times.  Cleveland  (O. ) 
Press  and  Akron  (O.)  Times- 
Press.  His  last  newspaper  job 
was  editor  of  the  Columbus  (O.) 
Citizen.  He  later  became  mana¬ 
ger  of  the  American  Retailers 
Association  in  Washington. 

In  the  late  Thirties,  Mr.  Mor¬ 
row  developed  the  “Morrow 
Plan” — a  program  to  end  all 
economie  worries.  The  slogan 
was  “retire  at  birth.”  He  said 
later  that  the  plan  could  not 
compete  with  other  economic 
theories  to  cure  post-war  eco¬ 
nomic  troubles 

■ 

High  Officials  Attend 
P.  D.  Ross  Rites 

Ottawa,  Ont. — The  Prime 
Minister  of  Canada,  members  of 
his  cabinet  and  the  Premier  of 
Ontario  were  among  the  leaders 
of  state,  church  and  civic  life 
who  crowded  All  Saints  An¬ 
glican  Church  July  12  for  the 
funeral  of  Philip  Dansken  Ross, 
for  63  years  publisher  of  the 
Ottarra  Journal.  Mr.  Ross  died 
at  his  home  here  last  week,  in 
his  92nd  year. 

■ 

PRO  Official  Dies 

Washington — Mai.  Gen.  Ver¬ 
non  E.  Prichard  who  died  in  a 
cabin  cruiser  explosion  on  the 
Potomac  River  recently,  was 
coordinator  of  Army  Depart¬ 
ment  news  arising  in  field 
stations.  General  Prichard  was 
liaison  between  the  army  in¬ 
stallations  outside  Washington, 
and  the  news  staff  of  the  Na¬ 
tional  Military  Establishment. 
The  craft  was  demolished  during 
fueling. 

■ 

$61,000  for  Charit'7 

Fitchburg.  Mass.  —  Bequests 
totalling  $71,000  were  made  by 
the  late  Frank  C.  Hoyt,  for  46 
.years  treasurer  of  the  Sentinel 
Printing  Co.,  publishers  of  the 
Fitchburg  Sentinel,  according  to 
his  will  filed  in  Probate  Court. 
He  left  $61,000  to  17  religious, 
charitable  and  public  institu¬ 
tions.  P  ersonal  bequests  totalled 
$10,000. 

■ 

Fort  Worth  Special 

Fort  Worth,  Tex. — The  Fort 
Worth  Press  ran  a  60-page  spe¬ 
cial  edition  July  14,  on  ffie  eve 
of  the  city’s  100th  anniversary 
celebration.  Highlights  from 
Fort  Worth  history  were  pre¬ 
sented. 
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Michael  W.  Hullivan,  83,  for 
many  years  Thompsonville, 
Conn.,  correspondent  for  Hart¬ 
ford  and  Springfield  newspapers, 
July  18,  at  Thompsonville. 

Sometaro  Shiba,  80,  former 
president  and  one  of  the  foun¬ 
ders  of  the  Japan  Times,  July 
16,  at  Tokyo.  A  som  Kimpei 
Shiba,  is  executive  editor  of  the 
Nippon  Times,  which  resulted 
from  the  merger  of  the  Japan 
Times  and  Japan  Advertiser. 

Fred  G.  Condict,  65,  who  had 
been  news  editor  of  the  St.  Louis 
(Mo.)  Globe-Democrat,  city  ed¬ 
itor  of  the  old  Kansas  City  ( Mo. ) 
Journal,  and  national  publicity 
director  for  the  American  Le¬ 
gion.  July  13,  at  St.  Louis.  A 
nephew,  Wilson  W.  Condict,  is 
national  advertising  manager  of 
the  Globe-Democrat. 

Mrs.  Hazel  Harris,  44.  who 
owned  the  Abbey  Feature  Syn¬ 
dicate  before  she  retired  and 
dissolved  the  business  five  years 
ago,  July  12,  at  her  Manhattan 
home.  The  syndicate  grew  out 
of  a  column  she  wrote,  “Bylines 
and  Sidelines.” 

J.  Edward  Jensen,  president 
of  the  Jensen  Publishing  Co., 
Portland,  Ore.,  until  his  retire¬ 
ment  three  years  ago,  and  for  23 
years  publisher  of  the  Portland 
Alberta  Visitor-Booster,  July  12. 

Bruce  Dennis,  74,  owner  and 
publisher  of  the  La  Grande 
(Ore.)  Evening  Observer  from 
1910  to  1925,  and  later  owner  of 
the  Klamath  Falls  (Ore.)  News 
and  Klamath  Falls  Herald  be¬ 
fore  their  consolidation  with 
the  South  Oregon  Publishing 
company,  recently  at  Vancouver, 
Wash. 

Nina  F.  Seager,  63,  newspaper¬ 
woman  of  Durham  and  Chico, 
Calif.,  and  correspondent  for 
Northern  California  newspapers 
for  20  years,  died  recently. 

Edw^ard  T.  Kingsley,  jr.,  27, 
correspondent  for  the  Buffalo 
(N.  Y. )  Courier-Express  in  Ft. 
Erie,  Ont.,  July  15,  at  Paris, 
France,  where  he  had  gone  to 
photograph  graves  of  Ft.  Erie 
district  soldiers  who  died  during 
the  war.  He  also  was  associated 
with  newspapers  in  Toronto  and 
other  Ontario  cities. 

Louis  J.  Buttner,  57,  art  editor 
of  the  Cleveland  (O. )  Press 
from  1914  to  1926,  later  a  com¬ 
mercial  artist  with  leading 
Cleveland  firms,  July  18,  at 
Cleveland. 
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JOURNALISM  EDUCATION 

N.  Carolina  Instructor 
Is  Learning  by  Doing 


Learning  by  doing  applies  to 
teaching  as  to  any  other  art 
or  profession.  On  that  theory, 
several  newspapers  in  the  last 
few  years  have  employed  jour¬ 
nalism  instructors  in  their  ad¬ 
vertising  departments.  with 
marked  success. 

One  of  the  latest  examples  of 
such  projects  is  now  in  progress 
at  the  Raleigh  (N.  C.  •  Times, 
where  George  R.  Hooks,  adver¬ 
tising  manager,  has  secured  the 
services  of  Miss  Lola  Lee  Mus¬ 
tard.  She  is  an  instructor  in 
the  advertising  division  of  the 
Department  of  Journalism.  Uni¬ 
versity  of  North  Carolina. 

•'Miss  Mustard  has  taken  her 
place  as  a  regular  advertising 
salesman."  says  Mr.  Hook,  “and 
she  is  getting  what  she  terms 
some  mighty  good'  practical  ex 
perience  in  the  work  of  really 
selling  and  servicing  newspaper 
advertising  accounts. 

"In  order  that  she  will  be 
carried  through  the  full  scope 
of  all  sorts  of  services,  she  is 
acting  as  ‘back  stop'  for  the 
various  sales  people  during 
their  vacation  season,  and  in 
each  case  she  takes  over  the 
complete  assignment  of  that 
person  for  the  vacation  period, 
then  she  goes  over  to  another 
desk  and  takes  on  the  ‘run’  of 
that  person. 

"We  feel  that  an  operation  of 
this  kind  should  be  of  more 
value  to  the  advertising  division 
than  for  us  to  select  a  student 
for  this  work,  as  in  this  way 
Miss  Mustard  can  resume  her 
classes  with  a  far  better  knowl¬ 
edge  of  just  what  is  expected 
of  a  person  when  he  becomes 
associated  with  the  advertising 
department  of  a  newspaper,  and 
she  can  be  in  a  better  position 
to  impart  a  fuller  knowledge  of 
just  what  goes  on  to  a  com¬ 
plete  class,  rather  than  to  have 
just  one  person  get  it. 

"I  might  add  that  Miss  Mus¬ 
tard  is  doing  a  mighty  fine  job 
for  us." 

Demand  High 

Ames,  la. — The  demand  for 
graduates  of  Iowa  State  Col 
lege  s  Department  of  Technical 
Journalism  continued  high  dur¬ 
ing  the  one-year  period  ending 
July  1.  with  a  total  of  133  per¬ 
sonnel  requests  received  —  an 
average  of  more  than  three  per 
graduate. 

Iowa  State  graduated  19  men 
and  14  women  in  journalism, 
all  with  bachelor's  degrees,  and 
granted  three  master's  degrees. 

The  department's  home  eco¬ 
nomics  journalism  sequence  led 
in  graduates,  with  14.  The  agri¬ 
cultural  journalism  sequence 
had  12  graduates,  and  science 
journalism  7.  This  year's  class 
included  the  first  students  to 
complete  the  curriculum  set  up 
in  science  journalism. 

All  of  the  men.  with  the  ex¬ 
ception  of  three  who  will  work 
toward  master's  degrees,  have 
been  placed,  several  through 


the  personnel  requests  received, 
according  to  Prof.  K.  R.  Marvin, 
head  of  the  department.  Most 
of  the  women  interested  in  im¬ 
mediate  employment  also  have 
accepted  positions.  Professor 
Marvin  said. 

A  breakdown  of  the  personnel 
requests  received; 


Publicity,  Promotion  and  or 

Public  Relations  .  22 

Weekly  Newspapers  .  18 

Advertising  and  Sales 

Promotion  .  16 

Popular  Magazines  .  15 

Information  Services  for 
Federal  or  State  Gov't....  13 
House  Organs  and  Trade 

Journals  .  11 

Bulletin  (Extension)  Editors  10 
Daily  Newspapers  )  Editorial 

7.  Advertising  2)  .  9 

Radio  ( Educational  4.  Com¬ 
mercial  2 )  .  6 

Agricultural  Publications  . .  5 

Teaching  .  5 

Miscellaneous  .  3 


Prizes  Awarded 

Two  Long  Island  Universit.v 
students  were  recently  awarded 
$50  each  for  outstanding  work 
in  their  graduate  journalism 
studies  by  American  Public  Re¬ 
lations  Associates.  Inc.,  a  New 
York  public  relations  firm  in 
the  Times  Tower  Building. 

The  students  are  Ralph  Gott¬ 
lob  and  William  Brownridge. 
The  awards  were  presented  by 
Dr.  Tristram  Walker  Metcalfe, 
president  of  the  university. 

The  students  were  selected 
for  the  award  by  a  committee 
composed  of  George  Butterly. 
president  of  American  Public 
Relations  Associates.  Dr.  Met¬ 
calfe.  and  Professor  T.  E. 
Kruglak.  head  of  the  Depart¬ 
ment  of  Journalism  at  L.I.U. 

The  public  relations  firm 
originated  the  prizes  "to  en 
courage  Long  Island  University 
students  in  their  journalism 
studies  and  to  inspire  them  in 
the  ideals  and  freedoms  of  the 
press.” 

Personnel 

Seattle  —  Prof.  Merritt  E. 
Benson  has  been  detached  as 
acting  director  of  the  University 
of  Washington  School  of  Jour¬ 
nalism  to  aid  in  the  arm^ 
forces  unification.  He  was 
granted  a  leave  of  absence  to 
Oct.  1  to  serve  as  administra¬ 
tive  assistant  to  Dr.  Raymond 
B.  Allen.  Dr.  Allen,  president 
of  the  university,  is  on  leave  to 
direct  unification  of  the  Army. 
Navy  and  Air  Corps  medical 
branches  in  Washington,  D.  C., 
with  the  title  of  director  of  the 
Armed  Forces  Medical  Service. 
Prof.  Byron  E.  Christian  will 
be  acting  director  of  the  jour¬ 
nalism  school  during  Mr.  Ben 
son's  absence. 

Madison,  Wis.  —  Graham  B. 
Hovey,  33.  former  war  corre¬ 
spondent  and  magazine  writer, 
has  been  appointed  an  assistant 
professor  in  the  University  of 


Wisconsin  School  of  Journal¬ 
ism.  Mr.  Hovey  has  been  a  lec¬ 
turer  in  the  University  of  Min¬ 
nesota  School  of  Journalism  the 
past  two  years.  He  worked  for 
International  News  Service  from 
1940  to  1944.  spending  30  months 
as  a  war  correspondent  in 
Africa.  Italy,  and  France.  Upon 
his  return  to  the  U.  S.  in  1944, 
he  joined  the  Washington  bu¬ 
reau  of  the  Associated  Press 
where  he  served  as  a  reporter 
and  later  as  an  editor  on  the 
world  desk  for  two  years.  He 
wound  up  his  Washington  news 
experience  with  10  months' 
duty  as  assistant  editor  of  the 
New  Republic,  specializing  in 
foreign  affairs. 

Robert  D.  Suess.  formerly  di 
rector  of  publicity  and  alumni 
at  Lake  Forest  College,  Lake 
Forest,  Ill.,  from  which  he  was 
graduated  in  1947,  has  been  ap¬ 
pointed  associate  professor  of 
journalism  and  director  of  pub¬ 
licity  at  New  Mexico  State 
Teachers  College.  Silver  City, 
N.  Mex.  He  holds  an  M.A.  de¬ 
gree  from  Northwestern  Univer¬ 
sity  and  is  completing  his 
work  for  a  Ph.D.  from  that 
school. 

Dean  T.  Ca.mpbell.  1948  grad 
uate  of  the  University  of  Wich¬ 
ita,  has  been  named  instructor 
of  journalism  at  W.U.  beginning 
with  the  fall  term.  He  is  cur¬ 
rently  working  on  his  master's 
degree  in  journalism  at  the 
University  of  Minnesota. 

Dr.  William  J.  Thomas  of 
Westminster  College.  New  Wil¬ 
mington,  Pa.,  has  been  appoint¬ 
ed  director  of  Baylor  Univer¬ 
sity's  journalism  department  at 
Waco.  Tex.  He  succeeds  Byron 
E.  Ellis. 

■ 

Calvin  Byers  Dies; 

F  armer-Columnist 

Calvin  A.  Byers.  65.  who  had 
written  and  syndicated  the  col¬ 
umn  “A  Farmer's  Diary,"  for  12 
years,  died  July  17. 

Mr.  Byers'  columns,  notable 
for  their  poetic  word  pictures 
of  farm  life,  first  appeared  in 
the  Mansfield  ( O. )  News-Jour¬ 
nal  in  January,  1937.  Since 
then,  the  six-a-week  pieces  had 
been  syndicated  by  Mr.  Byers 
and  his  wile,  Lois,  to  more  than 
20  daily  newspapers. 

His  column  material  was 
drawn  from  the  first-hand  ex¬ 
perience  of  life  on  a  56  acre 
farm  near  Belleville.  O.  Care¬ 
fully  staying  away  from  the  sub¬ 
jects  of  war,  politics  and  big 
names,  his  columns  carried  an 
authentic  country  flavor  that 
brought  the  writer  fan  mail 
from  many  nostalgic  city  resi¬ 
dents. 

■ 

Jacoby  Scolarship 
To  Coughlin  oi  U.P. 

Stanford  University  has 
awarded  its  annual  Melville  Ja¬ 
coby  scholarship  to  William  J. 
Coughlin,  United  Press  corre¬ 
spondent.  it  was  announced  this 
week. 

'^'he  award,  $1,200,  for  study 
of  the  Pacific  and  Far  East,  is 
named  for  the  Time-Life  corre 
spondent  who  was  kill^  in  the 
war  in  the  Pacific  Theatre.  Mr. 
Coughlin  lives  in  Beverly  Hills. 
Calif. 
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'Austerity' 

Hits  Newsprint  1 

Dollar  expenditures  for  paper  * 
imports  by  the  British  will  be 
drastically  cut  in  the  new  "aus¬ 
terity"  program  submitted  by 
Sir  Stafford  Cripps,  Chancellor 
of  the  Exchequer. 

Sir  Stafford,  in  his  report  to 
Commons,  included  timber,  pa 
per  and  pulp  among  the  com-  ; 
modities  where  the  greatest  sav-  i 
ings  in  dollar  exchange  are  to 
be  effected.  Others  are  non 
ferrous  metals,  steel  and  cop-  I 
per.  I 

He  added,  however,  that  it  ; 
was  hoped  present  consumption 
of  paper  could  be  maintained 
by  increasing  newsprint  and  ' 
timber  supplies  from  non-dol-  { 
lar  sources.  1 


Dailies  Support  Chi. 
'Parade  of  Stars' 

"Chicago — The  18-day  “Parade 
of  Stars”  program  boosted  by 
the  Chicago  Association  of 
Commerce  and  Industry  is  be 
ing  given  whole-hearted  news-  I 
paper  cooperation  by  the  local  I 
dailies.  The  program  lists  more 
than  50  outstanding  events  in 
the  18  days  from  Aug.  12.  from 
sports  to  concerts,  in  an  effort  i 
to  attract  summer  visitors  into 
Chicago. 

One  of  the  outstanding  events 
is  the  Chicago  Daily  News  Re¬ 
gatta  Aug.  28.  The  race,  which 
is  in  its  18th  year,  is  attracting 
entries  from  Europe,  Cuba  and 
Mexico. 

■ 

Himmen  Joins 
L.  P.  Likely  Firm 

Dan  Himmen,  former  genera! 
manager  of  the  Danville  (Pa.) 
News,  has  joined  the  newspaper 
brokerage  business  of  L.  Parker 
Likely  at  St.  Petersburg,  Fla. 

Mr.  Himmen  left  the  account¬ 
ing  field  in  1944  to  become  busi¬ 
ness  manager  of  the  Danville 
daily,  and  later  served  as  gen¬ 
eral  manager  and  publisher 
under  the  ownership  of  Mr 
Likely  until  the  sale  of  the 
paper  last  March  to  Ivan  Boxell. 

■ 

Gas  Bomb  Set  Off 
In  Negro  Paper's  Plant  ' 

Chicago — A  pressman  was  in¬ 
jured  and  19  other  employes  of 
the  Chicago  Defender,  Negro 
weekl.v,  were  routed  from  work 
July  15  when  a  mustard  gas 
bomb  was  thrown  into  the  pa¬ 
per's  pressroom. 

Two  unions.  Local  16,  Chicago 
Typographical  Union,  and  Local 
2.  Mailers  Union,  are  on  strike 
at  the  Defender. 


Gun  Stories 

Roanoke,  Va.  —  Charles  H 
Carson,  a  newspaperman  for  30 
years  in  all  departments,  is  col¬ 
lecting  anecdotes  for  a  book  on  ‘ 
old  time  newspaper  editors  who 
kept  "shooting  irons”  in  their 
desks  or  on  their  persons  and 
had  to  use  them  occasionally  m 
defense  of  their  political  or 
other  views.  . 
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get  more  of  the  “feeh^ 
of  newspapers” 


SAYS  AUSTIN  BREW.  MEDIA  BUYER 
WITH  MANY  YEARS'  EXPERIENCE  AT  BBD&O 


“1 

I  find  I  can  add  to  iny  knowledjie 
by  rcadiii}:  the  newsi  of  tlie  news- 
pajMT  hiisiiicss  in  EDITOR  & 
PUBLISHER.  I  get  iiKire  of  the  feel 
of  newspapers — their  frossij).  plans. 
aeti\ities,  etc.  I  wouldn't  want 
to  miss  it.  I  read  the  lead  articles, 
of  course,  an<l  {ilanee  through  all 
the  »»thers.  rea»ling  those  that  interest 
me.  I  see  first  in  E  &  P  things  that 
heretofore  have  reached  me  a 
little  later.  I  am  really  enthusiastic 
about  EDITOR  &  PUBLISHER.” 


of  ii«illars  of  newspaper  space  are 
(lireeieci  tliroii^li  Mr.  Brew’s  office — sched¬ 
ule.-.  for  many  "reat  c(»mpanies  using  news- 
papi  r  -pace. 


EDITOR  &  PUBLISHER 

,  ,  .  to  sell  Big-3Mon0»if  \eu’spaper  ttuyt^rtt 

V1T.\L  ST.\TISTICS  ,  .  .  Last  year  44  top  advertising  agencies  billed  over  a  billion  dollars  (in  all  media).  It  is  within  this 
group  that  E  &  P  is  read  and  rated  highly.  That  is  why  there  is  no  more  direct,  economical  or  resultful  way  of  reaching 
the  actual  buyers  of  newspaper  space  in  these  big-money  agencies  than  via  the  advertising  pages  of  Editor  &  Publisher. 
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Journalism,  Society 
Mix  on  Crocker’s  Beat 

By  Ezra  Goodman 


Hollywood,  Calif. — The  most 
social  of  the  small  army  of  jour¬ 
nalists  documenting  this  njetrop- 
■olis,  a  group  that  ranges  from 
Elsa  Maxwell  to  Cobina  Wright, 
is  an  amiable,  distinguished- 
looking  ex-extra  named  Harry 
Crocker. 

Mr.  Crocker  is  usually  to  be 
seen  in  a  dinner  jacket  at  the 
wheel  of  a  Lincoln  Continental 
enroute  to  some  cinema  city 
soiree.  He  attends  an  average  of 
a  half  dozen  social  functions 
daily,  most  of  them  at  the  homes 
of  the  screen  satraps,  and  he  es¬ 
corts  to  these  events  ladies  like 
Greta  Garbo,  Greer  Garson  and 
Joan  Crawford. 

When  he  is  not  attending  par¬ 
ties  as  a  guest,  Mr.  Crocker  actsj 
as  master-of-ceremonies  for  200 
or  so  gatherings  annually,  in¬ 
cluding  banquets,  chamber  of 
commerce  meetings,  sports 
events,  swimming  pool  meets, 
television  fashion  shows,  polo 
games  and  movie  premieres. 

Leisurely  Column 

Each  morning,  before  embark¬ 
ing  on  this  strenuous  social 
whirl,  the  journalist  arises  in  his 
eight-room  Beverly  Hills  home 
and.  after  opening  the  day’s 
mail,  which  may  include  invita¬ 
tions  to  as  many  as  20  functions 
of  varying  kinds,  writes  out  in 
longhand  an  850-word  leisurely 
chronicle  of  his  previous  day’s 
activities.  This  copy,  typed  by 
a  secretary-,  appears  in  the  Los 
Angeles  Examiner  under  the 
title  of  “Behind  the  Makeup.” 

Mr.  Crocker  does  not  take 
himself  seriously  as  a  writer — 
he  refers  to  himself  as  a  “mosaic- 
ist” — but  he  is  unique  among  lo¬ 
cal  columnists  in  that  he  never 
pens  an  unkind  word  about  any¬ 
one. 

This  policy  has  made  him  per¬ 
sona  grata  in  the  upper  cinema 
strata  and  he  gets  to  places 
where  newspapermen  would 
normally  be  anathema. 

Mr.  Crocker’s  columnar  policy 
dates  back  to  the  days  when  he 
was  an  actor  and  appeared  in  a 
minor  role  in  a  Los  Angeles 
stage  play.  A  newspaper  critic, 
reviewing  the  show,  observed: 
"Mr.  Crocker  was  so  nervous 
that  he  did  everything  on  the 
stage  but  bite  his  fingernails.” 

“I  was  deeply  hurt  by  that  re¬ 
mark  and  have  never  forgotten 
it,”  says  Mr.  Crocker.  “I  hope 
never  to  hurt  anyone  in  anything 
I  write.  So  much  that  happens 
here  is  wonderful  and  nice  and 
there  is  no  need  to  resort  to 
such  writing.” 

Mr.  Crocker  came  by  his  so¬ 
cial  flair  as  a  result  of  his  up¬ 
bringing.  He  is  a  relative  of 
Charles  Crocker  of  San  Fran¬ 
cisco,  who  built  the  first  trans¬ 
continental  railroad.  His  father, 
Henry  J.  Crocker,  was  an  oil 
tycoon.  Harry,  after  a  spell  at 
Yale,  where  he  appeared  as  a 
pratfall  comedian  in  several  Cole 
Porter  shows,  dabbled  in  agri¬ 
culture,  law  and  brokerage,  but 


his  heart  was  not  in  any  of  these 
and  in  1924  he  went  West  to 
make  his  mark  in  the  movies. 

Family  Disapproved 

His  family,  which  was  not  par¬ 
ticularly  pleased  with  his  choice 
of  profession,  gave  him  $100  a 
month  alowance  and.  to  eke  out 
a  living,  he  worked  as  an  extra 
in  pictures. 

"I  was  the  scion  of  a  wealthy 
family,”  says  Mr.  Crocker.  "They 
used  to  call  me  the  poor  Crock¬ 
er.  Actually,  I  needed  money, 
but  everyone  in  Hollywood 
thought  me  a  millionaire  with  a 
hobby.” 

Mr.  Crocker  was  an  extra  in 
"The  Phantom  of  the  Opera,” 
"The  Big  Parade,”  “Ben  Hur” 
and  many  other  movies.  During 
this  time,  he  was  moving  about 
in  the  most  rarefied  social  cir¬ 
cles  after  working  hours.  It  was 
at  a  party  that  he  met  Charlie 
Chaplin,  who  hired  him  as  his 
general  factotum.  He  worked 
with  the  comedian  on  "The  Cir¬ 
cus”  and  played  a  leading  role 
in  that  picture  as  a  tightrope 
walker,  as  well  as  collaborated 
with  Chaplin  on  "City  Lights.” 

After  five  years  with  Chaplin, 
Crocker  made  the  transition 
from  thespiantics  to  the  type¬ 
writer  when  he  went  to  work  for 
William  Randolph  Hearst,  whom 
he  had  also  come  to  know  so¬ 
cially.  He  served  as  a  foreign 
correspondent,  Mr.  Hearst’s  aide- 
de-camp,  and  local  columnist  on 
the  Examiner.  Ten  years  ago, 
he  became  a  movie  columnist,  in 
addition  to  functioning  as  assis¬ 
tant  to  the  publisher  of  the 
paper. 

A  typical  day  will  find  Mr. 
Crocker  attending  a  variety  of 
events.  He  may  play  Easter 
rabbit  at  a  Beverly  Hills  lunch¬ 
eon.  look  in  at  Douglas  Fair¬ 
banks,  Jr.  cocktail  party,  preside 
over  a  ball  in  the  poor  Mexican 
quarter  on  Main  Street,  go  to  a 
square  dance  at  the  Bel  Air 
Country  Club  with  Robert  Mont¬ 
gomery  and  Ronald  Colman,  and 
stop  by  at  a  couple  of  late  par¬ 
ties  at  the  homes  of  David  Niven 
and  Reginald  Gardiner.  Mr. 
Crocker  is  conceded  to  be  a 
great  party  picker-upper.  “I  am 
what  is  known  as  a  ‘good  chair’ 
at  a  social  function,”  he  says.  "I 
know  everybody  and  I  work  at 
it.” 

In  Demand  as  M.C. 

He  is  in  constant  demand  as  a 
master-of-ceremonies.  He  re¬ 
cently  emceed  a  white  mouse 
race  at  an  Errol  Flynn  party, 
the  wedding  of  a  fan  magazine 
writer  at  the  old  Rudolph  Val¬ 
entino  estate.  Falcon’s  Lair,  and 
the  Glenn  McCarthy  press  junk¬ 
et  to  Houston,  Texas.  He  was 
emcee  at  almost  all  of  the  late 
Atwater  Kent’s  prodigious  par¬ 
ties  at  his  Bel  Air  estate.  "Kent 
used  to  call  me  to  ask  me  when 
I  was  free  to  emcee  a  party  be¬ 
fore  setting  the  party  date,”  he 
says. 

Among  Mr.  Crocker’s  other 


accomplishments  is  the  fact  that 
the  stock  and  liquor  license  of 
Michael  Romanoff  s  restaurant, 
a  social  center  for  the  movie 
mob,  is  in  his  name,  since  Ro¬ 
manoff  is  not  an  American  citi¬ 
zen.  Mr.  Crocker  has  a  regular 
table  near  the  door  at  Roman¬ 
offs.  It  was  while  he  was  sit¬ 
ting  there  one  night  that  he  re¬ 
ceived  word  that  Garbo  had 
been  frightened  by  what  she 
thought  to  be  a  burglar  and  had 
slid  down  the  drainpipe  from  a 
second-story  window  in  her  Bev¬ 
erly  Hills  home,  attired  in  a 
nightgown.  Mr.  Crocker  sped  to 
the  Swede’s  aid  and  rushed  her 
to  a  medico  who  treated  her  for 
bruised  shins. 

Business  First 

When  Charlie  Chaplin  wanted 
to  marry  Oona  O’Neill,  Mr. 
Crocker  rented  a  house  in  Santa 
Barbara,  masterminded  the  wed¬ 
ding  and  acted  as  best  man.  He 
also  obtained  exclusive  photo¬ 
graphs  for  his  paper. 

Customarily,  Mr.  Crocker  re¬ 
fuses  to  mix  business  and  pleas¬ 
ure.  “I  go  out  mostly  as  a 
friend,  not  as  a  columnist,”  he 
says.  “I’ve  heard  and  seen  all 
kinds  of  things.  People  talk  in 
front  of  me.  I  never  break  a 
confidence.”  However,  he  is 
writing  a  novel  about  Holly¬ 
wood.  about  “a  nobody  who  be¬ 
comes  a  star,”  in  which  he 
will  distill  some  of  his  experi¬ 
ences. 

'Still  Stagestruck' 

As  a  former  extra  and  actor, 
he  still  plays  occasional  bits  in 
pictures  like  "Night  and  Day,” 
“Atlantis”  and  the  forthcoming 
“Bandwagon,”  in  which  he  will 
be  seen  as  a  Hollywood  emcee. 
"I'm  still  stage-struck,”  he  says. 
He  prides  himself  on  his  friend¬ 
ships  with  extras  and  crews  as 
much  as  with  the  Lady  Mendl 
set. 

"You  know,  when  I  go  out  on 
a  set  to  talk  to  some  big  star,” 
he  says,  “I  sometimes  never  get 
to  the  dressing  room.  I  stop  to 
talk  to  the  grips,  prop  men  and 
extras  whom  I  know  from  the 
old  days  and  who  know  me. 
Actually,  some  of  the  extras  are 
just  as  interesting  and  colorful 
as  so-called  society.  They  come 
from  all  over  the  world — former 
generals,  counts,  countesses — left 
only  with  the  ability  to  dress 
well  and  wear  medals.  They’re 
society,  too.” 


Ne'tvspapers  Get  Ads 
On  Idaho  Potatoes 

Idaho  Falls,  Ida. — Daily  news¬ 
papers  in  the  larger  cities  of 
the  United  States  will  again  be 
used  to  help  sell  the  1949  crop 
of  Idaho  Russet  potatoes. 

“The  Idaho  Advertising  Com¬ 
mission  has  approved  a  tentative 
advertising  budget  for  the  1949- 
1950  potato  shipping  season  al¬ 
though  no  definite  amount  to  be 
spent  for  adver.tising  can  be  set 
until  the  size  of  the  crop — as  yet 
unharvested  —  is  determinexi,” 
Lee  Heller,  Boise,  secretary  of 
the  Commission,  said.  “How¬ 
ever,  it  was  decided  by  the 
Commission  to  use  newspapers 
in  substantially  the  same  mark- 
kets  as  were  covered  last 
year.” 

EDITOR  & 


Press  Subject 
To  License  Levy 
In  Portland,  Ore 

Portland,  Ore.  —  Newspapers 
in  Portland  must,  for  the  first 
time,  pay  a  city  license  fee  in 
order  to  publish  a  newspaper 
Virtually  every  phase  of  busi¬ 
ness  and  professional  life  in  the 
city  is  affected  by  25  city  ordin¬ 
ances  which  became  effective 
July  1. 

Newspapers  and  advertisinr 
agencies  are  not  specifically 
mentioned  in  the  breakdown 
which  lists  more  than  200  in¬ 
dividual  businesses  and  profes¬ 
sions  with  license  fees  ranging  ' 
from  $1  to  the  $1,000  annual 
license  fee  for  amusement  de 
vices.  Not  being  individually 
set  out,  they  fall  in  the  “all 
other  businesses”  classification 
requiring  a  $30  annual  fee.  The 
first  half  year  fee  was  due 
July  1. 

Two  programs  had  come  up 
for  consideration  by  the  city 
council  at  the  same  time.  An 
alternative  plan  would  provide  i 
a  license  fee  of  one  per  cent  of  ’ 
the  new  profit  of  every  business  ' 
in  Portland  and  one-half  of  one 
per  cent  license  fee  on  salaries 
and  wages  of  every  employed 
person  in  the  city. 

This  latter  program  will  be 
placed  before  the  voters  in  May, 
1950,  and  if  passed,  it  is  pre¬ 
sumed  the  city  council  will  take 
action  to  repeal  the  plan  which 
became  effective  July  1  this 
year. 

The  president  and  a  board 
member  of  the  Retail  Trade  bu¬ 
reau  have  filed  a  suit  in  circuit 
court,  seeking  to  test  the  valid¬ 
ity  of  the  new  ordinances.  They 
assert  they  are  bringing  the  ac¬ 
tion  in  their  own  behalf,  in  be¬ 
half  of  the  400  members  of  the 
Retail  Trade  bureau  and  in  be¬ 
half  of  all  persons  doing  busi¬ 
ness  in  the  city.  They  also  as¬ 
sert  that  in  addition  to  being 
invalid,  the  new  license  fees 
will  yield  in  excess  of  the  $1- 
700,000  annually,  which  is  the 
amount  the  city  needs. 


Red-Faced  Press 
Covers  Nudists 

Chicago  —  Some  Chicags  re¬ 
porters  and  photographers  al¬ 
most  had  more  of  their  anatomy 
red  than  just  their  faces  last 
week.  But  then  they  found  that 
the  press  invitations  to  "cover" 
the  nudist  convention  at  Zoro 
Park,  Indiana,  allowed  them  to 
attend  in  their  business  suits 
and  not  birthday  suits. 

Nothing  unusual  happened  in 
regard  to  the  press  coverage 
except  a  rash  of  clever  newspa¬ 
per  headlines,  and  that  couldn't 
be  called  unusual  in  the  least. 

A  Tribune  head  writer  con¬ 
tributed  “Nudists  Call  A  Parley, 
but  Nothing’s  ON,”  while  for  a 
John  McCutcheon,  Jr  ,  story  “Re¬ 
porter  Finds  He  Can’t  Cover 
Nudists  Calmly”  turned  up. 

The  Her  aid- American  topped 
Chicago  newspaper  coverage  of 
the  convention  with  a  full  P>8* 
of  pictures  of  the  nudists  non¬ 
chalantly  at  play. 
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National  Advertising  in  Newspapers:  1948 


Copyright  by  the  Bureau  of 
Advertising,  American  Newspa- 
ptT  Publishers  Association,  and 
here  reproduced  by  the  Bureau’s 
permission.  Included  are  all  na¬ 
tional  advertisers  ( except  finan¬ 
cial,  hotel  and  resort)  calculat¬ 
ed  as  having  spent  $25,000  or 
more  during  1948  in  the  908 
daily  [including  Sunday)  news¬ 
papers  in  the  Bureau’s  study. 
These  newspapers  account  for 
88.3%  of  U.  S.  weekday  circu¬ 
lation  and  93.4%  of  Sunday  cir¬ 
culation.  Expenditures  of  ad¬ 
vertisers  using  substantial  num¬ 
bers  of  newspapers  above  the 
908  covered  are  necessarily  un¬ 
derstated,  the  Bureau  points  out. 
Advertising  in  American  Week¬ 
ly,  This  Week,  Parade  and 
other  newspaper  supplements  is 
counted  as  newspaper  advertis 
ing. 


.Ibbolt's  Dairies  Inc. 

Abbott’s  Cheoe . 

.\bbott’s  Ice  Cream  .  10..'>41 

Abbott's  Products  .  a.47» 

jane  Losan  Ice  Cream  . .  .  10,03*.! 


39,598 

Acme  Breweries 

Acme  Beer .  110,716 

Adam  Hat  Stores  Inc .  75,869 

Adler  Co. 

Wearinp  .Apparel  .  39,709 

Admiral  Corp. 

Admiral  Kadio  .  546,601 

Admiral  Radio  &  Television  358,88.5 
Admiral  Refrigerator  ....  31.490 

.Admiral  Television  .  340,994 


1,086,970 

Alabama  Power  Co .  33,308 

Aid  Inc. 

Laundromat  Service  ....  90,736 

Alles  &  Kisher.  Inc 

Air  Flo  63  Cigars  .  37,575 

J.  A.  Cigars .  1,437 


20,003 

Allied  Artists  PnMluctions,  Inc. 

Motion  Pictures  .  25,816 

.Allied  Food  Industries  Inc. 

Holiday  Macaroon  Mix  .  .  46.391 

.AUis-Cbalmers  Mfg.  Co .  25.579 

.Aluminum  Co.  of  .America 
Alcoa  Steamship  Co.  Inc..  .  16.653 

Institutional  .  63.864 


79.517 

American  Airlines  Inc. 

.American  Airlines  .  1,170.738 

-American  Overseas  Airlines  8,513 


1,179,*350 

American  Bakeries  Co. 

Merita  Bread  .  101.413 

American  Brewing  Co. 

Regal  Beer  &  Ale .  93.677 

American  Broadcasting  Co. 

Inc. 

Radio  Network  .  36,027 

.American  Buslines  Inc .  68.059 

American  Chicle  Co. 

Adams  Chewing  Gum  . .  .  88,152 

Chiclets  .  3.439 

Dentync  Chewing  Gum  .  .  150 

Sen.Sen  .  1.506 


93.247 

American  Cranberry  Exchange 
Eatmore  Cranberries  ....  42,479 

American  Dairy  Assn .  140.761 

American  Distilling  Co.  Inc. 

Burton  s  51  Whiskey _  20.254 

Oooil  Old  Guckenheimer  .  29.523 

Stillbrook  Whiskc.v .  .'1.224 

Whiskies  .  2.045 


55.046 

America  Electrical  Heater  Co. 

American  Beauty  Electric 

Iron  .  40.459 

American  Export  Lines  Inc. 

Steamship  Transport  ....  118.948 

American  Express  Co. 

Tours  &  Travel  .  251,261 


American  Fat  Salvage  Com¬ 
mittee  Inc. 

Fat  Conservation  Campaign  387,392 
American  Federation 

of  Labor  .  35.074 


American  Frigid  Dough  Inc. 

Frigid  Dough  .  35,063 

American  Fruit  Growers  Inc. 

Blue  Goose  Frozen  Foods  .  34,829 

Blue  Goose  Fruits  & 

Vegetables  .  1 ,357 

Blue  Goose  Oranges .  10.157 


46,343 

-American  Home  Products 
Corp. 

-Aerowax  .  43,674 

American  Home  Foods 

Products  .  1,339 

-Anaciii  .  41,645 

Biso-dol  .  93,838 

Boyle-Midway  Inc.  Products  36,884 

Burnett  Extracts  .  79,087 

Chef  Boy-ar-dee  Spaghetti 

Dinner  .  159.931 

Chef  Boy-ar-dee  Spaghetti 

and  Meat  Balls  .  ‘3,993 

Clapp  s  Baby  Foods  ....  387.351 

Dulfs  Cake  Mix  .  100,308 

Duff  's  Gingerbread  Mix  ,  .  45,781 

Duff’s  Hut  Hull  Mixes  ....  111,533 

Duff’s  Mixes  .  304,831 

Dulf’s  Muffin  Mix  .  3,897 

Duff’s  Waffle  -Mix  .  10,353 

Freezone  .  9,935 

Frey's  Pin  AVorm  Remedy  1,081 
G.  Washingfuii  lustant 

Coffee  .  133.973 

Heet  .  3,870 

Hills  Cold  Tablets  .  37.193 

Kolyiius  Dentifrices  .  119,555 

Neet  .  39,034 

Old  English  Wax  Products  151,085 

Outgro  .  5,118 

Plastic  Wood  .  5,540 

Sprint  .  745 

Tassid  .  4.453 

3-in-One  Oil  .  2,232 


1.875.246 

.American  Iron  &  Steel 

Institute  .  365,316 

.American  Maize  Products  Co. 

Amazu  Instant  Dessert  .  .  33,885 

Amazu  Syrup  .  13.135 

American  Maize  .  710 

Speedway  Starch .  348 


47,078 

American  Meat  Institute  . . .  353,310 

.American  Molasses  Co. 

American  Molasses  .  508 

Grandma’s  Fruit  Syrup  ..  153 

Grandma’s  Molasses  .  25,653 


26,313 

.Ameriean  Oil  Co. 

Fuel  Oil  .  51.235 

Gasoline  A  Oil .  21,768 


72,983 

.American  Pop  Corn  Co. 

Jollytime  Pop  Corn .  39.093 

American  President  Lines  Ltd. 

Steamship  Transport  ....  72.135 

American  Safety  Razor  Corp. 

Gem  Razors  &  Blades  , .  .  107.166 

Star  Razors  Sc  Blades  ....  134.986 


242.142 

.American  Sugar  Refining  Co. 

Domino  Sugar  .  107,793 

Franklin  Cane  Sugar  ....  1,942 

Sunny  Cane  Sugar  .  20,631 

Products  .  1,197 


131.5.53 

American  Telephone  & 

Telegraph  Co. 

Bell  Telephone  System  .  .  302.127 

Western  Electric  Hearing 

Aid  .  58.031 

Western  Electric  Products  865 


361.023 

American  Tobacco  Co. 

Lucky  Strikes  Cigarets  -.2.106.911 
Roi-Tan  Cigars  .  1,355 


2,108,266 

.American  Zionist  Emergency 

Council .  60,2.30 

Americans  for  Haganah  Inc.  30,590 

.Amity  Leather  Products  Co. 

Rolfs  Billfolds  .  41.124 

.Anchor  Hocking  Glass  Corp. 

Fire  King  Dinnerware  ....  14.150 

Fire  King  Ovenglass  .  20.000 


34.1.50 

Anderson  Co. 

.Anco  Clear  Flex  Wiper 

BLade  . 7.518 

.Anco  Rain  Master  Wiper 

Blade  .  35,228 

Products  .  561 


43..307 


.Andrea  Radio  Corp. 

Television  .  35,744 

Anheuser-Busch  Inc. 

Anheuser-Busch  Syrup  . . .  3,154 

Bud  Syrup  .  3,197 

Delta  Syrup  .  4,385 

Budweiser  Beer .  375,988 

Michelob  Beer .  858 

Muenchener  Beer  .  839 


387.411 

Anthracite  Institute  .  414,958 

Appalachian  Electric 

Power  Co .  30,384 

Appleton  Century  Crofts  Inc. 

Books  .  30,558 

Arakelian  Inc.,  K. 

Maderas  Wines  .  796 

Mission  Bell  Wines .  31,444 


33,240 

Arden  Farms 

Arden  lee  Cream  .  40,843 

Milk  .  4,316 


45,058 

.Arkansas  Rice  Growers  Assn. 

Rieelund  Rice  .  73.816 

-Armour  Sc  Co. 

-Armour  Canned  Meat  ....  3.809 

-Arniour’s  Cheese  .  5.134 

-Armour’s  Chop  Suey  ....  1.191 

Aruumr’s  Fertilizer  .  500 

-Armour’s  Frankfurters  ..  9.576 

Armour’s  Mayflower 

Margarine  .  48,801 

Arniour’s  Minee  Meal  ....  363 

.Armour’s  Pork  Sausage  .  .  2.538 

.Armour  Star  Lard  .  68,983 

-Armour  Star  Meat  Prods..  334,703 
Armour  Velvetgreeii 

Plant  Food  .  33.513 

.Armour  Soap  Works  ....  1.399 

Chiffon  Soap  Flakes  ....  419,502 

Dash  Dug  Food  .  18,340 

Dial  Soap  .  165.761 

Perk  Soap  .  368,304 

Treet  .  1,309 


1.473.693 

Arnold  Bakers  Inc. 

-Arnold  Brick  Oven  Bread..  6,975 

.Arnold  Products  .  79.717 

.Arnold  Rolls  .  797 


86,489 

.Artistic  Foundations  Inc. 

Flexaire  Bra  .  950 

Fle.xees  .  19.801 

Foundations  .  322,874 


343,625 

-Atchison.  Topeka  &  Santa  Fe 

Railway  .  404,703 

-Atlantic  Coast  Line  Railroad  168,197 
Atlantic  Mutual  Insurance 

Co .  *39,613 

Atlantic  Refining  Co. 

Gasoline  Sc  Oil  .  129.505 

-Atlantis  Sales  Corp. 

French's  Instant  Potato  .  195,074 

Good  Luck  Pic  Crust  Mix  1.334 
Zubes  .  5,854 


202,353 

Allas  Brewing  Co. 

-All  American  Beer  .  338 

Atlas  Prager  Beer  .  66,033 


66,361 

.Audel  Publishers 

Books  .  39.733 

Austin  Motor  Co.  Ltd. 

Austin  Cars  .  130.106 

Avco  Mfg.  Corp. 

American  Kitchens  .  901 

Avco  Mfg.  Corp .  16,271 

Crosley  Frostmaster  .  17,424 

Crosley  Radio  .  309,190 

Crosley  Refrigerator  .  179,941 

Crosley  Products  .  21.930 

Crosley  Television  .  125.266 

Stinson  Airplanes  .  49,7.->8 


720,689 

Avilite  Ine. 

Inset-O-Lilc  .  26.536 


B.  B.  Pen  Co.  Inc. 

B  &  B  Ball  Pens .  79.925 

B.  C.  Remedy  Co .  183.475 

Babbitt  Inc.,  B.  T. 

Bab-O  .  85.273 

Glim  .  161.942 


347.217 

Babee-Tenda  Corp. 

Babee  Tenda  Safety  Chair  29.419 
Bacardi  Imports  Inc. 

Bacardi  Rum  .  38.378 

Ball  Bros.  Co. 

Ball  Jars  *  Lids  .  82,821 


Ball  Clinic  .  104,093 

Ballantine  Sc  Sons,  P. 

Ballaiitine  Beer  Sc  Ale  . .  .  643,300 

Ballard  Sc  Ballard  Co. 

Ballard  Pancake  Flour  . . .  1,533 

Ballard  Cuke  Mix  .  1.443 

Ballard  Flour  .  31,310 

Ballard  Foods  .  10,700 

Ballard  Hot  Roll  Mix _  7,260 

Ballard  Ovenready  Biscuits  132.980 

Ballard  Pie  Crust  Mix  . .  983 

Ubelisk  Flour  .  4,467 


180.574 

Baltimore  Sc  Ohio  Railroad 

Co .  300.337 

Bankers  Life  Co. 

Insurance  .  54,936 

Barbara  -Ann  Baking  Co. 

Barbara  Ann  Bread  .  38,539 

Barron  s  National  Business 

Sc  Financial  Weekly..  31,106 

Barton  Manufacturing  Co. 

Dyanshine  Shoe  Polish  .  .  85,187 

Oil  Glow  .  5,835 

Shoe  Polishes  &  Products  1.078 


93.090 

Bayuk  Cigai’s  Inc. 

Bay  Ilk  Cigars  .  1.343 

Phillies  .  140,643 


141.98.-) 

Beacon  Co..  The  .  333,014 

Bear  Brand  Hosiery  Co.  .  .  .  57.800 

Beatrice  Foods  Co. 

La  Choy  Chinese  Dinner  .  .  4,401 

La  Choy  Food  Products  .  .  19.517 

La  Choy  Sauce  .  1.048 

Meadow  Gold  Butter  .  871 

Meadow  Gold  Ice  Cream  .  363 

Meadow  Gold  Egg  Nog  . .  .  17.-> 

Meadow  Gold  Milk  .  9,329 

Meadow  Gold  Products  .  . .  35,699 

Vegemato  Juice  .  330 


61,633 

Beech-Nut  Packing  Co. 

Beech-Nut  Coflec  .  135.331 

Beech-Nut  Products  .  39,221 

Beech-Nut  Strained  Foods.  188.081 


342.633 

Bell  Sc  Co. 

Boll-Ans  .  1*:4.910 

Bendix  A  vial  ion  Corp. 

Bendix  Radios  .  98,367 

Bendix  Home  Appliances  Inc. 

Bendix  Dryer  .  24,587 

Bendix  Home  Laundry  .  .  775.313 

Bendix  Ironer  .  8,713 

Bendix  Products  .  98,799 

Bendix  Washer  .  71,645 


979,056 

Ben  Hur  Products  Inc. 

All  Breeds  Dog  Food  ....  128 

Ben  Hur  Coffee  .  28.238 

Ben  Hur  Food  Products  . .  7.037 

Golden  West  Coffee  .  15.714 

Jell-a-teen  .  448 


51.565 

Beltone  Hearing  Aid  Co.  . .  .  117,106 

Benjamin  Sc  Johnes  Inc. 

Foundations  Sc  Brassieres  .  62,516 

Ben  Mont  Papers  Inc. 

Ben  Mont  Draperies  ....  56,782 

Berghoff  Brewing  Corp. 

Berghoff  Beer  .  56.419 

Berry  Tours  .  27,227 

Best  Foods  Inc.,  The 

.Aristos  Flour  .  4,983 

Best  Foods  Products  .  4,469 

Best  Foods  Mayonnaise  ...  85,477 

Ceresota  Flour  .  47.179 

H-O  Farina  Cereals  .  37,408 

H-O  Oats  .  141.961 

Hecker’s  Flour  .  9.812 

Hellmann’s  Mayonnaise  .  .  201.337 

Nueoa  Margarine  .  516.946 

Presto  Cake  Flour  .  52..379 

Shinola  .  2,-546 


1.104,497 

Beverwyok  Breweries  Ine. 

Beverwyck  Beer  Sc  .Ale  .  .  .  132.244 

Bigelow-Sanford  Carpet 
Co.  Inc. 

Carpets  Sc  Rugs  .  146.680 

Birk  Bros.  Brewing  Co. 

Trophy  Beer  .  28.172 

Black  Inc.,  Walter  J. 

Classics  Club  .  197.81.3 

Detective  Book  Club  ....  320.475 


518.288 

Black's  Readers  Service  Co.  .  74.709 

Blackstone  Corp. 

Blackstone  Home  Laundry .  40.50.3 

Blackstone  Washer  .  1,470 


41,973 
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■b^aiilun  Co. 

Civamo  Margariue  .  8:<!,369 

iilitz-Weinhard  Co. 

Blitz- Weinhard  Beer  .  41.016 

Block  Drug  Co. 

liinerelean  .  5,801 

Omega  Oil  .  488 

Pohdent  .  143.015 

Poll  Grip  .  64,751 

Pyeopay  Tooth  Powder  .  .  118 

Stera  Kleen  .  15,757 


Blue  Cross  Hospital  Plan 

Insurance  . 

Blue  .Moon  Foods  Inc. 

Blue  Moon  Cheese  Prodts. 
June  Dairy  Products  .... 


Blue  Swatj  Mills  Inc. 

Blue  S^'an  Undies  . 

Bobbs-Merrill  Co. 

Books  . 

Boeing  Airplane  Co . 

Bohemian  Breweries  Inc. 

Bohemian  Club  Beer  .  .  .  . 
Bun  Ami  Co. 

Bon  .\mi  . 

Glass  Gloss  . 


101,156 

Bonnie  Gaye  Fashions 

Wearing  Apparel  .  56,601 

Book-of-the-Month 

Club  Inc .  224,407 

Booth  Fisheries  Corp. 

Frozen  Foods  .  28,730 

Borden  Co.,  The 

Boi-den's  Cheese  .  11,415 

Borden's  Chocolate  Milk  ..  5,306 

Burden’s  Cottage  Cheese  .  1,326 

Borden's  Eagle  Brand  Con¬ 
densed  Milk .  ;t5.5.')5 

Borden's  Egg  Nog  Milk  ..  !»1’1 

Borden's  Eskimo  Pie  ....  660 

Borden's  Evaporated  Milk.  47,560 

Borden’s  Henio  .  70.444 

Borden's  Ice  Cream  .  44,508 

Borden’s  Instant  Coffee  ..  173,616 

Borden’s  Instant  Mix  ....  3,801 

Borden’s  Milk  .  119,126 

Borden’s  Products  .  331,281 

Borden's  Starlac  Milk  .  .  .  8,560 

Horton's  Ice  Cream  .  37,681 

L.adj-  Borden  lee  Cream  .  .  27.179 

Reid's  Ice  Cream  .  41,694 


960,504 

Borg-Warner  Corp. 

Norge  Freezer  .  13.577 

Norge  Oil  Heater  .  43.71*2 

Norge  Products  .  90.848 

Norge  Radio  .  694 

Norge  Range  .  37,068 

Norge  Refrigerator  .  130.814 

Norge  Water  Cooler  .  1*1.519 

Norge  Washer  .  37,149 

Norge  Water  Heater  ....  1,709 


230,020 

71,821 

4,408 

23,518 

27,926 

39,570 

67.173 

53,105 

40,959 

79.8.34 

21,322 


367,990 


Boston  Edi.son  Co .  98.168 

Boston  &  Maine  Railroad  .  .  59, *132 

Boston  Post 

Newspaper .  35.713 

Botany  Mills  Inc. 

IbaaliK-ts  .  ‘10  .*178 

I.anolin  Plus  .  16.929 


36,307 

Bourjois  Inc. 

Bourjois  Preparations  .  . .  160.826 

Evening  in  Paris 

Preparations  .  3,094 


16.3.920 


Bowman  Dairy  Co. 

Buttermilk  .  2,9.35 

Cheese  .  12,95.3 

Cream  .  3.310 

Dairy  Products  .  3.886 

Egg  Nog  .  8.320 

Eggs  .  7.120 

Ice  Cream  .  8.797 

.Milk  .  33,516 

Quick  'Whip .  9.851 

Soun  d  Cream  .  •.’.936 


93.623 

Brachs  A  Sons  Inc.,  E.  J. 

Candy .  118,7.38 

Swing  Candy  Bar  .  1.100 


119,8.38 

Bradfield  Co..  The 

Mother’s  Friend  .  35,048 

Neurabalm  .  22.067 


57.115 

Brandenfels.  Carl 

Scalp  &  Hair  TVc.itment  .  .52.0.52 

Braniff  International  .Mrways  1.30,799 
Brewing  Corp.  of  America 

Carling's  Beer  A  .\le  ....  .389.867 

Bridgeport  Brass  Co. 

Aer-A  Sol  .  101.222 

Brillo  Mtg.  Co.  Inc. 

Brillo  .  115  52.3 


Biastoi-Myers  Co. 

Bristol-Myers  Products  .  .  .  4,261 

Ipana  Tooth  Paste .  203,817 

Minit  Rub  .  14,699 

Mum  .  91,104 

Sal  Hepatica  .  20,681 

Sentry  .  24.857 


305,409 

British  Overseas  Airways 

Corp .  142,447 

Broadway  Fashions 

Wearing  Apparel  .  170,973 

Brook  Hill  Farms 

Milk  .  31, (>57 

Brooklyn  Union  Gas  Co .  51,798 

Brown  Forman  Distillers 
Corp. 

Brown  Forman  Whiskies  .  6.702 

Early  Tinn  s  Whiskey  .  30.219 

King  Black  Label  Whiskey  248,812 
King  Label  Whiskies  .  . .  94,205 

King  Red  Label  Whiskey  .  22,014 


402,012 

Brown  Slioe  Co.  Inc. 

Buster  Brown  Anklets  .  801 

Buster  Brown  Shoes  .  19,793 

Koblee  Shoes .  25.418 


46,012 

Brown  A  Williamson 
Tobacco  Corp. 

Bugler  Tobacco  .  351 

Kool  Cigarets  .  109. .578 

Life  Cigarets  .  127,329 

Raleigh  Cigarets  .  25,093 

Viceroy  Cigarets  .  98,043 


3(i0.994 

Bruekman  Co.,  The 

Brucks  Beer  .  28.73(> 

Briinswick-Balke-Collender 
Co..  The 

Brunswick  Bowling  Equip.  62.724 
Brunswick  Sporting  Equip.  44,234 


106.958 

Buffum  A  Co .  43.508 

Bitlova  Watch  Co .  233.938 

Burger  Brewing  Co. 

Beer  .  67,653 

Burlington  Brewing  Co. 

Van  Merritt  Beer  .  25.956 

Burlington  Mills  Corp, 
of  New  York 

Fabrics  .  309.433 

Burnham  A  Morrill  Co. 

BAM  Baked  Beans  .  73.350 

BAM  Meat  Products  .  . .  5,127 


78.477 

Burroughs  Adding  Machine 

Co .  63.329 


Bu-Tay  Products  Ltd. 

Rain  Drops  .  64.16.3 

Bu-Tay  Products  .  2,614 


56.777 

Butler  Manufacturing  Co. 

Butler  Covered  Aluminum 

Buildings  .  33,53.3 

Cain  Co..  John  E. 

Cain’s  Horseradish  .  4.301 

Cain’s  Mayonnaise  .  43,7.37 

Cain’s  Products  .  7,446 


65,483 

California  Cling  Peach 

Advisory  Board .  135.599 

California  Dairy  Industry 

Advisory  Board .  92.996 

Califarnia  Fruit  Growers 
Exchange 

Sunkist  Lemons  .  98. .329 

Sunkist  Oranges  .  616.605 

Sunkist  Products  .  43,806 


658.740 

California  Oil  Co. 

Gasoline  A  Oil  .  26,432 

California  Packing  Corp. 

Del  Monte  Coffee  .  264.781 

Del  Monte  Pood  Products  .  3,760 

Del  Monte  Tomato  Sauce  .  115.10.3 


.38.3.644 

California  Prune  A  .\pricot 
Growers  Assn. 

Sunsweet  Prunes .  87.056 

California  Spray-Chemieal 
Corp. 

Ant-B-Gon  Ant  Poison  .  .  405 

Botano  .  17.592 

Bug-Geta  Pellets .  410 

I'alifornia  Spray  Chemical  1.300 

Ortho  Pi‘l-Flea  Powder  ..  13.543 

Ortho  Products  .  15.267 


48.507 

Califortiia  Walnut  Growers 
.\ssn. 

Diamond  Walnttts .  64,6.32 


California  A  Hawaiian  Sugar 
Refining  Corp.,  Ltd. 

C  A  H  Sugar .  60,837 

Camlield  Mig.  Co. 

Camlicld  Toaster .  59,951 

Campana  Sales  Co. 

Campana  Preparations  . . .  7.991 

D  D  D  Prescription  .  14,313 

Solitair  Preparations  ,  , .  .  97.933 


120,237 

Campbell  Soup  Co. 

V-8  Catsup  .  81,747 

V-8  Vegetable  Juice  .  138.993 


220,740 

Can  Mfg.  Institute  Inc .  190,300 

Canada  Dry  Ginger  Ale  Inc. 

Canada  Dry  Beverages  ...  249,768 

Canada  Dry  Ginger  Ale  .  .  .  174.791 

Canada  Dry  lli-Spot  .  5.930 

Canada  Dry  Sparkling 

Water  .  83,676 

Johnnie  Walker  Scotch 

Whisky  .  06,424 

Spur  .  4.432 


615,021 

Canada  Steamship  Lines.  Ltd.  56.621 
Canailian  National  Railways  86,672 
Canadian  Pacific  Railway 

Co .  140,822 

Canned  Pea  As.sn .  26.69(1 

Canute  Co. 

Canute  Water  .  07,438 

Capital  .Airlines  Inc .  291.901 

Capital  City  Products  Co. 

Dixie  Margarine  .  70.659 

King  Taste  Mayonnaise  .  .  4,674 

King  Taste  Products  .  2,1'22 


Capitol  Records  Inc .  127,668 

Capitol  Transit  Co. 

Bus  Transit  .  29.553 

Capudine  Chemical  Co. 

Capudine  .  62,674 

Cardinet  Candy  Co. 

Baffle  Bar  .  11,914 

Cardinet  Candy  Co .  1.3,807 

U-No  Candy  Bar .  13,770 


39,491 

Carey  Salt  Co .  47.102 

Carlay  Co. 

Ayds  .  377,616 

Carnation  Co. 

Albers  Corn  Flakes .  6,593 

•Albers  Flours  .  3.612 

Albers  Instant  Wheat  ....  1,126 

Albers  Oats  .  11,095 

Albers  Pancake-Waffle 

Flour  .  1.196 

Albers  Products  .  11.656 

Carnation  Corn  Flakes  .  . .  23.145 

Carnation  Cottage  Cheese.  .  3,878 

Carnation  Fresh  Milk  .  , ,  6,671 

Carnation  Ice  Cream  ....  48,777 

Carnation  Malted  Milk  ,  .  .  15.67.3 

Carnation  Milk  .  36,029 

Carnation  Co.  Products  . .  31,702 

Friskies  Dog  Food  .  20,236 

Gold  Cross  Milk  .  1,356 


221,642 

Carolene  Products  Co. 

Milnot  Milk  A  Butter  ...  101,368 

Carr -Consolidated  Biscuit  Co. 

Crackers  .  217,387 

Ctirter  Products  Inc. 

Arrid  .  193.119 

Carter’s  Liver  Pills  .  65,738 

Nalr  .  38,691 

Natrasan  .  10.984 

Stet  Deodorant  .  6.646 


315,078 

Caterpillar  Tractor  Co.  . . .  28,444 

Cat’s  Paw  Rubber  Co.  Inc. 

Cat’s  Paw  Heels  A  Soles  32.086 

Celanese  Corp.  of  America 

Fabrics  .  .34,387 

Champlln  Refining  Co. 

Gasoline  A  Oil .  26,477 

Charis  Corp. 

Foundation  Garments  .  .  .  ,34.760 

Chase  Candy  Co .  71,789 

Chattanooga  Medicine  Co. 

Black  Draught  .  12.831 

Cardui  A  Black  Draught  .  15.422 


28.253 

Chcloea  Milling  Co. 

Jiffy  Biscuit  Mix .  6.1.34 

Jiffy  Doughnut  Mix  .  .3.496 

Jiffy  Hot  Roll  Mix' .  1.418 

.liffv  Mixes  .  19  962 

Jiffy  Pie  Crust  Mix .  9,768 


40,768 

Chesaiieake  A  Ohio  Railroad 

Co .  227.708 

Chesapeake  A  Potomac 

Telephone  Co .  19.3.771 

Cheeehiough  Mfg.  Co 

'V’aseline  .  3.366 


Vaseline  Hair  Tonic  . 

Vaseline  Shampoo  . 


Chicago.  Burlington  A 
Quincy  Railroad 
Bus  Transport  .... 
Rail  Transport  .... 


'92,581 


Chicago  A  Eastern  llliuois 

Railroad . 

Chicago.  Milwaukee.  St.  Paul 
A  Pacific  Railroad  . . 
Chicago  Northern  Illinois 
Public  Utilities 

Electric  Service  . 

Chicago  A  Northwestern 

Railroad  . 

Chicago.  Rock  Island  A 

Pacific  Railroad  .... 
Chicago  A  Southern  Atrliiies 

Inc . 

Chicago  Western  Corp. 

Pinafore  Chicken  . 

Chris-Craft  Corp. 

Chris-Craft  Cruisers  . 

Chrysler  Corp. 

Chrysler  Airtemp  . 

Chrysler  Cars  . 

Chrysler  Institutional  .... 
Chrysler  Marine  Engines  . 
Chrysler  A  Plymouth  Cars 

De  Soto  Cars  . 

I)e  Soto  A  Plymouth  Cars 

Dodge  Cars  . 

Dodge  A  Plymouth  Cars  . . 

Dodge  Trucks  . 

P.yniouth  Cars  . 

Stokol  Stoker  . 


171,810 

49,558 

267.703 

43,627 

76,487 


111,415 

37,002 

27,343 

21,065 

310.613 

148,499 

7.425 

80.036 

100.811 

25.896 

78r.0'>8 

40,832 

126,906 

689.438 

2,147 


T 


Churngold  Corp. 

Churtigold  Margarine  ....  79,248 

Cinch  Products  Inc. 

Cinch  Cake  Mix  .  124.239 

Cinch  Corn  Bread  Mix  .  .  o’soi 

Cinoh  Mixes  . 

Cinch  Flour  .  '470 

Cini'h  Products  .  40.598 

178,050 

Cincinnati  Gas  Electric  Co..  .  39,147 

Cincinnati  A  Suburban  Bell 

Telephone  Co .  35,894 

Cities  Service  Co. 

Fuel  Oil  .  2.823 

Gas  A  Oil  .  220.165 


22  2,788 

Citizens  Gas  A  Coke  Utilities  36,036 

City  Baking  Co.,  The 

Rice’s  Bread  .  20,011 

Civil  .Air  Patrol  .  27.686 

Claridge  Pood  Co. 

Clandge  Meat  Products  . .  50,710 

Clark-Cleveland  Inc. 

Fasteeth  .  227  silii 

Plato  .  4,741 


232,601 

Cla.vton  A  Lambert  Mfg.  Co. 

Hoffman  Water  Heaters  .  .  26,908 

Clements  Products  Co..  P.  W. 

Buckley’s  Caiiadiol  Mixture  20.320 

Kleenit  .  7.501 

Moone’s  Emerald  Oil  ....  17.443 


45.324 

Cleveland  Electric  Illuminat¬ 
ing  Co .  81.227 

Cleveland  Von  Co. 

Von  Tablets  .  29,498 

Clicquot  Club  Co. 

Clicquot  Club  Beverages  .  .  38,645 

Clicquot  Club  Cola .  2.696 

Clicquot  Club  Ginger  Ale  .  6,516 

Clicquot  Club  Sparkling 

Water .  3,048 


70,806 

Climalene  Co.,  The 

Bowlcne  .  .3.3. (WU 

Climalene .  189.284 


224.885 

Clinton  Industries,  Inc. 

Clinton  Products  .  1.870 

Clinton  Pudding  .  25.114 

26.984 

Clnrox  Chemical  Co. 

Clorox  .  625.556 

Cliictt.  Peabody  A  Co.,  Inc. 

Arrow  Shirts  . 

Cluetl.  Peahod.v  Products  76.209 

Sanforized  Tested  Fabrics  24.000 


101.700 

Coc.T-Cola  Co..  The  ..  . I  47.>.0i’!' 

(’i)h''n  Goldman  A  Co. 

Wearing  .Apparel  .  143.841 

Colrm.an  Co.  Tnc..  The 

Cid'-man  Floor  Furnace  .  .  ^”11; 

Cideman  Oil  Heater  .  70.-i8 
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Coieman  products  .  15.5iid 

Coleman  Water  Heater  .  .  .  572 

Heater  .  4,542 

13S.08U 

Colsate-I’almolive-Peet  Co. 

Ajax  Cleanser  .  67,074 

Castimere  Hououet  Soap  . .  662.704 

Coleo  .  101,864 

Coliiate  Dental  Cream  ...1,521,075 
ColitatePalmolive-Peet 

Products  .  51,063 

Coljate  Shave  Cream  ....  13,062 

Colgate  Shave  Cream  & 

Eversharp  Sehiek 

Injector  Kazor .  127.741 

Colsate  Tooth  Powder  .  . .  200,763 

Fab  .  1,648,518 

Halo  Shampoo  .  250,210 

Kirkmau  Flakes  .  226,807 

Kirkman  Uranulatcd  Soap.  37,606 

Kirkman  Products  .  5,010 

Lustre  Creme  Shampoo  . .  325.071 

Palmolive  Shave  Cream  . .  295 

Palmolive  Soap  .  805,152 

Feet's  Granulated  Soap  . .  29,372 

Super  Suds  .  838.326 

Vel  Beauty  Bar  Soap  ....  1,738 

Vel  Soup  Powder  .  953,452 

Veto .  1,101 

7.069,083 

College  Inn  Food  Products  Co. 

College  Inn  Chicken 

a  la  King .  18.238 

College  Inn  Chicken  Broth  2,622 

College  Inn  Chili  con  Carne  3,987 

College  Inn  Food  Products  1,160 

College  Inn  Frozen  Foods.  224 

College  Inn  Tomato  Juice 

Cocktail  .  28,424 

54,655 

Colonial  Airlines  Inc .  53,938 

Colonial  Molasses  Co. 

Colonial  Molasses  .  25,637 

Columbia  Brewing  Co. 

Alpen  Brau  Beer  .  3,049 

Columbia  Beer  &  Ale  . . .  23,981 

27,630 

Columbia  Records  Inc. 

Columbia  Records  .  143,473 

Columbus  &  Southern  Ohio 
Electric  Co. 

Electric  Service .  40,863 

Comet  Rice  Mills 

Comet  Rice  .  44,551 

Comfort  Paper  Corp. 

Paper  Products  .  28,210 

Commercial  Solvents  Corp. 

Norway  Dry-Ex  .  26,006 

Norway  Peak  Anti-Freeze.  15,850 
Products  .  10,090 


52,006 

Commercial  Travelers  Mutual 


Accident  Assn,  of 
America 

Insurance  .  58,551 

Commonwealth  Edison  Co.  .  212,940 

Community  Traction  Co. 

Transit  .  28,947 

Congoleum-Nairn  Inc. 

Congowall  .  60,460 

Congress  Cigar  Co.  Inc. 

La  Palina  Cigars  .  151,542 

Consolidated  Cigar  Corp. 

Dutch  Masters  Cigars  . . .  160,080 

Harvester  Cigar  .  91,602 

251,682 

Consolidated  Edison  Co. 
of  New  'Fork  Inc. 

Gas  &  Electric  Service  .  .  83,260 

IVestchester  Lighting  Co.  .  32,738 

'Vonkers  Electric  Light  & 

Power  Co .  4,080 

120,078 

CunsoUdated  Grocers  Corp. 

Kenny’s  Fruits  .  3.326 

Kenny's  Norwood  Coffee  .  18,816 

Kenny’s  Products  .  12,169 

Kenny’s  Tomato  Catsup  .  2,414 

Kenny's  Vegetables  .  3.951 

Richelieu  Canned  Foods  .  3,310 

43,986 

Conti  Products  Corp. 

Conti  Shampoo  .  112.692 

Continental  Air  Lines  Inc.  .  63.669 

Continental  Baking  Co 

Hostess  Cakes  .  20.250 

Wonder  Bread  .  438,079 

Products  .  4.010 

„  463,239 

Continental  Casually  Co. 

Insurance  .  25,815 

Continental  Oil  Co. 

Gasoline  &  Oil  .  412.816 

Continental  Pharmaceutical 
Corp. 

Kyron  Tablets  .  261.265 


Coutiuemal  Trailways 

Bus  Transport  .  47,720 

Converted  Rice  luc. 

Cuele  Ben's  Converted  Rice  148,767 
Cook  Chemical  Co. 

Cook  Kill  Em  .  73,343 

Cook  A  Sou  luc.,  Thomas 

Tours  .  117,579 

Cook  Co.  luc..  F.  W. 

Cook’s  Beer  .  72^479 

Corn  Products  Reliuiug  Co. 

Karo  .  40,042 

Kre-Mel  Desserts  .  170,530 

Mazola  Salad  Oil  .  70,106 

Products  .  609 

291,187 

Corning  Glass  Works 

Pi-oduels  .  16,282 

Pyrex  Cteusils  .  134.330 


Coroaire  Heater  Corp.,  The 

Coroaire  Heater  .  15,205 

Corwin  Co.,  The 

Martin  Outboard  Motors  .  40,748 

Cory  Corp. 

Cory  Glass  Coffee  Brewer  .  19,078 

Cory  Products  .  28,159 

47,237 

Coty,  Inc. 

Coty  Preparations  .  183,288 

Cowles  Magazines  Inc. 

4-ooit  .  366,365 

Cieamette  Co. 

Creamettes  .  03,544 

Creomulsion  Co. 

Bren  Laxative .  368 

Creoiuiilsiou  .  280,190 


Crosley  Motors  Inc. 

CroBley  Car  .  100,145 

Crosley  Truck  .  1,550 


Crowcll-Collier  Publishing  Co. 

American  Magazine  .  113,131 

Books .  35,651 

Collier's  .  252.744 

Woman’s  Home  Companion  201,538 


Crown  Corset  Co. 

Rengo  Belt  Corsets .  78,611 

Crown  Publishers 

Books  .  61.877 

Cudahy  Packing  Co.,  The 

Cudahy  Bacon  .  1,094 

Cudahy  Beef  &  Gravy  . .  .  610 

Cudahy  Deviled  Ham 

Spread  .  2,253 

Cudahy  Meat  Products  . .  216.289 

Cudahy  Puritan  Ham  ....  1,180 

Cudahy  Sausage  .  3,080 

Delrich  Margarine  .  205.961 

Old  Dutch  Cleanser  .  241,809 

Puritan  Pork  Sausage  . .  1.257 

Tang  .  58,773 

822,405 

Cunard-White  Star  Ltd. 

Steamship  Transport  ....  64,530 

Curtis  Publishing  Co. 

Holiday  Magazine .  35,513 

Saturday  Evening  Post  . .  408,149 

443.662 

Dawson's  Brewery  luc. 

Dawson  Beer  .  73,605 

Dean  Milk  Co. 

Dean’s  Milk  .  36.072 

Dean’s  Products  .  43,600 

70,762 

Dearborn  Stove  Co. 

Dearborn  Gas  Heaters  .  . .  30,072 

Dearborn  Stoves  .  2,663 

32,735 

Dearborn  Supply  Co. 

Mercolized  Wax  Cream  . .  70.482 

Saxolite  Astringent  Cream  17,647 

07,120 

Decca  Records  Inc. 

Decca  Records  .  72,102 

De  Jur  Amsco  Corp. 

De  Jur  Photographic 

Equipment .  31,020 

Delapetiha  Co.  Inc.,  R.  U. 

Hartley's  Orange 

Marmalade  .  65 

Hartlttv's  Preserves  .  14.688 

Myers  Rum  .  29.164 

43.917 

Dell  Publishing  Co.  Inc. 

Modern  Romances  .  58.664 

Delta  .Air  Lines  Iiie .  208.612 

Delta  Manufacturing  Co.  .  .  111.772 


Deutur-Eze  Inc. 

Denture-Eze .  32,304 

Denver  Chemical  Manufac¬ 
turing  Cu.  luc..  The 

.AntiphlugistJiie  .  62,002 

Derby  Foods  lue. 

Peter  Pan  Peanut  Butler  .  207,498 

Products  .  2,646 

210,144 

Detroit  &.  Cleveland 
Navigation  Cu. 

Steamship  Transport  ....  65,623 

Detroit  Edison  Co .  29,833 

Devoe  &  Haynolds  Co.  lue. 

Bay  State  Paints  .  6,874 

Paints  .  27,766 

34,630 

Dial  Press 

Books  .  62,388 

Diesel- Wemmer-Gilberl  Corp. 

El  Verso  Cigars  .  17.669 

R.  G.  Dunn  Cigars  .  102,704 

120,273 

Dill  Co..  The 

Dill's  Products  .  481 

Espotabs  .  32.372 


32,853 

Disabled  American  Veterans 

D.A.V.  Service  Foundation  128,684 
Distillers  Corp. — Seagram's 
Ltd. 


Calvert  Distillers  .  10,761 

Calvert  Reserve  Sc  Special.  620,901 

Calvert  Whiskies  .  122,110 

Carstirs  1788  Whiskey  .  .  12,410 

Carstairs  Whiskies  .  70.097 

Carstairs  White  Seal 

Whiskey  .  354.298 

Four  Roses  Whiskey  ....  507.394 

Fresh  Deodorant .  10,525 

Gallagher  Sc  Burton’s 

Black  Label  tVhiskey  . .  37,531 

Gallagher  Sc  Burton's 

White  Label  Whiskey  .  66,964 

Gallagher  Sc  Burton’s 

Whiskies  .  15,613 

Hunter  Whiskey  .  208,543 

Lord  Calvert  Whiskey  .  . .  253.840 

Paul  Jones  Whiskey  ....  137,660 

Seagram’s  Distribution 

Corp.  Institutional  ....  46.743 

Seagram’s  Ancient  Bottle 

Gin  .  175.542 

Seagram’s  Crown  Whiskies  131,250 
Seagram’s  7-Crown 

Whiskey  .  857.856 

Seagram’s  Whiskies  .  96.100 

Ting  .  132,060 

White  Horse  Cellar  Whisky  122.3'77 

3.091,375 

Dixie  Brewing  Co.  Inc. 

Dixie  Beer  .  35,728 

Dodd,  Mead  Sc  Co.  Inc. 

Books  .  37,246 

Doubleday  Sc  Co,  Inc. 

Book  League  of  America  244.447 

Doubleday  Books  .  249.037 

Doubleday  One-Dollar  Club  305,136 
Family  Reading  Club  ....  41,653 

Literary  Guild  of  America 

Inc .  295.124 

Nelson  Doubleday  Inc.  . .  42.255 

1.177.652 

Douglas  Aircraft  Co.  Inc.  . .  29,061 

Dress  of  the  Month  Club 

Wearing  Apparel .  38,216 

Drewry’s  Ltd.  (U.S.A.)  Inc. 

Drewry’s  Old  Stock  Ale 

Sc  Beer  .  60,215 

Duel],  Sloan  Sc  Pearce  Inc. 

Books  .  38,495 

Duffy-Mott  Co.  Inc. 

Duffy-Mott  Prods .  1,111 

Motts  Apple  Juice  .  37,648 

Sunsweet  Prune  Juice  .  . .  71.091 

109,850 

Duke  Power  Co .  160.279 

Du  Mont  Laboratories 
Inc.,  Allen  B. 

Television  Sets  .  234.137 

Duncan  Coffee  Co. 

Admiration  Coffee  .  86.428 

Bright  &  Early  Coffee  .  .  ,  5.559 

Duncan’s  Maryland  Club 

Coffee  .  14,150 

106.146 

Dunn  &  McCarthy  Inc. 

Enna  Jettick  Shoes  .  29.264 

Du  Pont  De  Nemours  &  Co. 

Inc..  E.  1. 

du  Pont  Agriculture  Prods.  6.891 

ilu  Pont  Paints  .  111.3<i9 

du  Pont  Products  .  8.201 

Zcrone-Zercx  .Antifreeze  .  .  134,342 


200,803 


Duquesne  Brewing  Co. 
of  Pittsburgh 

Duquesne  Beer  .  108.115 

Duquesue  Light  Co .  70,970 

Dutton  &  Cu.  luc.,  £.  P. 

Books  .  03.138 


E  &  B  Brewing  Co.  Inc. 

Becker  Beer  .  5,049 

E  &  K  Beer  Sc  Ale  .  _ _  38,837 

43.886 

Eastman  Kodak  Co. 

Tennessee  Eastman  Corp.  .  31.167 

East  Ohio  Gas  Co .  66.546 

Eastern  Airlines  Inc .  622.600 

Eastern  Railroads  .  174,857 

Eastern.  Southeastern  Sc 

Western  Railroads  . .  29,772 

Eastern  Steamship  Lines 

Inc .  75,974 

Easy  Washing  Machine  Corp. 

Easy  Washer  .  442,063 

Economics  Laboratory  luc. 

Soilax  .  98,614 

Tetrox  Cleaner  .  177 

98,791 

Edris  Co.,  William 

Dennison  Condiments  . . .  1,456 

Dennison  Food  Products  .  130.568 

132,024 

Ehlers  Inc.,  Albert 

Ehlers  Coffee  .  71.266 

Ekeo  Products  Co. 

Ekeo  Pressure  Cooker  . . .  43,310 

Ecko  Products  .  14,727 

58,037 

Elcar  Coach  Corp. 

Duo  Elcar  Trailers  .  32.929 

Electric  Auto-Lite  Co. 

-Auto-Lite  Batteries  .  4!)  .'129 

Auto-Lite  Products  .  2,229 

Auto-Lite  Spark  Plugs.  .  .  1  .'i!t.4.'>!t 

190.997 

Electric  Co.  (Milwaukee)  . .  27.186 

Electric  Light  &  Power 

Companies  .  49.248 

Elgin  National  Watch  Co.  . .  148,244 

Emerson  Drug  Co. 

Bromo-9[eltzer  .  110.021 

Tips  .  1.030 


111,051 

Emerson  Radio  Sc  Phonograph 


Corp. 

Emerson  Radio  Sc 

Television  .  24.643 

Emerson  Television  Sets  .  20.510 

Emerson  Radios  .  89,421 

134,574 

Englander  Co.  Inc..  The 

Englander  Mattress  .  25,813 

Eno  luc.,  J,  C. 

Eno  .  51,048 

Equitable  Life  Assurance 

Society  of  the  U.  S.  .  42.877 

Erie  Railroad  Co .  72.389 

E. squire  Inc. 

Coronet  .  73,373 

Esquire  .  57,090 

Magazines  .  138 

130.601 

Eureka  Williams  Corp. 

Eureka  Products  .  616 

Williams  Oil-O-Matic  . . .  124,481 

1-24.996 

F. versharp  Ine. 

Eversharp  Pens  Sc  Pencils  20.000 

Eversharp  Products  .  185 

Eversharp-Schick  Razor 

&  Blades  .  107,148 

Wahl  Ball  Point  Pen  .  .  .  .30,745 

158.078 

Ex -Lax  Inc. 

Ex-Lax  .  156,046 

E.xqui.“ite  Form  Brassiere 

Inc .  -29,493 

Fairmont  Foods  Co. 

Fairmont  Butter  .  17.907 

Fairmont  Frozen  Chicks  .  .  5,951 

Fairmont  Frozen  Foods  .  .  16,219 

Fairmont  Ice  Cream  .  14.728 

54,805 

Falls  City  Brewing  Co. 

Fills  City  Beer  .  84.797 

Great  Falls  Beer  .  2.418 

Hi  Breu  Beer  .  103 

87.318 

Fabtaff  Brewing  Corp. 

FaUtiff  Beer  .  278.355 

Fan!  Milling  Co. 

Gladiola  Flour  .  25.180 
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Kurii^wortb  'XV.eviaiuu 


Kudio  Corp. 


Capebart  Radio  Seic  .... 

17.265 

Farnsworth  Radio  S*-l8  .  .  . 

20,032 

Farnsworth  Radio  A 

Tfluvi*>ioii  . 

5.402 

42,089 

Farrar  Straus  Co.  Inc. 

Books  . 

38,782 

Father  John's  Medicine 

Co.  Ine. 

Father  John  f  Me<iioiuc  .  . 

07.419 

Filidrieli  Ine.,  H. 

diaries  Denby  Cigars  .  .  . 

211 

La  FeiuJrich  Ciifars  . 

25,940 

20,151 

Feinak  Co. 

Bareimtrate  . 

47.017 

Caliroii  . 

14.170 

Mertox  Comp.iund  . 

34,578 

l>5,705 

Fills  i  t  111.  ..  J.  U 

Mrs.  FillR-rt'e  M.iyuuii.use . 

13,589 

■Mrs.  Filbi-rl’s  -Margarine.  . 

102.932 

Mis.  FillH  it  -  ProiJuets  .. 

33.729 

209.930 

FiaaiK'ial  Wtulii.  TUi- 

Kiiio  l*roilu«  i>  Corp. 

.-  . 

liollin4:>\soi  th  t’aiuiv  .... 

40.0'27 

Niiiiii.ill.i 1  in  ly  . 

40.044 

80.071 

Fiii-ioiif  Tile  A  Rubber 

111..  Tbe 

Ktrotoiir  IVinUI'  I'*  . 

97,131 

Fir»*!»to!it  Tir“w  . 

109.295 

•203.429 

Fi-h«‘r  K^oiiritii:  Mill-  Co. 

Fish«  r  Flour  . 

4. -.MO 

F.'lier's  Ml.xe'  . 

19.508 

Fi>hf‘r  s  Cake  Flout  . 

1.914 

KuIuT  s  Faiifak*'  Mi\  .  .  . 

•2.910 

Fi'lier's  I’rodti.  t-  . 

39,502 

Zoom  e'ere.d  . 

21.2-'1H 

83,04  ■; 

Filch  Co..  F.  W. 

Fii<*h'8  Ideal  Hair  ToJiio  . 

11,914 

Fitch  s  Shampoo  . 

111.795 

123.379 

Fitzgerald  Bros.  Brewing  Co. 

Fitzgerald  B^'er  &  Ale  .  .  . 

39.577 

Fitzpatrick  Br«)t».  Inc. 

.Kutoinatic  Soap  Flakes  .  . 

8.949 

Kitchen  Klenzer  . 

25.771 

34,720 

Flaku  Produets  Corp. 

Flakies  Cookie  Mix  .... 

43.298 

Flako  Proilu.-t-  . 

•238.979 

Fleer  C'orp..  Frank  H. 

Fleers  Gum  . 

.'10.085 

Fleisehaker  A  Baum 

EffanlHM*  Dolls  . 

31.272 

Florene<*  Stove  Co. 

Floreiiee  Ranges  A  Heaters 

70.204 

Florida  Citrus  Commission 

Florida  Orange.-  . 

137.751 

Florida  Graiiefruit  . 

87.437 

Florida  Fruits  . 

24.229 

Florida  Fruit  Juices  . 

13.942 

Florida  Tangerines  . 

22.885 

•289.244 

Florida  F.ishiuiis  Ine. 

Wearing  Apparel  . 

•200,798 

Florida  Power  A  Light  Co.  . 

27.338 

Florists  Telegraph  Delivery 

-Vssn.  Ine . 

33.519 

Foley  A  Co. 

C  C  Tablets  . 

298 

Foloy'ft  Honey  A  Tar  Comp. 

10.-2'28 

Foley's  Pills  . 

12.618 

Foley  ipPnMhu'tH  . 

1 .989 

2.5.003 

Folgc'r  A  Co..  J.  A. 

Folger’s  Coffee  . 

472. ’IMS 

Ford  Motor  Co. 

Anglia-Prefect  Car  . 

19.141 

Ford  Cars  . 

2.543.074 

Ford  Institutional  . 

50.284 

Ford  Parts  . 

89.857 

Ford  Tractor  . 

4,088 

Ford  Trucks  . 

4'27.150 

Lincoln  Cars  . 

719.793 

Lincoln  A  Mercury  Car-  . 

899.827 

Mercury  Cars  . 

1 .049  819 

5.793.9.33 

Format  Co..  Tin- 

FoundatnniH  . 

154  703 

Forstner  Chain  Corti. 

Fort  Pitr  Brewinir  Co. 

Fort  Pilt  Be.T  . 

81  noo 

4'^  Products  Ltd. 

"4>"  Oil  SbttUipuu  . 

Kiuir'a  Men  Toiletries  .  . .  5,0UU 

27.9^5 

Foster-Milburu  Co. 

Alleu's  Foot  Eitsi;  .  T,U09 

Ouuii  s  PilU  .  499.972 

lee  Mail  .  99,189 


Fox  Urewiiitf  Co.,  Peter 

Fo.x  Of  Luxe  Beer  .  64,998 

Sliver  Fox  Beer  .  1.945 

59.913 

Fiiiiiklin  Couuty  Uistilliiiti 
Co.  luc. 

UlU  I’oiiidexter  Whiskey  .  25,341 

Freibofcr's  Bakiutf  Co. 

Freiholer’s  Bread  .  15,174 

I'n  iliolcr's  Products  .  17,420 

32.594 

Freiicb  N.itioiial  Airlines  .  .  59,342 

Freiicb  National  Tourist 

Ollice  .  43,150 

French  Sardine  Co.  Inc. 

Star  Kist  Tuna  .  75,981 

Friend  Bros.  luc. 

Friend’s  Baked  Beans  ....  35.202 

Friend's  Brown  Bread  .  .  .  5,208 

Friend's  Mince  Meat  ....  3.229 

Friend's  Proilucts  .  9.927 

53,599 

Frilo  Co. 

Fritos  .  54.799 

Froiiiui  &  Sicbel  Inc. 

Christian  Bros.  Wines  ....  32.994 

Christian  Bros.  Brandy  .  , ,  25,205 

Kiiiii;  Oeoree  Liuuor .  93 

58.262 

Fruebauf  Trailer  Co. 

FruchauX  Trailers  .  29,568 

Fruehauf  Trucks  drXTrailers  27,183 

56,751 

Fruit  Industries  Ltd. 

Aristocrat  Brandy  .  8,765 

Dolly  Madison  Wine  ....  740 

F.  1.  Wines  .  6,143 

liuasti  Wine  .  12.971 

Old  Constitution  .  3,994 

Olympic  Brandy  .  298 

31.581 

Fuller  &  Co..  W.  P. 

Fuller  Paints  .  70.458 

Funk  &  Wagnalls  Co. 

Books .  75,429 

Funk  lue.,  Wilfred 

Books  .  33,391 


G.  H.  P.  ('igar  Co.  Iiie. 

El  Prodiicto  Cigars  .  273.139 

Garrett  &  Co.  Ine. 

Virginia  Dare  Wine  .  77,069 

Gebliardt  Chili  Powder  Co. 

Gebhardt's  Chili  con  Came  13,119 
Gebhardt's  Chili  Powder  .  11,079 

Gelihardt's  l*roduets  .  23.920 

47,812 

General  Baking  Co. 

Bund  Bread  .  38,895 

General  Brewing  Corp. 

Geni'ral  Brewing  Corii.  .  .  .  2,949 

Lucky  Lager  Beer .  70,827 

73,773 

General  Cigar  Co.  Inc. 

Kuts-rt  Burns  Cigars  ....  230.990 

Van  Dyck  Cigars  .  140.287 

White  Owl  Cigars  .  312.049 

689.029 

General  Electric  Co. 

GE  Appliances  .  48.752 

GK  .\rizona  Heater  .  1.900 

GE  Automatic  Disliwasher  65,240 

GE  Blanket  .  53.930 

GE  Clocks  .  12,129 

GE  Com.  Refrigeration  ...  1.133 

GE  Heating  Pad  .  20.097 

GE  Home  Freezer  .  42.020 

GE  Ironer  .  17.530 

GE  Irons  .  134.025 

GE  Institutional  .  972.635 

GE  Lamps  .  68,706 

GE  Oil  FurnaiX’  .  30.2il9 

GE  Products  .  173.808 

GE  Radio  .  433.333 

GE  Range  .  23.058 

GE  Refrigerator  .  92,271 

GE  Sunlxiwl  Healer  .  I 

GE  Sunbowl  He.alcr  .  1,900 

GE  Siin  Lamiis  .  24.782 

GE  Television  .  371.283 

GE  Television  A  Radio  .  .  279,999 

GE  Vacuum  Cleaner  ....  191.992 

GE  Washer  .  290.409 

GE  Water  Healer  .  2.041 

Hot  Point  Applianis's  .  . .  139.320 

Uotpoint  Dishwasher  ....  31.990 

Holpoint  Disposal  .  87.3 


Uotpoint  Inc.  Institutional  503 

Uotpoint  Range  .  19.812 

Uotpoint  Water  Ucater  .  . .  30,997 

Premier  Vacuum  Cleaner.  98.911 

3,285.160 

General  Foods  Corp. 

.\tlantic  Gelatin  .  54 

Baker's  4-1  Cocoa  Mix  .  .  10,388 

Baker  s  Syrup  .  19,519 

Birds  Eye  Frosted  Foods  .  343,448 

Birds  Eye  Orange  Juice  .  .  38,934 

Bireley  Division  .  4,175 

Bircley  Orangeade  .  24.879 

Bliss  Cotlee  .  198,590 

Colonial  Salt  .  8,374 

Diamond  Crystal  Salt  .  .  .  132,992 

4U-Falhom  Sea  Foods  .  . .  71,991 

Games  Dug  Foods  .  5,051 

General  Foods  Corp .  50,233 

General  Foods  Cereals  .  .  .  114.998 

Grape-Nuts  .  127.522 

Grape-Nuts  Flukes  .  447,759 

Grape-Nuts  and  Grape-Nuts 

Flukes  .  175,235 

Grape-Nuts  Wheat  Meat  .  .  7,712 

Jell-U  .  219.559 

La  France  Bluing  Flakes  .  107,490 

Log  Cabin  Syrup  .  1.711 

Maxwell  House  Cotlee  ....  209.080 

Maxwell  Uuuse  Cullee  & 

Instant  Coffee  .  22,240 

51axwell  Uuuse  Instant 

CoHee .  134,592 

Maxwell  Uuuse  Products  .  2.570 

Ma.xwell  Uuuse  Tea  .  18.233 

.Minute  Rice  .  352,110 

Post's  Bran  Flakes  .  9,767 

Post's  Cereals  .  152.595 

Post's  Raisin  Bran  .  238.354 

Post's  Rice  Toasties  ....  17,940 

Post  Tens  .  123,078 

Pustum  .  402.306 

Sanka  Instant  Coffee  ....  35,254 

Snider's  Canned  Foods  .  .  .  3,803 

Snider's  Chili  Sauce  .  381 

Snider's  Condiments  .  10,031 

Sfiider's  Potato  Chips  ....  911 

Snider's  Products  .  2,388 

Sure-Jell  .  238 

Swansdown  Cake  Flour  ..  118,234 

Swansdown  Cake  Mix  .  . .  299,891 

Swansdown  Corn  &  Bran 

Mix  .  395 

Swansilown  Gingerbread 

Mix  .  26,683 

Swansdown  Mixes  .  29,736 

Swansdown  Muffin  Mix  ..  5.273 

Swansdown  Produets  ....  11.116 

Yuban  Coffee  .  45.565 

4.313,131 

General  Mills  Inc. 

Betty  Crocker  Breakfast 

Tray  .  85,217 

Betty  Crocker  Cake  Mix  . .  122,569 

Betty  Crocker  Cereals  ....  1,761 

Betty  Crocker  Mixes  .  6,859 

Betty  Crocker  Products  . .  11,093 

B|etl5'  Crodker  Soups  ....  1T9.860 

Bisquick .  1 7.'i.ii99 

Cheerios  .  175.975 

Crustquick  .  145,599 

General  Mills  Home  App.  .  48,183 

General  Mills  Products  ...  21.529 

General  Mills  Pressure 

Cooker  .  18.359 

Gold  Medal  Flour  .  28.452 

Gold  Medal  Spaghetti  & 

Macaroni  Products  ....  13,234 

Institutional  .  94,723 

Kix .  133.317 

Larro  Feeds  .  803 

Pyequick  .  21,791 

Red  Band  Flour .  19,743 

Softasilk  Cake  Flour  ....  17,978 

Sperry  Drifted  Snow  ....  92,504 

Sperry  Pancake  &  Wafflo 

Flour  Mixes  .  30,639 

Sperry  Products  .  4,973 

Tru  Heat  Iron  .  53,850 

Wheaties  .  220,830 

Wheat  Hearts  .  37,002 

1,671.882 

General  Motors  Corp. 

A-C  Oil  Filter .  38.063 

.4-C  Spark  Plug  .  5.695 

Biiick  Cars  .  6.369,744 

Hlliek  Ellgi  re  .  .'ll  I ;  .'is; 

C.adillac  Cars  .  1.237.060 

Chevrolet  Accessories  ....  17,730 

Chevrolet  Cars  .  3.359,301 

Chevrolet  Soap  Box  Di-rby  94,380 

Chevrolet  Trucks  .  939.999 

Deleo  Heat  .  17,190 

Delco  Heat  Stoker  . .  73.704 

Deleo  Products  .  1.946 

Electro-Motive  Division  .  9,245 

Frigidaire  Automatic 

Washer  .  187,611 

Frigidaire  Electric  Range .  68,020 

Frigidaire  Products  .  215.958 

Frigidaire  Refrigerator  . .  .  75,977 

General  Motors  Diesel  ...  2,355 

General  Motors  Inslitiitioii.il  II  '  ’ 
General  Motors  Trucks  ..  170,060 


Oldsmobile  Cars  . 

Pontiac  Cars  . 


General  Shoe  Corp. 

Acrobat  Shoes  . 

Fortunet  Footwear . 

General  Shoe  Corp . 


General  Time  Instruments 
Corp. 

Westclox  Products . 

General  Tire  &  Rubber  Co., 
The 

Frostair  . 

General  Tires  . 


Genesee  Brewing  Co.  Inc. 
Genesee  Beer  &  Ale  . . . 

GEO  Mineral  Co . 

Gerber  l*roducts  Co. 

Gerber’s  Baby  Foods  .  . . 
Gibson  Art  Co. 

Greeting  Cards  . 

Gibson  Refrigerator  Co. 

Coolerator  Elect  l  ie  . 

Gibson  Electric  Range  .  . 
Gibsoii  Refrigerator  .  .  .  . 
Products  . 


•  1.509,938 

•  1.756.409 

15,282,575 

•  54.391) 

8.984 

•  _ 106 

63.195 


91.009 


18,293 

98,770 

117,033 

37,073 

85.350 

•  941,525 

•  lOO.'lli.'i 

30,189 

5.102 

7.561 

15.848 


58.09; 

Gilbert  Co.,  A.  C. 

To.vs  .  81.124 

Gillette  Safety  Razor  Co. 

Gillette  R.izoi'S  &  Blades  .  343.033 

Gillette  Shaving  Cream  .  .  53,042 

Tom  Permanent  Wave  .  . .  392,012 

Toni  Shampoo  .  190.458 


049.445 

Gleiiiiiure  Distilleries  Co.  liic. 

Glen  Garry  Scoteh  Whisky  38.) 

Kentucky  Tavern  Whiskey  51.360 

Old  Thompson  Whiskey  .  .  328,710 

Glenmore  Whiskey  .  .’11,210 

Yellowslone  Whiskey  .  .  .  79,452 


4ni.3'23 

Gliddeii  Co. 

Durki-e’s  I'oiidiiiiciit-  ...  12  oil 

Durkee's  Famous  Foods  .  r.s  ii.,.; 

Durkee's  Margarine  .  283.014 

Durkee's  Whipped  Dressing  6.469 

Glidden  Paints  .  131.420 

Glidden  Products  .  10.867 

Gliddcii  Spred  .  9.834 


532,314 


Goebel  Brewing  Co. 

Goebel  Beer  .  123,198 

Godchaux  Sugars  Inc .  41,514 

Goetz  Brewing  Co.,  M.  K. 

Goetz  Country  Club  Beer  98,078 

Gold  Seal  Co. 

Glass  Wax  .  048,452 

Products  .  10,235 


lias.lis: 


Guillen  Slate  Co.  Ltd. 

Golden  State  Cottage 

rnieese  .  8,052 

Golden  State  Fresh  Milk  .  9.904 

Gulden  State  Ice  (’roam  . .  31.476 

Products  .  16.144 

92,275 

Giiodall-Sanfurd  liie. 

Men’s  Apn.arcl  .  173.091 

lioodrieh  Co..  B.  F. 

Glasstex  .  1.2 

Goodrich  Heels  .  10.003 

Goodrich  Tires  .  102.370 

Hood  Rubber  Division — 

Canvas  Shoes  .  7.884 

Koroseal  .  2.430 

“  122.718 

Goodyear  Tire  A  Kubl)er  Co. 

Inc. 

Goodyear  Heels  . 

Goodyear  Institutional  ...  .3.857 

Goodyear  Tires  .  458.74.'i 

Kelly  Tiros  .  HO 

N’eolite  .  95,154 


594.002 


Gorteii-Pi-w  Fisheries  Co.  Ltd. 

Fish  Products  . 

Gussard  Co.,  The  H.  W. 

Foundations  &  Brassiens. 
Grabosky  Bros.  Ine. 

Royalist  Cigars  . 

Grapelle  Co.  Ine. 

Grapette  . 

Graybar  Electric  Co.  Im-, 

Graybar  Electric  Co . 

Universal  Bantam  Range  . 


105..'171 

40.fl'23 

38,1'23 

.53.017 

3,143 

51.792 


54.905 


GiX'at  Lakes  Steel  Corp. 

Great  Lakes  Steel  Products  19,‘-48 

Qiionset  Huts  .  -5.“^ 

Slraii  Steel  .  3.iln 

26.408 
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Great  Northern  Railway  Co. 

Great  Northern  Wine  Co. 

0^0  Wines  .  5".67:i 

Greyhound  Corp.,  The 

Bus  Transport  .  1,022,287 

Greystone  Corp.,  The 

Fiction  Book  Club .  307,830 

Griesedieek  Bros.  Brewine  Co. 

Grieseiiieok  Beer .  68. ,304 

Griesedieek  Western  Brewery 
Co. 

Stag  Beer  .  146.071 

Griffin  Grocery  Co. 

Polar  Bear  Coffee  .  ‘17,416 

Griffin  Manulaeturine  Co. 

Griffin  Shoe  Polish  .  :1M.614 

Grocery  Store  Products  Co. 

Fould's  Macaroni  Products  6,101 

Kitchen  Bouuuet  .  27,930 


Grove  Laboratories  Inc.,  The 
Grove's  Cold  Tablets 


86.324 

Pazo  Ointment  . 

99.054 

Dr.  Porter’s  Oil  . 

982 

186.459 

GrueD  Watch  Co . 

58,956 

Gulden  Inc.,  Charles 

Gulden  Mustard  . 

182,048 

Gulf  Brewing  Co. 

Grand  Prize  Beer  . 

73,268 

Gulf  Oil  Corp. 

Gulf  Fuel  Oil  . 

12.102 

Gasoline  A  Oil  . 

98.076 

1  M.07S 

Gunther  Brewing  Co.  Inc. 

Gunther’s  Beer  . 

37.776 

Halfenrefer  A  Co.  Inc. 

Pickwick  Ale  . 

102. .383 

Haldeman-Julius  Co. 

Books  . 

35,6.39 

Halgar.  Inc. 

Bu-Tee  AVave  . 

:!9  2.’10 

Haller  Corp..  AV.  .A. 

Haller’s  Reserve  AA'hisUcy 

108,245 

H.aller’s  AVhiskey  . 

1S.08JI 

Products  . 

1,477 

Hamm  Brewintr  Co.,  Theo. 

Hamm's  Beer  . 

Hamm's  Preferred  Stock, 
Windsor  Club  . 


Hampden  Brewing  Co. 

Hiunpden  Beer  &  Ale  .  .  .  . 
Hancock  Oil  Co.  of  Californi 

Gasoline  &  Oil  . 

Hanes  Knitting  Co.,  P.  H. 

Hanes  Underwear  . 

Hanley  Co..  James 
Hanley’s  Beer  &  Ale  .  .  . 
Hansen's  Labor.itory, 

Christian 

.Iiinket  Desserts . 

Happiness  Tours  . 

Hareourt,  Brace  &  Co.  Inc. 

Books  . 

Harper  &  Bros. 

Books  . 

H.arper's  Magazine  .... 


Hartford  Electric  Light  Co, 
Harvanl  Brewing  Co. 

Harvard  Beer  &  .Ale  .  .  . 
Hasting  Mfg.  Co. 

Hasting  Spark  Plugs  .  .  . 
Hearst  Corp..  The 
■American  Weekl.v,  The  . 
Hearst  Newspapers  .  .  .  . 
New  York  Jotir.  American 
New  York  Mirror  . 


68 

9‘1 

.39 

121 

46 


l.*8 

34, 


68 

242 


.•>4,'> 

43.3 
819 
B.A.A 

20.3 

890 

477 

706 

825 


70  ( 

.37.’ 

97 

101 

2.3 


.0.30 

.462 


Hearst  Magazines  Inc. 

Cosmopolitan  . 

Good  Housekeeping  .  .  .  . 

House  Beautiful  . 

Motor  Book  Dep.arfment 


Heileman  Brewing  Co.,  O. 
Heileman's  Old  Sl.vle  Lager 

Beer  . 

Heinz  Co..  H.  J. 

Heinz  Bah.v  Foods  . 

Heinz  Baked  Beans . 

Heinz  Ketchup  . 

HeinzMacaront  &  Spaghetti 

Heinz  Products  . 

Heinz  Soups  . 

Swerl  . 


224.881 

1,31.616 

210,619 

.3.3.617 

6.306 

.384.248 


144,318 

2.36,042 

167,161 

168,716 

34.0.3.3 

324.752 

298.289 

296.621 

1.62.3  51.3 
27.621 


t'oiitadina  Products  .  .  .  . 
t'ontadina  Tomttto  Sain  e 
Hershel  California  Fruit 


4.'>0 

11.378 

626 


6.  F. 


Hcublein  &  Bro.  Inc 

A-1  Sauce  . 

Bell's  Scotch  Whiskies 

MilsUire  Gin  . 

Smirnoff  Vodka  . 

Products  . 


Heurieh  Brewing  Co., 
Christian 

Senate  Beer  &  .Me 
Hexol  Inc. 

Hexol  . 

Hilex  Co. 

Hilex  . 

Hilis  Bros.  Co..  The 
Dromedary  Cake  Mix  . 
Dromedary  Dates  .  . .  . 
Dromedary  Fudge  & 

Frosting  Mix  . 

Dromedary  Gingerbread 

.Mix  . 

Dromedary  Mixes  .  .  .  . 
Dromedary  Mullin  Mix 
Dromedary  Products 


Hills  Bros.  Coffee  Inc. 


72,4.33 

34.903 

52 

49.'260 

221 

284 

84.710 


60,882 

34.194 

76,657 

53.35.3 

1,076 

4. .302 

2.130 

111.288 

.3.369 

2,062 

177.586 


Inner  Aid  Mt.dicine  Co. 

Inner  Aid  . 

Institute  of  Life  In.suraDce 
(See  also  Life  Insurance 
Cos.  of  -America) 
Insurance  Promotion  .  .  . 
Institute  of  Mentalphy-sics 
Instructive  Books  Inc. 

Books  . 

International  Business 

Machines  Corp . 

International  Cellucotton 
IToducts  Co. 

Kleenex  . 

Kotex  . 


380.155 

25.460 


59,037 

85,106 


36,845 

175,529 


International  Harvester  Co. 
Internation.al  Harvester 

Freezer  . 

International  Harvester 

Protlucts  . 

International  Harvester 

Refrigeration  . 

Interiuitionai  Trucks  .  ... 
Tractors  . 


International  Latex  Corp.  .  . 
International  Milling  Co. 

Big  Joe  Flour  . 

Robin  Hood  Flour  . 

Robin  Hood  Pancake  Mix. 


Hilton.  Peter 

Seabrook  Frozen  Foods  . 
Holeproof  Hosiery  Co. 

71,404 

International  Nickel  Co.  .  .  . 

102.980 

185.828 

AA'earing  Apparel  . 

26,.507 

International  Peace 

HolIand-.Amcrica  Line 

Arch  Assn . 

90,110 

Steamship  Transport  .  .  . 

27.881 

International  Salt  Co.  Inc. 

169,601 

Holt  A  Co.,  Henry 

International  Shoe  Co. 

::9.693 

21.024 

315.502 

Hood  A  Sons,  H.  P. 

International  Shoe  Co.  . . 

Hood’s  Dairy  Products  .  . 

19.108 

Poll  Parrot  Shoes  . 

7.286 

Hood’s  Ice  Cream  . 

28.658 

Queen  Quality  Shoes  . . . 

1.646 

Hood’s  Milk  . 

34,471 

Red  Goose  Shoes  . 

2.486 

_ - 

Sundial  Shoes  . 

9.3,194 

.33.260 

3.3.802 

1,48.3 


Hormel  &  Co..  George  A 
Hormel  Canned  Meats  . 
Hormel  Chili  con  Came 

Hormid  Hams  . 

Hormel  Meat  Products 

Hormel  Spreads  . 

Spam  . 


82.237 

8,8.37 

23,259 

249 

155,797 

4.38 

10.240 


AVeather  Bird  Shoes 
Winthrop  Shoes  .  . .  . 


6,550 

6.188 


Houbigant  Sales  Corp. 
Chantilly  Houbigant 

Preparations  . 

Houbigant  Preparations 
Quelqiies  Fleurs  Perfume 


Houghton-Mifflin  Co. 

Books  . 

Houston  Light  &  Power  Co. 
Hudepohl  Brewing  Co. 

Hudepohl  Boer  . 

Hud.son  Motor  Car  Co . 

Hudson  River  D.ay  Line 
Steamboat  Transport  .  .  . 
Hudson  Mfg.  Co.,  H.  D. 
Hudson  Garden  Products  . 
Hudson  Sprayers  &  Dusters 


Hunt  Foorls  Inc. 

Hunt’s  Tomato  Sauce 
Hunt’s  Products  .  .  .  . 


International  Silver  Co. 
Holmes  &  Edwards 

Silverplate  . 

Interstate  Bakeries  Corp. 

Butter-Nut  Bre.ad  . 

Interstate  Bakeries  Corp.. 
Weber’s  Bread  . 


1 ,034 
60.862 
2,9.36 


64. 

1.38 


109. 

1.107. 


lodent  Chemical  Co. 

lodent  Toothpaste  . 
Iron  Fireman  Mfg.  Co. 
Iron  Fireman  . 


952 

176 

193 

552 

890 

7‘’.> 

0,34 


Co. 


118.7.38 

43.971 


H.vde  Park  Breweries  -Assn. 

H.vile  Park  Beer . 

Hygienic  Products  Co. 

Sani-Flush  . 

Hygr.ade  Pood  Products  Corp. 
Meat  Prodtiets  . 


Idaho  Advertising  Commission 

Idaho  Potatoes  . 

Illinois  Bell  Telephone  Co.  . 
Illinois  Centr.al  Railroad  .  .  . 
Illinois  Meat  Co. 

Broadeast  Corned  Beef 

Hash  . 

Broadcast  Meat  Products  . 


Illinois  Watch  Case  Co. 

Elgin  Amerie.an  Products  . 
Independent  Milwaukee 
Brewery 

Braumeister  Beer  . 

Indiana  Bell  Telephone  Co.  . 
Indianapolis  Power  &  Light 

Co . 

Industrial  Plants  Corp . 

Tngersoll  Products  Co. 

Ingersoll's  Chicken  Prods. 
IngersoH’s  Meat  Products . 


Jackson  Brewing 

Jax  Beer  . 

Jacobs  Co.,  F.  L. 

Launderall  . 

Jelke  Co.,  John  F. 

Jelke’s  Good  Luck  Dressing 
Jelke’s  Good  Luck 

Margarine  . 

Jelke’s  Pro<lucts  . 


Jergens  Co.,  -Andrew 

Dryad  . 

Jergens  Prep.arations  - 
Woodbury  Preparations 
Woodbury  Toilet  Soap 


Helena  Rubinstein  Inc.  .  .  . 

Hensler  Brewing  Co..  Joseph 

Hensler  Beer  . 

Hershel  California  Fruit 
Products 
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34,970 

257.385 

114.584 


21.960 

48.255 


70.216 

30.456 


.30.160 

.52,145 


29.571 

.34.190 


.3.751 

22,646 


26..396 


Johnson  Candy  Co..  Walter  H. 

Candy  . 

Powerhouse  . 


Johnson  &  Johnson 

Johnson’s  Back  Plaster  . 
Johnson’s  Foot  Soap  .  .  . 
Johnson  &  Johnson  Band 

-Aid  . 

Lyons  Toothpaste  &  Tek 

Toothbrush  . 

Modess  . 

Meils  . 

Products  . 

Tek  Toothbrush  . 

Yes  Tissues  . 


Johnson  &  Son  Inc..  S.  C. 

Drax  . 

Johnson’s  AVax  Products 


Jordeau  Inc..  Jean 
Zip  Hair  Remover 


KLM  Roy.al  Dutch  Airlines 
Kaiser-Frazer  Corp. 

Frazer  Cars  . 


Kaiser  Cars  .  263,101 

Kaiser  &  Frazer  Cars  .  .  .  2,151,430 


K.iragheusian  Inc.,  .A.  M. 

Gulistan  Rugs  &  Carpets  . 
Kayser  &  Co..  Julius 

Wearing  Apparel  . 

Keller  Motors  Corp. 

Keller  Motors  . 

Kellogg  Co. 

Kellogg’s  All  Bran  . 

Kellogg's  Cereals  . 

Kellogg’s  Com  Flakes  .  .  . 
Kellogg’s  Corn  Soya  .  . .  . 
Kellogg’s  Gro-Pup 


112.374 

Kellogg’s  Pep . 

1,02!) 

Kellogg’s  Raisiu  Bran 

Flakes  . 

Kellogg's  Rice  Krispies  .  . 

36,204 

Kellogg’s  A'ariety  . 

Products  . 

28.672 

.39.972 

Kem  Co..  The 

50,621 

247.979 

77.371 

347.834 

442,990 

151,373 

269.344 

13.186 

90.612 

92,!t94 

79.342 


128,06.3 

88,098 

2.292 

99.744 

944 


174.6.55 

5.969 

94,377 

275,001 

84,342 

48,286 

66.60.3 

69.5.35 

84.458 

263.641 

6.317 

.354,416 

54. .362 

127.676 

167.677 
120.822 

470.537 

17.049 

154.951 


84.741 

7.200 

72.215 

13.182 
1.52  .396 
22.194 
62.871 
9.121 
61,489 

424,060 

52,478 

.364.190 

416.668 

27,204 

73.487 

.394,130 


Keni  Inst.int  AA'ater  Heater 
Kendall  Co. 

Bauer  &  Black  Bract 

Supporters  . 

itiue  Jay  Foot  deducts. . 


Kiiigan  &  Co. 

Kingan  Meat  Products  .  .  . 
Kingan  Seafoam  Shortening 


Klein  Co.  Inc.,  D.  Emil 
Hadden  Hull  Cigars  .... 
Kn.ipp  -Alontirch  Co. 

Fans  &  Electric  Appliances 

Knights  of  Columbus  . 

Knopf  Inc.,  Alfred  A. 

Books  . 

Knox  Co. 

China  Raid  . 

<  'ystex  . 

Knox  Drug  Products  .... 

Mendaco  . 

Remind  . 

Urotex  Remedy  . 


Knudsen  Creamery 

Dairy  Products  . 

Kops  Bros.  Inc. 

Foundations.  A  Brassieres. 
Kreisler  Mfg.  Corp..  Jacques 

Jewelry  . 

Kress  &  Owen  Co. 

Glyco-Thymoline  . 

Kroehler  Mfg.  Co. 

Furniture  . 

Krueger  Brewing  Co.,  G. 

Krueger  Beer  &  Ale  .... 
Kuner-Empson  Co. 

Kuner’s  Food  Products  .  . 
Kuner’s  A'egctables  . 


Laco  Products  Inc. 

Laco  Sh.ampoo  . 

L.ady  Esther  Ltd. 

Lady  Esther  Prep.arations 
Lambert  Pharmacal  Co. 
-Actifoam  Cream  Shampoo 

.Tewelite  Shampoo  . 

Listerine  .Antiseptic  . 

Listerine  Shaving  Cream  . 
Listerine  Toothpaste  .... 
Listerine  Tooth  Powder  .  . 

Polite  Deodorant  . 

Products  . 


Lamm  Bros.  Inc. 

AA'earing  .Apparel  . 

Lamont.  Corliss  A  Co. 

Nestle's  Cocoa  . 

Nestle’s  Semi-Sweet  Choc.. 

Pond’s  Products  . 

Pond’s  Tissue*  . 


Land  O’  Lakes  Creameries 
Inc. 

Land  O’  L.ikes  Butter  .... 
Land  O’  Lakes  Dairy  Prods. 
Ixind  O'Lakes  Ev.ap.  Milk 


Landers.  Frary  A  Clark 
Universal  Electric  Blanket 
Universal  Vacuum  Cleaner 


I.angendorf  United  Bakeries 
Inc. 

Dr.  Penland  Bread  . 

Hollywood  Bread  . 

Holsum  Baking  Products  . 
Holsum  Bread  . 


34,065 

140,392 


10.038 

19,941 


25,609 

30,432 

131.462 

24,138 
‘247.170 
1.808 
114,492 
194.097 
18, ‘201 

599.906 


40.. 3.5’2 
46.003 

122,289 

32.280 

62.49.3 
9.3,220 

29.38.3 
3.149 

.32,532 

59.082 

624  615 

13.226 

375 

157.652 

997 

212.769 

224 

9,6.35 

19.. 305 

414,18.3 

53.365 

48.. 39.3 
95,149 

348,137 

16.404 

508,08.3 

173.174 
15,5.35 
8  829 

197.538 

110,227 

141,877 


2,288 

15.994 

23,480 

98.673 
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Hol^um  Cuker  .  2.500 

L.an8:t'n<jor(  Bro.id  .  85.68:i 


Lavoptik  Co. 

Lavoptik  .  27.042 

Lea  &  Perripi*  Ine. 

Lea  tc  Perrins  Worchester- 

shire  Sauce  .  50.810 

Lee  &  Son,  James 

Lee’s  Carpet  .  108.070 

Leeminir  ic  Co.  Inc..  Thoiiias 

Ben  Gay  .  4;i0  841 

Le^irett  &  Co..  Francis  H. 

Premier  Foods  .  40.20.') 

Lehn  &  Fink  Products  t'orp. 

liorothy  Gray  Preparations  73.80.1 

Ktiquet  .  1.1.17 

Hinds  Preparations .  410 

Lysol  .  57.110 

132.480 

Leslie  Salt  Co .  20.335 

Lever  Bros.  Co. 

Breese  .  083.774 

Harriet  Hubbard  Ayer 

Preparations  .  84.037 

Lever  Bro“.  Products  .  . .  .147.105 

Lifebuoy  Soap  .  000.10.1 

Lipton's  Froster  Dessert 

Mix  .  7.015 

Lipton's  Noodle  Soup 

Contest  .  2.012 

Liptoni'si  Products  .  211 

Lipton's  Soups  .  .151.342 

Lipton's  Spaghetti  Sauce  .  1.715 

Lipton's  Tea  .  230.045 

Lux  Flakes  .  418.070 

Lux  Soap  .  40:1.737 

Pepsodent  Products  .  03.202 

Pepsodent  Toothpaste  .  .  .  348.000 

Pepsodent  Tooth  Powder  .  418.5.12 

Rinso  . 1.001.318 

Silver  Dust  .  311.050 

Spry  .  445.308 

Surf  .  250.077 

Swan  Soap  .  331.111 

Trim  Hair  Tonic  .  57.070 

7.210.128 

Lewis  Cixar  Mfx.  Co..  I. 

Flor  de  Melba  Ciirars  .  .  .  30.400 

John  Ruskin  Cixars  .  52. .507 

01.007 

Lewi.s-Howc  Co. 

Turns  .  171.470 

Libby.  McNeill  &  Libby 

Libb.v’s  Baby  Foods  ....  3.18.8.15 

Libby’s  Beans  .  1.1.757 

Libby's  Canned  Foods  .  .  .  49.235 

Libby’s  Corned  Beef  Hash  73.1 

Libby's  Frozen  Foods  ....  .1.274 

Libby’s  Fruits  .  72.2.18 

Libby’s  Pickles  .  10.81.1 

Libby's  Products  .  483.1  S'J 

Libby's  Sandwich  Spread  .  05.'l 

Libby's  Tomato  Jui<?e  ...  181.537 

1.100.257 

Liberty  Bakin;  Corp. 

Bell  Bre.ad  .  .10020 

Litierty  Bre.ad  .  3.270 

.13.905 

Liberty  Co.aeh  Co.  Inc. 

Liberty  Trailers  .  110.200 

Libert.v  Mutual  Insurance  Co.  20.004 

Library  Guild  Inc. 

Books .  47.207 

Liebmann  Breweries  Inc. 

Rheiiurolii  Bier  .  1.002.170 

Life  Insurance  Cos.  of 

.\mcrica  .  ,882. <180 

(See  also  Institute  of 
Life  Insuranee) 

Life  Insurance  Co.  of  Gcorxia  102.534 

Life  Savers  Corp. 

Alkaid  .  20.370 

Life  Savers  .  1.170 

Pine  Bros.  Glycerine  Tabs.  05.427 

00  179 

Lixxeti  Sc  Myers  Tobacco  Co. 

Chest. rOel.l  Cieabts  ....1.043  080 
Gran  cr  Toba.vo  .  1.50 

1  043.245 

Lily  of  France  Corset  Co.  Inc.  54,409 

Lionel  Corp. 

Tovs  .  51.431 

Lippincott  Co..  J.  B. 

Books  .  07.434 

Little  Brown  Sc  Co. 

Books  .  103.327 

Lo-Calory  Food  Corp. 

RDX  .  221.270 

Loew's  Inc. 

Motion  Pictures  .  120.013 

Lone  Star  Gas  Co .  54.070 

Lon;  Island  Railroad  .  77.077 

Lonxmans.  Gre<‘n  Sc  Co. 

Books  .  20..330 

Lorillard  Co..  P. 

Muriel  Cixars  .  50.703 

Old  Gold  Cifarets  . 1.113,409 
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Los  Anxeles  Brewinir  Co. 

Eastside  Beer  .  53,422 

Los  Anxeles  Mirror 

Newspaper  .  48.556 

Los  Aniieles  Soap  Co. 

Merrill's  Rich  Suds  .  2.373 

Sierra  Pine  .  17.834 

White  Km;  .  57.021 

78.130 

Louisiana  State  Rice  Milling 
Co.  Inc. 

Louisiana  State  Rice  ....  30,750 

Louisiana  Sweet  Potato 

Campaixn  .  42.337 

Louisville  Sc  Nashville 

Railroad  .  38.805 

Lowe  Bros.  Co. 

Paint  Products  .  53.680 

Lowe  Corp.,  Joe 

Popsicle  .  40.342 

Lucky  Tixer  Mfx.  Co. 

Lucky  Tixer  Hair 

Preparations  .  74.588 

Never-Tel .  4.017 

78.005 

Pinkham  Medicine  Co.. 

Lydia  E. 

Lydia  E.  Pinkham  Prods.  .  207.852 

Lydia  E.  Pinkham  Tablets  10.150 

Lydia  E,  Pinkham 

Vexetable  Compound  .  .  248.744 

362.752 

M.  J.  B.  Co. 

M.J.B.  Coffee  .  94.007 

M.  J.  B.  Products  .  24.4.17 

Tree  Tea  .  73.960 

103.010 

MacMillan  Co. 

Books  .  71.6.14 

Macy  Georg'e  Companies 

Heritage  Club  Books  ....  27. .353 

Maiden  Form  Brassiere  Co.  .  123.384 

Maicr  Brewin;  Co, 

Maier's  Beer  .  28.587 

Maine  Develop.  Commission 

State  of  Maine  Potatoes.  .  56.467 

State  of  Maine  Shelled 

Beans  .  15.325 

71.702 

Malleable  Iron  Ranire  Co. 

Monarch  Electric  RaniZC  .  42.477 

Manhattan  Brewin;  Co. 

Canailian  Ace  Beer  Sc  Ale  25.901 

Manhattan  Soap  Co.  Inc. 

Blu  White  .  90,002 

SweetHeart  Toilet  Soap  .  .  188.352 

284.054 

Marathon  Corp. 

Waxt.-x  .  48.1.81 

Maritime  Millin;  Co.,  Inc. 

B.  B.  Rations  .  00 

Franklin  Farmers  Supply.  50 

Hunt  Club  Do?  Food  .  .  .  44.517 

44.030 

Mars  Inc. 

Candy  .  122.337 

Martin  Co..  The  Glenn  L. 

Aircraft  .  32.502 

Clicmical  Division  .  3.072 

33.574 

May  Co..  Georce  S. 

Business  Envineers  .  73, .13.5 

Mayer  Sc  Co..  Oscar 

Meat  Products  .  170.299 

Mayta;  Co. 

Maytae  Gas  Ranges  .  .  .  .  ;  25,244 

Ma.vta;  Prmlucts  .  100.93.5 

Maytag  Washers  .  ‘203.820 

390,005 

McCormick  Sc  Co.  Inc. 

B<‘e  Brand  Insecticides  .  .  .  17.402 

McCormick  Extracts  .  31  528 

McCormick  Products  ....  10  551 

McCormick  Spices  .  10.420 

McCormick  Tea  .  88.182 

Schilling  Coffee .  84.780 

Si  hillin?  Condiments  ....  8.110 

S<’hilllng  Extracts  .  880 

Schilling  Proiiucls  .  40.318 

Schilling  Spices  .  20.344 

312..5.13 

McGraw  Hill  Publishing 
Co.  Ine. 

MeGraw-HiII  Publishing  Co.  20.073 

Science  Illustrated  .  4.74.5 

Whittlesey  House  .  89.828 

121.240 

Mcllhenny  Co. 

Tabasco  Sauce  .  44,311 

McKesson  Sc  Robbins  Inc. 

Calox  Tooth  Powder  ....  508 

Carboil  Salve  .  2.40.1 

Chapin  Sc  Gore  Whiskey  .  .  27.677 

Old  Reserve  Whiskey  ....  30.304 

Ora  .  55.203 


Sorctone  Liniment  .  8,201 

Tawn  Preparations .  4.801 

135.397 

McKcttrick-Williams  Inc. 

Wearing  Apparel .  70,200 

McLaughlin  Sc  Co.,  W.  F. 

Manor  House  Coffee  ....  151,860 

Medley  Distilling  Co. 

Medley  Bros.  Whiskey  .  .  .  74.766 

Mel  to  way  Reducing  Plan  Ino.  27,746 

Mennen  Co. 

Mennen  Baby  Products  .  .  97,143 

Mennen  Brushless  Shave  .  9,002 

Mennen  Products  .  88.044 

Mennen  Skin  Bracer  .  32.218 

227.007 

Mentholatum  Co.,  The 

Mentholutum  .  282,604 

Merck  Sc  Co.  Inc. 

Creolin  .  19.189 

Di-Chloricide  .  17.504 

30.093 

Mcrriam  Sc  Co.,  G.  Sc  C. 

Books  .  47,909 

Meseck  Lines  Inc. 

Steamship  Transport  ....  27,449 

Messtier  Inc.,  Julian  F. 

Books  .  32.850 

Metropolitan  Life 

Insurance  Co .  03,732 

Meyers  Sc  Co..  J.  A. 

Richelieu  Pearls  .  25.513 

Miami  Margarine  Co.,  The 

Nu  Maid  Margarine  ....  97.023 

Michigan  Bell  Telephone  Co.  123,350 

Michigan  Bulb  Co. 

Flower  Bulbs  .  47.180 

Michigan  Mutual  Liability 
Co. 

Insuranee .  39,048 

Mickelberry's  Food 
Products  Co. 

Meat  Products  .  35.488 

Mid-Continent  Airlines  Inc..  09,829 

Mid-Contiiicnt  Petroleum 
Corp. 

Gasoline  Sc  Oil  .  30.042 

Miles  Laboratories  Inc. 

Alka  Seltzer  .  93.220 

Miles  Anti  Pain  Pills  ....  40.092 

Miles  Nervine  .  12.800 

Miles  Products  .  657 

Oiie-A  Day  Vitamins  ....  15.270 

108.105 

Miller  Brewing  Co. 

Miller  High  Life  Beer  .  .  .  38.641 

Minneapolis  Brewing  Co. 

Grain  Belt  Beer  .  ,13,89.1 

Minnesota  Mining  Sc 

Manufacturing  Co. 

Scotch  Cellulose  Tape  .  .  .  87.214 

Minnesota  Valley  Canning  Co. 

Green  Giant  Peas .  20,6.10 

Kounty  Kist  Peas  .  91.918 

Koiiiiiy  Kist  Vegetables  .  .  22.250 

Niblets .  20.102 

Minnesota  Valley  Canning 

Co .  10.404 

Tendersweet  Vegetables  .  .  2.42.5 

107.810 

Missouri  Kansas-Texas  Lines 

Rail  Transport  .  51.839 

Missouri  Pacific  Lines 

Rail  Transport  .  57.589 

Modern  Food  Sales  Inc. 

X-Pert  Mixes .  48. .534 

Modglin  Co.  Inc. 

Pcrnia  Broom  .  20.985 

Mojiid  Hosiery  Co.  Inc .  35,572 

Montict'llo  Drug  Co. 

Candilax  .  12.515 

000  Products  .  110.755 

129.270 

Moore-McCormack  Lines  Inc. 

Steamship  Transport  ....  45.804 

Morris  Sc  Co.  Ltd.  Inc.,  Philip 

Bond  Street  Tohaeco  ....  1.14.977 

Marlboro  Cigarets .  71.080 

Philip  Morris  Cigarets  .  .  2.204.170 

Revelation  Tobacco  .  80.205 

2.491.134 

Morrow  Sc  Co..  William 

Books  .  50,099 

Morton  Salt  Co. 

Morion  Salt  .  167,844 

Motor  Wheel  Corp. 

Duo-Therm  Oil  Heater  .  .  105.444 

Motorola.  Ino. 

Motorola  R.adio  Sets  .  82,084 

Motorola  R.adio  Sc  Tele¬ 
vision  Sets . ’ .  170.257 

Motorola  Television  Sets  .  169,573 

4.10.914 

Mountain  Valley  Water  Co. 

of  New  York .  176,137 

Mrs.  Tucker  Foods  Inc. 

Mrs.  Tuckers'  Meadowlake 

Margarine  .  485.783 
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Mrs.  Tucker’s  Products  . 
Mrs.  Tucker’s  Shortening 


530.003 

Muehlehach  Brewing  Co.. 

George 

Muehlebach  Beer  .  .  .  ll.Stjg 

Mullins  Mfg.  Corp. 

Youngstown  Kitchens  ....  179.407 

Murine  Co.  Inc.,  The 

Murine  .  101. 1S7 

Muscle-Rub  Co.  Inc. 

Muscle  Rub  .  32.501 

Musterole  Co. 

Musterole  .  210,128 

Musterole  Liniment  .  13.599 

Zemo  .  09.904 


293.031 


Mutual  Benefit  Health 
Accident  Assn. 

Insurance .  52.9i!9 

Nash  Coffee  Co .  34.560 

Nash-Kelvinator  Corp. 

Institutional  .  4.872 

Kelvinator  Refrigerators  .  52.370 

Leonard  Home  Freezer  .  .  518 

Nash  Cars  .  746.166 

Products  .  40.414 

844.340 

National  Airlines  Inc .  116.480 

National  Board  of  Fire 

Underwriters  .  53.310 

National  Biscuit  Co. 

Milk  Bone  Dog  Biscuit  .  . .  60.979 

Nabisco  100%  Bran  _  113,480 

Nabisco  Shredded  Wheat  .  422.234 

National  Biscuit  Co. 

Crackers  .  10.583 

Products  .  56.040 

669.316 

National  Breweries  Ltd. 

Black  Horse  Ale  .  92.662 

National  Brewing  Co. 

National  Bohemian  Beer.  .  12.477 

National  Premium  Beer  .  .  44.074 


56.551 


National  Broadcasting  Co. 

Inc .  62,270 

National  Cranberry  Assn. 

Ocean  Spray  Cranberry 

Products  .  19.392 

Oi-ean  Spray  Cranberry 

Sauce  .  82.908 


National  Dairy  Products 
Corp. 

Breakstone's  Dairsi'  Products 
Breaksloiie's  Ice  Cream  .  . 

Breyer  Ii’e  Cream  . 

Coi'oa  Mix  . 

Dairy  Products  . 

Frizz  . 

Hydrox  Ii'c  Cream  . 

Jersey  GoM  Ii'C  Cream  .  .  . 

Jersey  Gold  Milk  . 

Jersey  Gold  Creameries  .  . 

Kraft  Caramels  . 

Kraft  Cheeses  . 

Kraft  Cottage  Cheese  .... 
Kraft  D.iiry  Proilui'ts  .... 

Kraft  Dinni-r  . 

Kraft  French  Dressing  .  . 

Kraft  Malted  Milk  . 

Kraft  Mayonnaise  . 

Kraft  Miracle  Whip  Salad 

Dressing  . 

Kraft  Products  . 

Kraylets  . 

Parkay  Margarine  . 

Philadtdphia  Cream  Cheese 

Scaliest  lee  Cream  . 

Sealtest  Milk  . 

Sealtest  Products  . 

Sheffield  Farm  Products  .  . 

Sheffield  Milk  . 

Southern  Dairies  lee  Cream 
Southern  D.iiries  Milk  .... 
Soiithern  Dairies  Products 
Sui)|)Iee  Dairy  Products  .  . 

Suplee  lee  Cream  . 

Telling-Belle  Vernon  lee 

Cream  . 

Telling’s  Products  . 

Western  Maryland  Dairy 
Milk  . 


102.300 


40  672 
1.037 
85.639 

12.468 
249 

9.595 

210 

243 

1.792 

1.6K6 

81.557 

337.484 

17.965 

10.800 

61,920 

14.612 

82.468 
247.034 


182,262 

11.5.58 

4.824 

346.046 

11.097 

103.953 

17.758 

21.389 

95,405 

1.073 

58.251 

3.988 

17.811 

1.699 

44 


8,696 

1.793 


13.817 


1.908.673 


National  Distillers  Products 
Corp. 

Bellows  &  Co.  Products  . 
Bellows  Sc  Co.  Whiskey  .  . 
Bidlows  Cruzan  Rum  .  . . 
Bellows  Pine  Club  Gin  .  . 
Bellows  Partners  Choice 
Blue  Grass  Whiskey  .... 
Bond  Sc  Lillard  Whiskey 
Bourbon  De  Luxe  Whiskey 
Century  Club  Whiskey 
Crab  Orchard  Whiskey 

G  &  D  Vermouth  . 

G  &  D  WTiiskey  . 


30.521 

53,870 

4.327 

61.885 

280.780 

2,387 

141.998 

74.336 

12.236 

16.371 

31.839 
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Gilbey's  Gin  . 

Hill  4  Hill  Whiskey  .... 
Italian  Swiss  Colony  Wine 
Mount  Vernon  Whiskey  .  . 

Old  Crow  Whiskey  . 

Okl  Hermitage  Whiskey  .  . 
0:d  MeBrayer  Whiskey  .  . 
Old  Sunnybi'ook  Whiskey  . 


whiskey  . 

51  028 

While  Rock  Beverages  .  . . 

40.000 

3,270.153 

Nitioiial  Oats  Co. 

1  National  a-Muiute  Oat-*  .  . 

15.126 

products  . 

11.292 

26.418 

.Vjtioual  Pressure 

Cooker  Co. 

National  Pressure  Cooker. 

10.374 

Presto  Cooker  . 

310.843 

Presto  Sc  Natioual  Prei^^urc 

Cookers  . 

4,212 

325.429 

i  Vaiional  Selected  Products 

i  *  Inc. 

7-Minit  Pie  Crust  . 

46.055 

t  T-MinitPie  Filling  . 

3.217 

6  O'clock  Corn  Muffin  Mix 

260 

6  O’clock  Foods  . 

738 

j  6  O'clock  Puddings  . 

1.814 

i 

52.084 

National  Su^ar  Reflninsr  Co. 

i  Jack  Frost  Sugar  . 

106.887 

<  National  Textile  &  Chemical 

•00 

.  Perma-Starch  . 

27,311 

National  Trailwa>'s  Bus 

!  System  . 

48.455 

1  Natural  Gas  Companies  .  .  . 

32,821 

!  Nehi  Corp. 

\  Par-T-Pak  . 

18.493 

;  Products  . 

638 

Royal  Crown  Cola  . 

37.377 

56.508 

Nestle  Co.  Inc..  The 

Maggi’s  Bouillon  Cubes  . . 

49.905 

Maggi's  Seasoning  . 

2.968 

Nescafe  . 

454,047 

Nestea  Instant  Tea . 

39,101 

1  Nestle’s  Evaporated  Milk, 

217.492 

Neslle’s  Food  Products  .  . 

3.175 

Xew  England  Confectionery 
Co. 

Bolster  Candy  Bar  . 

Confections  . 

Xeoeo  Candy  . 


Xew  England  Telephone 

&  Telegraph  Co . 

Sew  Jersey  Bell  Telephone  Co. 
Xew  Orleans  Public 

Service  Co . 

Xew  York  Central 

Railroad  System  .... 
Xew  Y'ork  Herald  Tribune.  . 
Xew  York  Life  Insurance  Co. 
Xew  Y'ork,  New  Haven  & 

Hartford  Railroad  Co. 
Xew  York  Telephone  Co.  .  . 

Xew  York  Times  . 

Xewman  &  Sons  Ino.,  I. 

Foundations  . 

Xineteen  Hundred  Corp. 

Whirlpool  Washer  . 

Xoblitt-Sparks  Industries  Inc. 

.Uvin  Preducts  . 

Arvin  Iron  . 

Arvin  Radio . 


Xortheross 

XortlWTOss  Grectimr  Cards 
Xorfolk  k  Western  Railway 
Xorito  Co.,  The 

Sorito  . 

Xonis  lae. 

Candy . 

Xorth  American  Accident 

Insurance  Co . 

Xorth  American  Book 

Agency  . 

Northeast  Airlines  Inc . 

Xorthem  Indiana  Public 

Service  Co . 

Xorthem  Pacific  R.iilwa.v  Co. 
Northern  Paper  Mills 

Xorthem  Tissue  . 

Northwest  Airlines  Inc . 

Northwestern  Bell  Telephone 

Co . 

Norton  k  Co.  Inc.,  W.  W. 

_  Books  . . 

N’omich  Pharmacal  Co. 

Norfonns  . 

Fepto-Bismol  . 


Noxzema  Chemical  Co. 
Noxaema  . 


Oak  ford  Co..  The 

Blue  Ribbon  Coffee  .  .  .  . 
Blue  Ribbon  Food  Prods. 
Blue  Ribbon  Potato  Chips 


Oakite  Products  Inc. 

Oakite  . 

O’Cedar  Corp. 

O-Cedar  Floor  Mop  . 

O-Cedar  Polish . 

O-Ceilar  Products  . 


Ohio  Bell  Telephone  Co.  .  .  . 

Ohio  Edison  Co . 

Ohio  Fuel  Gas  Co . 

Ohio  Oil  Co. 

Gasoline  &  Oil  . 

Oil  Industry  Information 

Committee  . 

OKI  Dutch  Coffee  Inc. 

Old  Dutch  Coffee  . 

Old  Monastery  Wine  Co.  Inc. 

Old  Monastery  Wine . 

Olin  Industries  Inc. 

Bond  Flashlight  Batteries. 
Winchester  Flashlight 
Batteries  . 


Olive  Tablet  Co. 

Dr.  Edward’s  Olive  Tablets 
Olympia  Brewing  Co. 

Olympia  Beer  . 

Omar  Inc. 

Omar  Bakeries  . 

Omar  Mixes  . 

Ranch  House  Pancake  Mix 


Orange  Crush  Co. 

Orange  Crush  . 

Old  Colony  Ginger  Ale 
Old  Colony  Root  Beer  , 


Ostrex  Co. 

Ostrex  . . . 

Outboard  Marine  &  Mfg.  Co. 

Johnson’s  Sea-Horses  .... 
Owens-Illinois  Glass  Co. 

Duraglas  One-Way  Bottles 
Owen  Nursery.  James  W.  .  . 
Oxford  Products  Co.,  The 

Tremett  . 

Oxford  University  Press  Inc. 
Books  . 


Pabst  Sales  Co. 

Hoffman  Beverages  . 

Pab“t  Blue  Ribbon  Beer  . 


Pacific  American  Ship 

Owners  Assn . 

Pacific  Coast  Paper  Mills 
of  W'ashington  Inc. 

M-D  Tissue  . 

Paper  Products  . 


Patterson-Sargent  Co. 

Flatlux  .  10.070 

Paint  Products  .  147460 


Paulsboro  Mfg.  Co. 

Sundura  Wall  . 

Paxton  &  Gallagher  Co. 

Butter  Nut  Coffee  . 

Pearson  Pharmacal  Co.  Inc. 

Dew  . 

Eye-Gene  . 


Penick  k  Ford  Ltd.  Inc. 
Brer  Rabbit  Molasses  . .  . 

Brer  Rabbit  Syrup  . 

My-T-Fine  Desserts  . 

My-T-Fine  Pie  Filling  . . 
Vermont  Maid  Syrup  .  . . 


Pennsylvania  Railroad  Co. 

P'  ople's  Book  Club  . 

Peoples  Gas,  Light  &  Coke 

Co . 

Pepsi-Cola  Co. 

Evervess  . 

Pepsi-Cola  . 


Perkins  Products  Co. 

Kool  Aid  . 

Personna  Blade  Co.  Inc. 

Personna  Blades  .... 
Peruvian  International 

Airways  . 

Pet  Milk  Sales  Corp. 
Golden  Key  Milk  . . 
Pet  Dairy  Products  . 
Pet  Evaporated  Milk 
Pet  Ice  Cream  . 


Pacific  Gas  &  Electric  Co.  .  . 
Pacific  Mills 

Fabrics  . 

Pacific  Power  k  Light  Co.  . 
Pacific  Telephone  k 

Telegraph  Co . 

Packard  Motor  Car  Co. 

Packard  Cars  . 1. 

Packard  Marine  Engines.. 


Pacquln  Inc. 

Pacquin’s  Preparations  .  . 
Pal  Blade  Co.  Inc. 

Pal  Blades  . 

Pan  American  World 

Airways  . 

Park  k  Tilford 

Park  k  Tilford  Preparations 
Park  k  Tilfortl  Products  . 
Park  k  Tilford  Reserve  .  . 
Park  &  Tilford  Whiskies  . 

Tintex  Dye  . 

Vat  60  Scotch  Whisky  . . 


Parker  Pen  Co. 

Parker  Pens  k  Pencils  .  .  .  «78,."50 

Parker  Quink  .  34.381 


Patten  Food  Products 

Mis’  Julie’s  Biscuit  Mix  .  . 
Mis’ Julie’s  Hot  Roli  Mix. 

Mis  Julie’s  Mixes  . 

Mis’  Julie’s  Pie  Crust  - 


Hand  Brewery  Co..  Peter 

Meister  Brau  Beer  . 

Peterson  Ointment  Co.  Inc. 

Peterson’s  Ointment  .... 
Petri  Wine  Co. 

Petri  Wine  . 

Petroleum  Heat  k  Power  Co. 

Petro  Oil  Burner  . 

Pfeiffer  Brewing  Co. 

Pfeiffer’s  Beer . 

Pharmaco  Inc. 

Fcen-A-Fint  . 

Phenix  Pabst-Ett  Co. 

Pabst -ett  Cheese  . 

Products  . 

Salad  Bowl  Salad  Dressing 


Philadelphia  Electric  Co.  . . 
Philailelphia  Gas  Works  Co. 

Philadelphia  Inquirer  . 

Philadelphia  Transportation 

Co . 

Phileo  Corp. 

Philco  Air  Conditioner  .  . 

Phileo  Freezer  . 

Philco  Products  . 

Phileo  Radio  Sets  . 

Philco  Radio  k  Television 

Sets  . 

Philco  Refrigerators  . 

Phi’eo  Refrigerator  k 

Freezer  . 

Philco  Television  Sets  .  .  . 


71.561 

.50.3!>3 

110.241 

1,179.201 


12.669 

1.477,827 


Phillips  Packing  Co.  Inc. 

Phillips  Beans  . . 

Phillips  Food  Products 
Phillips  Meat  Products 
Phillips  Soup  . 


Phillips  Petroleum  Co. 

Ga.soline  k  Oil  . 

Picisweet  Foods  Inc. 

Pictsweet  Canned  Foods  .  . 
Pictsweet  Frozen  Foods  .  . 
Pictsweet  Vegetable  Prods. 


Pillsbury’s  Feeds  A  Soy . . 
Pillsbury’s  Hot  Roll  Mix 

Pillsbury’s  Mixes  . 

Pillsbury's  Pancake  Mixes. 
Pillsbury's  Pie  Crust  Mi.x. 

Pillsbury's  Products  . 

Pillsbury’s  Sno  Sheen 
Cake  Flour  . 


Pinex  Co.,  The 

Pinex  . 

Pioneer  Airlines  Inc.  . . 
Piper  Baking  Co.,  The 
Betsy  Ross  Bread  .  . 
Pittsburgh  Brewing  Co. 
Dutch  Club  Beer  .  .  . 
Iron  City  Beer  . 


Piel  Bros. 

Piel’s  Beer  . 

Pierce’s  Proprietorlee  Inc. 
Dr.  Pierce’s  Favorite 

Prescription  . 

Dr.  Pierce’s  Golden 
Medical  Discovery  . 
Dr.  Pierce’s  Products  . 


Pillsbury  Mills  Tnc. 

Dual  Cake  Mix  . 

Globe  A-1  Biscuit  Flour 

Mix  . 

Globe  A-1  Flour  Products . 
Globe  A-1  Pancake  Mix  . . 
Globe  A-1  P/C  Waffle  Flour 
Pillsbury’s  Best  Flour  . . . 
Pillsbury’s  Best  Mixes  ... 
Pillsbury’s  Cake  Mix  . . . 


Planters  Nut  k  Chocolate  Co. 

Planters  Peanuts  . 

Planters  Peanut  Butter  .  .  . 

Planters  Peanut  Oil  . 

Planters  Peanut  Products  . 


Playboy  Motor  Car  Corp. 

Playboy  Cars . 

Plough  Inc. 

Black  k  White  Ointment  . 

Gets  It  . 

Kremola  . 

Mexsana  . 

Moroline  . 

Mufti  Dry  Cleaning  . 

Penetro  Nose  Drops  . 

Penetro  Products  . 

Penetro  Salve  . 

Prescription  C-2223  . 

Products  . 

St.  Joseph  Aspirin  . 


Popper-Morson  Corp. 

Pete  Hagen’s  Cocktails  .  .  . 
Pete  Hagen’s  Cordials  . . . 
Pete  Hagen’s  Bock  k  Rye 
Pete  Hagen’s  Whiskey 


Portland  Cement  Assn . 

Portland  'Traction  Co . 

Postal  Life  k  Casualty 

Insurance  Co . 

Potomac  Electric  Power  Co. 
Potter  Drug  k  Chemical 
Corp. 

Cuticura  Products  . 

Prentice-Hall  Inc. 

Books  . 

Presi'ott  Co.,  J.  L. 

Dazzle  Stove  Polish . 

Pressed  Steel  Car  Co. 

Prestoline  Electric  Range. 
Preview  Fashions  Shops 

Wearing  .Apparel . 

Procter  &  Gamble  Co. 
-American  Family  Flakes 
American  Family  Soap 

Products  . 

Camay  Soap  . 

Chipso  . 

Crisco . 

Dreft  . 

Drene  . 

Duz  . 

Fluffo  Shortening  . 

Ivory  Soap  . 

Ivory  Flakes  . 

Ivory  Snow  . 

Oxydol  . 

Prell  Shampoo  . 

Procter  k  Gamble  Soap 

Products  . 

Shasta  Cream  Shampoo  .  . 

Spic  k  Span  . 

Tide  . 

Teel  . 


Proctor  Electric  Co. 
Proctor  Iron  .... 
Proctor  Products 


16,236 

45.502 

2,884 

28,526 

444.016 

38.521 

204.875 


Producers  Creamery  Co. 

Daricraft  Poods  . 

Daricraft  Evaporated  Milk 


Prudential  Insurance  Co. 

of  America  . 

Public  Service  Co. 

of  Colorado . 

Public  Service  Co. 

of  New  Jersey  .  .  . 
Publicker  Industries  Inc. 

Cobbs  'Whiskey  . 

Diplomat  Whiskey  . . . 

Dixie  Belle  Gin  . 

Kinsey  Products 

Kinsey  Gin . 

Kinsey  Gold  Labtt  .  .  . 
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KiUhcy  Ldbel  Whiskies  ...  .'iaS.iUS 

Kiusey  Sliver  Label  .  14.4i:T 

Kiusey  Whiskey  .  117.954 

01(1  Hickory  l^iekey  ....  S4T 

Philadelphia  Blended 

Whiskey  .  479.467 

Products  .  9,78t> 

Kittenbouse  Sduare 

Whiskey  .  1,851 

Thermo  .Antifreeze .  110.681 


1.316.294 

Puerto  Rico  AsnouUnral  Co. 

£1  Praoo  Cirars  .  26.378 

Pure  Oil  Co. 

OuBOliiie  &  Oil  .  27.014 

I’urex  Corp.  Ltd. 

Purex  .  179,092 

Trend  Soap  .  291,611 


470,603 

Purity  Bakeries  Corp. 

Urennan  Baking  Products.  11,224 

Grennan  Cakes  .  4.371 

Taystee  Bread  .  18.847 


34.442 

Putnam's  Sons,  G.  P. 

Books  .  37.878 

Ouaker  City  ChocolaU'  & 

Confectionery  Co. 

Good  &  Plenty  Candy  ....  03,961 

Ouaker  Oats  Co. 

.Aunt  Jemima  Cake  Mix  ..  108,912 

.Aunt  Jemima  Com  Bread 

Mix  .  13.418 

Aunt  Jemtma  Corn  Meal  .  18,166 

Aunt  Jemima  Grits  .  1.214 

Aunt  Jemima  Pancake 

Flour  .  447.924 

.Aunt  Jemima  Proilucts  . . .  42.992 

.Aunt  Jemima  Ready  Mix  . .  20.323 

Ful-O-Pep  Feeds  .  137 

Ken-L-Ration  .  489.746 

Lettuce  Leaf  Salad  Oil  .  .  3.080 

Mother's  Oats  .  00.270 

Muffets  .  140,813 

Pettijohn's .  29.134 

Quaker  Coffee  .  201 

Quaker  Cora  Meal .  108.107 

Quaker  Farina .  7.290 

Quaker  Grits  .  12.017 

Quaker  Oats  .  189.361 

Quaker  Oats  Cereals .  160,101 

Quaker  Pak-O-Ten  .  I;t2..‘t:i4 

Quaker  Puffed  Grains  ....  11.360 

Sparktes  .  406.106 


2.402.040 

RKO  Radio  Pictures  Inc.  .  . .  459,048 

Radio  Corp.  of  America 

R.adio  Corp.  of  America  . .  2.883 

RCA  Commnnications 

System  .  9.261 

RC.A  Victor  Radio  .  290.260 

RCA  Victor  Records  .  76.146 

RCA  Victor  Wire  Recorder  389 

RC.A  Victor  Television  ...  914.944 


1.  293.873 

Railroad  Inter-Regional 

Advertising  Com.  .  .  .  90.318 

Railwa.v  Express  Agency  Inc. 

.Air  Express  Service .  14,170 

Rail  Express  Service  ....  42.732 


56,902 

Rainier  Brewing  Co. 

Rainier  Beer  .  03.821 

Ralston  Purina  Co. 

Ralston  Cereals  .  83.593 

Ralston  Purina  Co.  Prods.  4.306 

RyKrisp  .  110.302 

Shredded  Ralston  .  167.667 


.366.867 

Random  House  Inc. 

Books  .  92.981 

Rath  Packing  Co. 

Marvelard  .  1.767 

Rath  Black  Hawk  Meat 

Products  .  1.36,674 

Rath  Bl.ack  Hawk  Sausage  1.293 


1.39  7.34 

Rayerest  Mills  Inc .  32.670 

Reader's  Digest  .Assn.  Inc. 

Magazines  .  187.2.36 

Reardon  Co.,  The 

Paints  .  214.099 

Red  Top  Brewing  Co. 

Barbarosa  Beer .  72.777 

Red  Top  Ale  . 48.321 

Red  Top  Brewing  Co. 

Prwiucts  .  12.541 

Twenty  Grand  Ale  .  9.648 


143.187 

Regensburg  A  Son,  E. 

Admiration  Cigars  .  73.383 

Reliance  Mfg.  Co. 

Wearing  Apparel  .  60,806 

RenOcld  ImiKirters  Ltd. 

Gordon's  Gin  .  93.440 

Haig  &  Haig  Scots 

Whiskies  .  140.842 


King  WiUiam  IV  Scotch 

Whisky  .  40,067 


274.349 

Rennell  Co. 

Rennell  Concentrate  ....  81.963 

Republic  Steel  Corp .  64.944 

Resinol  Chemical  Co. 

Resiuol  .  114.617 

Retonga  Medicine  Co. 

Retonga  .  130,897 

Revere  Copper  &  Brass  Inc.  67,791 
Revlon  Products  Corp. 

Revlon  Preparations  ....  168.631 

Reynolds  Metals  Co .  94.539 

Re.vnolds  Tobacco  R.  J. 

Camel  Cigarets  .  3.470,322 

Prince  Albert  Tobacco  . .  6'7,512 

Products  .  38.328 


3.566.162 

Rhiem  Manufacturing  Co. 

Fraser  Furnaces  .  19.680 

Rheem  Water  Heater  ....  16.888 


36.468 

Rice  Inc..  William  S. 

Rupture  Treatment  .  68.112 

Richardson  &  Robbins 

R  &  R  Boned  Chicken  ...  1.230 

R  &  R  Plum  Pudding  . . .  921 

Richardson  &  Robbins 

Products  .  39.931 


42,082 

Richfield  Oil  Corp, 

Gasoline  &  Oil  .  4.3.9!i0 

Rii-hmoud-Chase  Co. 

Heart's  Delight  Apricot 

Nectar  .  15  473 

Heart's  Delight  Products  .  19.129 

Hi  art's  Delight  Prunes  ..  21.478 


66.080 

Riggio  Tobacco  Corp. 

Regent  Cigarets  .  47.290 

Rinehart  &  Co.  Inc. 

Books  .  90.424 

Hit  Products  Corp. 

Hit  .  108,942 

Rit  Egg  Colors  .  1.954 


110.896 

Ritter  Co..  P.  J. 

Ritter  Catsup  .  13.008 

Ritter  Chili  Sauce  Relish  .  3.916 

Ritter  Pork  i  Beans  ....  1.667 

Ritter  I*roducts  .  10.769 


31.940 

Rival  Packing  Co. 

Rival  Dog  Food  .  50.902 

Ro<-knoll  Nursery  .  40.441 

Rockwood  A  Co. 

Roekwood  Chocolate  Bits  .  144.4.36 

Roi'kwood  Products  .  34,442 

Rockwood  Semi-Sweet 

Chocolate  .  27,7.38 


206,616 

Roman  Cleanser  Co. 

Roman  CleansiT  .  04.261 

Ronnie  Sales  Inc .  35.067 

Ronson  Art  Metal  Works  Inc. 

Honson  Lighters  & 

.Accessories  .  63.122 

Ronsonol  .  1.102 


64.224 

Rosicrucian  Brotherhood 

Amorc  Library  .  32,991 

Ross  James 

Bra-Wire  Br.aees  .  28.311 

Royal  Lace  Paper  Works  Inc. 

Ho.vledge  Shelving  .  49,203 

Ril  Hit  Fashions 

Wearing  .Apparel .  150.207 

Rilbsam  A  Horrmann 
Bn  wing  Co. 

R&HBeer  .  112,992 

Romford  Co..  The 

Hearth  Club  Baking  Prods.  1.28.3 

Noi-til  .  7.069 

Romford  Potato  Pancake 

Mix  .  5.221 

Rumford  Baking  Powder  .  14.742 


28..303 

Riippert.  Jacob 

Red  Fox  Beer  .  1.859 

Ruppert  Beer  A  Ale  ....  275,874 


277.7.33 

Riishmore  Paper  Mills  Inc 

Blue  Ribbon  Paper  Napkins  3.850 

Paper  Products  .  20.747 

Protex  Tissues  .  23.598 


48.106 

Russell  Co.,  F.  C. 

Rusco  Products  .  7,874 

Riisco  Storm  Windows  .  .  48,387 


66.261 

Russell-Miller  Milling  Co. 

American  Beauty  Coke 

Mixes  .  28.771 

American  Beauty  Flour  ...  9.106 

Occident  Cake  Flour  ....  646 


Occident  Cake  Mix  .  167.681 

Occident  Cookie  Bake  ....  29,221 

Occident  Flour  .  46.724 

Occident  Mixes  .  94.640 

Occident  Pie  Bake  .  9.689 

Occident  Products  .  3,670 

Occident  Roll  Bake  .  12,969 


389.716 

S.  S.  S.  Co. 

S.  S.  S.  Tonic  .  428,213 

S  &  W  Fine  Foods  Inc. 

S  A  W  Coffee  .  102,618 

S  &  W  Fine  Food  Products  56.289 

S  &  W  Liquid  Apple  .  22,183 

S  A  W  Olives  .  1,163 

S  &  W  Prunes  .  95 

S  &  W'  Tomato  Juice  ....  5,449 

S  A  W  Vegetables  .  4,187 


190.884 

St.  Louis  Independent 
Packing  Co. 

Independent  Mayrose  Lard.  2.621 

Independent  Mayrose  Meats  69,002 

Mayrose  Products .  13.141 


76,764 

St.  Louis  A  San  Francisco 

Railroad  .  38.386 

Salada  Tea  Co.  Inc .  410,873 

Sales  Affiliates  Inc. 

Hair  Permanent  Products.  3.290 
Zotos-Lustron  .  5'7.908 


61,108 

Sales  Builders  Inc. 

Max  Factor  Hollywood 

Preparations  .  96,224 

San  .Antonio  Brewing  Assn. 

Pearl  Beer  .  57,226 

Santa  Fe  Trail  Transportation 
Co. 

Bus  Line  .  76.495 

Saratoga  Springs  .Authority 

Saratoga  Beverages  .  29.196 

Saunders  Co..  W.  B. 

Books  .  65.4.3.3 

Savannah  Sugar  Refining 
Corp. 

Dixie  Crystals  Sugar  ....  32.091 

Scandinavian  Airlines 

System  .  79.043 

Schaefer  Brewing  Co..  F.  A  M. 

Sch.aefer  Beer  .  458.102 

Seheidt  Brewing  Co.,  Adam 

Prior  Beer  .  133.94.3 

Rams  He  ad  Beer  &  Ale  .  .  25.482 

Scheldt  Brewing  Co.  Beer  9..31.'1 

Valley  Forge  Be<  r  ......  60,967 


229.695 

Sehenle.v  Industries  Inc. 

■Ancient  Age  Whiskey  ....  323 

Belmont  Bourtnin  Whiskey  68.100 

Blatz  Beer  .  679.981 

Bravo  Wine  .  19.992 

Cri'.im  of  Kentucky 

Whiskey .  222,661 

Cresta  Blanca  Wine  .  88,664 

D-twar's  White  Label 

Scotch  Whisky  .  9.456 

Du  Bouchett  Brandies  ....  8.151 

Du  Bouchett  Cordials  ....  1.297 

Du  Bouchett  Sloe  Gin  ....  2,418 

Diilionnct  Wine  .  86.711 

Gibson's  Selected  Eight  .  .  57.901 

Gibson's  XXXX  .  101.4.38 

Gibson's  Whiskies  .  96,868 

Golden  Wedding  Whiskey.  23.3.346 
Gns'n  River  Whiske.v  ....  2.3.359 

I.  W.  Harper  Whiskey  .  .  .  14.601 

Institutional  .  167.665 

J.  Bavet  Branily  .  5,188 

James  E.  Pepper  Whiskey  28.420 

La  Boheme  Wine  .  10.692 

MacNanghton's  Whiskey..  173.243 

Many  Blanc  Co.  Inc .  19.3 

Mayflower  Whiskey  .  1..578 

Melrose  Whiskey  .  29.189 

Old  Charter  Whiskey  ....  5.3,796 

Old  "95"  Whiskey  .  2.067 

Old  Quaker  AVhiskey  ....  120,600 

Old  Slag  Rum  .  26.161 

Pebbleford  Whiskey  _  1,602 

Roma  Wine  .  205,377 

Rum  Carioca  .  61.915 

Schenley  Products  .  67.47.3 

Schenley's  Gin  .  11.923 

Sehenley's  Reserve  .  9.31.60.3 

Schenley's  Wines  .  75 

Sehenley's  Whiskies  .  85,696 

Silver  Wedding  Gin  .  174 

Sir  John  Sehenle.v  Whiskey  61.716 
Three  Fe.athers  AVhiskey  .  893.109 

AVilken  Family  Whiskey  .  60.366 


4,692.788 

Schmidt  Brewing  Co. 

Schmidt's  Beer  .  43.174 

Schmidt  A  Sons  Inc. 

Schmidt's  Ale  .  4.475 

Schmidt's  Beer  4  Ale  .  .  .  82,46.3 


86.938 

Schmidt  Brewing  Co.,  Jacob 

City  Club  Beer  .  32,018 
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Schoeiihofen-Edelweiss  Co, 

Edelweiss  Beer . 

Schoenling  Brewing  Co. 

Schoenling  Beer  . 

Scholl  Mfg.  Co.  Inc. 

Dr.  Scholl's  Foot  Balm 
Dr.  Scholl's  Foot  Powder 
Dr.  Scholl's  Kurotex  ,  , 
Dr.  Scholl's  Products  . 
Dr.  Scholl's  Solvex  .  . . 
Dr.  Scholl's  Zino-Pads 


Schuler  Potato  Chip  Co. 

Schuler's  Potato  Chips  .  . .  41,073 

Schuler's  Products  .  6'27g 


Scott  A  Bowne 

Scott's  Emulsion  . 

Scott  Paper  Co. 

Scotties  . 

Scribiicr's  Sous,  Charles 

Books  . 

S'enpto  Manufacturing  Co. 

Scripto  Pens  A  Pencils  .  . 
Scudder  Foods  Products  .  .  . 
Scull  Co..  William  S. 

Boscul  Coffee  . 

Boscul  Coffee  A  Tea  .... 
Boscul  Tea  . 


137.098 

Seaboard  .Air  Line 

Railroad  Co .  90.865 

Seatmard  Packing  Co. 

Neptune  Sardines  .  52,378 

Sceek  A  Kade  Inc. 

Pertussin  .  167.922 

Seeman  Bros.  Inc. 

AVhite  Rose  Products  ....  2.123 

AVhite  Rose  Soups  .  2.774 

White  Rose  Tea  .  102,951 

White  Rose  A'egetables  . . .  1,173 


109.021 

Seidlitz  Paint  A  Varnish  Co. 

Seidlitz  Paints  .  28.578 

Semler  Inc.,  R.  B. 

Kreml  Krenie  .  3.883 

Kreml  Hair  Tonic  .  33.015 

Kreml  Shampoo  .  25.846 


62,744 

S'erutan  Co. 

Niitrex  .  38.617 

Serutan  .  183.932 


222.549 

Servel  Inc. 

Electrolux  Refrigerator  . .  8,967 

Servel  Gas  Air  Conditioner.  18.060 

Servel  Gas  Water  Heater  .  4,113 

Servel  Products  .  16,637 

Servel  Refrigerator  .  265,259 


313,036 

Seven  Up  Co. 

7  T’p  .  322.545 

Shaler  Co.,  The 

Shaler  Rislone .  27.360 

Shawmut  Inc. 

MeKom  .  27,468 

Sheaffer  Pen  Co.,  W.  A. 

Sheaffer's  Pens  A  Pencils.  182.417 

Shoaffer's  Products  .  4.768 

Shaeffer’s  Skrip  A  Lc.ads  .  35.710 


222.895 

Shedd  B.artush  Foods  Inc. 

Keyko  Margarine  .  16.382 

Shedd  Bartush  Food  Prods.  14.268 


46,349 

57,137 

99.387 

112.762 


26,869 

69.986 


127.676 

9.310 

113 


27JJ74 

68,293 

3.665 

17..308 

2,681 

4,297 

6.183 

116.868 


Sheinker  A  Sons.  W. 
Holland  House  Cocktail 

Mix  . 

Shell  Oil  Co.  Inc. 

Gasoline  4  Oil  . 

Shell  Fuel  Oil . 


30.650 

30.400 

330.31<  { 
18.704  ! 


Sherwin-Williams  Co. 

Acme  Paint  . 

Bug  Plaster . 

Lin-X-Wax  Products  .  . . . 

Pestroy  DDT  . 

Sherwin-Williams  Paint 

I'roducts  . 

Weed-No-More  . 


349.018 


7.839 

29.120 

43.513 

9.487 


Sherwood  Bulb  Gardens 

Flower  Bulbs  . 

Shiilton  Inc. 

Early  .American  Products  . 
Eai’y  American 

Preparations  . 

Leigh  Preparations  . 

Shulton  Products  . 


Sick's  Spokane  Brewery  Inc. 

Sick's  Beer-Select  . 

Siegel  A  Son  Inc..  A. 

La  Magnita  Cigars  . 

Slegler  Enamel  Range  Co. 
Slegler  Oil  Heater  . 


85.521  j 

26.458  I 

83.230  I 
34.130  i 
1,038  I 

T449«  i 

32.486  k 
52.31!  I 
38.944  f 
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SmiQioDs  Co. 

Simmons  Miitire^beci  . 

57,979 

junmons  Tours  . 

25.17d 

jimou  Maltre.ss  Mfg.  Co. 
Scrta-7A  Mattress  . 

26.053 

Simon  4  Schuster 

Books  . 

214,258 

^inioniz  Co . . . .  . 

332.107 

Sinclair  Refining  Co. 

Gasoline  4  Oil  . 

85.948 

siroil  Labs  Inc. 

Siroil  . 

75,126 

Sitroux  Inc. 

Sitroux  Tissues  . 

42,896 

Skinner  Manufacturing  Co. 

'  skinner  Macaroni 

4  Noodles  . 

10,126 

Skinner  Products  . 

1.946 

Skinner  Raisin  Bran  .... 

32.780 

44,852 


Skycoach  Ltd . 

67,397 

Sloane  Associates  Inc.. 

William 

Books  . 

38,984 

Smith  4  Sons  Carpet  Co., 

.Alexander 

Carpets  4  Rugs . 

249,626 

Smith  Bros.  Inc. 

Cough  Drops  . 

138,759 

Smith  4  Co.,  J.  Allen 

Sniith’s  Split  Pea.'  . 

ir>.i;:is 

White  Lily  Flour  . 

41,141 

56,779 

Snow  Crop  Marketers  Inc. 

Snow  Crop  Frozen  Foods  . 

105.147 

Snow  Crop  Orange  Juice  . 

34.230 

139.377 

Socony-Vacuum  Gil  Co.  Inc. 

General  Petroleum  Corp. 

Products . 

180.514 

Magnolia  Petroleum  Proils. 

9,853 

Mobil  Battery  . 

6,881 

Mobil  Flame  Bottled  Gas  . 

478 

Mobil  Gasoline  . 

32.604 

Mobilheat  . 

453 

Mobiloil  . 

8,663 

Mobil  Products  . 

4.346 

Mobil  Tires  . 

67,544 

Socony-Vacuum  Gas  4  Oil 

49.310 

Soeony-Vaeuum  Oil  Co. 

Products  . 

480,141 

840.787 

South  Carolina  Mills 

Fabricji  . 

27.499 

Southeastern  Railroads  .... 

31,426 

Southern  Bell  Telephone 

4  Telegraph  Co . 

138.769 

Southern  Brew  Co. 

Southern  Select  Beer  .... 

154.725 

Southern  C.alifornia  Citrus 

Foods 

Gilt  Edge  Lemon  Juice  .  . 

175 

Larks  . 

2.*{ 

Real  Gold  Lemon  Base  .  .  . 

56.927 

Beal  Gold  Orange  Base 

2.218 

59.34.3 

Sta-Flo  Starch  .  178.8i)t> 

S'wcelose  Syrup  .  45.409 


245,336 

Staley  Milliner  Co. 

fhick  Alom-i  .  553 

Staley  Feeds  .  47.322 


47.875 

Stamford  House 

Hooks  .  85.939 

Standard  Brands  Inc. 

Black  &  White  Scotch 

Whisky  .  94.557 

Blue  Bonnet  Baking  Prods.  4,924 
Blue  Bonnet  M artfiirine  .  .  437,610 

Blue  Bonnet  Products  ....  3.746 

Chase  &  Sanborn  Coffee  .  .  453.490 

Chase  &  Sanborn  Coffee  & 

Tenderleaf  Tea  .  18.050 

Chase  &  Sanborn  Instant 

Coffee  .  64,891 

Chase  &  Sanborn  Products  17.438 
Fleischmann's  Distillers  .  .  6.740 

Fleischmann’s  Bond 

Whiskey .  1.694 

Flci.schmann’s  Gin  .  164,159 

Fleisi'hniann's  Preferred 

Whiskey .  346,440 

Fleischmann’s  Products  .  .  11.532 

Fleischmann’s  Yeast  .  118.344 

Pilgrim  Rum .  2.048 

Royal  Baking  Powder  ....  2.385 

Royal  Desserts  .  76,863 

Saratoga  Pork  &  Beans  .  .  36.597 

Standard  Brands  Products  9.458 

Tenderleaf  Tea  .  28.419 

Tenderleaf  Instant  Tea  .  .  20,656 


1.919.647 

Standard  Oil  Co.  (Indiana) 

Gasoline  &  Oil  .  500.698 

Standard  Oil  Co.  (N.  J.) 

Atlas  Tires  &  Batteries  .  .  49,027 

Chevron  Gas  Sc  Oil  .  3.493 

Colonial  Beacon  Oil  ....  1.621 

Esso  Heat  .  58,76.3 

Esso  Oil  Burner  .  23.425 

Essolone  .  1..'194 

Flit  .  47.071 

Ga.soIine  4  Oil .  1.158.624 

Humble  Oil  Refining  .  .  .  80.086 


1,423.404 

Standard  Oil  Co,  of  Calif. 

G.asoline  4  Oil  .  184,483 

Standard  Oil  Co.  of  Ohio 

Gasoline  4  Oil  .  20.3,760 

Sohio  Heat  Oil  .  38,873 


2  10,63.3 

Standard  Oil  Co.  of 
Pennsylvania 

Gasoline  4  Oil  .  96,09.3 

Staze  Inc. 

Okaze  .  9.3.3 

Staze  .  113.208 


114.141 

Steeleote  Mfg.  Co. 

L.iytiti-  .  4.36 

Steeleote  Enamel  .  39.680 


Van  Camp's  Chili  con  Came  669 

Van  Camp's  Meat  Products  38,495 

Van  Camp's  Pork  4  Beans  3,434 

Van  Camp's  Products  ....  14,300 

Van  Camp’s  Red  Kidney 

Beans  .  120 

Van  Camp's  Spaghetti  4 

Macaroni  Products  ....  31.488 

Van  Camp's  Tenderoni  ...  1.33.3 


193  275 

Storz  Brewing  Co. 

Golderesl  61  Beer  .  2.849 

Storz  Beer  .  24,325 


27.174 

Stratbury  Mfg.  Co. 

Wearing  Apparel  .  35.365 

Street  &  Smith  Publications 
Inc. 

Pic  .  69.620 

Stroh  Brewery  Co. 

SIroh's  Bulicmian  Beer  .  .  .  99.563 

Stromberg-Carlson  Co. 

Stromberg -Carlson  Railios  129.251 

Stromberg-Carlson  Radio 

4  Television  .  28.398 

Stromberg-Carlson 

Television  .  101,94.3 


259.692 

Studebaker  Corp. 

Studebaker  Cars  .  609,522 

Studebaker  Trucks  .  219.472 


828,994 

Sullivan  Inc..  R.  G. 

Cigars  .  875 

Dexter  Cigars  .  54.474 

7-20-4  Cigars  .  2.101 


57,450 

SunlH'am  Baking  Products 

Sunbeam  Bread .  70.500 

Sunbeam  Corp. 

Sunbeam  Shavemaster  .  .  .  53,081 

Sunnyvale  Packing  Co. 

Raneho  Soups  .  40,222 

Sun  Oil  Co. 

Gasoline  4  Oil  .  633.905 

Sunshine  Biscuits  Inc. 

Crackers  .  495,865 

Suppiger  Co..  G.  S. 

Brooks  Catsup  .  36,061 

Brooks  l*roducts  .  4.572 


40,633 

Swanson  4  Sons,  C.  .4. 

Meat  Proiluets  .  .59,0.31 

Poultry  Products  .  7.032 


66.063 

Sweets  Co.  of  America  Inc. 

Tootsie  Frosting  Mix  ....  14,1.30 

Tootsie  Fudge  .  14,172 

Tootsie  Fudge  Mix  .  104.742 

Tootsie  Polls  .  3,803 

Tootsie  Roils  .  101,784 


2.38.631 

Swift  4  Co. 

Agricultural  Re.«eareh  ...  21,58.3 

Blenn  Plant  Food .  95.3 

End-o-Pest  .  205 

Pard  Dog  Food  .  129,506 

Prem  .  30 

Swift's  .41Isweet  Margarine  183.965 

Swift's  Bab.v  Food  .  159.980 

Swift's  Bland  D.ard  .  857 

Swift’s  Brookfield  Butter  .  2.5 

Swift's  Brookfield  Cheese  .  68,442 

Swift's  Brookfield  Hkrgs  .  .  42,526 

Swiff's  Brookfield 

Meat  lYodiicts  .  57.293 

Swift's  Brookfield  S.ausage  19.3 

Swift's  Cleanser  .  .3.57.245 

Swift’s  Garden  Insecticides  11.708 

Swift’s  Ice  Cream  .  1.30,63.5 

Swift's  Jewel  Shortening  .  47.458 

Swift’s  Meat  Products  .  .  .  294,169 

Swift’s  Peanut  Butter  ...  6.274 

Swift’s  Premium  Franks  ..  10.260 

Swift’s  Premiiim  Meat 

Products  .  308,245 

Swift’s  Sausage  .  .324 

Swift’s  Specific  .  2.519 

Swift’s  Strained  4  Diced 

Meat  .  63.4.32 

Swift  Water  Salmon  .  2,773 

S'wift’ning  .  108.852 

5'igoro  Plant  Food  .  8.008 

Products  .  74,116 

2.091.574 

Swiss  Federation  Watch 

Manufacturing  .  172.048 

Sykes  Service 

Trusses  .  25.189 

Sylvan  Seal  Milk  Co. 

Sylvan  Seal  Milk  .  36.833 


Tampax  Inc. 

Tampax  .  133.726 


Tasty  Baking  Co. 


Baked  PrcHlucti*  . 

3.584 

Tasly-Pie  . 

2.961 

Tastykake  . 

39.018 

46.163 

Taylor-Reed  Corp. 

Cocoa  Marsli  . 

5.886 

y.  T.  Fro-sting  . 

32,344 

y.  T.  Mixes  . 

2,515 

y.  T.  Pie  Crust  . 

1.449 

42,194 

Tern  Inc. 

49.845 

Terre  Haute  Breawing  Co., 

Inc. 

rhampaKne  Velvet  B»?er  . 

66,017 

Hoosier  Beer  . 

1,583 

67.600 

Tetley  Tea  Co.  Inc. 

Tetley  Tea  . 

152. 25S 

Texas  Electric  Service  Co.  .  . 

30.200 

Texas  Co..  The 

Gasoline  4  Oil  . 

36.691 

Texas  4  Pacific  Railway  Co. 

40.937 

Texsun  Citrus  Exchange 

Texsun  Grapefruit  . 

.31.997 

Texsun  Grapefruit  Juice  . 

93,940 

Texsun  Oranges  . 

2.618 

Ti-xsun  Products . 

1.347 

Texsun  Citrus  Exchange 

Promotion  . 

12,584 

142.486 

Tha.ver  Co. 

Tha.ver  Baby  Carriages  . . 

50.153 

Theobald  Industries 

Atomic  Suds  . 

2.535 

Hum  Soap . 

26,278 

Soaps  4  Cleansers  . 

334 

29.147 

Thoma'  Inc..  S.  B. 

Thomas  Bread  . 

6.265 

Thomas  Bread  &  Muffing  . 

29.32T 

Thomas  Mutlins  . 

5.877 

41.459 

Thor  Corp. 

Thor  Dishwasher  . 

56,899 

Tlior  Gladiron  . 

283.920 

Thor  Products  . 

55.181 

Thor  Washer  . 

417.694 

813.694 

Tliornton  4  Minor  Clinic 

Thornton  4  Minor  Clinic  .  . 

39.375 

Thornton  4  Minor 

Ointment  . 

6.088 

45.463 

Tidewater  Associated  Oil  Co. 

Federal  Tires  . 

51.116 

Gasoline  &  Oil  . 

61.361 

Tidewater  Fuel  Oil  .... 

7.608 

120,076 

57’2..386 

Time  . 

133.803 

706.169 

Timken-Detroit  Axle  Co. 

Timken  Silent  Automatic 

Oil  Burner  . 

15b.227 

Timken  Roller  Bearing  Co. 

Timken  Bearings  . 

64.763 

Tintz  Co. 

Minit  Curl  . 

29.195 

Tintz  Shampoo  . 

194 

29,389 

Tivoli  Brewing  Co. 

Altes  Beer  . 

37,782 

Tivoli  Beer  . 

2.775 

40.567 

Tobin  Packing  Co. 

-Arpeako  Meat  Products  .  . 

36,472 

First  Prize  Meat  Products 

2.924 

Tobin  Meat  Products  .  . . 

10.855 

60.251 

Twld  Shipyards  Corp . 

27.843 

Toledo  Edison  Co . 

39,326 

Tonsiline  Co. 

Tonsiline  . 

41,021 

Town  Talk  Co. 

Town  Talk  Bread  . 

41.528 

Trailer  Coach  Manufacturers 

Assn. 

Trailer  Coach  . 

42.848 

Trailways  West  Coast 

Bus  Transportation  . 

31,633 

Trans-Atlantic  Airways  .... 

48,199 

Trans-Canada  Airlines  . . . 

93.446 

Transcontinental  4  Western 

-Air  Inc . 

471.191 
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Southern  California  Gas  Co. 
Southern  New  England 

Telephone  Co . 

Southern  Pacific  Co . 

Southern  Railway  System  .  . 
Southern  Spring  Bed  Co. 

Red  Cross  Duo-Flex  Spring 
Red  Crocs  Mattresses  .... 
Southern  Cross  Mattress  . 


Southwest  Airw.a.vs . 

Southwestern  Bell 

Telephone  Co . 

Southwestern  Life 

In.siirance  Co . 

Spalding  4  Bros.  Inc.,  A.  G. 

Sports  Equipment  . 

Sparks-Withington  Co. 

Sparton  Blades  . 

Sparton  Radios  . 


Speus  Co. 

Spe.as  Vinegar  . . 

Sperry  Candy  Co. 

Candy  . 

Squibb  4  Sons.  E.  R  ’ 
Squibb  Cod  Liver  Oil 
Squibb  Dental  Cream 


Squire  Co..  John  P. 

Squire's  Arlington  Meat 

Products  . 

Stahl-lfeyer  Inc. 

Meat  Products  . 

Sl^  Mfg.  Co..  A.  E. 

Cameo  Starching  Powder 


60,723 

27.962 

291,674 

124.6.35 

415 

12,130 

22.753 

.35,298 

25,64.5 

102.840 

28,910 

130.679 

1.085 

67.711 

68,790 

34.457 

26.993 

22.797 

6.610 

29.407 

26.801 

34.940 

20.971 


Stegmaier  Brewing  Co. 
Stegmtiier's  Gold  Medal 

Beer  . 

Sterling  Brewers  Inc. 

Sterling  Beer  4  -Ale  .... 
Sterling  Drug  Inc. 

B.ayer  Aspirin  . 

Bayer  Aspirin  4  Phillips 
Milk  of  Magnesia  .... 

Cal-.\spirin  . 

Campho-Phenique  . 

Dr.  Caldwell's  Syrup  Pepsin 

Dr.  Jaynes  Products  . 

Dr.  L.von’s  Dentifrices  ... 
Dr.  L.von’s  Toothpaste 
Dr.  Lyon’s  Tooth  Powder  . 

Double  Danderine  . 

Fleteher’s  Castori.a  . 

Ironized  Yeast  Tablets  .  . 

Midol  . 

Molle  . 

Phillips  Milk  of  Magnesia 
Phillips  Milk  of  Magnesia 

T.'ihlets  . 

Products  . 


Stitzel-Weller  Distillery  Inc. 
Cabin  Still  Bourbon 

Whiske.v  . 

Old  Elk  Whiskey  . 

Old  Fitzgerald  Whiskey  .  . 


Stokely-Van  Camp  Inc. 

Honor  Brand  Frozen  Foods 

Stokley  Products  . 

Van  Camp’s  Beans  . 

Van  Camp’s  Beef  4 

Vegetables  . 


67.439 

111.232 

617.091 

2.470 
1  ..327 
75,025 
8.3,813 
9.3,395 
17..56.3 
230.293 
161.711 
65.72.3 
150.035 
.368.183 
.50,641 
53.229 
320.419 

.35.296 

1.281 


6.965 

172 

292.866 


58,450 

8.180 

34.487 

2.319 
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Treesweet  Products  Co. 
Tn-csweet  Grapctruit  Juice 
Treesweet  Lemon  Juice  .. 
Trees weet  Orange  J  uice  . . 


Treet  Safety  Raaor  Corp. 

Treet  Blades  . 

Treo  Co.  Inc. 

Foundations  . 

Trico  Products  Corp. 

Trico  Windshield  Washers  . 
Trico  Wiper  Blades  . 


Triple  Cushion  Corp. 

Restonic  Mattress  . . 
Trommer  Inc.,  John  F. 

Trommer's  Beer  . . . . 
Tru-Aid  Medicine  Co. 

Tru-Aid  Medicine  . . . 
Tucker  Corp. 

Tucker  Cars  . 


L'DGA  Inc. 

Ru-Ex  Compound 

Ru-Mel  . 

Ru-Tel  . 

I'dpa  Tablets  . . 


160,169 

Unicorn  Press 

Books  .  49.3,662 

Union  Electric  Co .  88.625 

Union  Oil  Co.  of  California 

Bif  Fly  Spray  .  2.606 

Gasoline  &  Oil  .  159.180 

Stop  Spot  Cleaner  .  5,763 


Union  Pacific  Railro.ad  Co.. 
Union  Pharmaceutical  Co. 
Inc. 

Alfs  Compound  . 

Artra  Cosmetics,  Inc . 

Imra  . 

Saraka  . 

Sutra  . 

Union  Pharmaceutical  Co. 
Zinsep  Compound  . 


United  .\ircraft  Corp. 

Pratt  &  Whitney  Aircraft 

United  Airlines  Inc . 

United  Biscuit  Co.  of  America 
Felber  Biscuit  Co.  Crackers 

Kcebler  Crackers  . 

Keeblcr  Products  . 

Merchants  Biscuit  Co. 

Products  . 

Saw.ver  Biscuit  Co.  Prods. 
Streitmann's  Crackers  . . . 


United  Fruit  Co. 

Bananas  . 

United  Fruit  Co. 


United  Gas  Pipe  Line  Co.  . . 

United  Insurance  Co . 

United  .Tewish  .\ppeal  . 

United  States  Army  &  Air 

Force  . 1,| 

United  States  Brewers 

Foundation  Inc . 

United  States  Envelope  Co.  . 
United  States  Industrial 
Chemical  Inc. 

Super-Pyro  Antifreeze  . . . 

U.  S.  Industrial  Chemical 


United  States  Lines  Co. 

Steansship  Transportation 
United  States  National 

Guard  . 

United  States  News 

Publishin?  Corp. 

U.  S.  News  A  World 

Report  Magazine  . 

United  States  Playing 
Card  Co. 

Playins:  Cards  . 

United  States  Rubber  Co. 

Fisk  Tires  . 

Institutional  . 

Pacific  Tires  . 

U.  S.  Royal  Golf  Ball  .  .  . 
U.  S.  Rubber  Co.  Shoes  . . 
U.  S.  Koylon  Foam 

Mattress  . 

U.  S.  Tires  . 


United  States  Shoe  Corp. 

Gold  Cross  Shoes . 

United  States  Steel  Corp. 
United  States  Time  Corp. 

Inirersoll  Jewelry  . 

Incersoll  Products  . . . . 
Products  . 


United  States  Tobacco  Co. 

Dill's  Best  Tobacco  . . . . 
United  Wallpaper  Inc. 

Trimz  Wallpaper  . 

Universal  Laboratories  Inc. 
DJer  Kiss  Preparations  , 
Maris  Preparations  . . . . 


Universal  Pictures  Co.  Inc. 
Universal  International 

Pictures  . 

Universal  Pictures  . .  .  . 


University  of  Chicago  Press 
Utica  Knitting  Co. 

Underwear  . 

Wearing  Apparel . 


60,827  Utica  &  Mohawk  Cotton 
259  Mills 

3.942  Mohawk  Sheets  . 

95.141 


Vacuum  Foods  Corp. 

Minute  Maid  Orange  Juice 
Van  Camp  Seafood  Co.  Inc. 
Chicken  of  the  Sea  Tuna 
Van  Camp  Sea  Food  .... 
White  Star  Tuna  Fish  ,  . 


Van  Nostrand  Co..  D. 

Books  . 

Vapon  Inc. 

Ivy  Dry  . 

Vick  Chemical  Co. 

Miiiipuo  Shampoo  . 

Prince  Matchabelli 

Preparations  . 

Sofskin  Cream  . 

Vicks  Coush  Drops  . 

Vicks  Inhaler  . 

Vicks  Proilucts  . 

Vicks  Vaporub  . 

Vicks  Va-tro-nol  . 


Victor  .\ddin?  Machine  Co. 
Vikinp  Press 

Books  . 

Viririni.a  Electric  &  Power  Co. 

Viskinx  Corp . 

Vodiiie  Co. 

Vodine  Co.  Products  .... 
Vodisan-Vodust  . 


Wabash  Railroad  Co . 

Waaner  Bakin?  Co. 

Mrs.  Wagner’s  Pies  . 

Walker  Inc..  Hiram 

Black  Hawk  . 

Corby's  Whiskey  . 

Gooderham  A  Worts  Prods. 

Hiram  Walker  Gin  . 

Hiram  Walker  Imperial 

Whiskey  . 

Hiram  Walker  Products  .. 
Martini  A  Rossi  Vermouth 
William  Penn  Whiskey  .  . 


Walker's  Austex  Chili  Co. 
Mexene  Chili  Powder  .  . 
Walker's  Austex  Meat 

Products  . 

Walker's  Austex  Products 


Wall  Street  Journal 
Wander  Co.,  The 

Ovaltine  . 

Toddy  . 


Wanzer  A  Sons.  Sidney 

Milk  . 

War  Assets  Administration 
Army  Surplus  Property  , 
Ward  Baking  Co. 

Paradise  Fruit  Cake  . . 

Ward's  Products  . 

Ward's  Tip  Top  Bread  . 


Warner  Bros.  Co. 

Foundations  A  Brassieres 


Warner  A  Co.  Inc.,  William  R. 

Dr.  King's  New  Discovery 

Hobson's  Products  . 

Richard  Hudnut  Egg 

Creme  Shampoo  .  1,( 

Richard  Hudnut  Permanent 

Wave  .  194,1 

Sloan's  Balm  .  59.: 

Sloan's  Liniment .  18U,' 

Sloan's  Products  .  29.1 


Washburn  Candy  Corp.,  F.  B. 
Waleco  Cocoanut  Bar  . . . 
Washburn  Candy  . 


Washington  State  Apple 

Commission  .  239,180 

Waterman  Co.,  L.  E. 

Pens  A  Pencils  .  66,926 

Webster-Chicago  Corp. 

Webster.Chicago  Wire 

Recorder  .  71,021 

Webster  Tobacco  Co.  Inc. 

Webster  Cigars  .  52,126 

Weekly  Publications  Inc. 

Newsweek  Magazine  ....  161,140 

Weidematin  Brewing  Co. 

Bulldog  Beer  .  450 

Weidemann's  Beer  .  114.442 

114.892 

Weil  A  Co. 

Don  De  Coffee  .  29.807 

Welch  Grape  Juice  Co. 

Welch's  Grape  Juice .  100,880 

Welch's  Jellies  A  Preserves  31,502 

Wi'lch's  Marmalade  .  470 

Welch's  Products  .  72.409 


Welch  Co..  Jas.  O. 

Welch's  Fudge  . 

Welsh  Co. 

Baby  Carriages  . 

Welsh  Doll  Carriages 


Wesson  Oil  A  Snowdrift 
Sales  Co. 

Blue  Plate  Coffee  . 

Blue  Plate  Margarine  .... 
Blue  Plate  Mayonnaise 
Blue  Plate  Peanut  Butter 
Blue  Plate  Preserves 

A  Jellies  . 

Blue  Plate  Products  . 

Snowdrift  Shortening  .... 
Products  . 


West  End  Brewing  Co. 

Utica  Club  Bcit  A  Ale... 

Western  Air  Lines  Inc . 

Western  Oil  A  Gas  Assn. 

Gasoline  A  Oil  . 

Western  Pacific  Railroad  .  . 

Western  Railroads  . 

Western  Stove  Co. 

Western  Holly  Gas  Range 
Westfield  Planters  Coopera¬ 
tive  Fruit  Products 
Inc. 

Westfield  Maid  Grape  Juice 
Westgate  Sea  Products  Co. 
Breast  O'  Chicken  Tuna 

Fish  . 

Westgate  Sea  Products  . . 


Westinghouse  Electric  Corp. 

Institutional  . 

Westinghouse  Appliances  . 
Westinghouse  Auto  Lamps 
Westinghouse  Electric 

Comforter  . 

Westinghouse  Electric 

Sheets  . 

Westinghouse  Irons  . 

Westinghouse  Lamps  .... 
Westinghotisc  LatV’ilrom.at . 
Westinghouse  Laundromat 

A  Dryer  . 

Westinghouse  Radio  Sets  . 
Westinghouse  Radio  A 

Television  Sets  . 

Westinghouse  Refrigerator 
Westinghouse  Roaster  Oven 
Westinghouse  8un  Lamps.. 
Westinghouse  Television  . 
Westinghouse  Vacuum 
Cleaner  . 


Westminster  Press 

Book . 

Wheat  Flour  Institute 

Wheatena  Corp . 

Whitbread  A  Co.  Ltd. 


Wildroot  Co.  Inc. 

Wildroot  Hair  Tonics  .  .  . . 
Wildroot  Products  . 


146,955 
19.741  t 


Wilkins  Co.  Inc..  John  H. 

Wilkins  Coffee  . 

Williams  Co.,  J.  B. 

Williams  Products  . 

Williams  A  Co.  Inc.,  R.  C, 
Harwood's  Canadian 

Whisky  . 

Royai  Scarlet  Food  Prod¬ 
ucts  . 

Royal  Scarlet  Vegetables  , 


Williamson  Heater  Co. 

Williamson  Furnaces  .  . , 
Willys-Overland  Motors  Inc. 

Jeepster  . 

Willys  Jeep  Cars . 

Willys  Jeep  Truck  . 


68,716 

185,076 

209.683 

1.419.1,50 


IVilson  Chemical  Co. 

White  Cloverine  Salve  .  , 
Wilson  Chemical  Co.  . . , 


Wilson  A  Co.  Inc. 

Agricultural  Products  .  . . 
Bake  Rite  Shortening  .  . . 
Wilson's  B.  V.  Food 

Products  . 

Wilson's  Canned  Meats  . 
Wilson's  Corn  Beef  Hash 
Wilson's  Food  Products  . 
Wilson's  Ideal  Dog  Food 

Wilson's  Margarine . 

Wilson's  Meat  Products  . 

Wilson's  Mor . 

Wilson's  Weekly  Bulletin 


Wilson  Line  Inc. 

Steamship  Transport  .  . . 
WiKon  Spoiting  (;oo'l.~  Co. 
Wine  .Idvisor.v  Board 

Wine  Promotion  . . 

Wine  Growers  Guild 

Guild  Wine  . 

Wise  A  Co.  Inc.,  Wiliiara 

Books  . 

National  Education 
Alliance  . 


Woodmen  of  the  World 

Insurance . 

Worcester  Salt  Co. 

Ivory  Salt  . 

tVrigley  Jr.  Co..  William 
Wrigley  Chewing  Gum 
5Vri8ley  Co.,  Allen  B. 

Oliv-ilo  Soap . 

Wrisley  Products  . . . . 


Wyandotte  Olive  Sales  Co.  . 
Wyler  A  Co. 

Wyler's  Bouillon  Cubes  . 
Wyler's  Condiments  . . . , 

Wyler’s  Products . 

Wyler's  Seasoning  Flakes 
5Vyler's  Soups . 


Yale  A  Towne 

Manufacturing  Co. 
Locks  A  Hardware  .  . . 
Tip  Toe  Irons . 


5’oung  Inc..  W,  F. 
Absorbine  Inhaler 
Absorbine  Jr.  . . . 


Zenith  Radio  Corp. 

Zenith  Hearing  Aids  . 
Zenith  Radio  Sets  . . . , 
Zenith  Radio  Corp.  .  . . 
Zenith  Television  Sets 


Ziff-Davis  Publishing  Co. 

Bonks  . 

Zinsmaster  Baking  Co. 

Zinsmaster  Bread  .  .  .  . 
Zonite  Products  Corp. 
Forhans  Toothpaste  . . 

L.arvpx  . 

Zonite  . 

Zonitors  . 


Mackeson's  Milk  Stout  .  .  38,717 


EDITOR  &  PUBLISHER  for  July  23.  1949 


Newark  News 
Defies  Hague, 
Runs  Series 

The  Newark  (N.  J.)  Evening 
News  began  a  series  of  articles 
on  “Frank  Hague,  Last  of  the 
Bosses,”  on  Sunday,  July  17,  de¬ 
spite  two  telegrams  of  protest 
from  Mr.  Hague.  The  Hague 
machine  was  roundly  whipped 
recently  in  a  mayoralty  elec¬ 
tion. 

Week-long  newspaper  promo¬ 
tion  of  the  forthcoming  feature 
drummed  up  considerable  in¬ 
terest  in  it — especially  from  Mr. 
Hague.  He  added  his  bit  to 
the  promotional  fanfare  by  wir¬ 
ing  the  News  on  July  15  de¬ 
manding  that  it  drop  the  series. 

Threatens  Libel  Action 

A  461 -word  telegram  to  Editor 
Lloyd  M.  Felmly  from  the  for¬ 
mer  Jersey  City  mayor,  said  in 
part:  "A  newspaper  such  as 
yours  .  .  .  should  never  under¬ 
take  to  publish  the  story  of  my 
life  without  my  express  consent, 
and  1  hereby  advise  you  that 
your  paper  will  be  held  strictly 
accountable  for  libel.  I  have 
no  confidence  because  of  the 
manner  in  which  your  newspa¬ 
per  has  vilified  me  in  the 
past.  .  .  .” 

Mr.  Hague  also  charged  the 
series  was  being  run  in  an  ef¬ 
fort  to  influence  New  Jersey’s 
gubernatorial  contest  this  year. 

On  July  16,  the  News  pub¬ 
lished  the  text  of  the  telegram 
in  a  front-page  story.  The  same 
day  it  received  another  wire 
from  Mr.  Hague,  which,  how¬ 
ever,  was  not  made  public.  Ed¬ 
itor  Felmly  told  E  &  P  the  tele¬ 
gram  contained  “some  untrue 
charges”  and  was  not  pub¬ 
lished. 

The  daily  began  its  series  the 
next  day  on  schedule,  giving  it 
the  second  lead  spot  on  page 
one.  On  July  18,  it  carried  an 
editorial  answer  to  Mr.  Hague, 
saying: 

"It  is  proper  to  examine  the 
record  now  because  Mr.  Hague 
is  the  central  figure  in  one  of 
the  most  stirring  political 
dramas  of  our  time.  He  is 
struggling  to  survive  his  defeat 
in  Jersey  City  last  May.  He  is 
engaged  in  a  bitter  campaign  to 
retain  his  power  in  Hudson 
County  and  in  national  E>emo- 
cratic  councils  by  once  again 
electing  a  man  of  his  choice 
Governor  of  New  Jersey.” 

Mr.  Hague  is  backing  State 
Senator  Elmer  Wene,  the  Demo¬ 
cratic  candidate,  against  Gov¬ 
ernor  Alfred  E.  Driscoll,  Repub¬ 
lican,  who  is  running  for  re- 
election.  The  News,  according 
to  Mr.  Felmly,  has  not  yet 
come  out  for  its  candidate. 

Newspaper's  Reply 

The  News  editorial  also  said; 
Mr.  Hague  fears  that  the  cur¬ 
rent  News  series  will  vilify 
him.  It  will  not  do  so.  It  will 
let  the  undisputed  facts  speak 
for  themselves.  But  Mr.  Hague 
15  in  a  poor  position  to  com¬ 
plain  about  vilification.  He  is 
himself  a  master  of  that  du¬ 
bious  art.  .  . 

In  the  published  Hague  tele- 
Pam,  the  former  mayor  said 
that  over  20  years  ago  the  News 


'Keep  Pictures 
With  Stories' 

Charles  E.  Broughton,  presi¬ 
dent  and  editor  of  the  Sheboy¬ 
gan  (Wis. )  Press,  has  requested 
the  editorial  department  to  place 
one-column  cuts  within  the  sto¬ 
ries  to  which  they  belong,  not 
in  adjoining  columns. 

The  reason?  “Many  times  a 
story  deals  with  some  merito¬ 
rious  undertaking  of  the  indi¬ 
vidual.  His  picture  is  a  vital 
part  of  the  story.  Separate  the 
two  and  what  happens?  The  pic¬ 
ture  may  be  alongside  an  article 
dealing  with  a  crook.’” 

The  order  to  the  staff  was 
published  in  the  newspaper. 


had  sent  a  man  named  Gilbert 
to  write  the  story  of  his  life  on 
the  eve  of  the  gubernatorial 
election. 

“Mr.  Gilbert  spent  a  week  in 
the  Mayor’s  office  with  me  and 
when  his  story  was  completed 
it  contained  the  true  facts  of 
my  public  life,”  said  Mr. 
Hague.  “When  Mr.  Gilbert  pre¬ 
sented  this  story  to  (then) 
managing  editor  Arthur  Sin- 
nott,  Mr.  Sinnott  refused  to  ac¬ 
cept  it.  Mr.  Gilbert  informed 
me  that  Mr.  Sinnott  .  .  .  told 
him  he  would  have  to  rewrite 
the  story  so  as  to  picture  me 
as  incompetent  and  a  political 
boss.” 

The  paper  said  that  Clinton 
Gilbert  and  Mr.  Sinnott  are  both 
dead,  but  that  Mr.  Gilbert’s 
series  was  printed  in  the  News 
from  Oct.  21  to  (Dct.  24,  1925. 

The  current  series  was  re¬ 
searched  and  written  by  John 
O.  Davies,  Jr.,  staff  member 
who  recently  returned  from  an 
assignment  in  the  Far  East. 

Mr.  Hague  was  not  inter¬ 
viewed,  according  to  Editor 
Felmly,  as  a  wealth  of  material 
was  available  in  Newark,  in 
Jersey  City,  and  in  the  archives 
of  libraries. 

Mr.  Felmly  said  the  series  is 
markedly  different  from  Gil¬ 
bert’s  series,  which  included 
only  four  very  short  articles. 
“This  is  really  a  political  his¬ 
tory  of  New  Jersey,”  he  said. 

He  added  that  Mr.  Hague’s 
threat  of  libel  has  caused  the 
paper  little  concern.  "It’s  not  a 
muckraking  series,”  he  said. 
“We’re  not  worried  about  libel.” 

The  articles  are  appearing 
daily  for  about  a  month’s  run. 
■ 

Scroll  Award 

The  National  Council  of 
Business  and  Professional,  Men, 
Inc.,  has  presented  to  the  New 
York  Daily  Mirror  a  scroll  cit¬ 
ing  the  paper’s  contribution  to 
“the  welfare  of  young  citizens 
of  our  community.”  "rhe  scroll 
termed  the  daily  an  instrument 
in  reducing  juvenile  delinquen¬ 
cy  and  in  promoting  better  op¬ 
portunities  for  youngsters. 

■ 

Newsprint  for  Capital 

Washington — ^The  Port  of  Al¬ 
exandria,  Va.,  once  the  country’s 
busiest  and  now  one  ot  the  least 
active,  this  week  received  its 
first  Finnish  ship  in  more  than 
three  years,  laden  with  2,400 
tons  of  newsprint  for  Washing¬ 
ton  newspapers. 


Continuing  Stud'7 

continued  from  page  9 


ities.  However,  we  have  gone 
to  considerable  length  to  com¬ 
pare  the  Post’s  scores  with  other 
metropolitan  papers,  particular¬ 
ly  in  those  few  classifications 
where  we  showed  up  a  bit  on 
the  weak  side. 

“It  is  my  firm  conviction  that, 
aside  from  promotional  aspects, 
one  of  the  major  accomplish¬ 
ments  of  the  Study  is  the  rare 
opportunity  it  affords  participat¬ 
ing  newspapers  to  turn  an  ob¬ 
jective  eye  on  their  own 
strengths  and  weaknesses,  and 
plan  accordingly.” 

Promotion-wise,  the  Post  ex¬ 
ploited  fully  the  potentialities 
of  its  study.  Shortly  cifter  the 
report  was  released,  a  series  of 
ads  was  prepared  announcing 
its  highlights.  These  ran  in  the 
trade  press.  In  addition,  sev¬ 
eral  mailings  were  made  to  lo¬ 
cal  and  national  advertisers  pro¬ 
claiming  the  Post’s  “record- 
smashing  readership.”  And, 
right  now.  the  newspaper  has  in 
preparation  an  easel  presenta¬ 
tion  based  on  the  study. 

All  Post  salesmen  have  been 
supplied  with  data  on  the  study 
for  inclusion  in  sales  manuals. 

Another  newspaper  making 
much  use  of  its  study  is  the 
New  Bedford  (Mass.)  Standard- 
Times.  At  the  start,  the  results 
of  the  study  were  distributed  in 
brochure  form  among  editors 
and  executive  heads  in  editorial 
and  business  departments. 

Salesmen's  Leaflets 

A  leaflet  was  prepared  by  the 
Standard-Times  for  advertisers, 
showing  the  readership  of  vari¬ 
ous  departments. 

The  Standard-Times’  “smash” 
promotion  was  an  ad  entitled 
“National  Leadership — in  Read¬ 
ership.”  It  ran  as  a  full  page 
in  the  New  Bedford  paper,  in 
the  trade  press,  and  in  newspa¬ 
pers  in  New  York,  Boston  and 
Washington.  The  results  of  the 
study,  the  newspaper  felt,  gave 
it  an  opportunity  to  “expound 
the  policy  that  guides  the  Stand¬ 
ard-Times  in  winning  interest 
and  holding  the  confidence  of 
our  readers.” 

Editorially,  the  Standard- 
Times  made  many  changes  as 
a  result  of  the  study.  Among 
them;  dropping  of  two  comic 
strips  and  substituting  others: 
elimination  of  several  signed 
columns  and  other  features:  use 
of  more  photographs;  increased 
coverage  of  financial  news;  in¬ 
creased  radio  listings,  etc. 

The  advertising  department  is¬ 
sued  survey  results  to  all  its 
salesmen,  who  have  been  able  to 
point  out  to  advertisers  that; 
righthand  pages  are  not  always 
the  best  read;  small  ads  can 
have  considerable  impact;  ads 
with  white  space  have  better 
scores  than  crowded  copy;  re¬ 
verse  cuts  score  poorly. 

Another  active  paper  has  been 
the  Washington  Star,  which  has 
run  trade  ads,  prepared  mailing 
pieces,  and  done  sales  presenta¬ 
tions. 

Locally,  the  Star  promoted  the 
study  on  radio  and  television, 
emphasizing  the  features  and  de¬ 
partments  shown  to  be  strong. 


Also,  the  newspaper  has  placed 
further  accent  on  its  promotion 
to  women,  because  of  the  high 
readership  displayed  by  that  sex 
in  the  study. 

Another  Washington  paper, 
the  Daily  News,  has  made  a 
number  of  changes  in  its  news¬ 
paper,  as  a  result  of  the  study, 
with  a  view  to  capitalizing  on 
the  “visibility”  of  the  tabloid 
format. 

These  are  by  no  means  the 
only  instances  of  newspaper  ex¬ 
ploitation  of  the  studies;  they 
are,  however,  outstanding. 

Similarly,  among  the  agencies 
and  advertisers,  much  has  been 
done  to  squeeze  all  possible 
values  out  of  the  studies. 

B  B  D  &  O  Outstanding 

Easily  the  most  diligent  appli¬ 
cation  in  this  field  has  been 
that  of  Batten,  Barton,  Durstine 
&  Osborn  agency. 

With  a  highly-developed  copy¬ 
testing  operation  of  many  years’ 
standing,  BBDO  has  made  in¬ 
tensive  use  of  the  study’s  con¬ 
tributions  in  this  respect. 

As  soon  as  a  Continuing  Study 
report  is  issued  by  the  Adver¬ 
tising  Research  Foundation,  the 
agency  begins  to  analyze  it. 
First,  all  national  ads  are 
clipped  and  each  is  mounted  on 
a  card  with  a  record  of  where 
and  when  it  appeared,  size,  page 
position,  cost,  readership,  etc. 
The  cards  are  filed  by  product 
category. 

Next,  the  facts  about  each  na¬ 
tional  ad  are  transferred  to  an 
IBM  punchcard,  which  analyzes 
it  for  26  major  factors,  much  as 
does  the  Bureau  of  Advertising 
system. 

Tentative  conclusions  the 
agency  has  already  drawn  from 
its  cards  include:  1.  There  is 
virtually  no  difference  in  value 
between  a  left-  and  right-hand 
page;  2.  A  position  on  top  of  a 
pyramid  is  best,  bottom  of  pyra¬ 
mid  second  best;  3.  Ads  follow¬ 
ing  the  same  layout  technique 
of  the  best  read  editorial  fea¬ 
tures  almost  always  get  “extra” 
readers. 

Lauded  by  Kynett 

In  effect,  these  interested 
newspapers  and  agencies  ( there 
are  many  others,  which  could 
not  be  reported  on  because  of 
space  limitations)  have  borne 
out  the  beliefs  of  H.  H.  Kynett, 
head  of  ARF’s  committee  on  the 
Continuing  Study  of  Newspaper 
Reading. 

The  Study,  says  Mr.  Kynett 
of  Aitkin-Kynett  agency,  Phila¬ 
delphia,  “has  taken  a  lot  of 
guesswork  out  of  advertising, 
and  has  provided  a  sound  basis 
for  measuring  the  effectiveness 
of  various  copy  techniques  as 
well  as  various  sizes  and  shapes 
of  advertisements.” 

Publishers,  as  well,  he  said, 
“can  thank  the  Study  for  getting 
rid  of  a  lot  of  ‘bugaboos’  which 
used  to  plague  them,  such  as  re¬ 
quests  for  certain  positions  in 
the  paper  or  on  a  page.  One  of 
the  big  things  the  Continuing 
Study  has  shown  time  and  time 
again  is  that  it  is  what  is  in  the 
ad  itself  that  counts,  not  where 
it  may  be  located. 

“The  Continuing  Study  is 
really  a  gold-mine  of  informa¬ 
tion.  During  the  10  years  it 
has  been  operating,  it  has  built 
up  a  fairly  representative  cross- 
section  of  readership  patterns.” 
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Sulzberger  on 
'48  Forecast 

Chicago  —  Pre.sideiU  Tniinan. 
in  an  oil  the  cull  speech  here 
this  week,  discu.s.sed  a  coiiversa 
tion  Arthur  liays  Sul/L)erf;er 
had  with  Pope  Pius  XII  in  194«, 
during  which  the  Sew  Yor/c 
Times  publisher  told  the  Pope 
Mr.  Truman  had  no  chance  oi 
reelection. 

"Tve  never  been  in  a  bitter 
campaign  w’hen  an>'  metropoli¬ 
tan  daily  has  been  lor  me.  I 
have  had  no  respect  lor  their 
political  prognostications  or 
their  inlluence  since  then,"  Mr 
Truman  said. 

Speaking  at  a  reception  given 
him  bj'  Jake  Arvey.  Democratic 
county  chairman,  Mr.  Truman 
said  Mr.  Sulzberger  had  assured 
the  Pope  "that  1  wouldn’t  be  in 
the  White  House  after  January." 

Charges  'Misrepresentation' 

Myron  C.  Taylor,  Presidential 
representative  to  the  Vatican, 
later  called  on  the  Pope,  Mr. 
Truman  continued,  •and  His 
Holiness  asked  why  the  presi¬ 
dent  of  the  so  called  greatest 
newspaper  in  the  United  States 
spent  one  half  hour  of  his  time 
misrepresenting  the  election." 

"I  charged  Mr.  Sulzberger 
with  it  some  time  later.  He  said 
he  was  misinlormtHl  because  he 
said  the  newspapermen  polled 
themselves  and  didn  t  talk  to 
the  voters."  .Mr.  Truman  as 
serted. 

Mr.  Sulzberger,  in  New  York, 
issued  the  following  statement: 

"I  have  always  assumed  that 
a  conversation  with  the  Pope 
was  as  conlidential  as  one  that 
might  be  had  with  the  President 
of  the  United  States,  and  1  shall 
continue  to  adhere  to  my  naive 
beliefs. 

"Without  involving  either  of 
these  gentlemen  the  facts  can 
speak  for  themselves.  In  June 
of  1948  when  I  last  saw  His 
Holiness  with  others  present 
there  were  only  a  few  persons 
with  whom  I  had  come  in  con¬ 
tact  who  believed  that  Mr. 
Truman  could  be  elected  in  the 
fall.  I  was  not  among  them. 

"In  November,  however,  my 
judgment  was  proved  wrong  and 
it  was  not  for  the  first  time.  1 
am  getting  along  in  years  but  I 
still  have  a  chance  to  learn." 


Clothing  Union  Ads 

Amalgamated  Clothing  Work¬ 
ers.  a  CIO  union,  has  started 
a  $500,000  advertising  campaign 
to  promote  the  union  label  on 
men’s  and  boys’  clothing.  The 
union,  stating  that  its  goal  is  to 
eliminate  non-union  products 
from  the  men's  apparel  industry, 
is  using  newspapers,  radio, 
magazines  and  the  labor  press 
for  the  campaign.  l<ocal  union 
and  consumer  committees  will 
be  enlisted  in  the  drive. 


M.  G.  Miller  Elected 

M.  Glen  Miller,  owner  of  M. 
Glen  Miller  Advertising  Agency, 
has  been  elected  president  of 
the  Executives  Club  of  Chicago. 


nuw  lU  i  iiJU 

A  Printer 

A  Colorado  newspaperwoman, 
temporarily  turned  personnel  of¬ 
ficer,  found  the  task  of  hiring  a 
printer  no  strain  at  all  last  week 
during  a  visit  to  Denver.  And  a 
fugitive  from  the  Midwestern 
heat  wave  is  equally  sure  there 
is  no  unemployment  wave 
sweeping  the  Rocky  Mountain 
west. 

It  all  came  about  when  City- 
Editor  Helen  Thielke  of  the 
Leadville  (  Colo.  >  Herald  Demo 
crat  was  interviewed  by  Master 
of  Ceremonies  Starr  Yelland, 
during  one  of  Station  ICOA’s  lo¬ 
cal  interview  shows. 

Mr.  Yelland  popped  the  ques¬ 
tion,  “What  are  you  doing  in 
Denver?’’  The  editor  replied, 
“Looking  for  a  printer  to  work 
the  summer  months.” 

Within  four  minutes,  another 
member  of  the  studio  audience, 
C.  Leroy  Carlson  of  the  Ad- 
builder  Press,  Kansas  City,  Mo., 
had  applied  for  the  job  and  been 
accepted. 

As  he  left  the  studio  with  his 
new  boss,  they  were  met  by  a 
crestfallen  man.  who  had  heard 
the  original  interview  and  raced 
several  blocks  to  submit  his  ap¬ 
plication. 

Movie  Ads  Seen 
Increasing  In 
Coming  Months 

Hollywood,  Calif.  —  Divorce¬ 
ment  of  motion  picture  produc¬ 
ers  and  outlets  contains  promise 
of  more  advertising  placed  lo¬ 
cally — and  hence  in  newspapers. 
A  succession  of  “divorce  pro¬ 
ceedings”  is  slated  for  the  next 
few  months. 

"There  wil  be  more  local  ad¬ 
vertising  as  each  outlet  will 
have  to  carry  its  own,"  Editor  & 
Plblisher  was  told.  "Every 
group  will  have  to  fight  for 
business  for  its  own  local 
houses.  ■’ 

Extent  of  the  realigning  to 
be  expected  from  the  divorce¬ 
ments  has  not  yet  been  clearly 
marked  and  sources  preferred 
to  remain  off  the  record.  Plans 
call  for  a  complete  separation, 
but  it  is  thought  each  film  pro¬ 
duce  will  have  its  own  adver¬ 
tising  appropriation.  There  also 
is  talk  of  the  possibility  of  "un¬ 
derground"  relationships,  though 
these  would  be  contrary  to  the 
decree  terms  and  major  produc¬ 
ers  are  determined  that  the  di- 
vorcemenLs  shall  be  actual  sev¬ 
erances. 

Meanwhile  production  is  on 
the  uptrend  and  observers  here 
are  confident  the  film  industry  is 
coming  back.  One  company 
which  has  not  turned  out  a  pic¬ 
ture  in  six  months  is  now  mak¬ 
ing  two.  Other  producers  are  ex¬ 
pediting  schedules.  One  company 
is  now  making  six.  another  five 
new  motion  pictures. 

■ 

2  Join  Mathews 

Frederick  Hennick  and  W.  P. 
Dengel  have  joined  the  New 
York  staff  of  Julius  Mathews 
Special  Agency. 


Carrier  Awards 
In  'Week'  Plan 

Cuic.vco — With  National  News¬ 
paper  Week  looming  Oct.  1  8, 
the  methods  by  which  circula¬ 
tion  managers  are  selecting  their 
outstanding  newspaperboy  car¬ 
riers  are  becoming  increasingly 
important. 

'ITiree  requirements  for  car¬ 
riers  have  been  prescribed  by 
the  Inland  Daily  Press  Associa 
lion’s  circulation  committee  for 
qualification  for  their  annual 
awards.  Those  are  (  1  >  six 
months’  continuous  service,  (2) 
better  than  average  records  for 
service,  selling  and  collecting, 
and  ( 3 )  above  average  scholas¬ 
tic  records. 

Methods  Surveyed 

A  survey  of  methods  of  vari 
ous  newspapers  to  select  out 
standing  newsboys  found  that 
the  Lincoln  i  1 1 1 .  i  Courier 
placed  emphasis  on  profitable 
spare  time  activities. 

The  Warsaw  ( Ind. )  Times 
and  Union  set  up  a  point  system 
to  determine  winners.  One  hun¬ 
dred  points  were  awarded  for 
service  ( six  months  consecu¬ 
tive*;  good  conduct  in  carrier 
room  and  on  route,  five  per 
day;  prompt  delivery,  five  per 
day;  no  misses  or  wet  papers, 
five  per  day;  collections  on  time, 
20  per  week;  no  misses  or  com¬ 
plaints.  30  per  month;  report  on 
time.  100  points;  school  averages 
for  previous  semester.  A  aver¬ 
age,  200;  B  average,  100;  C  av¬ 
erage,  50;  passing  25  points. 

Loyalty  was  stressed  in  the 
list  of  rules  of  the  Otarnpaign- 
IJrbana  (Ill.)  News-Gazette. 
Service,  collections,  new  custom¬ 
ers.  courtesy,  school  grades  and 
loyalty  as  a  newsboy  were  in¬ 
cluded.  The  carriers  selected 
also  must  have  won  the  news 
paper’s  monthly  award  of  $3, 
which  is  presented  to  an  out¬ 
standing  "boy  of  the  month." 

Subscribers  fill  out  blank 
forms  to  rate  their  newsboys, 
plus  the  three  Inland  qualifica¬ 
tions.  determine  winners  for  the 
Coffeyville  (Kan.  )  Journal. 
Quiet  delivery  on  Sunday  morn¬ 
ing  was  added  to  the  list  of  the 
Kansas  City  (Kan.)  Kansan, 
which  included  proper  disposal 
of  ropes,  wrappers,  etc.,  at  the 
station  and  consideration  for 
customer’s  lawns  and  flowers. 

Helpfulness  and  courtesy  to 
the  newspaper  personnel  were 
added  to  the  standards  set  by 
the  Waukesha  ("WTs. )  Freeman. 

Last  year  Inland  Association 
award  certificates  were  sent  to 
177  newspapers  and  presented  to 
more  than  1.200  carriers.  Over 
100  members  have  already  or¬ 
dered  certificates  in  this  second 
annual  carrier  promotion. 

■ 

Ads  Explained 

A  series  of  six  four-color 
spreads  aimed  at  creating  a  bet¬ 
ter  public  understanding  of  ad¬ 
vertising’s  role  in  the  Ameri¬ 
can  economic  system  will  be 
run  by  Time,  Life  and  Fortune, 
starting  July  25,  President  Roy 
Larsen  of  Time.  Inc.,  has  an¬ 
nounced. 


Plan  Second  Contest 

The  National  Association  of 
Real  Estate  Editors  has  an¬ 
nounced  its  second  annual  com¬ 
petition  tor  the  best  real  estate 
page  of  the  year,  and  for  the 
best  real  estate  news  feature. 

Entries  for  the  best  real  estate 
page  will  be  divided  into  three 
city-size  classes;  over  500,000; 
100,000  to  500.000;  and  less  than 
100.000.  Not  more  than  three 
pages,  or  sections,  published  be¬ 
tween  Oct.  1.  1948.  and  Oct.  1, 
1949.  may  be  submitted  by  each 
contestant. 

Competition  for  the  best  real 
estate  news  feature  is  open  to 
all  newspapers. 

Entries  must  be  properly  iden¬ 
tified  and  in  the  hands  of  Con¬ 
rad  P.  Harness.  Washington  (D. 
C.  I  Post,  by  Oct.  15. 

Mr.  Harness  is  chairman  of 
the  1949  Awards  committee, 
which  has  named  as  judges, 
Lyle  Wilson,  chief  of  United 
Press  Washington  Bureau;  Wil¬ 
liam  Hutchison,  head  of  the  In¬ 
ternational  News  Service  Wash¬ 
ington  Bureau:  and  Peter  Yo¬ 
der,  chief  public  relations  man 
for  the  Federal  Housing  Ad¬ 
ministration. 

C.  I-  Murray 
Named  Head  of 
Gravure  Group 

C.  J.  Murray,  general  mana 
ger  of  the  gravure  division.  Tri¬ 
angle  Publications.  Inc..  Phila- 
de  phia.  was  elected  president 
of  Gravure  Research.  Inc.,  at  its 
second  annual  meting,  at  Bat- 
telle  Memorial  Institute.  Colum¬ 
bus.  O.  He  succeeds  George  A 
Preucil.  Chicago  Rotoprint  Co., 
who  will  continue  on  the  execu¬ 
tive  staff’  as  a  member  of  the 
board  of  directors. 

James  Noel.  Detroit  Gravure 
Corp..  was  elecied  fir.sl  vicepres- 
ident.  and  M.  J,  Tiernan,  Art 
Gravure  Corp.  of  Ohio,  was 
n lined  second  vicepresident.  W 
H.  James.  Neic  York  Daily 
News.'  was  ree  ected  secretary- 
treasurer.  and  J.  Homer  Wink 
ler.  Battelle  Institute  was  ap¬ 
pointed  Assistant  Secretary. 

Newly  elected  directors  are 
James  V.  Noel.  Detroit  Gravure 
Corp.  and  M.  J.  Tiernan.  Art 
Gravure  Corp.  of  Ohio.  Cleve¬ 
land.  Directors  whose  terms 
continue  from  last  year  include 
M.  George  Martin,  Standard 
Gravure  (florp..  Louisville.  Ky.: 
W.  H.  James;  and  J  E.  Hazel, 
Art  Gravure  Corp..  New  York. 

At  an  all-day  meeting  of  the 
technical  advisory  committee,  re¬ 
search  currently  under  way  and 
plans  for  future  studies  were 
discussed.  During  the  past  year, 
most  of  the  research  for  the  or¬ 
ganization  has  been  concerned 
with  the  processing  of  carbon 
tissue.  Evaluation  techniques, 
such  as  devices  for  measuring 
penetration  time,  analytical  pro¬ 
cedures  for  determining  the 
amount  of  dichromate  in  oensi- 
tized  tissue,  and  other  analytical 
methods  to  measure  the  changes 
which  occur  in  carbon  tissue 
during  processing,  have  been  de¬ 
vised. 
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Nicholson  to  Europe 

Mew  Orleans,  La.  —  Ralph 
Nicholson,  who  last  week  sold 
the  .Veu'  Orleans  Item  to  David 
Stern,  left  Wednesday  from 
Westover  Field.  Conn.,  by  plane 
for  Germany.  He  stopped  oil  in 
Washington  after  leaving  here 
July  14.  _ 


Classified  Ads 

SITUATION  WANTED 
(Cash  ivith  Order) 

I  time— $.50  per  line 
4  times,  consecutive —  .40  per  line 

HELP  WANTED  AND 
all  other  CLASSIFICATIONS 

1  time — $1.00  per  line 

2  times,  consecutive—  .90  per  line 
4  times,  consecutive—  .80  per  line 

3  lines  minimum 
Oeont  epproximatel;  flve,  5  letter 
words,  one  line. 

Ooont  fonr  words  for  box  nnmber. 
No  abbreviations. 

Forms  close  Wednesday  noon. 

There  is  ar)  additional  charge  oi 
IS  cents  for  the  use  of  a  box  num¬ 
ber  on  each  order.  Postage  charges 
incurred  for  forwarding  PACKAGES 
will  be  billed. 

WHEN  ANSWERING  BLIND  AOS. 
please  address  them  as  follows:  Box 
Number.  EDITOR  &  PUBLISHER.  1475 
Broadway,  New  York  18,  N.  Y. 


NEWSPAPER— BROKERS 


ADVANTAUkUUS  buys  in  western 
newspapers.  M  areas  Orifiin  &  Asso¬ 
ciates,  Box  608.  Tucumcari,  New  MeA. 
CALIFORNIA  0AILIKS.  WEEKLIES 
J.  .4.  Snyder,  9080  Braddock  Drive 

_ Culver  City,  California _ 

DAILIES  BOUGHT  AND  SOLD 
L.  PARKER  LIKELY 
Times  Bldg.,  St.  Petersburg.  Florida 
ESTABLISHED  NEWSPAPERS 
with  profitable  records,  on  fair  terms 
J.  R.  GABBERT 
3937  Orange  St.,  Riverside.  Cal. 
FLORIDA,  and  Southeastern,  daily 
and  weekly  newspapers  bought  and 
sold.  The  R.  H.  Berx  Co.,  Melbourne, 
Florida. 

•MAY  BROTHERS.  Binithaniton,  N.  Y. 
Established  1914.  Newspapers  bonttht 
and  sold  without  publicity,  . 

NEWSPAPER  VALUATIONS 
Tas  and  all  other  purposes 
A.  S.  VAN  BENTHDY8EN 
448  Ocean  Avenue,  Brooklyn  N.  Y. 
PROSPEROUS  Iowa,  Nebraska,  So. 
Dakota  newspapers.  Herman  Koeb, 
2610  Nebraska  ay,  Sioox  Pity,  Iowa, 
THIS  29.yesr-old  aisency  operate^  on 
the  basis  of  a  square  deal  for  buyer 
and  seller. 

Len  Feighner  Agency,  Box  192.  Mt. 

Pleasant.  Michigan.  _ 

WESTERN  DAILIES,  WEEKLIES 
Downs  &  Co. 

1046  WsshinKton,  Denver.  Colorado 
OONPIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Plover  Co.,  Ventura,  California. 
F’or  any  size  paper  contact 
ODETT  &  ODETT,  Brokers 
Publishers  for  Many  Years 
P.  0.  Box  527,  San  F^ernando,  Calif. 
★★The  “Golden  Rule"  is  our  yard¬ 
stick.  Arthur  W.  Stypes.  625  Market 
St.,  San  Francisco  5,  California. _ 

PUBLICATIONS  FOR  SALE 

CATALOGUE  No.  21,  Newspapers  for 
Sale.  Now  ready.  Write  for  copy. 

May  Bros.,  Binghamton.  N.  Y. _ 

COWRADO  weekly,  excluaive,  in 
syricultural  community.  Plant 
equipped  for  large  job  volume. 

Downs  4  Co. 

1046  Washington,  Denver,  Colo. 

MONTANA  EXCLUSIVE  COUNTY 
SEAT;  $35,000  volume;  over  $13,000 
net  last  year;  only  one  other  paper  in 
county;  excellent  equipment;  requires 
shout  $17,000  cash.  Wayne  Peterson, 
National  Loan  Bldg.,  Moorhead,  Minn. 

editor  &  PUBLISHER  h 


PUBLICATIONS  FOR  SALE 


SOUTH  .ITLAXTIC  DAILY,  with 
monthly  net  in  excess  of  .fl..')00  on 
gross  ot'  .$7.5(11).  Price.  .$95,000.  Box 
JOimor  .v  Publisher. 
new'  ME^UCO  WF'EKLY.  Asking 
$12.1)00.  .To,k  L.  Stoll.  Mux  SIOS, 
l-os  -\r.geles  16.  r)iliforniii. 


_ PUBLICATIONS  WANTED 

$10,000  DOWN  I.ayment  on  -Mid-West 
daily.  Bank  reference.  Box  95,  No- 
wata.  Okla.  _ 

W.VNTED — Srood  Southwest  or  I*acitic 
Coast  weekly;  $15,000  on  hand  for 
ciisli  or  eredit  deal.  Box  3801,  Editor 
\  Publisher. _ 

DESIRE  SMAJ.L  DAILY.  Otherwise 
fine  weekly.  To  $75M.  Any  place. 
Box  3752,  Editor  &  Publisher. _ 

VETERAN  NEWSPAPERMAN  is  in¬ 
terested  in  purchase  of  sound  weekly, 
semi-weekly  or  small  daily  in  pleasant 
community.  Reply  to  Box  3746,  Edi¬ 
tor  and  Publisher. 


MECHANICAL  EQUIPMENT  FOR  SALE 

CRAWFORD  SINGLE  WRAPPER. 
Ohio  likes  it.  Athens  Messenger  has 
installed  two;  Newark  Advocate,  one, 
Chillicothe  and  Lancaster  installations 
on  order.  For  details,  write  EDMOND¬ 
SON.  1.522  Callowhill  Street.  Phila¬ 
delphia  30.  Pennsylvania. 


DUPLEX  full  page  mat  roller  with 
AC  motor  available  immediately.  Ben 
Shulman,  500  F’ifth  Ave.,  N.  Y.  C. 
BRyant  9-1132. 


FOR  SALE 

High  grade  used  newspaper  rotary 
pres-ses;  Goss.  Hoe.  .Scott  and  Duplex; 
electrical  equipment  and  stereo;  some 
with  color;  reels  and  CH  conveyors. 
.411  page  sizes.  Write  us  for  our  cur¬ 
rent  list. 

.Model  “A"  and  Model  “E"  Flat  Bed 
Presses  attractively  priced,  f.o.h.  cars. 
We  also  purchase  used  press,  stereo, 
and  composing  room  equipment. 

THE  MEZO-STEELE  COMPANY 
400  W.  Madison  St.,  Chicago  6,  Ill. 
Phone:  ANdover  3-6497 


LINOTYPE  and  Intertype  Mats  and 
machines  bought,  sold  and  exchanged 
.Send  for  list.  M.  Carbone.  1214  Tas¬ 
ker  Street,  Philadelphia  48.  Pa. 


LINOTYPE  MATS,  Syi  point  Ionic 
with  bold,  6  point  Century  expanded 
with  bold,  6%  point  Ionic  $5  witb 
bold  face  <12,  7  point  Ionic  with  hold. 
Ben  Shulman,  Inc.,  137  Gould  St., 
Rochester,  New  York. 


RICHARDS  MULTIFORM  radial  rout- 
and  Typehi  planer,  18"  by  20*  table, 
single  phase  ^  b.p.  motor,  style  F.M.R. 

GOSS  20"  curved  plate  router,  West- 
inghouse  A.O.  motor,  one  h.p.,  3  phase, 
60  oycle.  208  Volt,  1750  R.P.M..  Belt 
driven.  564.  Cat.  555B.  Box  3727, 
Editor  A  Pablisher. 


4  HOE  KOTOORAVUEE  UNITS,  Cline 
Westinghouse  lOO-h.p.  D.O.  2-motor 
drive;  1  Hoe  double  former  gripper 
folder  delivering  folded  aignoitares 
from  two  sides  (special  flat-sheet  de¬ 
livery  attached  has  side  and  rear 
joggers,  automatic  pile  lowering  de¬ 
vice — delivers  flat  sheet  size  2154"  x 
27%'  sheer  cut;  chain  and  gripper 
carriage)  ;  2  Hoe  rotogravure  units 
with  single  impression  roller  and  2- 
pressure  roller  design  with  web  air¬ 
drying  system;  1  Hoe  double  former 
pinpoint  newspaper  folder  delivering 
folded  signatures  on  both  sides,  with 
paper  roll  stand  with  V  block  hand 
tension;  2  25.h.p.  230-volt  D.C.  Re¬ 
liance  motors,  each  with  3-h.p.  start¬ 
ing  motor,  Cutler-Hammer  controls; 
copper  plated  cylinders,  suitable  pol¬ 
ishing  and  grinding  equipment.  All  in 
good  working  order.  Now  being  used. 
Early  fall  delivery.  Box  3770,  Editor 

&  Publisher. _ 

16-page  Duplex  tubular  two  to  one 
model  with  AC  drive  and  all  stereo¬ 
type  equipment,  available  now.  George 
C.  Oxford,  Boise,  Idaho. 
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MECHANICAL  EUIPMENT  FOR  SALE 


FOR  SALE 


HOE  SEXTUPLE 

Black  and  White  or  color,  21*4"  cut 
olf.  double  fohler,  end  feed. 


GOSS  OCTUPLE 

23  9/16"  cutolT;  with  spot  color.  AC 
motor  drive,  complete  stereo  equip* 
nieiit. 


‘8  PAGE  GOSS  COMET 


16-PAGE  SCOTT  KOTARY 
23  9/16"  cut-olT;  AC  drive,  stereotype 
equipment. 


BEN  SHULMAN 

500  Fifth  Ave.,  New  York  18,  N.  Y. 
Suite  1724.  Phone:  BRyant  9-1132 
Cable  Address:  “Shulpress  New  York’’ 


PRACTICALLY  NEW  325  G  Hand 
Operated  Vandercook  Proof  Press, 
Sheet  Size  24).^  x  27.  Priced  reason¬ 
ably.  Printcraft  Rrepresentatives,  277 
Broadway,  New  York,  N.  Y. 


1-TUN  TO  4-ton  Metal  Pots  for  both 
Stere-ttype  and  Electrotype  use; 
Curved  Casting  Boxes  and  Automatic 
Plate  Finishing  Machines  for  all 
standard  sheet  cuts;  Hoe  full  page 
F'lat  Shaver;  Hoe  radial  arm  Flat 
Router;  Model  F  Elrod;  Wesel  Elec. 
Galley  Proof  Press;  Amsco  Saw  Trim¬ 
mer;  Economy  Power  Baler,  250  lbs. 
capacity;  NEW  Hall  Form  Tables  & 
DURAL  light-weight  Stereotype 
Chases.  Send  for  complete  list.  Thomas 
W.  Hall  Company,  120  West  42nd  St., 
New  York  18.  (Plant  at  Stamford, 
Conn.) 


F’OR  SALE — New  equipment,  Directo- 
mat,  Monomelt,  Morrison  Saws.  Ro¬ 
tary,  Shavers,  Radial  Arm  Routers. 
Stereotype  Supplies,  Chases.  F’orm 
Tables,  etc.  The  Mezo-Steele  Company, 
400  West  Madison  St..  Chicago,  III. 


ALL  SEASON  ROLLERS 
Will  not  get  hard  or  lose  their  tack. 
Hundreds  in  stock.  Ship  anywhere.  New 
process.  Write  OHIO  R()LLER  CO., 
4408  Detroit  Ave.,  Cleveland  13,  Ohio. 


COMPLETE  NEWSPAPER  PLANT. 
Nothing  else  to  buy.  Consists  of  good 
Rotary  Newspaper  Press,  four  Lino¬ 
types,  Ludlow'  type  cabinets,  all  in 
exceptionally  good  condition.  Going 
out  of  business  and  must  vacate  prem¬ 
ises.  Low  price.  Box  3627,  Editor  & 
Publisher. 


FOR  SALE — Duplex  flat  bed  presa, 
model  E,  complete  with  chases,  etc.; 
$11,500.00.  Excellent  condition.  Box 
3650.  Editor  &  Publisher. 


CUTLER-HAMMER  40/3  H.P.  two 
motor  full  automatic  newspaper  press 
drives  and  control  panels,  220  v.  3  ph. 
60  oy.  AC.  complete  with  resistors  and 
push  button  stations.  Used,  service¬ 
able,  now  available.  Two  are  face¬ 
plate  type,  equipped  to  parallel;  two 
are  cross  head  type,  will  also  parallel. 
Fiach  drive  will  power  4  or  5  decks 
single  width.  16-page  tubulars,  or 
quad  presses.  satisfactorily.  The 
EASTERN  COLOR  PRINTING  CO.. 
Waterbury  91,  Connecticut. 


PRESS  FOR  SALE 

Hoe  sextuple  with  double  folder  used 
as  standby  press  for  last  15  years. 
Can  be  seen  in  operation  by  appoint¬ 
ment.  Third  unit  is  superimposed. 
Has  paper  roll  hoist  and  full  stereo¬ 
type  and  motor  drive  equipment. 
Motor  drive  is  GE  50  and  I'/i  HP 
with  AC  current. 

Will  print  two  pages  at  a  time  up  to 
24  and  four  pages  at  a  time  over  that 
up  to  48  pages.  Press  is  four  pages 
wide  with  cutoff  of  23  9/16  using  paper 
rolls  66,  49 '/j  and  33  inches.  Will  do 
a  good  printing  job  for  any  paper 
with  around  15,000  or  less  circulation. 
One  unit  could  be  used  for  color. 
Price  $7,500  as  is  if  taken  within  the 
next  two  months. 

BERKSHIRE  EVENING  EAGLE 
Pittsfield.  Mass. 


MECHANICAL  EQUIPMENT  FOR  SALE 

COMPLETE  STEREOTYPE  outfit  for 
22yi'  plate,  including  3  ton  furnace, 
pump,  casting  box  and  Hoe  finishing 
machine.  Ben  Shulman,  500  F’ifth 
.4ve.,  New  York  City.  BRyant  9-1132. 

.MODEL  25  Vandercook  full  page 
Newspaper  Proof  Press,  very  fine  ma¬ 
chine.  with  inking  attachment.  Box 
3695,  Editor  &  Publisher. 

MODEL  C — 42- Em  Intertype  with  3 
Magazines.  4  Molds,  Electric  Pot,  AC 
Motor.  Good  condition.  Priutcraft 
Representatives,  277  Broadway,  N.  Y. 

SERVICEABLE  iLvRGAlN,  Kinziw 
.4utomatic  Zinc  Fltcher,'  $200.  Levy 
News  Screen  55  Line — 15  x  18,  $190. 
Ostraniler  Router,  $550.  Turhinaire 
Zinc  Etcher,  $900.  Shenango  Metal- 
craft  Co. 

Budd  Ave.  Sharon,  Pa. 

FOR  SALE — OOOiT"  12  x  15  CA:P 
PRFISS,  fountain.  vil)rator.  counter. 
Uargain  at  $250.  Variable  speed 
Kimball  motor,  1/3  Hp.  $90.  Daily 

Press.  Montrose,  Coloradt). _ 

TUBULAR  METAL  POT.  router, 
easting  box.  Duplex  mat  rolliT.  Goss 
72-D  flat  shaver.  P.  O.  Itox  903, 

Boise,  Idaho. _ _ 

FOR  SALFl  twelve-page  Uo.ss  Junior 
Straitline  in  fine  operating  condition. 
Prints  two  colors.  Can  be  seen  on 
floor.  Address  replies  to  Albert  E. 
Cahlan,  Review-Journal.  La.s  Vegas, 

Nevada^ _ _ 

F’OR  S.\LF1 — Cutler-Hammer  100/ 10 
motor  press  drive  with  all  necessary 
gears,  sprockets,  chain  and  control 
board.  Operates  on  ‘230  DC  volts. 
This  drive  has  been  in  daily  use  but 
will  b(‘  available  .August  1.  19  49. 

IVrite  or  wire  Clariou-Ledger,  Jack- 

son.  Mississippi. _ 

WHY  PAY  MOREf  Immediate  deliv¬ 
ery  on  L.  &  B,  Heavy  Duty  Newspaper 
Turtles  in  any  quantity.  Cast  iron 
machined  top,  tubular  steel  legs  with 
rigid  “X"  cross  brace.  Height  you 
specify  with  half  inch  adjustment  up 
or  down.  With  4-inch  ^st  iron 
wheels  in  ball  bearing  swivel  fork, 
$59.50.  Same  wheel  and  fork,  but 
with  Durex  wheel  bearing.  $62.50. 
with  5-inrh  Darnell  steel  wheel  in  ball¬ 
bearing.  swivel  steel  fork.  $71.50. 
With  5-inch  Darnell  rubber  wheel  in 
ball  iiearing,  swivel  steel  work,  $74.50. 
All  prices  F’.O.B.  Shipped  fully  as¬ 
sembled  and  crated.  Satisfied  cus¬ 
tomers  in  practically  every  state  in 
the  Union.  Ninety  per  cent  of  North 
Carolina  dailies  are  using  L.  &  B. 
Turtles.  Write  for  literature  or  order 
direct  from  this  ad.  L.  &  B.  Sales 
Company.  113  West  Market  Street, 
Elkin,  North  Carolina. _ 


5  58  Linotypes 

2  Model  C — 3  Magazine  Intertypes 
Model  A  intertype 
8-page  E  Duplex  Press 
Flatbetf  Miehle  &  Babcock  Presses 

NORTHERN  MACHINE  WORKS 
Marshall  A  Jefferson  Streets 
Philadelphia,  Pennsylvania 


NEWSPAPER  PRESS  ENGINEERS 


RICHARDSON-SOVDE  CO.. 
INC. 

Newspaper  plants  dismantled,  moved, 
assembled. 

Complete  service  from  layout  to  in¬ 
stallation. 

Rotary  and  Flatbed  Presses,  Compos¬ 
ing  Room  Equipment  bought  and  sold. 
503-4th  Ave.  S.  Minneapolis  15.  Minn. 
Tel.:  Bridgeport  1115 


BETTER  AUTOMATIC  TENSIONS 
New,  patent-applied  for  idea  providee 
perfect  web  control.  Designed  and  in¬ 
stalled  under  supervision  of  inventor 
(pressman.  42  years  experience).  Low 
comparative  cost.  K.  G.  Laycock,  Shav- 
ertown.  Pa. 


LOYAL  S.  DIXON  CO. 

NEWSPAPER  PRESS  ERECTORS 


Dismantling — Moving — Erecting 
Newspaper  Conveyor  Installationa 
Service  Nationwide 

738  N.  Victory  Blvd..  Burbank,  Csiif. 
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NEWSPAPER  PRESS  ENGINEERS 


CENTRE-AMMON  CO..  INC. 

“MBthiniBti  to  the  Printinir  Industry  ' 
Division  of  Centre  Trucking  Co..  Inc. 

55  experienced  years  installing,  mov¬ 
ing.  repairing,  rebuilding,  dismant¬ 
ling  all  type  of  press  and  its  allied 
equipment. 

The  largest  Mechanical  and  truck 
operating  organization  in  this  spe¬ 
cialized  field. 

24-hour  emergency  service  nation¬ 
wide. 

575  Washington  Street 
New  York  14.  N.  Y. 

Tel.:  WAtkins  4-2010 


NEWSPAPER  PLANTS  aliied  equip¬ 
ment,  dismantled,  moved,  erected,  local 
end  lonK  distance  service. 

W.  J.  CASEY  TRUCKING 
&  RIGGING  CO..  Inc. 

680  Berizen  St.,  Brooklyn  17.  N.  Y. 
_ Tel.:  MAin  2-2231 _ 

MASON-MOORE-TR.AtCY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat-Bed  Experts 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  East  4th  St..  New  York  3,  N.  Y. 
Phone:  SPring  7-1740 


W'ALLMAN  &  BAILEY 
Erecting,  Rebuilding.  Moving 
Entire  Newspaper  Plants 
075  N.  Church  St.,  or  452  Bluff  St. 
Rockford,  III.  Alton.  III. 

Ph.:  3-4164  Ph.:  2-1729 

MACHINISTS — Dismantling,  moving, 
assembling  entire  newspaper  plants. 
Repairs,  maintenance,  service  nation¬ 
wide. 

LORENZ  PRINTERS 
MACHINISTS  COMPANY 

3626  31  St.,  I>ong  Island  City  1.  N.  Y. 
STillwell  6-0098  0099. 


MECHANICAL  EQUIPMENT  WANTED 


WANTED 


Rotary  and  Flatbed 
Newspaper  Presses 
Magazine  and  Gravure  Presses 

BEN  SHULMAN 

500  Fifth  Ave.,  New  York  18 
Telephone:  BRyant  9-1132 


GOSS  Press  single  width  (two  pages 
wide).  13>i  inch  printing  diameter. 
214<  inch  cut-off  or  deck  for  same. 
Give  full  details  and  prices.  Box  1042, 
Editor  &  Publisher. 


WANTED 

Newspaper  presses  of  every  descrip¬ 
tion.  Linotypes  and  Intertypea. 

Northern  Machine  Works 

Marshall  &  Jefferson  Sts.,  Philadel¬ 
phia  22,  Pennsylvania. 


WANTED 

Chipping  Block  or  Finishing  Saddle 
2114'  length  Sheet  Cutoff 
Address  Box  3760.  Editor  Sc  Publisher 

WANTED  TO  BUY 
Quarter  Polder  to  Fit 
5-Unit  Hoe 

_  Write  or  YV'ire 

THE  CITIZEN  NEiWSPAPERS 
7113  Harrisburg 

_ Houston  11.  Texas _ 

WOOD  PONY  AUTOPLATE  MACH. 
23-9/16'  Length  Sheet  Cutoff 
7/16'  Thickness  Pistes 
Vacuum  back  machine  preferred 
Reply  Box  3761.  Editor  &  Publisher 
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MECHANICAL  EQUIPMENT  WANTED 


8-P.40E  Duplex  press  with  tabloid 
attachment,  model  A  or  AB.  high 
serial  number.  Box  3810,  Editor  & 

Publisher. _ _ 

ONE  OR  TWO-(X)LOR  Hoe  metal 
decorating  offset  press.  26  x  34.  Box 

3812,  Editor  &  Publisher. _ 

><I1)E  STRIPER  unit.  Slater  color- 
llash  or  similar,  used  but  serviceable 
for  Duplex  tubular.  Have  Ludlow-  to 
sell.  Write  Clyde,  Courier-Times, 

Tyler.  Tex. _ 

:i2  P.VOE  (loss.  Hoe,  or  Scott  2-unit 
type  newspaper  press  with  double 
folder,  complete  stereo  equipment, 
about  25  years  old.  Box  3811,  Editor 

A-  Publisher. _ _ 

W.YNTED — curved  plate  router,  any 
standard  make.  Box  3798,  Editor  & 

Publisher. _ _ 

W.4NTED  to  purchase  for  January 
first  delivery  forty-page  press.  Prefer 
single  roll  operation.  Must  have 
stereotyping  and  drive  equipment. 
.Vddress  replies  to  Albert  E.  Cahlan, 
Review-Journal,  Las  Vegas.  Nevada. 


CORRESPONDENTS  AND 
_ REPRESENTATIVES _ 

FREE-LA.NCE  WRITER  for  W'est 
Coast  Publisher  to  cover  Eastern  mar¬ 
kets,  gifts,  home  decorative  acces¬ 
sories.  Use  New  York  City  advertis¬ 
ing  office,  phone.  Market  information, 
feature  articles  needed.  Address  Box 
3791,  Editor  &  Publisher. _ 

SALES  REPRESENTATIVE 

-Y  national  industrial  publication,  cir¬ 
culation  52.100  monthly,  seeking  ex¬ 
perienced  industrial  space  representa¬ 
tive  for  Chicago  area.  Excellent  leads 
Lirnished.  Applicant  must  prove  abil¬ 
ity.  Past  income  should  have  grossed 
.annually  $8,000  minimum.  Write  In¬ 
dustrial  Ledger,  Tenatly,  N.  J.  Will 
arrange  to  interview  acceptable  ap¬ 
plicants  in  Chicago. 


NEWSPAPER  SERVICES 


EXTRA  POWER  TO  BOOST 
YOUR  WANT-AD  BUSINESS  I 

For  extra  power  to  keep  your  Want- 
.4d  business  growing,  subscribe  to  the 
Howard  Parish  Classified  .Idvertising 
Service.  Hot  linage  tips,  sales-gener- 
ating  staff  training  material,  sell-on- 
sight  campaigns,  sound  management 
suggestions,  novel  promotion — these 
and  much  else  in  every  linage-packed 
monthly  issue.  Our  tenth  year  of 
helping  others  to  greater  profits.  Write 
today  for  FREE  sample  of  the  Want 
.Ad  Service  that  Makes  You  More 
Money. 

HOWARD  PART.SH 

Classified  .Advertising  Service 

The  Daily  News  Tower,  Miami  32.  Fla. 


NOTHING  IS  IMPOSSIBLE 
Call  In 

PUBLISHERS  ASSOCIATES 
Publishing  Consultants 
225  North  Michigan  .Avenue 
Chicago  1.  Illinois 


BUSINESS— OPPORTUNITIES 


HAVING  STRUGGLE  WITH  FINAN¬ 
CES  AND  LABOR?  I  can  help  yon. 
Fees  reasonable.  I  am  in  contact  with 
skilled  mechanics  who  want  to  be¬ 
come  partners  on  fair  basis  in  going 
business.  If  yon  need  help,  write  me. 
J.  B.  (Billy)  Snider.  648  North 
Reach  Blvd..  Bay  St.  Louis.  Miss. 


TOUR  FOUR  INCH  AD  in  all  our 
four  Suflfolk,  L.  I.,  weeklies,  12 
weeks,  $96.  Messenger  Syndicate, 
Smithtown,  L.  I.,  New  York. 


HELP  WANTED— 

_ _ ADMINISTRATIVE _ 

BUSINESS  MANAGER  about  35.  for 
morning  daily.  Give  complete  experi- 
ence.  Box  3815,  Editor  &  Publisher. 
W.VNTED — Newspaper  cost  accountant 
for  western  metropolitan  paper.  Ex¬ 
perience  in  analyzing  and  interpreting 
production  figures  necessary.  Give 
Bill  information  in  first  reply.  Box 
3783.  Editor  i  Publisher. 


HELP  WANTED— ADVERTISING 


WE’VE  got  one  of  the  sweetest  adver¬ 
tising  markets  in  the  mid-west.  Plenty 
accounts,  plenty  opportunity  for 
hustlers.  Selling  not  easy  but  sales¬ 
men  now  getting  $100  weekly  up.  Per¬ 
manent  position.  Chance  to  grow  with 
company.  Layout  experience  helpful. 
NO  drinkers.  Write  Box  3706,  Edi¬ 
tor  &  Publisher. 


ADVERTISING  SALESMAN  wanted. 
Must  be  good  at  layouts,  copy  and 
selling.  Not  over  forty  years  old. 
Must  have  car.  Start  at  $325.00  plus 
car  allowance.  Write  Allen  Griffin, 
Publisher,  Monterey  Peninsula  Herald, 
Monterey,  Calif. 


SUCCESSFUL  classified  advertising 
salesman  or  saleswoman  possessing 
executive  ability.  Good  salary.  Box 

3645.  Editor  A  Publisher. _ 

ADVERTISING  SALESMAN 
Opening  now  for  experienced  man 
competent  in  selling,  copy  and  layout. 
Write  or  call  Herbert  0.  Tschudy, 
advertising  manager,  Times-Republi- 
can,  Marshalltown.  Iowa. 
ADVERTISING  SALES^JL  S^^l 
evening  daily  south  central  state; 
planning  expansion  into  new  build¬ 
ing.  Pleasant  working  conditions. 
State  e.ge,  experience,  references,  sal¬ 
ary  expected.  Box  3793,  Editor  & 
Publisher. _ 

ADA’ERTISING  SALESMAN  for  semi¬ 
weekly  newspaper,  must  be  exper¬ 
ienced,  able  to  create  and  sell  new 
business.  City  of  5,000.  Journal, 
Waseca,  Minnesota. _ 

WANTED:  an  advertising  salesman 
on  successful.  long  established  week¬ 
ly  tabloid.  Must  be  good  at  copy 
and  layouts.  Starting  salary,  $100.00 
per  week.  Also  car  allowance.  South 
Omaha  Sun.  Omaha.  Nebraska. _ 

WANTED — an  aggressive,  experienced 
local  advertising  salesman.  One  who 
has  ability  to  plan  eampaigns,  write 
and  lay  out  satisfactory  copy  for 
local  merchants,  but  with  especial 
emphasis  on  sales  ability  for  Florida 
six-day  evening  newspaper  ten  to 
thirteen  thousand  circulation  bracket. 
Write  full  particulars  as  to  experi¬ 
ence.  background  and  compensation 
ri'(|uired  in  first  letter  to  Box  3806, 
Editor  &  Publisher. 


HELP  WANTED— CIRCULATION  . 


EXPERIENCED  circulation  district 
manager  familiar  with  all  detail  and 
knows  how  to  handle,  train,  large 
group  of  carriers  with  eastern  Massa¬ 
chusetts  weekly.  Must  be  capable, 
aggressive,  responsible  and  possess  in¬ 
itiative  to  carry  out  specific  programs 
for  building  circulation.  Exceptional 
opportunity  for  young  man.  Give  full 
details,  experience,  references,  salary 
expected.  Box  3781,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED— EDITORIAL 


COPY'RE.ADER — Man  with  good  edu¬ 
cation  and  experience  who  is  compe¬ 
tent  copy  editor  and  head  writer  need¬ 
ed  by  paper  which  offers  satisfactory 
salary  and  exceptional  opportunities. 
Young  man  preferred  but  ability  more 
important  than  age.  Box  3737,  Edi- 
tor  and  Publisher. 

EXPERIENCED  man  wanted  for 
weekly  editorial  department.  Write 
giving  references,  salary  wanted.  Ti- 
conderoga  Sentinel.  Ticonderoga, 
New  York. 


GOOD  JOB  afternoon  paper  city 
24.000  general  bent  reporter  at  least 
5  years  experience  on  real  news.  Must 
know  liow  to  get  -VLL  facta  and  write 
them.  State  salary.  Box  3805,  Editor 
Publisher. 


W.VNTED — woman  to  edit  woman's 
|)age  by  August  20.  Write  or  wire 
qualifications  to  .1.  L.  Swindle,  Pampa 
(Texas)  Daily  News. 


HELP  WANTED— MECHANICAL 

.TOLRNEY-ME'N  operator.s  ^ 
floor  men.  Permanent  situations. 
Morning  newspaper.  Forty  hours. 
$79.00.  Exi  ellent  working  conditions. 
Foreman,  Meriden  Record,  Meriden, 
Connecticut . 

EDITOR  & 


HELP  WANTED— MECHANICAL 


JOURNEYMAN  Web  Pressmen.  Per. 
manent  situations  available.  Good  cli¬ 
mate.  W'ill  assist  in  finding  housing. 
Write,  call  or  wire  Pressroom  Fore¬ 
man,  The  Salt  Lake  Tribune,  Salt 
Lake  City,  Utah. 

JOURNEYMAN  STEREOTYPERS 
Permanent  situations  available.  Good 
climate.  Will  assist  in  finding  hous¬ 
ing.  Write,  call  or  wire  Stereotype 
Foreman.  The  Salt  Lake  Tribune,  Salt 
Lake  City,  Utah. 

wantei>^inotype  operator, 

union  or  eligible.  Five  days,  7}4 
hours,  $65.00.  Liberal  arts  college, 
good  fishing  nearby.  Position  open 
August  15th,  account  retirement.  The 
Daily  Jeffersonian,  Cambridge,  Ohio. 
MORNING  D.VILY,  12.000  ABC,  re- 
quire.s  working  foreman,  union;  ex¬ 
cellent  opportunity.  Send  complete 
details.  Box  3814,  Editor  &  Pub¬ 
lisher. 

WORKING  FOREMAN  needed— week 
ly  and  job  shop  in  small  New  York 
State  college  town  near  Adirondaclts 
— growing  seven-man  shop — housing 
available— good  pay  and  permanency 
to  right  man — send  full  particulars 
anil  phone  number.  Box  3807,  Editor 
A-  Publisher. 

W.VNTED;  Day  working  composing 
room  foreman  for  the  Clarksburg  Tele¬ 
gram.  also  one  make-up  man  for  night 
on  the  Exponent.  Population  30,000. 
Located  in  central  West  Virginia.  One 
of  the  nicest,  cleanest,  and  best- 
equipped  plants  to  be  found.  We  are 
member  of  ITU.  Fair  salary.  Give 
housing  needs.  Also  give  full  informa¬ 
tion  in  first  letter. 


LITERARY  AGENCY  SERVICE 


NEWSP.VPERMEN’S  AGENCY.  Arti¬ 
cles.  Books,  Fiction,  Plays  marketed. 
Bertha  Klausner,  130  E.  40  St..  N.  Y. 


SITUATIONS  WANTED— 
ADMINISTRATIVE 


COMPTROLLER-TREASURER 
Seeks  new  connection — 15  years’  di¬ 
versified  experience  accounting — gen¬ 
eral  and  cost;  budgeting  and  financing 
in  the  publishing,  printing  and  paper 
industries.  College,  aggressive  and  per¬ 
sonable — 46  years  of  age  and  married. 
Box  3698.  Editor  &  Publisher. 
COM.MKRCIAL  PRINTING  DEPART- 
MENT-Mannger,  experienced  in  esti¬ 
mating.  buying,  selling  and  general 
management.  Prefer  middle-west.  Box 
3785.  Editor  &  Publisher. 
NEWSPAPER  EXECUTIVE;  with  15 
years’  managerial  experience.  Metro¬ 
politan  dailies  as  advertising  director 
and  general  manager  experience.  Pres¬ 
ently  employed  in  town  of  350.000. 
Married,  civic  leader  and  producer. 
Familiar  with  all  phases  of  newspaper 
operations.  Forty  years  of  age.  Will 
furnish  complete  references.  Write 
Box  3803,  Editor  &  Publisher. 


SITUATIONS  WANTED— 
ADVERTISING 


ADVERTLSING  MANAGER  available 
October  or  Xovoinbor.  Excellent  pro¬ 
duction  record,  character  and  financial 
status.  15,000-25.000  circulation.  Pre¬ 
fer  Southwest.  38,  sixteen  years'  news¬ 
paper  experience.  Write  Box  3782. 
Kditor  Ss  Publislier  for  details. _ _ 

-VDVKRTISIXa  M.VXAGKU-Salesman 
29,  married.  University  of  Missouri, 
H.J.  1948.  seeks  position  in  city 
around  20  tliousand  with  unlimited  op¬ 
portunities.  Kxt)erience  in  sales,  lay¬ 
out,  copy.  Good  record  in  account  rels- 
fions  and  in  present  position.  Foil 
data  on  request.  Box  3802,  Kditor  & 
Publisher, _ _ _ 

CAB.-VTiLE  University  of  Missouri 
journalism  grrad  seeks  ailvertisinfp  job 
on  daily  or  w'eekly.  Sound  training  in 
copy,  layout,  and  sales.  24.  married, 
vet.  Edwin  Wilmore,  212  Euclid. 
Poplar  Bluff,  Mo. 

CLASSIFIED  MANAGER  — Age  36 
wanta  spot  where  comprehensive  ex¬ 
perience  and  thorough  knowledge  of 
all  phases  on  medium  and  metropoli¬ 
tan  dailies  can  be  used  to  further 
successful  sales  management  record- 
East  preferred.  Box  3745,  Editor  m 
Publisher. 

PUBLISHER  for  July  23,  1949 


SITUATIONS  WANTED— 
ADVERTISING 


inVERTISIN'G  OR  XKWS — 5  years’ 
'fiperience  as  ndvertisini?  manager 
weeklies.  Journalism  grad.  32,  mar¬ 
ried.  2  children.  Desire  a  permanent 
job  with  future  in  (SE)  Deep  South 
•here  born  and  raised.  Salary  open, 
iob  and  location  more  important.  Non¬ 
drinker.  Now  employed  ABC  weekly 
in  Colorado.  Availalile  usual  notice. 
Reliable,  hard  worker.  Plenty  refer¬ 
ences.  Write  Box  3784,  Editor  & 

Publisher. _ 

cLkSSIFIKU  MANAGER.  Woman. 
Finerieneed.  Would  like  position  on 
tfest  Coast.  Box  3818,  Editor  A  Pub¬ 
lisher _ 

till -GROUNDED  advertising  man 
for  medium  daily  or  top  weekly  in 
Southwest  or  West.  Box  3816,  Editor 
i  Publisher. 

SITUATIONS  WANTED— 

ARTISTS  _ 

SlITORlAL  Artist,  photo  retoncher, 
IsTODta,  etc.  Available  the  latter  part 
of  July.  Box  3717,  Editor  &  Pub- 
lisher. 

'  SITUATIONS  WANTED 
_ CARTOONISTS _ 

WIDELY  reprinted  Editorial  Car¬ 
toonist,  under  30,  Journalism  degree, 
drawing  national  recognition  and  lo- 
cil  union-scale  pay,  seeks  improve¬ 
ment  on  the  latter.  Box  No,  3660, 
Editor  *  Publisher, _ 

.IRTIST  —  Cartoonist  now  employed 
midwest  metropolitan  daily  desires 
new  opportunities.  Single,  25.  Box 
3740,  Editor  &  Publisher. 


SITUATIONS  WANTED— 
CIRCUUTION 


SITUATIONS  WANTED— EDITORIAL  i  SITUATIONS  WANTED— EDITORIAL  |  SITUATIONS  WANTED— EDITORIAL 


.\BLE,  accurate,  experienced  reporter 
seeks  position  on  small  or  medium¬ 
sized  daily.  Box  3777,  Editor  & 
Publisher. 

ABLE  copy  reader  seeks  permanent 
position.  Sober  and  reliable.  Thorongh- 
ly  experienced.  Will  go  anywhere. 
Box  3718,  Editor  &  Publisher. _ 

ABLE  young  reporter,  experienced  as 
deskman,  seeks  good  job  on  snappy 
daily.  Presently  employed,  good  ref- 
erences.  Box  3683.  Editor  &  Publisher. 

ABLE  “Cub”  Reporter — Age  26, 
competent,  personable,  holds  Columbia 
Master’s  degree.  Reporting  and  edi¬ 
torial  experience  with  Army  in  the 
Far  East  and  in  college.  Seeks  job 
in  New  York  City  or  within  60  mile 
radius.  Box  3741,  Editor  &  Pub¬ 
lisher. 

ALERT  NEWSMAN,  experience  in¬ 
cludes  sports  editorship,  wire  service, 
and  extensive  general  reporting  and 
desk  seeks  position  on  alert  daily. 
Prefers  sports  or  feature  assignments. 
Single.  Now  in  mid-west  but  will 
travel.  Box  3744,  Editor  &  Publisher. 

DESK  MAN — Wire  experienced  hard 
worker,  employed,  38.  single,  must 
make  change  to  400-mile  Chicago 
radius  wire  desk.  50.000  class  or  un¬ 
der  city  preferred.  Available  August 
15.  Box  3649.  Editor  &  Publisher. 
DESK  MAN  with  2  years’  metropoli¬ 
tan  experience.  Single,  25,  journalism 
graduate.  Seeks  desk  or  desk-reporter. 
Will  travel.  Box  3800,  Editor  &  Pub¬ 
lisher^ _ 

EAGER  June  ’49  grad  seeks  report¬ 
er’s  job.  College  editor.  1  year  as 
copy  clerk  with  New  York  Times; 
feature  articles  for  Ohio  and  New 
York  papers.  Published  material  fur¬ 
nished  on  reqnest.  Want  to  settle  with 
future  wife  and  do  constructive  job. 
Box  3808.  Editor  &  Publisher. 


MORE  THAN  twenty  years  experi¬ 
ence  in  circulation.  Excellent  promo¬ 
tions!  background  in  both  city  and 
conntry  field.  Thorough  knowledge  of 
.IBC.  Know  how  to  operate  economic- 
iliy.  Can  furnish  the  best  of  refer¬ 
ences  on  request.  Willing  to  go  any¬ 
where.  Box  3724,  Editor  &  Publisher. 


CIRCULATION  MANAGER,  very  suc- 
ce5.»ful  in  highly  competitive  situn- 
tioni  wishes  to  relocate.  Strong  and 
forceful  promoter.  Good  departmental 
manacer  and  competent  in  keeping 
costs  in  line.  Work  in  newspaperboy 
promotion  field  has  received  nation.al 
attention  through  development  of  sim¬ 
ple.  effective  sales  training  and  incen¬ 
tive  programs  from  supervisory 
through  carrier  levels.  .Age  38,  mar- 
rted,  a  college  graduate  and  a  sound, 
personable  citizen  who  is  interested  in 
ilitcnssing  this  application,  in  confi¬ 
dence,  with  a  circulation  minded  man- 
icement.  Write  Box  3792,  Editor  & 


J  C.  DONAHUE  JR.— 184  rue  Legen- 
Paris  17,  France.  MARcadet  82-75. 
TraTellng  frequently  Western  Europe. 
J^BN  D.  8TANARD.  Drawer  1566E, 
Chattanooga  1,  Tenn.  Ph.t  83-1546W. 
Travels  Southern  States  regularly. 


tX-NEWSMAN,  long  in  Washington, 
!l**  tpave  time  for  correspondence.  Box 
1309,  Editor  &  Publisher. 


yoUR  OWN  CORRESPONDENT — 
‘Ocal  interest  or  general  features.  Eu¬ 
rope,  North  Africa.  Near  East.  Write 
8.  Jwphson.  115  S.  Titos,  Ithaca, 
^ew  York. 


situations  WANTED— editorial  ^  ^ 

FOinpetent,  married  newsman;  NEWS-NOSEY,  a' 
in*  copy;  desires  report-  reporter-editor,  24 

g  or  copy  desk  job.  Capable  of  edit-  paper  post  in  gooi 
ti.l* 3779,  Editor  &  Pub-  sports,  police  bea 

town.  Box  3728, 

editor  &  PUBLISHER  for  July  23,  1949 


EXPERIENCED  music  critic  and  fea¬ 
ture  writer,  college  graduate,  desires 
position  fine  arts  editor  on  reasonably 
large  city  daily.  Box  3813,  Editor  & 
Publisher. 


EXPERIENCED  reporter.  27.  with 
paper  in  city  of  80  000.  Desires 
change.  B.T  and  BA  Missonri.  Holder 
of  SDX  scholarship  award.  Member 
of  KTA.  honorary  scholastic  fratern¬ 
ity.  Married,  veteran.  Write  Box 
3656.  Editor  &  Publisher. 


EXPERIENCED  reporter,  sports 
writer,  desk  man,  2'A  years,  journal¬ 
ism  graduate,  seeks  position  on  eve¬ 
ning  daily.  Prefer  West.  Box  3652, 
Editor  A  Publisher. 


FRIENDLY,  young  mid-west  city  ed¬ 
itor  with  good  old  United  States  com¬ 
mon  sense,  waits  to  fill  yonr  trayel- 
writing  position.  Box  3821.  Editor  & 
Piihlislier. 


GIRL  wants  man’s  job  on  daily — 22 — 
journalism  grad — year’s  experience 
weekly  trade  paper  reporting  and  fea¬ 
tures.  Available  August  21.  Box  3780, 
Editor  &  Publisher. 


JUNE  grad..  Vet.  27.  SDX.  eligible 
vets  training,  looking  for  beginning 
news  job  in  New  York.  Arthur  Roth. 
155  E.  51  Street.  Brooklyn  3.  N.  T. 


LAFAYETTE  COLLEGE  grad,  vete¬ 
ran,  wants  newspaper  or  magazine  job 
and  willing  to  do  spade  work.  Trav¬ 
eled  and  studied  in  England.  France, 
India  24,  single.  Jay  Pursel,  34  W. 
.'.4th  St..  New  York  19. 


M.AN.AGINO  EDITOR,  oyer  20  years’ 
experience,  seeks  position  with  good 
aggressive  daily:  capable,  good  back¬ 
ground.  good  mixer  and  efficient.  Box 

I  3786.  Editor  &  Publisher. 

!  NEWS-NOSEY,  accurate,  experienced 
reporter-editor,  24,  seeks  radio,  news¬ 
paper  post  in  good  size  city.  Now  on 
sports,  police  beat  in  small  midweat 
town.  Box  3728,  Editor  A  Publisher. 


NEWS  EDITOR,  columnist,  now  em¬ 
ployed  city  50,000  seeks  career  posi¬ 
tion  afternoon  daily.  Eight  years 
large,  small  papers  inclndes  wire, 
state  editorships.  Proven  ability  di¬ 
rect  staff.  Newsplay,  layout  speeialit. 
Prefer  West,  South  but  will  conside/ 
all  offers  on  basis  of  opportunity  a.: 
grow  with  paper  and  community.  Box 
3687,  Editor  te  Publisher. 


NEWS  EDITOR  who  gets  results.  8 
new.s  packed  years  of  hard-working 
leadership  every  beat.  Medium  city 
coverage  thoroughly  understood.  Re¬ 
peated  editorial,  story  award  winner. 
Record  of  promotions  for  skill,  small, 
large  dailies.  Seeks  berth  of  responsi¬ 
bility,  challenge.  Married.  30.  Vet¬ 
eran.  Box  3736,  Editor  &  Publisher. 


CLASSIFIED 
MEANS  .  .  .  Results 


PHOTO-REPORTER— 9  years’  experi¬ 
ence  news,  features,  commercial,  in¬ 
dustrial.  Own  equipment  and  car, 
work  anywhere.  Box  3795,  Editor  & 
Pnblisher. 

REPORTER — fast,  accurate  copy.  De¬ 
pendable  all  beats.  Small  daily  and 
radio  news  experience.  Jonrnalism  de¬ 
gree.  Travel  anywhere.  Box  3790, 
Editor  &  Publisher. 


REPORTER — June  Journalism  grad¬ 
uate  seeks  position  on  small  daily 
anywhere.  Part  time  experience  on 
large  Eastern  paper.  Single,  22,  vet. 
SDXer.  Box  3804,  Editor  &  Pub¬ 
lisher. 


REPORTER.  1949  Cornell  graduate. 
English  major  (creative  writing). 
Philosophy  minor.  Air  Corps  vet., 
age  28.  Extensive  background  in  avia¬ 
tion.  GI  training  open.  Go  anywhere. 
Salary  secondary.  Box  3787,  Editor  & 
Publisher. 


REPORTING,  rewrite,  feature,  copy- 
reading.  Looking  for  long-term  berth. 
B.  A.  Harvard,  M.  A.  journalism.  Uni¬ 
versity  of  Missonri.  Experience,  ex- 
celient  references.  Box  3769,  Editor 
A-  Pnblisher. 


SEEKING  news  side  job  on  west  or 
southwest  paper,  AB  degree  in  jour¬ 
nalism.  26,  vet.  Box  3820,  Editor  & 
Pnblisher. 


SMALL  DAILIES  ANYWHERE 
Let  me  help  with  ads.  office,  every¬ 
thing  for  chance  to  write.  Mature  19. 
2  years  college,  some  proofreading  and 
weekly  experience.  Employed.  Sally 
O’ Kane.  5488  Hyde  Park  Blvd.,  Chi¬ 
cago. 


SPORTS  EDITOR.  Native  Easterner 
wants  job  sports-minded  Eastern  city 
under  100,000  preferably  AM.  Con¬ 
sider  staff  offer.  Now  employed.  Good 
experience.  Box  3775,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR 

Leading  intermonntain  daily  wants 
change.  BA,  MA,  35,  fast,  experi¬ 
enced.  Take  any  reasonable  offer.  Box 
3738,  Editor  &  Pnblisher. _ 

ST.ABLE,  sober  family  man,  47,  who 
filled  every  newspaper  editorial  job 
from  office  boy  to  editor  (working  on 
both  large  and  small  newspapers)  be¬ 
fore  entering  news  service  in  execu¬ 
tive  capacity  some  years  ago  desires 
return  to  daily  field  as  managing  edi¬ 
tor  or  associate  pnblisher.  Prefer  pa¬ 
per  which  has  fallen  into  rnt  of  edi¬ 
torial  department  listlessness  and 
needs  inteiligent.  aggressive  buildup 
to  improve  readability,  prestige  and 
acceptance.  Please  address  Box  3721, 
Editor  &  Pnblisher. 


TET/EGRAPH  editor  or  general  copy 
desk.  Experienced  all  news  depart¬ 
ments — University  jnnmalism.  Desire 
permanent  connection.  44.  $75  or 

consider  yonr  offer.  Box  3667,  Editor 
Publisher. 


T^NIVERSITY  of  Oregon  graduate. 
B..T.,  veteran,  single.  29.  desires  work 
on  small  daily  or  weekly.  Academic 
‘raining  in  reporting,  copy-editing, 
foatnre  writing,  mske-np.  typography. 
Also  broad  background  in  the  social 
seJenres  Box  3659,  Editor  &  Ptib- 

A'ET.  31.  finishing  6th  college  year 
wants  reporter  job  on  daily.  Salary: 
yonr  community’s  living  wage  for 
family  of  3.  .Available  September. 
Box  3819.  Editor  &  Publisher. 


TELEGRAPH  EDITOR.  34,  broad  ex¬ 
perience.  Prefer  medium  Southern 
daily.  Box  3642.  Editor  &  Publisher. 


VERS.ATILE — college-technical  school 
trained,  experienced  magazine-news¬ 
paper  editor-writer-photographer,  pub¬ 
lic  relations,  promotion;  top  refer¬ 
ences.  Box  3789,  Editor  &  Pub¬ 
lisher. 


VETERAN,  single,  M..A.  in  jourualism, 
Syracuse  University.  One  year  array 
experience.  Dailies  only.  Box  3794, 
Editor  &  Publisher. 


VETER.AN  SPORTS  editor,  columnist 
— over  20  years’  experience — wishes 
return  daily  paper  after  4  years 
magazine  field.  Immediately  available. 
Rex  Hess.  520  Grant  St..  Mansfield.  O. 


WEEKLY  EDITOR,  all  round  front- 
office  man  with  experience  and  back¬ 
ground  seeks  opportunity  in  growing,, 
progressive  community.  Married,  fam¬ 
ily.  32,  college  grad,  vet.  Box  3754,. 
Editor  &  Publisher, _ 

WIRE  editor  —  city  reporter  —  pho¬ 
tographer,  29.  4  years  continnous  on 

two  Texas  dailies.  Prewar  college 
graduate.  Consider  change  for  $85- 
$100  opening  with  definite  future. 
Prefer  Texas  or  West  Coast.  Box 
3631.  Editor  &  Publisher. 


SITUATIONS  WANTED— 
MECHANICAL 


DESIRES  to  leave  West  Coast.  Thor¬ 
oughly  experienced  Rotary  pressman, 
operates  Hoe.  Goss  and  ’Tubular 
preatea.  References  include  24  years’ 
experience.  Box  3676,  Editor  Se  Pub¬ 
lisher. 


PAGE  COST  PROBLEMS? 

Research  groups  offer  hopes  for  the 
future  but  only  double-talk  about  to¬ 
day’s  production  problems. 

PAGE  COSTS  CAN  RE 
REDUCED  WITH  PRESENT 
FACILITIES  NOW— TODAY  I 

Expert  composing  room  executive  of¬ 
fers  know-how  to  progressive  pub¬ 
lisher  who  wants  action  and  money¬ 
saving  results  NOW.  Thorough  knowl¬ 
edge  all  phases  and  methods  of  pro¬ 
duction.  union  laws,  contracts  and  la¬ 
bor  relations.  Results  guaranteed. 
Box  3797.  Editor  S:  Publisher. 


COMPOSING  ROOM  SUPERINTEN¬ 
DENT  or  Foreman;  long  experience, 
excellent  production  record,  cost  con- 
scions,  know  union  laws  and  have 
ability  to  get  along  with  men.  Can  get 
your  composing  room  out  of  rnt  and 
coordinate  with  other  departments. 
Middle-size  or  metropolitan.  Prefer 
East  or  mid-west  but  will  consider 
other  areas.  Box  3796,  Editor  &  Pub¬ 
lisher. 


SITUATIONS  WANTED— 
PHOTOGRAPHERS 

PHOTOGRAPHER — 8  years’  experi¬ 
ence  in  news  and  commercial.  Have 
equipment  and  car.  Go  any  where.  Box 
3696,  Editor  Ss  Publisher. _ 

WRITER-PHOTOGRAPHER,  experi¬ 
enced,  young,  fnlly  eqniped,  available 
in  three  weeks.  Give  details,  including 
salary.  Box  3702.  Editor  &  Publisher. 

PRESS  photographer  —  Young, 
capable,  staff  experienced.  Profession¬ 
ally  trained.  Desires  staff  job  with 
newspaper  or  photo-journalism  assign- 
l  menfs  for  publications  demanding  top¬ 
flight  work.  Has  standard  equipment, 
references,  free  to  locate  anywhere. 
Box  3776,  Editor  &  Publisher. 


SITUATIONS  WANTED— 
PUBLIC  RELATIONS 


ABLE  NEWSMAN,  College  grad.  vet. 
Five  years  25,000  daily,  now  on 
metropolitan  daily.  Wants  break  Into 
public  relations.  Box  3747,  Editor  Sc 
Pnblisher. 


PUBLIC  RELATIONS  man,  30.  em¬ 
ployed  in  Chicago,  desires  position 
with  university  in  smaller  locality.  Has 
been  reporter,  magazine  feature  writer, 
magazine  editor,  photographer  (Grap¬ 
hic).  B.  J..  University  of  Missouri, 
1941  Box  3822.  Editor  Sc  Publisher. 
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Shop  Talk  at  Thirty 

By  Robert  U.  Brown 


Come  hell  or  high  water. 
President  Truman  is  going  to 
play  the  last  election  results  for 
all  they  are  worth.  He's  still 
jibing  at  the  press  for  its  lack 
of  support  to  his  candidacy, 
and  he  will  continue  to  do  so. 
We  can't  blame  him  for  that. 
But  you'd  think  he'd  take  a  few 
pains  to  be  more  specifically 
accurate  in  his  digs. 

Speaking  extemporaneously 
at  Chicago  this  week,  he  said 
again  that  “all  the  publishers 
of  the  United  States  were  of  the 
opinion  that  a  certain  country 
boy  from  Missouri  didn't  have 
a  Chinaman's  chance  to  win  the 
election  and  be  president." 

Later,  he  said;  "I  have  never 
been  in  any  bitter  campaign 
when  any  metropolitan  daily 
has  been  for  me.  I  have  no 
respect  for  any  of  their  polit¬ 
ical  prognostication  or  influ¬ 
ence." 

Now,  the  President  knows 
that  not  all  of  the  U.  S.  news¬ 
paper  publishers  were  against 
him.  To  be  sure,  the  major¬ 
ity  were — but  there  w’ere  a 
couple  of  hundred  who  sup¬ 
ported  him.  Marshall  Field 
and  Richard  Finnegan  ot  the 
Chicago  Sun-Times,  who  did 
back  him  in  the  election,  were 
among  those  present  when  he 
made  these  cracks.  And  that's 
a  metropolitan  newspaper. 

As  for  his  comments  about 
the  "president  of  the  New 
York  Times”  i  Arthur  Hays 
Sulzberger)  who,  he  stated, 
told  the  Pope  in  the  Vatican 
that  Truman  would  not  be 
elected:  the  President  made  it 
appear  as  if  Mr.  Sulzberger 
made  that  statement  shortly  be¬ 
fore  election. 

Actually,  Mr.  Sulzberger's 
visit  with  the  Pope  took  place 
in  June.  1948,  before  Mr.  Tru¬ 
man  had  received  the  Demo¬ 
cratic  nomination  in  Philadel¬ 
phia  in  July.  At  that  time  you 
could  have  gotten  pretty  good 
odds  from  old  line  Democrats 
that  Truman  wouldn’t  even  be 
nominated. 

Obviously,  President  Truman 
is  bent  on  discrediting  all 
newspapers  for  political  rea¬ 
sons.  He  wants  a  Congress  that 
will  spend  and  spend.  If  he  can 
convince  the  U.  S.  public  by 
next  election  time  that  our 
newspapers  are  talking  through 
their  hats  fand  most  of  them 
favor  government  economy ) 
then  he  will  be  a  long  way  along 
the  road  to  helping  the  Demo¬ 
cratic  Party  elect  those  Con¬ 
gressmen  and  Senators  who  will 
do  his  bidding. 

We've  said  it  before,  and  we 
say  it  again:  why  do  newspa 
per  editors  take  his  criticisms 
of  the  press  lying  down?  Why 
don't  they  speak  up  and  point 
out  his  political  reasons  for 
making  these  statements? 

•  «  « 

AS  FOR  spending  money, 
Henry  Cobbs  of  Little  River, 
Fla.,  speaks  of  another  kind  of 
spending — consumer  spending. 

Mr.  Cobbs,  wbo  parlayed  a 
1932  $10  bill  into  a  fruit  and 


preserving  business  reported  to 
be  worth  a  mi. lion  dollars,  is 
concerned  about  people  who 
talk  about  depression.  He  has 
some  definite  ideas  on  the  sub¬ 
ject  and  placed  a  full-page  ad 
in  the  July  17  Miami  Sunday 
Herald  to  ask;  "Are  you  cut¬ 
ting  your  own  throat  with  your 
tongue?" 

Among  other  things  he  said; 
"Money  is  the  life  blood  of  our 
economy,  and  like  the  life  blood 
that  flows  through  our  bodies, 
must  have  a  free  circulation. 
When  the  flow  of  blood  in  our 
body  is  restricted  we  become 
anemic,  weak  and  unhealthy. 
Similarly,  when  the  circulation 
of  money,  the  life  blood  of  our 
economic  body,  is  restricted,  it 
too  becomes  anemic,  weak  and 
unhealthy.  If  consumer  buying 
stops.  manufacturing  plants 
must  curtail  production  and 
eventually  shut  down.  Employ¬ 
ment  dwindles  and  buying  pow¬ 
er  is  even  further  reduced. 
The  inevitable  result  is  large- 
scale  unemployment  and  busi¬ 
ness  stagnation. 

"I  believe  that  we  as  a  peop’e 
should  stop  listening  to  the  non- 
sen.se  of  those  who  are  inclined 
to  talk  us  into  an  economic  de¬ 
pression.  We  now  need  a 
healthy  optimism  for  the  fu¬ 
ture,  based  on  facts. " 

Mr.  Cobbs  quoted  high  cor¬ 
porate  profits,  bank  credits,  in¬ 
come  figures,  savings  figures, 
etc.  “If  all  of  us  buy  now  the 
things  we  need,  merchants  will 
order  new  supplies,  factories 
will  manufacture  all  the  good$ 
we  demand,  employment  will 
increase,  greater  production 
will  lower  prices,  reasonable 
profits  will  be  maintained,  more 
savings  will  be  accumulated, 
our  government  will  collect  its 
necessary  taxes  and  in  turn  cir¬ 
culate  these  taxes  for  the  great¬ 
est  good  to  all  of  us — and  then 
we  can  expect  a  sustained  long¬ 
term  period  of  prosperity.” 

This  is  not  a  depression,  he 
reiterated.  And  to  those  who 
say  it  is,  Mr  Cobbs  shouts 
“Shut  your  big  flannel  mouth” 
in  concluding  his  ad  copy. 

Of  course,  the  most  difficult 
job  of  all  is  to  convince  the 
people  with  the  dollars  of  this 
fact,  and  also  to  get  them  to 
spend  without  waiting  around 
for  prices  to  come  down  some 
more.  Being  a  consumer  our¬ 
selves  we  know  how  it  feels 
to  hold  off  buying  something 
because  the  price  is  too  high. 
But  if  more  writers  and  more 
laymen  like  Mr.  Cobbs  would 
broadcast  such  messages  to  dis¬ 
pell  liie  pes.simism  and  restore 
a  little  confidence  in  our  eccn- 
o.ny,  then  progress  migh>.  come 
more  quickly. 

•  •  * 

As  FOR  the  other  kind  of 
.spending — government  spending 
— the  kind  we  first  mentioned — 
there  seems  to  be  a  unique  type 
of  newspaper  cooperation 
springing  up  to  combat  it. 

Several  weeks  ago  we  men¬ 
tioned  the  coupons  printed  by 
the  Omaha  World-Herald  for 


E&P  CALENDAR 

July  21-27  —  Theta  Sigma 
Phi  (  women's  journalism  fra¬ 
ternity  »  40th  anniversary  na¬ 
tional  convention.  Baker  Ho¬ 
tel.  Dallas.  Texas. 

July  23  —  PNPA,  regional 
Dailies  meeting.  Milton  Coun¬ 
try  Club,  Milton.  Pa. 

Julv  26  —  PNPA,  regional 
Dallies  meeting.  Northampton 
Country  Club,  Easton,  Pa. 

August  1  —  PNPA,  regional 
Dailies  meeting,  William 
Penn  Hotel.  Pittsburgh. 

Ausust  13-20  —  Interna¬ 
tional  Typographical  Union, 
convention  headquarters.  Mu¬ 
nicipal  Auditorium,  Oakland, 
Calif. 

Augujit  14  —  International 
Photoengravers  Union,  meet¬ 
ing,  Neil  House,  Columbus,  O. 


readers  to  mail  into  their  Sen¬ 
ators  and  Congressmen  expres¬ 
sing  their  opinions  on  various 
governmental  spending  propos¬ 
als.  Several  newspapers  aroqnd 
the  country  picked  that  up  and 
did  the  same  thing. 

Then,  shortly  after  that  the 
Jackson  (  Mich. )  Citizen-Patriot 
printed  some  ballots  for  readers 
to  mail,  this  time  directed  at 
endorsing  the  Hoover  Commis¬ 
sion  recommendations  for  gov¬ 
ernment  economies.  Several 
other  newspapers  embraced  that 
stunt  and  ran  the  .same  broad¬ 
sides.  The  editors  or  publishers 
in  these  instances  mailed  out 
copies  of  their  work  to  hun¬ 
dreds  of  other  newspapermen 
offering  the  material  to  them. 

This  week  Irving  Rogers,  pub¬ 
lisher  of  the  Lawrence  (  Mass. ) 
Evening  Tribune,  has  mailed 
out  copies  of  a  July  15  editorial 
titled;  "Government  Economy 
— a  Must.”  It  asked  readers  to 
respond  by  informing  their  rep¬ 
resentatives  in  government  of 
their  desire  for  greater  econ¬ 
omy  in  Washington  "and  relief 
from  the  taxation  load  that  is 
now  severely  testing  to  the  very 
limit  the  patience,  tolerance  and 
endurance  of  American  individ¬ 
uals.  industry  and  business.” 

This  editorial  w'as  also  mailed 
out  to  other  editors  with  the 
suggestion  the  material  could 
be  used  by  them  if  they  saw 
fit.  There  have  already  been 
numerous  editorials  in  newspa¬ 
pers  on  this  subject.  There  un¬ 
doubtedly  will  be  more.  Per- 
ha|>s  Mr.  Rogers'  editorial  will 
prompt  some. 

We  draw  the  conclusion  from 
these  efforts  that  editors  and 
publishers  are  growing  less  and 
less  inclined  to  travel  their  own 
lonely  road  alone  completely 
disregarding  what  others  in  the 
field  are  doing.  They  are  get¬ 
ting  more  and  more  interested 
in  what  others  are  doing,  and 
more  and  more  eager  to  share 
their  own  ideas  with  others.  No 
longer  do  they  feel  they  can 
operate  in  the  vacuum  of  their 
own  little  community. 

■ 

Correction  . 

Grove  Patterson  was  incor¬ 
rectly  identified  in  a  byline 
( E  &  P.  July  16,  p.  8)  as  editor 
of  the  Toledo  (O. )  Blade. 
Michael  Bradshaw  is  editor.  Mr. 
Patterson's  title  is  editor-in- 
chief. 


Rules  Issued  f 
On  Needs  for 
EGA  Guaranties  j 

The  Economic  Cooperation 
Administration  has  issued 
amended  regulations  under 
which  publishers  and  other 
U.  S.  investors  in  Marshall 
Plan  countries  may  apply  for 
guaranties  covering  the  transfer 
of  foreign  currency  proceeds  in¬ 
to  dol.ars. 

Information  required  by  the 
ECA  in  applications  for  guar¬ 
anties  for  informational  media 
projects  includes  the  following: 

“Income  statements  in  reason¬ 
able  detail,  and  year-end  bal¬ 
ance  sheets,  for  each  of  the 
past  three  fiscal  years,  certified  i 
by  independent  accountants  . . .; 

"A  brief  description  of  the 
informational  media  included  in 
the  project  .  .  .  ; 

"A  brief  description  of  the 
business  arrangements  for  the 
production  and  distribution  of  ; 
the  media  .  .  .; 

“An  estimate  of  the  net  sales 
or  other  receipts  in  local  cur¬ 
rency  to  be  received  from  the 
project  in  each  participating  I 
country  for  the  first  six  months  ' 
period  of  operation  covered  by 
the  application,  and  for  the  suc¬ 
ceeding  six  months'  period  of 
operation  .  .  .; 

“An  estimate  of  the  local  cur¬ 
rency  expenses  of  operation  of 
the  project  in  each  participat¬ 
ing  country  for  such  first  and 
next  succeeding  six  months' 
periods  of  operation  .  .  .; 

“The  amount  of  the  guaranty- 
requested  for  each  participating 
country  for  such  first  six 
months'  period  of  operation,  to¬ 
gether  with  a  brief  explanation 
of  how  this  amount  is  arrived 
at  .  .  .; 

“A  brief  statement  of  the  rea¬ 
sons  why  the  applicant  consid¬ 
ers  that  the  project  will  further 
the  purposes  of  the  Act  and  be 
consistent  with  the  national  in¬ 
terest  “of  the  United  States.” 

Under  the  amended  ECA  act, 
guaranties  are  not  to  exceed 
the  amount  of  dollars  invested 
in  the  project  plus  actual  earn¬ 
ings  or  profits  on  the  project  to 
the  extent  provided  by  the  i 
guaranty.  The  Administrator 
has  determined  that  the  aggre¬ 
gate  amount  to  be  covered  un-  ' 
der  a  guaranty  of  an  industrial 
project  shall  not  at  any  time  be 
more  than  175%  of  the  principal 
sum  actually  invested. 

■ 

Wise  Owl  Spokesman 
For  Saving  Banks 

The  wise  old  owl  has  become 
the  official  spokesman  for  the 
savings  banks  of  New  York 
State.  He  will  hoot  forth  in  full 
exhibition.  In  addition  to  ex¬ 
tensive  advertising,  the  banks  - 
are  using  such  devices  as  coin 
banks,  countercards,  easels  and 
mechanical  displays. 

The  total  program,  budgeted 
at  $284,000,  is  based  on  newspa-  I 
per  advertising  in  60-odd  news¬ 
papers.  The  schedule  includes 
10.000-20,000  line  in.sertions  in 
600-line  units. 
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A  VERSATILE  NEW  TRANSPORT 

•  •  •  ready  in  weeks  not  years! 
DOUGLAS  ^a/my(?47 


No  waiting;  years  to  develop,  test,  and  prove  this  plane !  It’s  the 
Douglas  Super  C-47— new  model  of  the  most  famous,  time-tested 
air  transport  ever  huilt. 

In  a  few  weeks,  current  C-478  can  be  converted  to  this  swift 
(250  mph)  transport ...  icit/iour  extensive  problems  in  train¬ 
ing,  maintenance,  or  spare  parts  supply. 

Basic  mission  of  the  Super  C-47  is  to  deposit  a  maximum  of 
personnel,  cargo,  and/or  combat  equipment  at  a  base  1,000  miles 
out  and  return  without  refueling.  Drop  seats  for  31  troops. 
Seats  swing  up  instantly  to  convert  plane  to  all-cargo  carrier. 

Comparing  favorably  with  the  most  modern  transports  of 
its  class,  the  Super  C-47  is  the  fastest,  most  economical  means  of 
obtaining  efficient  military  air  transports. 

DOUGLAS  AIRCRAFT  COMPANY,  INC.,  SANTA  MONICA,  CALIFORNIA 


DEPEND  DMDOUem, 


1 

BH  D 

where  do 
good 

New  Yorkers 
go  ^  night? 

The  nocturnal  diversions  and  destinations  of  good 
New  Yorkers  are  very  much  like  those  of  good 
Detroiters  or  Chicagoans.  An  evening  of  bow* 
ling,  perhaps.  An  occasional  movie  or  night  bal 
game.  A  quiet  beer  or  bourbon  at  the  local  bar. 
But  primarily  for  most  New  Yorkers  on  most  nighti 
the  destination  is  home.  For  New  York  City  and 
suburbs,  like  any  other  market  area,  is  primarily 
a  community  of  homes — not  a  Babel  of  bistros. 

This  obvious  but  sometimes  overlooked  fact  raises 
the  problem  of  how  to  reach  the  homes  that  house 
the  most  responsive  customers.  Fortunately  the 
pioneering  work  has  already  been  done  by  some 
of  the  world's  smartest  advertisers — New  York 
department  stores. 

These  stores  place  more  full  run  linage  in  the 
World-Telegram  than  in  any  other  weekday  news¬ 
paper — the  result  of  many  years'  experience  in 
checking  daily  advertising  against  resulting  sales. 
For  more  details  on  the  extraordinary  responsive¬ 
ness  of  the  World-Telegram's  home  audience  in 
New  York,  check  the  General  Advertising  Depart¬ 
ment  of  the  World-Telegram  or  nearest  Scripps- 
Howard  office. 

New  York 

World-Telegram 

If  it's  Worth  Telling  .  .  .  it's  in  the  World-Telegram 


SCRIPPS-HOWARD  NEWSPAPERS 

NIW  VOUK  ....  Wor«-TW»8roin  COlUMiUS . Citinn  DINVit  Kodcy  Mf.  N.wi  rr»» 

CUVUAND . fnu  aNONNATI . Pott 

PITTSMIlOH . Pna  KiNTUCKY . Pott 

SAN  PKANOSCO  ......  N*wi  Covington  odition,  Cincinnati  Pott 

INMANAPOIIS . Timot  KNOXVILII . Nowi-Sontiiwi 


WRMINOHAM . Port  HOUSTON . .  •  •  '^'~* 

MEMPHIS  ....  Commnrcial  Appoal  PORT  WORTH  .......  rmrt 

MEMPHIS . Pnu-Scimitor  ALBUQUERQUE . Tribono 

WASHINGTON . Now.  El  PASO . Horo/d-Port 

Chicaa*  San  Pranclooa  DatroH  Onolnnatl  Phtlarfalphla  Part  Wartfc 


•anaral  Artvartiilni  Dapartmant,  3SO  Park  Avanua.  Naw  Tartc  City 
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